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Message from Management

Make a difference in everyday lives by redesigning habits: ReDesign

(Left)Itsuo Hama

Representative Director, Chairman of the Board of Directors,

Chief Executive Officer


(Right)Masazumi Kikukawa

Representative Director, President and Executive Officer,

Chief Operating Officer

Lion’s Roots

Since Lion’s founding in 1891 as T. Kobayashi & Co., it has striven to help consumers realize health, comfort and cleanliness

in everyday living by redesigning habits in line with its unchanging mission of “benefitting society through business

activities.”

Lion’s Oral Care Products business began with the launch of Lion Toothpowder in 1896. Lion went on to contribute

significantly to the development of oral care in Japan, establishing Japan’s first dental clinic for children, helping to train

dental hygienists and launching . In addition, in the field of laundry we

have provided functional detergents formulated for hanging laundry to dry indoors and worked to protect the environment

by making products more compact in order to use less plastic and promoting the use of refill packs. We have also helped

promote the formation of hygienic habits not only in Japan, but across Asia by promoting hand washing habits suited to

local lifestyles through the KireiKirei brand.

the Oral Health Event of Tooth Brushing for Children

Lion has grown and developed its business by proposing habits that contribute to health, comfort and cleanliness in

everyday living and by providing the various daily commodities necessary for such habits. Indeed, Lion’s strength lies in the

diverse capabilities it has built up over time, which play an essential role in the design of daily living habits.

In light of this track record and strength, we have defined our purpose as “Make a difference in everyday lives by redesigning

habits: ReDesign.” We seek to create social and economic value by putting this purpose into action.
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New Issues in Recent Years

The COVID-19 pandemic has changed the world enormously. Lifestyles and values have changed in innumerable ways, and

many of these changes are likely to be permanent. At the same time, dealing with global environmental problems cannot be

put off any longer. Northeast Asia is facing a variety of new issues stemming from demographic graying, such as rising

medical costs, and in Southeast Asia, demand for better health and hygiene habits is growing in step with economic

development. In light of such rapid changes in the business environment and to precisely deal with diverse emerging social

issues, continuously generate business value and contribute to society going forward, in addition to the capabilities we have

built up to date, we must secure new abilities, including means of providing value outside the provision of goods.

With an unchanging focus of putting its purpose into action, Lion constantly endeavors to transform its businesses.

The Sustainability Material Issues under Vision2030

Based on our purpose, “Make a difference in everyday lives by redesigning habits: ReDesign,” we formulated a long-term

strategic framework, Vision2030, aimed at achieving our management vision, “Becoming an advanced daily healthcare

company.”

Vision2030 Long-Term Strategic Framework

Under Vision2030, we are synergistically advancing growth strategies and initiatives that address our 

. Of these, we have positioned “Creating Healthy Living Habits,” which contributes to the realization of everyday

happiness, and “Promoting Environmental Initiatives for a Sustainable Planet” as our top priority material issues, and we

are investing management resources in these areas accordingly. To address these issues, Lion will make full use of its unique

strengths with regard to its capabilities in the area of creating living habits. We believe that promoting the use of a wide

range of environmentally friendly products that reduce environmental burden in the home is one effective way that we can

contribute to the achievement of not only “Creating Healthy Living Habits,” but also “Promoting Environmental Initiatives

for a Sustainable Planet.”

Sustainability Material

Issues

In 2019, we established  environmental objectives. These objectives put into words our

dedication to working in partnership with all stakeholders to realize a decarbonized, resource-circulating society. This year,

we have updated the objectives, setting even higher targets.

the LION Eco Challenge 2050
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Itsuo Hama

Representative Director,

Chairman of the Board of Directors,

Chief Executive Officer

Masazumi Kikukawa

Representative Director,

President and Executive Officer,

Chief Operating Officer

Sustainable Management

We have established , comprising all of the Company’s executive corporate officers,

including the president, as a mechanism for reinforcing sustainable management. Under the Council, we have further

established three working committees led by executive officers, enabling top management to work in an even more unified

manner to tackle Lion’s Sustainability Material Issues. The decisions of the Sustainability Promotion Council are reported to

and discussed by the Executive Committee and Board of Directors and then reflected in the business activities of business

execution departments. This structure helps reinforce Lion’s corporate governance.

the Sustainability Promotion Council

Going forward, we will continue to accelerate our growth strategies by leveraging our strengths of wide-ranging insight

gleaned through the redesign of living habits as well as marketing and R&D capabilities based on consumer perspectives. By

doing so, we will contribute to the achievement of  as well as to health, comfort and

cleanliness in everyday living and the realization of a sustainable society.

the Sustainable Development Goals

October 2021 marked the 130th anniversary of Lion’s founding. Reflecting on this milestone, on behalf of the entire Lion

Group, we would like to express our heartfelt gratitude for our stakeholders’ support and patronage and ask for your

continued confidence as we move forward.
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Related Information

LION Scope: Special Feature

Habit formation is a perennial theme. Lion President Masazumi

Kikukawa explains the importance of unconscious thought.

[Japanese]

Integrated Report 2022: Message from the Chairman

Make a difference in everyday lives by redesigning habits

Integrated Report 2022: Message from the President

Now more than ever is the time for Lion to shine: Accelerating growth

by redesigning habits

The Lion Group’s Vision for 2030

Vision for 2030, based on Lion’s Purpose
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Lion’s Sustainability

Basic Approach Sustainability Management (Implementation Framework)

Value Creation Process

Basic Approach

Upholding its founding spirit of “benefiting society through its business activities,” Lion, in addition to pursuing economic

development, has long considered its impact on the environment and society and worked to address related issues through

its business activities.

At present, we are tackling key management issues to reduce risks and achieve our management vision for 2030 of

“Becoming an advanced daily healthcare company.” At the same time, we are practicing management driven by our

purpose, “Make a difference in everyday lives by redesigning habits: ReDesign.” Based on this purpose, the Lion Group will

synergistically address its sustainability material issues and advance its three growth strategies in order to contribute to the

realization of a sustainable society and achieve business growth.

The Vision2030 long-term strategic framework

What is Sustainability?

Lion focuses on sustainability for itself and for the world in terms of environmental, social, and economic factors. A

sustainable company is one that considers not only economic development, but also social and environmental impacts as it

implements ongoing business activities based on long-term strategy.

Contributing to the Achievement of the SDGs

The Sustainable Development Goals (SDGs) are a set of common goals for 2030 established by the United Nations (UN)

aimed at the realization of a sustainable world.

The Lion Group’s contribution will mainly be to the realization of SDG 3, “Ensure healthy lives and promote well-being for all

at all ages,” through its products and services. At the same time, by pursuing initiatives aimed at realizing the Vision 2030

long-term strategic framework, we will contribute to the creation of a sustainable world, the ultimate goal of the SDGs.

Lion’s SDG-Related

Initiatives
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Sustainability Management (Implementation Framework)

In order to promote sustainable management, until 2020 we held the Sustainability Promotion Meeting, comprising all

executive directors, including the president, and related departments. In 2021, we revised this implementation system and

established the Sustainability Promotion Council, which meets twice a year.

We have established three subcommittees under the council, each headed by an executive officer, positioning top

management at the forefront of promoting Sustainability Material Issues more than ever before. Decisions made by the

Council are reported to the Senior Executive Committee and, as necessary, presented to and discussed by the Executive

Committee and the Board of Directors, before being reflected in the business activities of the business execution

departments.

Expectations for Evolving Sustainability Management

The Audit & Supervisory Board makes sustainability a priority theme

each fiscal year. I have been working in the field of sustainability for

many years. As such, I look at how issues related to the environment (E)

as well as people and society (S) are decided upon in the Lion Group

(i.e., governance (G)), including decisions by the Board of Directors. The

Sustainability Promotion Council is an extremely important body as it

gives specific instructions with regard to sustainability issues and

demonstrates leadership in dealing with investments, risk and progress

management, among other issues. The president, the director in charge

of sustainability, directors responsible for other areas and executive

officers in charge of operations are all driven by the same purpose. As

they are serious about their work, conflict can sometimes arise.

However, I am encouraged by the fact that the more often we meet, the

more often we are able to come up with various innovative ideas. Going

forward, there is urgent need to disclose non-financial information more

effectively. This is due to the growing realization that addressing ESG-

related issues is directly connected to corporate value over the medium

to long term. Our challenge will be to convey to society and the market

what it is that Lion does and the ways in which it contributes to a

sustainable society by redesigning habits.

Atsuko Suzuki


External Audit & Supervisory


Board Member
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Value Creation Process

Lion positions its purpose, “Make a difference in everyday lives by redesigning habits: ReDesign,” at the core of

management. To achieve the management vision, “Becoming an advanced daily healthcare company,” we are leveraging the

strength of our capital to synergistically reinforce initiatives to address the sustainability material issues and advance

growth strategies under the Vision2030 long-term strategic framework. We will also accelerate growth, primarily in four

fields of value creation. By providing products and services unique to Lion that help redesign habits, we aim to generate

social and economic value and invest（capital reinvestment and distribution） in future growth, creating a cycle that will

increase corporate value over the medium to long term.

Sustainability Material Issues and Objectives for

2030

Results of the 2020 Sustainability Material

Issues

Initiatives and External Evaluations ESG Data and Third-Party Verification

Stakeholder Engagement Social Contribution Activities
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Sustainability Material Issues and Objectives for 2030

Identifying Material Issues

In 2020, the Lion Group applied the steps below to revise its list of Sustainability Material Issues to address over the coming

decade in order to achieve its goals for 2030, including the realization of the management vision and contributing to the

realization of the SDGs. These Sustainability Material Issues are relevant to both the Lion Group and society at large and,

with the goal of helping to realize a healthy future for people and the planet, their choice was informed by broad business,

environmental and social sustainability perspectives. In identifying these issues, we comprehensively considered the entire

value chain and interests of Lion's stakeholders in order to understand the risks and opportunities each represents.

In particular, we have positioned “Creating Healthy Living Habits” and “Promoting Environmental Initiatives for a

Sustainable Planet” as top priority material issues that we must invest management resources toward to secure a

competitive advantage. In addition, we revised our objectives and other indicators in 2021 due to the COVID-19 pandemic

and drastic changes in the social environment.

Our Approach to Identifying Sustainability Material Issues

Steps for Identifying Sustainability Material Issues
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Risks and Opportunities Related to Sustainability Material Issues in the Value Chain

Lion has classified its Sustainability Material Issues as presenting either risks or opportunities based on considerations of

the entire value chain and its stakeholders.

The Lion Group Sustainability Material Issues and Objectives for 2030

With an eye to achieving its management vision of “Becoming an advanced daily healthcare company” by 2030 and

contributing to the Sustainable Development Goals (SDGs), a set of shared global goals for 2030, the Lion Group has

established the Lion Group Sustainability Material Issues and objectives for 2030.

The Lion Group believes that it is crucial to take a longer-term perspective in order to ensure that it can continue to meet

the needs of society and customers and grow its businesses. In 2021, in light of the COVID-19 pandemic and changes in the

social environment, we revised our objectives and indicators. Aiming for a higher level of achievement, the 2030 objectives

include quantitative indicators for evaluating our progress.

Taking an integrated approach that incorporates sustainability into management strategy, the Lion Group aims to contribute

to the realization of a sustainable society and achieve further business growth.
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Sustainability Material Issues, 2030 Objectives and Indicators, 2021 Results and Measures to 2030 

Material Issues Objectives Indicators (2030) Progress (2021 results) Globally Common Measures to 2030 Related SDGs
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Promoting 
Environmental 
Initiatives for a 
Sustainable Planet

WEB 

Reduce CO2 emissions throughout business activities.
• �CO2 emissions throughout business activities

Down 55% compared with 2017 levels (Absolute quantity)
• Down 7% compared with 2017

• Reduce energy usage through energy-saving activities.
• Purchase electricity generated by renewable energy sources.

Reduce CO2 emissions throughout product life cycles.
• �CO2 emissions throughout product life cycles

Down 30% compared with 2017 levels (Absolute quantity)
• Up 10% compared with 2017

• Reduce household CO2 emissions from product use through the provision of
environmentally friendly products and services and the promotion of environmentally
friendly habits.

• Reduce CO2 emissions at the stage of procurement through supplier engagement
and the purchase of raw materials that generate low CO2 emissions.

Achieve a CO2 emissions reduction effect in excess of Lion’s own 
emissions to help society become carbon negative.

• �Contribute to a CO2 emission reduction effect in excess of Lion’s own 
emissions (Japan)

• Plan to formulate actions and KPIs and verify their effectiveness

• Reduce society’s overall CO2 emissions through collaboration with other industry
actors and companies.

• Reduce household CO2 emissions through provision of environmentally friendly
products and services.

Promote actively the 3Rs (reduce, reuse, recycle) and renewable activities.
• �Petrochemical-derived plastic use rate 

70% or less
• 95% (Japan)

• Reduce usage of petrochemical-derived materials through the increased use of 
recycled plastic and biomass materials in products, containers and other packaging.

• Continuously promote reduced use and reuse of plastic in products, containers and
other packaging.

Reduce water usage throughout product life cycles.
• �Water usage throughout product life cycles

Down 30% compared with 2017 levels (Per unit of net sales)
• Down 2% compared with 2017 • Reduce water usage by consumers through the provision of water-saving products. 

S

Creating Healthy 
Living Habits

WEB 

Provide opportunities for everyone to practice oral care whenever 
necessary and foster oral care habits to promote health for all.

• �Persons provided with products, services and information aimed at creating 
healthy living habits 
1 billion
<Oral care: 500 million, Cleanliness and hygiene: 500 million>

Oral care: 150 million
• Launched CLINICA and SYSTEMA Gel Toothpaste for use with electric

toothbrushes
• Launched Lightee Toothpaste for whitening
• Spread the habit of after-lunch tooth brushing at the workplace
• Conduct initiatives under the Okuchikarada Project for children Inclusive Oral Care
• Released an animated video showing how to brush teeth with mouth closed.
• Released “Ee, Ha,” a tooth brushing song to promote the formation of proper 

tooth brushing habits among children

• Increase range of products and services that promote the creation of better oral 
care habits.

• Reinforce educational and awareness activities aimed at establishing preventive 
dentistry and better oral care habits. 

• Promote activities to address personal and social challenges through Inclusive Oral
Care.

Promote the establishment of hygienic habits that prevent bacteria and 
viruses from entering the body across all aspects of daily living.

Cleanliness and hygiene: 120 million 
• Launched KireiKirei Blue series to combat viruses in daily life
• Launched Pocket Size KireiKirei Medicated Foaming Hand Soap for use whenever,

wherever
• Launched KireiKirei Medicated Foaming Hand Soap Auto Dispenser for touchless

dispensing
• Began the KireiKirei Relay Project to help create a clean and hygienic environment
• Began “Let’s Join Together to Promote Habits for Cleanliness! Produced by 

KireiKirei” for educational institutions
• Released “If I Wash My Hands Together With You”, a song to help encourage 

children to join the hand-washing crowd 

• Provide products and services that support the establishment of hand cleanliness 
and hygienic habits in daily living. 

• Provide new customer experiences in all aspects of daily living through the provision 
of products and services that protect customers from bacteria and viruses. 

• Implement educational and awareness-raising activities to establish cleanliness and
hygienic habits in all aspects of daily living. 

Promoting Diversity & 
Inclusion

WEB 
Enable human resources with diverse values and ideas fully express their 
individuality and abilities and succeed professionally.

• �Ratio of women in management 30% or more
• �Employees who feel that employees with diverse values are able to succeed 

professionally 80% or more

• Ratio of women in management: 20%
• Employees who feel so: 56% (Japan)

• Provide opportunities for employees to deepen their understanding of diverse values.
• Create systems and mechanisms for diverse human resources to succeed 

professionally.

Promoting Work-Life 
Enrichment 

WEB 
Create an environment that helps employees fulfill their ambitions through 
synergy between work and private life.

• �Employees who feel that life outside of work (role at home and external 
activities) has a positive impact on work 75% or more 

• 54% (Japan)
• Create an environment that enables employees to fulfill their life ambitions and 

achieve their ideal lifestyles.

Developing Human 
Resources

WEB 
Foster human resources who generate dynamism to realize innovative 
change by creating environments that allow all employees to exercise 
their diverse abilities to the fullest and embrace challenges.

• �Employees who are using diverse educational programs (Lion Career Village) 
for individualized skill acquisition and ability development 100%

• 56% (Japan)
Note: Programs are being introduced in stages (Overseas)

• Introduce e-learning system and curriculum that meet the needs of overseas Group 
companies.

• Create mechanisms that will be used to provide contents for learning opportunities 
on an ongoing basis.

Improving Employee Health WEB 
Support mental and physical healthcare for employees to reinforce 
Group human resources and achieve sustainable corporate growth.

• �Employees getting dental checkups 100%
• �Absenteeism Improve from the 2021 level

• Employees getting dental checkups: 56% (Japan; stopped during state of 
emergency)

Note: Support for dental checkups is provided (Overseas)
• Absenteeism: 0.7% (Japan)
Note: Calculation method under consideration (Overseas)

• Use a self-administered daily oral care program and regular dental checkups to 
create an environment that allows all employees to implement a PDCA cycle and to 
provide information and learning opportunities regarding oral self-care.

• Provide opportunities for management to learn about checking the mental health of
subordinates and for all employees to learn about caring for their own mental health. 

• Improve health literacy by providing information that helps employees understand 
their own health conditions and future risks, as well as what preventative actions to 
take in their daily lives.

Enhancing the Occupational 
Safety Management System

WEB 

Enhance systems to ensure compliance with occupational safety and 
health laws and regulations and to enforce safety awareness thoroughly 
for the safety and peace of mind of employees and outside partners 
working on site.

• �Participation in safety education and training 
Implement as planned (100%) at work sites

• �Compliance with occupational safety and health laws and regulations 
Serious accidents and incidents Zero

• Participation in training: 100% as planned 
• Serious accidents and incidents: Zero

• Provide opportunities to learn about safety and disaster prevention, and implement 
activities to promote understanding of basic safety activities.

• Build mechanisms for exchanging safety information, and proactively disclose
information on levels of workplace safety based on the management of records of 
occupational accident frequency.

Respecting Human Rights WEB 
Ensure respect for the human rights of all stakeholders affected by Group 
business activities, in line with the LION Human Rights Policy.

• �Human rights due diligence implementation for material human rights issues
100%

• Currently studying methods for assessing risk of human rights violations 

• Build a mechanism for addressing human rights issues. 
• Identify material human rights risks and verify how those affected are negatively 

impacted.
• Execute and monitor measures for addressing human rights risks that have been 

identified.
• Proactively disclose status of response to human rights due diligence. 

Building Responsible 
Supply Chain Management

WEB 

Implement sustainable procurement with zero tolerance for human 
rights and labor problems (including child labor and forced labor) or 
environmental destruction in line with the Sustainable Material 
Procurement Policy and Lion Group Supplier CSR Guidelines.

• �Procurement of third-party certified paper and pulp (FSC, PEFC, etc.) and palm 
oil, palm kernel oil and their derivatives (RSPO, etc.)  100%

• �Procurement of third-party certified paper and pulp (FSC, PEFC, etc.) and palm 
oil, palm kernel oil and their derivatives (RSPO, etc.) from suppliers that support 
efforts aimed at zero deforestation  100%

• Ratio of certified raw materials procurement
Japan:

Certified paper and pulp: 65% (item ratio)
Certified palm oil and palm kernel oil derivatives: 93% (based on key raw materials)

Overseas:
Certified paper and pulp: Procurement to begin in stages 
Certified palm oil and palm kernel oil derivatives: Procurement to be considered 

• Ratio of suppliers supporting zero deforestation: 50% (Japan)
Note: Surveys to begin in stages (Overseas)

• Create and promote a sustainable procurement system in cooperation with suppliers. 

Pursuing Customer 
Satisfaction and Trust

WEB 
Promote and reinforce customer-oriented business activities by improving 
customer support quality and the value of products and services.

• �Customer opinions are reflected in all products and services so that customers 
will continue to choose them

• In addition to a monthly newsletter aimed at quickly discovering issues and trends 
through the voice of the customer, in February 2022 we launched a new weekly 
VOC newsletter (Japan)

• Evolve the activities of customer response departments by steadily promoting three 
steps: Understand the current situation Formulate plans Promote activities

• Create an environment for improving customer relationships and expanding the 
range of problem resolution methods.

• Create and implement a system for reflecting customer feedback in products and 
services.

G

Promoting Risk 
Management

WEB 
Build a comprehensive and exhaustive risk management system for 
identifying and quickly and appropriately dealing with risks to achieve 
sustainable corporate growth.

• �Disclosure of the results of monitoring significant business risks and progress
in implementing reduction measures At least once a year

• Disclosed once 

• Build and raise awareness of a management system that includes overseas Group 
companies.

• Use a consistent format for investigating risks and implement countermeasures.
• Share information on progress of response through reports to the Board of Directors 

once a year.

Reinforcing Compliance WEB 
Reinforce effective initiatives to instill compliance awareness and thus 
earn and maintain the trust of society.

• �Participation in compliance education and training Implement as planned
(100%) at work sites

• �Serious compliance violations Zero

• Participation in training: 100% as planned
• Serious compliance violations: Zero

• Build and enhance a compliance system that includes overseas Group companies.
• Further inculcate through ongoing implementation of management and employee

training and questionnaires, etc. 
• Improve Group-wide risk perception and accelerate risk response by designating 

compliance managers at overseas Group companies and building a global hotline.

Enhancing Governance WEB 
Build a sound, fair, transparent and highly effective governance system to 
enable sustainable corporate value enhancement.

• �Disclosure of the results of the establishment and operation of the internal 
control system 
At least once a year

• �Improvement in evaluations from external organizations 
Continuously improve from the 2020 onward 

• Disclosed once
• As in 2020, continued activities to improve evaluation results 

• Evaluate and disclose results of the operation of the current internal control system. 
• Clarify status of establishment of internal control systems at overseas Group 

companies and evaluate their operation.
• Continuously and proactively disclose governance-related non-financial information.

* The Sustainability Material Issues and objectives published in 2021 have been partially revised.

LION Integrated Report 2022
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Material Issues Objectives Indicators (2030) Progress (2021 results) Globally Common Measures to 2030 Related SDGs
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Promoting
Environmental
Initiatives for a
Sustainable Planet

Reduce CO2 emissions throughout business activities.
• CO2 emissions throughout business activities

Down 55% compared with 2017 levels (Absolute quantity)
• �Down 7% compared with 2017

• �Reduce energy usage through energy-saving activities.
• �Purchase electricity generated by renewable energy sources.

Reduce CO2 emissions throughout product life cycles.
• CO2 emissions throughout product life cycles

Down 30% compared with 2017 levels (Absolute quantity)
• �Up 10% compared with 2017

• �Reduce household CO2 emissions from product use through the provision of
environmentally friendly products and services and the promotion of environmentally 
friendly habits. 

• �Reduce CO2 emissions at the stage of procurement through supplier engagement
and the purchase of raw materials that generate low CO2 emissions. 

Achieve a CO2 emissions reduction effect in excess of Lion’s own emissions to 
help society become carbon negative.

• Contribute to a CO2 emission reduction effect in excess of Lion’s own 
emissions (Japan)

• �Plan to formulate actions and KPIs and verify their effectiveness

• �Reduce society’s overall CO2 emissions through collaboration with other industry
actors and companies. 

• �Reduce household CO2 emissions through provision of environmentally friendly
products and services.

Promote actively the 3Rs (reduce, reuse, recycle) and renewable activities.
• Petrochemical-derived plastic use rate 

70% or less
• �95% (Japan)

• �Reduce usage of petrochemical-derived materials through the increased use of 
recycled plastic and biomass materials in products, containers and other packaging.

• �Continuously promote reduced use and reuse of plastic in products, containers and
other packaging.

Reduce water usage throughout product life cycles.
• Water usage throughout product life cycles

Down 30% compared with 2017 levels (Per unit of net sales)
• �Down 2% compared with 2017 • �Reduce water usage by consumers through the provision of water-saving products. 

S

Creating Healthy 
Living Habits

Provide opportunities for everyone to practice oral care whenever necessary and
foster oral care habits to promote health for all.

• Persons provided with products, services and information aimed at creating 
healthy living habits
1 billion

    <Oral care: 500 million, Cleanliness and hygiene: 500 million>

Oral care: 150 million
• �Launched CLINICA and SYSTEMA Gel Toothpaste for use with electric 

toothbrushes 
• �Launched Lightee Toothpaste for whitening
• �Spread the habit of after-lunch tooth brushing at the workplace
• Conduct initiatives under the Okuchikarada Project for children Inclusive Oral Care
• �Released an animated video showing how to brush teeth with mouth closed.
• �Released “Ee, Ha,” a tooth brushing song to promote the formation of proper 

tooth brushing habits among children

• �Increase range of products and services that promote the creation of better oral 
care habits. 

• �Reinforce educational and awareness activities aimed at establishing preventive 
dentistry and better oral care habits. 

• �Promote activities to address personal and social challenges through Inclusive Oral
Care.

Promote the establishment of hygienic habits that prevent bacteria and viruses 
from entering the body across all aspects of daily living.

Cleanliness and hygiene: 120 million 
• �Launched KireiKirei Blue series to combat viruses in daily life
• �Launched Pocket Size KireiKirei Medicated Foaming Hand Soap for use whenever,

wherever
• �Launched KireiKirei Medicated Foaming Hand Soap Auto Dispenser for touchless

dispensing
• �Began the KireiKirei Relay Project to help create a clean and hygienic environment
• �Began “Let’s Join Together to Promote Habits for Cleanliness! Produced by 

KireiKirei” for educational institutions
• �Released “If I Wash My Hands Together With You”, a song to help encourage 

children to join the hand-washing crowd 

• �Provide products and services that support the establishment of hand cleanliness 
and hygienic habits in daily living. 

• �Provide new customer experiences in all aspects of daily living through the provision 
of products and services that protect customers from bacteria and viruses. 

• �Implement educational and awareness-raising activities to establish cleanliness and
hygienic habits in all aspects of daily living. 

Promoting Diversity & 
Inclusion

Enable human resources with diverse values and ideas fully express their 
individuality and abilities and succeed professionally.

• Ratio of women in management 30% or more
• Employees who feel that employees with diverse values are able to succeed 

professionally 80% or more

• �Ratio of women in management: 20%
• �Employees who feel so: 56% (Japan)

• �Provide opportunities for employees to deepen their understanding of diverse values. 
• �Create systems and mechanisms for diverse human resources to succeed 

professionally. 

Promoting Work-Life
Enrichment

Create an environment that helps employees fulfill their ambitions through synergy
between work and private life.

• Employees who feel that life outside of work (role at home and external 
activities) has a positive impact on work 75% or more 

• �54% (Japan)
• �Create an environment that enables employees to fulfill their life ambitions and 

achieve their ideal lifestyles.

Developing Human
Resources

Foster human resources who generate dynamism to realize innovative change by 
creating environments that allow all employees to exercise their diverse abilities to 
the fullest and embrace challenges.

• Employees who are using diverse educational programs (Lion Career Village) 
for individualized skill acquisition and ability development 100%

• �56% (Japan)
Note: Programs are being introduced in stages (Overseas)

• �Introduce e-learning system and curriculum that meet the needs of overseas Group 
companies. 

• �Create mechanisms that will be used to provide contents for learning opportunities 
on an ongoing basis. 

Improving Employee Health Support mental and physical healthcare for employees to reinforce Group human
resources and achieve sustainable corporate growth.

• Employees getting dental checkups 100%
• Absenteeism Improve from the 2021 level

• �Employees getting dental checkups: 56% (Japan; stopped during state of 
emergency) 

Note: Support for dental checkups is provided (Overseas)
• �Absenteeism: 0.7% (Japan)
Note: Calculation method under consideration (Overseas)

• �Use a self-administered daily oral care program and regular dental checkups to 
create an environment that allows all employees to implement a PDCA cycle and to 
provide information and learning opportunities regarding oral self-care. 

• �Provide opportunities for management to learn about checking the mental health of 
subordinates and for all employees to learn about caring for their own mental health. 

• �Improve health literacy by providing information that helps employees understand 
their own health conditions and future risks, as well as what preventative actions to 
take in their daily lives.

Enhancing the Occupational
Safety Management System

Enhance systems to ensure compliance with occupational safety and health laws
and regulations and to enforce safety awareness thoroughly for the safety and 
peace of mind of employees and outside partners working on site.

• Participation in safety education and training 
Implement as planned (100%) at work sites

• Compliance with occupational safety and health laws and regulations
Serious accidents and incidents Zero

• �Participation in training: 100% as planned 
• �Serious accidents and incidents: Zero

• �Provide opportunities to learn about safety and disaster prevention, and implement 
activities to promote understanding of basic safety activities. 

• �Build mechanisms for exchanging safety information, and proactively disclose 
information on levels of workplace safety based on the management of records of 
occupational accident frequency. 

Respecting Human Rights Ensure respect for the human rights of all stakeholders affected by Group 
business activities, in line with the LION Human Rights Policy.

• Human rights due diligence implementation for material human rights issues
100%

• �Currently studying methods for assessing risk of human rights violations 

• �Build a mechanism for addressing human rights issues. 
• �Identify material human rights risks and verify how those affected are negatively 

impacted. 
• �Execute and monitor measures for addressing human rights risks that have been 

identified. 
• �Proactively disclose status of response to human rights due diligence. 

Building Responsible
Supply Chain Management

Implement sustainable procurement with zero tolerance for human rights and
labor problems (including child labor and forced labor) or environmental
destruction in line with the Sustainable Material Procurement Policy and Lion
Group Supplier CSR Guidelines.

• Procurement of third-party certified paper and pulp (FSC, PEFC, etc.) and palm 
oil, palm kernel oil and their derivatives (RSPO, etc.)  100%

• Procurement of third-party certified paper and pulp (FSC, PEFC, etc.) and palm 
oil, palm kernel oil and their derivatives (RSPO, etc.) from suppliers that support 
efforts aimed at zero deforestation  100%

• Ratio of certified raw materials procurement
Japan: 

Certified paper and pulp: 65% (item ratio)
Certified palm oil and palm kernel oil derivatives: 93% (based on key raw materials)

Overseas: 
Certified paper and pulp: Procurement to begin in stages 
Certified palm oil and palm kernel oil derivatives: Procurement to be considered 

• �Ratio of suppliers supporting zero deforestation: 50% (Japan)
Note: Surveys to begin in stages (Overseas)

• �Create and promote a sustainable procurement system in cooperation with suppliers. 

Pursuing Customer
Satisfaction and Trust

Promote and reinforce customer-oriented business activities by improving
customer support quality and the value of products and services.

• Customer opinions are reflected in all products and services so that customers 
will continue to choose them

• �In addition to a monthly newsletter aimed at quickly discovering issues and trends 
through the voice of the customer, in February 2022 we launched a new weekly 
VOC newsletter (Japan)

• �Evolve the activities of customer response departments by steadily promoting three 
steps: Understand the current situation Formulate plans Promote activities 

• �Create an environment for improving customer relationships and expanding the 
range of problem resolution methods. 

• �Create and implement a system for reflecting customer feedback in products and 
services. 

G

Promoting Risk 
Management

Build a comprehensive and exhaustive risk management system for identifying 
and quickly and appropriately dealing with risks to achieve sustainable corporate 
growth.

• Disclosure of the results of monitoring significant business risks and progress
in implementing reduction measures At least once a year

• �Disclosed once 

• �Build and raise awareness of a management system that includes overseas Group 
companies. 

• �Use a consistent format for investigating risks and implement countermeasures.
• �Share information on progress of response through reports to the Board of Directors 

once a year.

Reinforcing Compliance Reinforce effective initiatives to instill compliance awareness and thus earn and 
maintain the trust of society.

• Participation in compliance education and training Implement as planned
(100%) at work sites

• Serious compliance violations Zero

• �Participation in training: 100% as planned
• �Serious compliance violations: Zero

• �Build and enhance a compliance system that includes overseas Group companies.
• �Further inculcate through ongoing implementation of management and employee

training and questionnaires, etc. 
• �Improve Group-wide risk perception and accelerate risk response by designating 

compliance managers at overseas Group companies and building a global hotline.

Enhancing Governance Build a sound, fair, transparent and highly effective governance system to enable 
sustainable corporate value enhancement.

• Disclosure of the results of the establishment and operation of the internal 
control system 
At least once a year

• Improvement in evaluations from external organizations 
Continuously improve from the 2020 onward

• �Disclosed once
• �As in 2020, continued activities to improve evaluation results 

• �Evaluate and disclose results of the operation of the current internal control system. 
• �Clarify status of establishment of internal control systems at overseas Group 

companies and evaluate their operation. 
• �Continuously and proactively disclose governance-related non-financial information.

* The Sustainability Material Issues and objectives published in 2021 have been partially revised.
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Material Issues １ 
 Environment 
 Top-Priority Material Issues


 


Sustainability Material Issues, 2030 Objectives and Indicators,

2021 Results and Measures to 2030

1. Promoting Environmental Initiatives for a Sustainable Planet 2. Creating Healthy Living Habits

3. Promoting Diversity & Inclusion 4. Promoting Work-Life Enrichment

5. Developing Human Resources 6. Improving Employee Health

7. Enhancing the Occupational Safety Management System 8. Respecting Human Rights

9. Building Responsible Supply Chain Management 10. Pursuing Customer Satisfaction and Trust

11. Promoting Risk Management 12. Reinforcing Compliance 13. Enhancing Governance

Promoting Environmental Initiatives for a Sustainable Planet

Objectives

Reduce CO  emissions throughout business activities.1 2

Reduce CO  emissions throughout product life cycles.2 2

Achieve a CO  emissions reduction effect in excess of Lion’s own emissions to help

society become carbon negative.

3 2

Promote actively the 3Rs (reduce, reuse, recycle) and renewable activities.4

Reduce water usage throughout product life cycles.5


Objectives


Reduce CO  emissions throughout business activities.2

Indicators (2030)
CO  emissions throughout business activities


⇒Down 55% compared with 2017 levels (Absolute quantity

Progress


(2021 results)
Down 7% compared with 2017

Globally Common Measures

to 2030

2

Reduce energy usage through energy-saving activities.

Purchase electricity generated by renewable energy sources.

Details

Together with the Environment Reduce CO Emissions throughout Business Activities2 ESG Data
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Objectives


Reduce CO  emissions throughout product life cycles.2

Indicators (2030)
CO  emissions throughout product life cycles


⇒Down 30% compared with 2017 levels (Absolute quantity)

Progress


(2021 results)
Up 10% compared with 2017

Globally Common Measures

to 2030

2

Reduce household CO  emissions from product use through the
provision of environmentally friendly products and services and the
promotion of environmentally friendly habits.

2

Reduce CO  emissions at the stage of procurement through supplier
engagement and the purchase of raw materials that generate low CO
emissions.

2

2

Details

Together with the Environment Reduce CO Emissions throughout Product Life Cycles2 ESG Data


Objectives


Achieve a CO  emissions reduction effect in excess of Lion’s own emissions to help society become carbon

negative.

2

Indicators (2030)
Contribute to a CO  emission reduction effect in excess of Lion’s own

emissions (Japan)

Progress


(2021 results)
Plan to formulate actions and KPIs and verify their effectiveness

Globally Common Measures

to 2030

2

Reduce society’s overall CO  emissions through collaboration with
other industry actors and companies.

2

Reduce household CO  emissions through provision of environmentally
friendly products and services.

2

Details

Together with the Environment Reduce CO Emissions throughout Business Activities2 ESG Data
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https://www.lion.co.jp/en/sustainability/env/
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/en/sustainability/management/data/#supply-chain-ghg
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https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
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Objectives


Promote actively the 3Rs (reduce, reuse, recycle) and renewable activities.

Indicators (2030) Petrochemical-derived plastic use rate⇒70% or less

Progress


(2021 results)
95% (Japan)

Globally Common Measures

to 2030

Reduce usage of petrochemical-derived materials through the
increased use of recycled plastic and biomass materials in products,
containers and other packaging.

Continuously promote reduced use and reuse of plastic in products,
containers and other packaging.

Details

Together with the Environment Recycling Resources ESG Data


Objectives


Reduce water usage throughout product life cycles

Indicators (2030)
Water usage throughout product life cycles


⇒Down 30% compared with 2017 levels (Per unit of net sales)

Progress


(2021 results)
Down 2% compared with 2017

Globally Common Measures

to 2030

Reduce water usage by consumers through the provision of water-saving

products.

Details

Together with the Environment Reducing Water Use ESG Data
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https://www.lion.co.jp/en/sustainability/env/
https://www.lion.co.jp/en/sustainability/env/resources/activity01.php
https://www.lion.co.jp/en/sustainability/management/data/#raw-material-usage
https://www.lion.co.jp/en/sustainability/env/
https://www.lion.co.jp/en/sustainability/env/resources/activity02.php
https://www.lion.co.jp/en/sustainability/management/data/#business-water
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 Top-Priority Material Issues


 


Creating Healthy Living Habits

Objectives

Provide opportunities for everyone to practice oral care whenever necessary and

foster oral care habits to promote health for all.

1

Promote the establishment of hygienic habits that prevent bacteria and viruses

from entering the body across all aspects of daily living.

2


Objectives


Provide opportunities for everyone to practice oral care whenever necessary and foster oral care habits to

promote health for all.

Indicators (2030)

Persons provided with products, services and information aimed at

creating healthy living habits


⇒500 million

Progress


(2021 results)

Oral care: 150 million

Globally Common Measures

to 2030

Launched CLINICA and SYSTEMA  for use
with electric toothbrushes, further supporting habits that prevent
cavities and gum disease

Gel Toothpaste [Japanese]

Launched  for whitening in response
to growing demand for whitening products that meet new lifestyle
needs. Supports fundamental self-care habits to bring out the teeth's
natural beauty

Lightee Toothpaste [Japanese]

Spread the habit of after-lunch tooth brushing at the workplace

Conduct initiatives under the Okuchikarada Project for children
Inclusive Oral Care

Released an animated video showing how to 
.

brush teeth with mouth cl
osed [Japanese]

Released “Ee, Ha,” a tooth brushing song to promote the formation of
proper tooth brushing habits among children

Increase range of products and services that promote the creation of
better oral care habits.

Reinforce educational and awareness activities aimed at establishing
preventive dentistry and better oral care habits.

Promote activities to address personal and social challenges through
Inclusive Oral Care.

Details

Creating Healthy Living Habits Initiatives to Establish Oral Care Habits ESG Data

17 Lion Sustainability Website 2022

https://oral.lion.co.jp/dendo_hamigaki/
https://lightee.lion.co.jp/
https://www.lion.co.jp/en/sustainability/community/oral/#tooth-wash
https://www.lion.co.jp/en/sustainability/community/oral/#inclusive
https://lidea.today/articles/002892
https://www.lion.co.jp/en/sustainability/community/oral/#tooth-song
https://www.lion.co.jp/en/sustainability/community/
https://www.lion.co.jp/en/sustainability/community/oral/
https://www.lion.co.jp/en/sustainability/management/data/



 



Objectives


Promote the establishment of hygienic habits that prevent bacteria and viruses from entering the body

across all aspects of daily living.

Indicators (2030)

Persons provided with products, services and information aimed at

creating healthy living habits


⇒500 million

Progress


(2021 results)

Cleanliness and hygiene: 120 million

Globally Common Measures

to 2030

Launched , going beyond simple
hand washing by fighting germs and viruses arising in all kinds of daily
situations where they may pose a concern in light of new lifestyles

KireiKirei Blue series [Japanese]

Launched 
 for use whenever, wherever. Transforms simple rinsing with

water while on the go into effective washing with hand soap

Pocket Size KireiKirei Medicated Foaming Hand Soap [Japan
ese]

Launched 
 for touchless dispensing. Foam is dispensed automatically,

making hand washing easy for everyone

KireiKirei Medicated Foaming Hand Soap Auto Dispenser [Ja
panese]

Began  Project to help create a clean
and hygienic environment

the KireiKirei Relay [Japanese]

Began 
 for educational institutions

“Let’s Join Together to Promote Habits for Cleanliness! Produce
d by KireiKirei” [Japanese]

Released , a song
to help encourage children to join the hand-washing crowd

“If I Wash My Hands Together With You” [Japanese]

Provide products and services that support the establishment of hand
cleanliness and hygienic habits in daily living.

Provide new customer experiences in all aspects of daily living through
the provision of products and services that protect customers from
bacteria and viruses.

Implement educational and awareness-raising activities to establish
cleanliness and hygienic habits in all aspects of daily living.

Details

Creating Healthy Living Habits Initiatives to Establish Cleanliness and Hygiene Habits ESG Data
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https://kireikirei.lion.co.jp/
https://kireikirei.lion.co.jp/lineup/awahandsoap_p/
https://kireikirei.lion.co.jp/lineup/autodispenser/
https://kireikirei.lion.co.jp/relay/
https://lidea.today/academy/2021/kireikirei/
https://kireikirei.lion.co.jp/originalsong/
https://www.lion.co.jp/en/sustainability/community/
https://www.lion.co.jp/en/sustainability/community/cleanliness/
https://www.lion.co.jp/en/sustainability/management/data/
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Promoting Diversity & Inclusion

Objectives


Enable human resources with diverse values and ideas fully express their individuality and abilities and

succeed professionally.

Indicators (2030)

Progress


(2021 results)

Globally Common Measures

to 2030

Ratio of women in management　⇒　30% or more

Employees who feel that employees with diverse values are able to
succeed professionally　⇒　80% or more

Ratio of women in management: 20%

Employees who feel so: 56% (Japan)

Provide opportunities for employees to deepen their understanding of
diverse values.

Create systems and mechanisms for diverse human resources to
succeed professionally.

Details

Together with Employees Promoting Diversity & Inclusion ESG Data

Promoting Work-Life Enrichment

Objectives


Create an environment that helps employees fulfill their ambitions through synergy between work and

private life.

Indicators (2030)
Employees who feel that life outside of work (role at home and external

activities) has a positive impact on work⇒75% or more

Progress


(2021 results)
54% (Japan)

Globally Common Measures

to 2030

Create an environment that enables employees to fulfill their life

ambitions and achieve their ideal lifestyles.

Details

Together with Employees Promoting Work-Life Enrichment ESG Data
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https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/various/
https://www.lion.co.jp/en/sustainability/management/data/#data-human-1
https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/work_life/
https://www.lion.co.jp/en/sustainability/management/data/#data-human-2
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Developing Human Resources

Objectives


Foster human resources who generate dynamism to realize innovative change by creating environments

that allow all employees to exercise their diverse abilities to the fullest and embrace challenges.

Indicators (2030)

Employees who are using diverse educational programs (Lion Career

Village) for individualized skill acquisition and ability

development⇒100％

Progress


(2021 results)

56% (Japan)


Note: Programs are being introduced in stages (Overseas)

Globally Common Measures

to 2030

Introduce e-learning system and curriculum that meet the needs of
overseas Group companies.

Create mechanisms that will be used to provide contents for learning
opportunities on an ongoing basis.

Details

Together with Employees Developing Human Resources ESG Data

20 Lion Sustainability Website 2022

https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/development/
https://www.lion.co.jp/en/sustainability/management/data/#data-human-3
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Improving Employee Health

Objectives


Support mental and physical healthcare for employees to reinforce Group human resources and achieve

sustainable corporate growth.

Indicators (2030)

Progress


(2021 results)

Globally Common Measures

to 2030

Employees getting dental checkups ⇒100％

Absenteeism ⇒Improve from the 2021 level

Employees getting dental checkups: 56% (Japan; stopped during state
of emergency)

Note: Support for dental checkups is provided (Overseas)

Absenteeism: 0.7% (Japan)

Note: Calculation method under consideration (Overseas)

Use a self-administered daily oral care program and regular dental
checkups to create an environment that allows all employees to
implement a PDCA cycle and to provide information and learning
opportunities regarding oral self-care.

Provide opportunities for management to learn about checking the
mental health of subordinates and for all employees to learn about
caring for their own mental health.

Improve health literacy by providing information that helps employees
understand their own health conditions and future risks, as well as
what preventative actions to take in their daily lives.

Details

Together with Employees Improving Employee Health ESG Data
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https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/health/
https://www.lion.co.jp/en/sustainability/management/data/#productivity-job-satisfaction
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Enhancing the Occupational Safety Management System

Objectives


Enhance systems to ensure compliance with occupational safety and health laws and regulations and to

enforce safety awareness thoroughly for the safety and peace of mind of employees and outside partners

working on site.

Indicators (2030)

Progress


(2021 results)

Globally Common Measures

to 2030

Participation in safety education and training ⇒Implement as planned
(100%) at work sites

Compliance with occupational safety and health laws and regulations
Serious accidents and incidents ⇒Zero

Participation in training: 100% as planned

Serious accidents and incidents: Zero

Provide opportunities to learn about safety and disaster prevention,
and implement activities to promote understanding of basic safety
activities.

Build mechanisms for exchanging safety information, and proactively
disclose information on levels of workplace safety based on the
management of records of occupational accident frequency.

Details

Together with Employees Enhancing the Occupational Safety Management System ESG Data
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https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/safety/
https://www.lion.co.jp/en/sustainability/management/data/#social
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Respecting Human Rights

Objectives


Ensure respect for the human rights of all stakeholders affected by Group business activities, in line with

the LION Human Rights Policy

Indicators (2030)
Human rights due diligence implementation for material human rights

issues ⇒100％

Progress


(2021 results)
Currently studying methods for assessing risk of human rights violations

Globally Common Measures

to 2030

Build a mechanism for addressing human rights issues.

Identify material human rights risks and verify how those affected are
negatively impacted.

Execute and monitor measures for addressing human rights risks that
have been identified.

Proactively disclose status of response to human rights due diligence.

Details

Respect for Human Rights Measures to Prevent Human Rights Abuse（Human Rights Due Diligence）

ESG Data
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https://www.lion.co.jp/en/sustainability/humanrights/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/management/data/


Material Issues ９ Supply Chain

Building Responsible Supply Chain Management

Objectives


Implement sustainable procurement with zero tolerance for human rights and labor problems (including

child labor and forced labor) or environmental destruction in line with the Sustainable Material

Procurement Policy and Lion Group Supplier CSR Guidelines.

Indicators (2030)

Progress


(2021 results)

Globally Common Measures

to 2030

Create and promote a sustainable procurement system in cooperation

with supplier

Procurement of third-party certified paper and pulp (FSC, PEFC, etc.)
and palm oil, palm kernel oil and their derivatives (RSPO, etc.) ⇒100%

Procurement of third-party certified paper and pulp (FSC, PEFC, etc.)
and palm oil, palm kernel oil and their derivatives (RSPO, etc.) from
suppliers that support efforts aimed at zero deforestation ⇒100%

Ratio of certified raw materials procurement

Japan: Certified paper and pulp: 65% (item ratio)

Certified palm oil and palm kernel oil derivatives: 93%

(based on key raw materials)

Overseas: Certified paper and pulp: Procurement to begin in stages

Certified palm oil and palm kernel oil derivatives:

Procurement to be considered

Ratio of suppliers supporting zero deforestation: 50% (Japan)

Note: Surveys to begin in stages (Overseas)

Details

Together with Supply Chains Aiming for Sustainable Raw Material Procurement ESG Data
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Material Issues １０ 
 Customer


 


Pursuing Customer Satisfaction and Trust

Objectives


Promote and reinforce customer-oriented business activities by improving customer support quality and

the value of products and services.

Indicators (2030)
Customer opinions are reflected in all products and services so that

customers will continue to choose them

Progress


(2021 results)

In addition to a monthly newsletter aimed at quickly discovering issues

and trends through the voice of the customer, in February 2022 we

launched a new weekly VOC newsletter (Japan)

Globally Common Measures

to 2030

Evolve the activities of customer response departments by steadily
promoting three steps: Understand the current situation Formulate
plans Promote activities

Create an environment for improving customer relationships and
expanding the range of problem resolution methods.

Create and implement a system for reflecting customer feedback in
products and services.

Details

Ensuring Product Safety and Reliability Initiatives to Respond to Our Customers ESG Data
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Material Issues １１ 
 Governance




Promoting Risk Management

Objectives


Build a comprehensive and exhaustive risk management system for identifying and quickly and

appropriately dealing with risks to achieve sustainable corporate growth.

Indicators (2030)
Disclosure of the results of monitoring significant business risks and

progress in implementing reduction measures ⇒At least once a year

Progress


(2021 results)
Disclosed once

Globally Common Measures

to 2030

Build and raise awareness of a management system that includes
overseas Group companies.

Use a consistent format for investigating risks and implement
countermeasures.

Share information on progress of response through reports to the
Board of Directors once a year.

Details

Risk Management ESG Data
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Material Issues １２ 
 Governance




Reinforcing Compliance

Objectives


Reinforce effective initiatives to instill compliance awareness and thus earn and maintain the trust of

society.

Indicators (2030)

Progress


(2021 results)

Globally Common Measures

to 2030

Participation in compliance education and training ⇒Implement as
planned (100%) at work sites

Serious compliance violations ⇒Zero

Participation in training: 100% as planned

Serious compliance violations: Zero

Build and enhance a compliance system that includes overseas Group
companies.

Further inculcate through ongoing implementation of management
and employee training and questionnaires, etc.

Improve Group-wide risk perception and accelerate risk response by
designating compliance managers at overseas Group companies and
building a global hotline.

Details

Compliance ESG Data
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Material Issues １３ 
 Governance




Enhancing Governance

Objectives


Build a sound, fair, transparent and highly effective governance system to enable sustainable corporate

value enhancement.

Indicators (2030)

Progress


(2021 results)

Globally Common Measures

to 2030

Disclosure of the results of the establishment and operation of the
internal control system ⇒At least once a year

Improvement in evaluations from external organizations
⇒Continuously improve from the 2020 onward

Disclosed once

As in 2020, continued activities to improve evaluation results

Evaluate and disclose results of the operation of the current internal
control system.

Clarify status of establishment of internal control systems at overseas
Group companies and evaluate their operation.

Continuously and proactively disclose governance-related non-
financial information.

Details

Basic Approach to Corporate Governance ESG Data
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ESG Data and Third-Party Verification

Environmental Data Third-Party Verification Social Data Governance Data

Environmental Data

Overview of Environmental Burden Created by Business Activities

[Scope of Data] Lion and consolidated subsidiaries: The scope of this data was revised from 2021 for consistency with the

consolidated subsidiaries listed in Lion’s Securities Report. Data for previous years has been revised accordingly.

[Period Covered] January 2021 to December 2021: However, data for PRTR-designated chemical substances is for April 2021

to March 2022
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CO  Emissions from Business Activities2

Domestic Unit 2017 2018 2019 2020 2021

Absolute quantity
Thousand

t-CO
77 74 70 67 74

Reduction from 2017 % — — — — 5

2

Overseas Unit 2017 2018 2019 2020 2021

Absolute quantity
Thousand

t-CO
94 98 93 96 86

Reduction from 2017 % — — — — 8

2

Domestic and overseas total Unit 2017 2018 2019 2020 2021

Absolute quantity
Thousand

t-CO
171 173 163 163 160

Reduction from 2017 % — — — — 7

2

More about related initiatives

Total Energy Consumption in Business Activities

Unit 2017 2018 2019 2020 2021

Domestic
TJ

1,350 1,325 1,287 1,270 1,357

Overseas 1,122 1,183 1,118 1,139 1,276

Domestic and overseas total TJ 2,472 2,509 2,404 2,409 2,632

More about related initiatives

Total renewable and Non-Renewable Energy Consumption in Business Activities

  Unit 2017 2018 2019 2020 2021
Target for

2021

Total non-renewable energy

consumption

Domestic
GWh

239 233 227 222 233 —

Overseas 312 329 310 316 313 —

Domestic and

overseas total
GWh 550 562 537 538 546 533

Total renewable energy

consumption

Domestic
GWh

0.04 0.04 0.04 0.04 0.18 —

Overseas 0 0 0.01 0.01 42 —

Domestic and

overseas total
GWh 0.04 0.04 0.05 0.05 42 —

Total renewable energy

consumption/


total energy consumption

Domestic and

overseas total
% 0.01 0.01 0.01 0.01 7.13 —
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Greenhouse Gas Emissions throughout the Supply Chain

Unit 2017 2018 2019 2020 2021

Scope 1 % 1.6 1.5 1.6 1.5 1.7

Scope 2 % 2.1 2.0 2.1 1.9 1.5

Scope 3

Purchased goods and services % 21.8 19.8 20.6 23.4 23.7

Capital goods % 0.8 0.8 1.3 2.5 1.1

Fuel- and energy-related activities

not include in Scope 1 or Scope 2
% 0.5 0.4 0.4 0.6 0.6

Upstream transportation and

distribution
% 3.4 3.5 4.6 4.3 3.8

Waste generated in operations % 0.1 0.1 0.1 0.3 0.4

Business travel % 0.1 0.1 0.1 0.1 0.0

Employee commuting % 0.1 0.0 0.1 0.0 0.1

Downstream transportation and

distribution
% 0.1 0.1 0.2 0.2 0.2

Processing of sold products % 5.3 2.6 2.6 1.8 2.0

Use of sold products % 54.2 59.0 55.6 52.7 54.4

End-of-life treatment of sold

products
% 9.5 9.5 10.4 10.2 9.8

Investments % 0.4 0.5 0.6 0.7 0.9

Total
Million t-

CO
4.62 4.99 4.51 4.84 4.93

2

More about related initiatives

Notes: Scope: Lion and domestic and overseas consolidated subsidiaries (domestic and overseas total)


Scope 1: Direct emissions from operating sites


Scope 2: Indirect emissions from the generation of purchased energy (electricity generation, etc.)


Scope 3: Emissions from the supply chain not included in Scope 1 or Scope 2

Scope 1 and 2 Greenhouse Gas Emissions from Operating Sites

Domestic Unit 2017 2018 2019 2020 2021

Scope 1 Thousand

t-CO

22 22 21 19 21

Scope 2 (location basis) 55 54 52 50 52

Scope 1 + 2 (location basis) total
Thousand

t-CO
77 75 73 70 73

Scope 2 (market basis)
Thousand

t-CO
55 53 50 48 52

Scope 1 + 2 (market basis) total
Thousand

t-CO
77 74 70 67 74

2

2

2

2

Overseas Unit 2017 2018 2019 2020 2021

Scope 1 Thousand

t-CO

51 54 50 54 64

Scope 2 (location basis) 43 45 43 42 22

Scope 1 + 2 (location basis) total
Thousand

t-CO
94 98 93 96 86

Scope 2 (market basis)
Thousand

t-CO
43 45 43 42 22

Scope 1 + 2 (market basis) total
Thousand

t-CO
94 98 93 96 86

2

2

2

2

31 Lion Sustainability Website 2022

https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#valuechain


Domestic and overseas total Unit 2017 2018 2019 2020 2021 Target for 2021

Scope 1 Thousand

t-CO

73 75 70 73 85 72

Scope 2 (location basis) 98 99 95 93 74 89

Scope 1 + 2 (location basis) total
Thousand

t-CO
171 174 165 166 160 —

Scope 2 (market basis)
Thousand

t-CO
98 98 93 90 74 89

Scope 1 + 2 (market basis) total
Thousand

t-CO
171 173 163 163 160 —

2

2

2

2

Notes: Scope 1：Direct emissions from operating sites


Scope 2：Indirect emissions from the generation of purchased energy (electricity generation, etc.)

Raw Material Usage (Domestic Household Products)

Unit 2017 2018 2019 2020 2021

Raw material usage
Thousand

tons
250 251 245 250 252

More about related initiatives

Container and Packaging Material Usage (Domestic Household Products)

Unit 2017 2018 2019 2020 2021

Plastic

Thousand

tons

18 18 20 20 19

Corrugated cardboard 23 24 26 27 27

Cardboard 6 6 6 5 5

Glass 6 6 6 5 6

Metals 0.3 0.2 0.2 0.1 0.1

Total
Thousand

tons
54 54 57 58 57

More about related initiatives

Container and Packaging Material Usage (Domestic and Overseas Total Household Products)

Unit 2017 2018 2019 2020 2021

Plastic

Thousand

tons

33 34 37 42 43

Corrugated cardboard 55 56 57 59 58

Cardboard 8 8 9 13 13

Glass 6 6 6 5 6

Metals 0.3 0.2 0.2 0.1 0.1

Total
Thousand

tons
103 105 110 119 120

Water Usage (Water Withdrawal) in Business Activities

Unit 2017 2018 2019 2020 2021

Domestic Thousand

m

917 955 862 823 920

Overseas 670 740 706 713 704

Total
Thousand

m
1,586 1,695 1,568 1,536 1,624

3

3

More about related initiatives
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Water Usage (Water Withdrawal) by Source

Unit 2017 2018 2019 2020 2021

Tap water

Domestic Thousand

m

339 362 353 343 387

Overseas 645 717 681 690 689

Total
Thousand

m
983 1,080 1,033 1,033 1,076

Industrial water

Domestic Thousand

m

538 590 507 479 507

Overseas 25 23 25 23 15

Total
Thousand

m
563 613 532 502 522

Groundwater

Domestic Thousand

m

38 0.4 0 0 25

Overseas 0 0 0 0 0

Total
Thousand

m
38 0.4 0 0 25

Rain water

Domestic Thousand

m

1 2 2 2 2

Overseas 0 0 0 0 0

Total
Thousand

m
1 2 2 2 2

3

3

3

3

3

3

3

3

Wastewater Discharge in Business Activities

Unit 2017 2018 2019 2020 2021

Domestic Thousand

m

526 551 448 428 474

Overseas 172 194 190 183 211

Total
Thousand

m
699 745 638 611 684

3

3

Wastewater Discharge by Destination

  Unit 2021*

Sewage systems

Domestic
Thousand m

302

Overseas 64

Total Thousand m 366

Sea area

Domestic
Thousand m

118

Overseas 0

Total Thousand m 118

River

Domestic
Thousand m

53

Overseas 44

Total Thousand m 97

Other (industrial park treatment facilities)

Domestic
Thousand m

0

Overseas 103

Total Thousand m 103

3

3

3

3

3

3

3

3

* Disclosed from 2021
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Breakdown of Water Use over the Life Cycles of Lion Products

Unit 2019 2020 2021

Raw material procurement ％ 19.3 19.3 19.4

Production % 0.1 0.1 0.1

Transport % 0.0 0.0 0.0

Use by consumers % 76.8 76.2 76.2

Disposal by consumers % 3.8 4.4 4.3

* Scope: Lion and domestic and overseas consolidated subsidiaries (domestic and overseas total)

More about related initiatives

Water Use over the Life Cycles of Lion Products

Unit 2017 2019 2020 2021

Water Usage million m 2,178 2,230 2,273 2,291

Usage intensity per unit net sales

Tthousand

m /million

yen

6.36 — — 6.26

Decrease in usage intensity per unit net sales

from 2017
% 0 — — 2

3

3

Total Waste Generation, Total Waste Consigned to Final Disposal in Landfills and Total Resources Recovered

Domestic Unit 2017 2018 2019 2020 2021

Total Waste Generation

Thousand

tons

7.62 8.29 8.59 10.43 9.07

Total Waste Consigned to Final Disposal in

Landfills
0.02 0.01 0.01 0.01 0.01

Total Resources Recovered 2.88 3.16 4.05 3.13 3.73

Overseas Unit 2017 2018 2019 2020 2021

Total Waste Generation

Thousand

tons

3.63 4.49 4.15 3.96 3.89

Total Waste Consigned to Final Disposal in

Landfills
3.16 2.83 1.04 0.74 0.54

Total Resources Recovered 3.15 3.59 2.76 3.13 3.22

Domestic and overseas total Unit 2017 2018 2019 2020 2021

Total Waste Generation

Thousand

tons

11.26 12.79 12.74 14.39 12.96

Total Waste Consigned to Final Disposal in

Landfills
3.18 2.83 1.05 0.75 0.54

Total Resources Recovered 6.03 6.75 6.81 6.26 6.95

More about related initiatives

Waste Disposal by Method (Domestic + Overseas)

Unit 2017 2018 2019 2020 2021

Recycled or reused

Thousand

tons

10.15 12.93 14.55 16.38 15.15

Landfill 3.18 2.83 1.05 0.81 0.65

Incinerated (with energy recovery) 3.63 3.42 3.64 3.22 3.49

Incinerated (without energy recovery) 0.20 0.14 0.09 0.13 0.46

Disposal method unknown 0.00 0.00 0.00 0.00 0.00
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Management of Chemical Substances

PRTR-Designated Substance Emissions (Domestic)

Unit 2017 2018 2019 2020 2021

PRTR-Designated Substance Emissions Tons 18 18 2 2 3

Emissions of Nitrogen Oxides (NO ), Sulfur Oxides (SO ) and Particulate MatterX X

Domestic Unit 2017 2018 2019 2020 2021

Emissions of Nitrogen Oxides (NO )

Tons

25 28 25 29 27

Emissions of Sulfur Oxides (SO ) 4 4 3 4 3

Particulate Matter 1 1 1 1 1

X

X

Overseas Unit 2017 2018 2019 2020 2021

Emissions of Nitrogen Oxides (NO )

Tons

52 57 107 71 33

Emissions of Sulfur Oxides (SO ) 1 1 1 2 1

Particulate Matter 11 13 13 8 58

X

X

Domestic and overseas total Unit 2017 2018 2019 2020 2021

Emissions of Nitrogen Oxides (NO )

Tons

77 85 132 100 60

Emissions of Sulfur Oxides (SO ) 5 5 5 6 5

Particulate Matter 13 14 15 9 59

X

X

VOC Emissions (Domestic)

Unit 2017 2018 2019 2020 2021

Volatile organic compound (VOC) emissions Tons 73 78 67 68 69

COD in Business Activities

Unit 2017 2018 2019 2020 2021

Domestic
Tons

14 14 18 20 22

Overseas 15 38 41 76 77

Total Tons 29 52 59 96 100

* 2021 figures for Lion Corporation (Korea) are for total organic carbon

More about related initiatives
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Environmental Accounting

Based on the Ministry of the Environment’s guidelines, every year we calculate and disclose the environmental conservation

cost and the economic benefits (real effect) of environmental conservation measures for the entire domestic Lion Group.

Breaking down total environmental conservation cost in 2021, although investment (capital expenditure) increased

approximately ¥920 million year on year, overall cost decreased approximately ¥360 million.

Environmental Conservation Cost (January 2021 to December 2021)

(Millions of yen)

Category Key activity
January 2021 to December 2021

Investment Cost

Business area cost

Pollution prevention 7 286

Global environmental conservation 552 2,548

Resource recycling 45 327

Environmentally friendly products 4,140 2,838

Upstream/downstream cost Container/packaging recycling — 813

Administration cost ISO 14001 registration, environmental education 0 662

R&D cost R&D of environmentally friendly products, etc. 63 1,041

Social activity cost
Environmental improvement measures, donations to

organizations
0 8

Environmental remediation

cost
Pollution burden duties, etc. 0 7

Domestic Group total
4,806 8,529

YoY 922 -355

Economic Benefit Associated with Environmental Conservation Measures (January 2021 to December 2021)

(Millions of yen)

Effects YoY reduction

Cost reduction due to energy saving 26

Cost reduction due to resource saving 129.0

Reduced water utility cost -18.7

Waste disposal reduction* 32.7

* Includes cost of sales of valuable waste
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Environmental Efficiency

Every year, Lion calculates its environmental efficiency using the formula below to evaluate how efficient its business

activities are in terms of the environmental burden they create. We continually strive to improve environmental efficiency.

* Environmental impact (harm) is calculated as a monetary amount using the Life-cycle Impact assessment Method based on Endpoint

modeling (LIME).

Environmental Efficiency and Monetary Value of Environmental Burden (comparison with 2005)

  Unit 2017 2018 2019 2020 2021

Monetary value of environmental burden

(comparison with 2005)
% 72 74 79 84 84

Environmental efficiency Million yen 381 374 350 340 345

* The monetary value of environmental burden was calculated using the LIME2 integrated coefficient list (July 1, 2010 version).

Production Site Environmental Data

Lion and domestic consolidated subsidiaries （PDF：7KB）

Overseas consolidated subsidiaries （PDF：60KB）

Certification under ISO 14001 (2015 Version)

Domestic 8 locations

Overseas 5 locations

More about related initiatives
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Verification Opinion

Third-Party Verification

To ensure the transparency and accuracy of its environmental data, the Lion Group obtains third-party verification opinions

regarding data on its greenhouse gas emissions (Scope 1 and Scope 2), energy consumption, and water withdrawal and

discharge from SGS Japan Inc. Most recently, the Group obtained third-party opinions regarding its environmental data for

2021.

Going forward, we will seek to put third-party opinions to good use and enhance accuracy.

Verification Opinion （PDF：750KB）

PRTR-Designated Substance Emissions

2021 PRTR-designated substance emissions data for production sites (domestic group companies)

Industrial Waste Disposal Facility Maintenance and Management Data

Chiba Plant

2022 Maintenance and Management Data (updated October 03, 2022) （PDF：96KB）[Japanese]

2021 Maintenance and Management Data (updated April 26, 2022) （PDF：98KB）[Japanese]

2020 Maintenance and Management Data (updated April 23, 2021) （PDF：107KB）[Japanese]

2019 Maintenance and Management Data (updated April 13, 2020) （PDF：88KB）[Japanese]
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Social Data

Employee Data

Scope: Lion Corporation + employees on loan / the Lion Group (Lion Corporation + domestic and overseas Group

companies; employees on loan from Lion Corporation are counted only for Lion Corporation). All as of December 31.

Diversity & Inclusion

  2017 2018 2019 2020 2021

  Employees

Lion Corporation 


(including employees on loan)

Male 2,846 2,827 2,237 2,355 2,347

Female 1,003 1,062 1,044 1,205 1,238

Lion Group
Male - - - - 4,454

Female - - - - 2,944

  Female employee ratio

Lion Corporation 


(including employees on loan)
26.1% 27.3% 31.8% 33.8% 34.5%

Lion Group - - - - 39.8%

  Ratios of employees by age group

Lion Corporation 


(including employees on loan)

Below 30 y/o - - - 16% 18%

30-50 y/o - - - 47% 48%

Over 50 y/o - - - 37% 34%

Lion Group

Below 30 y/o - - - 21% 21%

30-50 y/o - - - 53% 54%

Over 50 y/o - - - 27% 25%

  New hires (new graduates)

Lion Corporation 


(including employees on loan)

Male 57 63 42 54 46

Female 36 33 34 33 38

 
Ratio of companies with an independent trade union or collective bargaining

agreements

Lion Group % - - - 86.4% 86.4%

 
Ratio of employees represented by an independent trade unions or covered by

collective bargaining agreements

Lion Corporation 


(including employees on loan)
% - - - 66.2% 77.9%

Lion Group % - - - 73.4% 75.1%

  Re-hired retirees

Lion Corporation 


(including employees on loan)

Number 216 210 207 243 293

% 7.1% 6.6% 6.3% 6.8% 8.2%

  Temporary employees

Lion Corporation 


(including employees on loan)
448 512 400 196 130

  Employees with disabilities

Lion Corporation 


(excluding employees on loan)

Number 63 76 77 75 77

% 2.4% 2.8% 2.8% 2.7% 2.7%

Lion Group
Number - - - 94 127

% - - - 1.3% 1.7%

*1
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  2017 2018 2019 2020 2021

  Average service years (excluding rehired retirees)

Lion Corporation 


(including employees on loan)

Male 20.4 19.6 20.1 19.7 19.5

Female 18.0 16.8 15.1 14.0 14.1

  Voluntary employee turnover rate

Lion Corporation 


(including employees on loan)
- - - 1.2% 2.3%

Lion Group - - - 3.0% 4.9%

  Employees who resigned within three years of entering the Company

Lion Corporation 


(including employees on loan)

Number 1 2 8 10 4

% 0.40% 0.80% 3% 4% 1.60%

  Women in all management positions

Lion Corporation 


(including employees on loan)

Number 70 76 81 83 256

% 6.7% 7.4% 9.2% 9.1% 17.2%

Lion Group
Number - - - - 521

% - - - - 23.2%

  Women in top management positions

Lion Corporation 


(including employees on loan)

Number - - - - 2

% - - - - 12.5%

Lion Group
Number - - - - 47

% - - - - 40.2%

  Women in low- and mid-level management positions

Lion Corporation 


(including employees on loan)

Number - - - - 91

% - - - - 11.6%

Lion Group
Number - - - - 242

% - - - - 18.6%

  Women in junior management positions

Lion Corporation 


(including employees on loan)

Number - - - - 163

% - - - - 30.3%

Lion Group
Number - - - - 232

% - - - - 28.1%

  Women in management positions with revenue-generating functions

Lion Corporation 


(including employees on loan)

Number - - - - 36

% - - - - 11.4%

Lion Group
Number - - - - 154

% - - - - 24.0%

  Women in STEM-related positions

Lion Corporation 


(including employees on loan)

Number - - - - 19

% - - - - 12.8%

Lion Group
Number - - - - 39

% - - - - 16.8%

*2
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  2017 2018 2019 2020 2021

  Gender pay indicators (gender pay gap)

Lion Corporation 


(including employees on loan)

Male directors - - - 100% 100%

Female directors - - - - -

Male external

directors
- - - 100% 100%

Female external

directors
- - - 100% 100%

Male employees in

management

positions

- - - 100% 100%

Female employees

in management

positions

- - - 89% 89%

Male employees in

non-management

positions

- - - 100% 100%

Female employees

in non-

management

positions

- - - 76% 79%

Lion Group

Male employees in

management

positions

- - - 100% 100%

Female employees

in management

positions

- - - 88% 93%

Male employees in

non-management

positions

- - - 100% 100%

Female employees

in non-

management

positions

- - - 90% 91%

  Regionally based employees

  Users 5 17 17 2 0

*1 The percentage of employees with disabilities is calculated for Lion Corporation (non-consolidated) + employees on loan, in accordance

with domestic standards for caluclating hiring ratios

*2 Includes junior management positions from 2021

More about related initiatives
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Work-Life Enrichment

  2017 2018 2019 2020 2021

  Employees who took childcare leave

Lion Corporation 


(including employees on

loan)

Male 9 16 13 32 54

Female 57 53 61 78 84

  Employees who took shorter work hours for childcare

Lion Corporation 


(including employees on

loan)

Male 0 0 0 0 0

Female 57 64 66 77 78

  Average overtime per month

Lion Corporation 


(including employees on loan)
12.5hours 13.7hours 11.2hours 9.2hours 12.5hours

  Annual paid leave used

Lion Corporation 


(including employees on loan)
50.7% 60.3% 74.0% 68.0% 65.9%

  Volunteer leave used

Lion Corporation 


(including employees on

loan)

Users 12 13 15 0 0

Days taken 16 16 19 - -

 
Employee Awareness and Behavior Survey 


Employees who take pride in their work

Lion Corporation 


(excluding employees on

loan)

Overall response

rate
- 91.5% 85.8% 83.0% 84.3%

Overall - 96.2% 95.7% 97.3% 80.5%

Male - 97.2% 96.5% 97.5% 84.3%

Female - 94.5% 94.3% 96.8% 77.0%

Below 30 y/o - 94.1% 94.0% 95.3% 74.9%

30–39 y/o - 94.8% 93.9% 96.7% 78.9%

40–49 y/o - 95.3% 96.1% 96.8% 79.0%

50–59 y/o - 97.7% 95.7% 97.9% 84.6%

60 y/o and above - 98.1% 98.0% 97.2% 85.4%

Non-management

positions
- 95.1% 94.4% 96.6% 77.5%

Management

Positions

(Including officers)

- 98.5% 98.7% 98.8% 89.6%

*1*2

*1 Scope: Lion Corporation, non-consolidated basis (excluding employees on loan)

*2 Because the rate of employees answering that they took pride in their work neared 100% in 2020, the survey options were changed to

enable Lion to gather data to seek further improvement

More about related initiatives
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Developing Human Resources

  2017 2018 2019 2020 2021

  Average hours per FTE of training and development

Lion Corporation 


(including employees on loan)
- - - 14.6hours 52.8hours

Lion Group - - - 12.1hours 31.0hours

  Average hours per FTE of training and development breakdown

Lion

Corporation

Employees 50 y/o and above - - - - 54.5hours

Employees 30–50 y/o - - - - 49.3hours

Employees below 30 y/o - - - - 97.7hours

Male - - - - 49.2hours

Female - - - - 59.8hours

Top management positions - - - - 39.7hours

Low- and mid-level management

positions
- - - - 83.3hours

Junior management positions - - - - 42.9hours

Lion Group

Employees 50 y/o and above - - - - 36.6hours

Employees 30–50 y/o - - - - 26.3hours

Employees below 30 y/o - - - - 44.2hours

Male - - - - 30.1hours

Female - - - - 30.3hours

Top management positions - - - - 21.1hours

Low- and mid-level management

positions
- - - - 60.4hours

Junior management positions - - - - 33.4hours

  Average amount spent per FTE on training and development

Lion Corporation 


(including employees on loan)
- - - ¥52,300 ¥67,100

Lion Group - - - ¥29,300 ¥36,700

  Average amount spent per FTE on training and development breakdown

Lion

Corporation

Employees 50 y/o and above - - - - ¥24,100

Employees 30–50 y/o - - - - ¥107,700

Employees below 30 y/o - - - - ¥67,100

Male - - - - ¥70,800

Female - - - - ¥60,000

Top management positions - - - - ¥65,000

Low- and mid-level management

positions
- - - - ¥105,000

Junior management positions - - - - ¥44,000

Lion Group

Employees 50 y/o and above - - - - ¥16,900

Employees 30–50 y/o - - - - ¥46,700

Employees below 30 y/o - - - - ¥43,500

Male - - - - ¥41,300

Female - - - - ¥29,200

Top management positions - - - - ¥33,700

Low- and mid-level management

positions
- - - - ¥76,800

Junior management positions - - - - ¥33,500

*1

*1
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  2017 2018 2019 2020 2021

  Type of individual performance appraisal

Coverage of

the MBO

system  at

Lion

Corporation

Top management positions - - - ○ ○

Low- and mid-level management

positions
- - - ○ ○

Junior management positions - - - ○ ○

Employees in non-management

positions
- - - ○ ○

Coverage of

the MBO

system: % of

all

employees

Top management positions - - - 55.7% 57.3%

Low- and mid-level management

positions
- - - 95.4% 95.5%

Junior management positions - - - 94.6% 94.9%

Employees in non-management

positions
- - - 62.1% 63.6%

  Percentage of open positions filled by internal candidates (internal hires)

Lion Corporation 


(including employees on loan)
- - - 88.5% 69.0%

Lion Group - - - 49.2% 55.7%

*2

*3

*1 Figures for 2021 increased due to the inclusion of divisional training and development hours

*2 MBO: Management by Objectives

*3 Percentage of internal hires: Internal hires / (external mid-career hires + internal hires)

More about related initiatives

Key Health Indicators

2020 2021

Physical health

Rate of employees getting regular health checkups 100.0% 100.0%

Rate of employees getting necessary follow-up examinations 58.0% 59.6%

Rate of employees requiring specific health guidance related

to metabolic syndrome (ages 40 and over)
17.8% 16.8%

Rate of employees getting specific health guidance related to

metabolic syndrome (ages 40 and over)
74.9% 83.6%

Rate of employees maintaining a healthy body weight 69.4% 66.9%

Living habits

Employee smoking rate 18.5% 17.0%

Rate of employees who habitually exercise 23.7% 24.5%

Proportion of employees who are sufficiently rested after

sleep
66.0% 67.6%

Rate of employees who habitually drink alcohol 17.7% 14.8%

Mental health
Stress level check implementation rate 98.2% 99.5%

Rate of employees with high stress levels 7.9% 9.0%

Health history

Proportion of employees who respond that they “mostly

understand” or “understand well” their health checkup

results

89.8% 89.3%

Proportion of employees who respond that they “know what

to do” or “mostly know what to do” to improve their health

based on their health checkup results

86.3% 86.6%

* Scope: Lion Corporation, non-consolidated (including employees on loan)
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Productivity and Professional Fulfillment Indicators

2020 2021

Productivity
Performance 74.4% 86.5%

Rate of absence due to illness or poor health 0.7% 0.7%

Professional fulfillment

Work engagement 2.7 2.2

Proportion of employees that respond that they are

“satisfied” or “mostly satisfied” with their jobs
73.5% 71.6%

Proportion of employees that respond “Yes” to the statement

“My job is professionally fulfilling”
75.1% 74.8%

*1

*2

*3

* Scope: Lion Corporation, non-consolidated (including employees on loan)

*1 Presenteeism: Measured using the SPQ (University of Tokyo single-item version)

*2 Absenteeism: Absence rate = Days absent/Total work days

*3 Measured using stress level check tests (work engagement: average of responses to two questions answered on a four-point scale)

Supply Chain

Switching rate to RSPO-certified products for key raw materials (Domestic)

All as of December 31.

2019 2020 2021

14% 93% 93%

Procurement rate of third-party certified paper from domestic paper manufacturers for key

products

All as of December 31.

2019 2020 2021

96% 98% 98%

More about related initiatives

Number of Suppliers Evaluated and Response Rate

2017 2018 2019 2020 2021

Number of suppliers 625 610 585 574 502

Response Rate 99% 98% 99% 100% 100%

More about related initiatives

Key Suppliers

2017 2018 2019 2020 2021

Number of key suppliers 90 90 90 90 90

Portion of all primary suppliers that are key

suppliers
14.4% 14.8% 15.4% 15.7% 17.9%

Portion of purchasing that is from key suppliers


(monetary basis, among all primary suppliers)
80% 87% 80% 89% 89%

More about related initiatives
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Governance Data

Lion Career Village (LCV) Compliance E-learning Participation Rate

2017 2018 2019 2020 2021

- - - 99.5% 99.2%

More about related initiatives

The AL Heart Hotline Recognition Rate Among Employees

2017 2018 2019 2020 2021

95.8% 98.5% 98.6% 99.5% 99.0%

AL Heart Hotline Consultations and Reports

2017 2018 2019 2020 2021

Harassment 9 15 11 8 12

Personnel and labor

management issues
5 6 11 7 5

Others 4 2 3 58 2

More about related initiatives
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The Ten Principles of the UN Global Compact

Human Rights Principle 1:


Business should support and respect the protection of internationally proclaimed

human rights; and

Principle 2:


Make sure that they are not complicit in human rights abuses.

Labour Principle 3:


Business should uphold the freedom of association and the effective recognition of the

right to collective bargaining;

Principle 4:


The elimination of all forms of forced and compulsory labour;

Principle 5:


The effective abolition of child labour; and

Principle 6:


The elimination of discrimination in respect of employment and occupation.

Environment Principle 7:


Business should support a precautionary approach to environmental challenges;

Principle 8:


Undertake initiatives to promote greater environmental responsibility; and

Principle 9:


Encourage the development and diffusion of environmentally friendly technologies.

Anti-Corruption Principle 10:


Business should work against corruption in all its forms, including extortion and

bribery.

Initiatives and External Evaluations

Participation in Initiatives Status of Inclusion in SRI Indices Evaluations and Certifications

Participation in Initiatives

is a global initiative in which companies

and organizations take action as upstanding members of society by exercising

responsible, productive leadership to realize sustainable growth. Participating

companies and organizations are asked to uphold and put into action ten principles in

the four areas of “Human Rights,” “Labour,” “Environment” and “Anti-Corruption.”

The United Nations Global Compact (UNGC)

Lion announced its support for the UNGC in 2009 and takes part in related initiatives. Furthermore, Lion is a member of the

, a local network of the UNGC. The CGNJ has subcommittees aimed at

promoting the CSR activities of its member companies. Lion participates in the Supply Chain, Environmental Management,

HRDD and SRI/ESG subcommittees. The subcommittees share information on the latest CSR-related developments through

lectures by experts and examples of initiatives at participating companies. They also prepare various publications to

Global Compact Network Japan (GCNJ)[Japanese] 
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support the CSR efforts of diverse corporate actors based on the experience of the participating companies across a wide

range of industries.

Publications Lion Has Helped Prepare

◎Supply Chain Subcommittee

Introductory text on CSR procurement (bringing CSR to the supply chain) [Japanese]

CSR procurement self-assessment tool set [Japanese]

Others

Participation in External Environmental Initiatives

Participation in Pharmaceutical Product Safety Initiatives

Participation in External Supply Chain Initiatives

Participation in External Human Rights Initiatives

Status of Inclusion in SRI Indices

In addition to financial considerations, Lion works to address environmental, social and governance issues. Lion has been

selected for inclusion in leading socially responsible investing (SRI) indices in and outside Japan, namely the FTSE4Good

Global Index (based in the UK) and the Dow Jones Sustainability Asia/Pacific Index (U.S.A. and Switzerland).


We are also included in the ESG indices used by Japan’s Government Pension Investment Fund (GPIF): the FTSE Blossom

Japan Index, the FTSE Blossom Japan Sector Relative Index, MSCI Japan ESG Select Leaders Index, MSCI Japan Empowering

Women Index (WIN) and S&P/JPX Carbon Efficient Index. Inclusion in these indices indicates that Lion is recognized globally

as a highly trustworthy company that meets high standards of corporate ethics and corporate social responsibility.

As of July 2022

2022

July 2022

FTSE4Good Global Index

An index developed by U.K.-based FTSE Russell that evaluates

companies’
sustainability from ESG perspectives and selects

companies that meet its
standards.


Lion has been included in this index for 15 consecutive years

beginning
in 2008.

FTSE4Good Global Index

News Release
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July 2022

FTSE Blossom Japan Index

July 2022

MSCI Japan ESG Select Leaders
Index

An index developed by U.K.-based FTSE Russell that selects

Japanese
companies with outstanding ESG performance.


Lion has been included in this index for six consecutive years

beginning in 2017.

FTSE Blossom Japan Index

News Release

An index developed by U.S.-based MSCI that selects Japanese

companies
with excellent ESG performance.

MSCI Japan ESG Select Leaders Index

News Release

THE INCLUSION OF LION CORPORATION IN ANY MSCI INDEX, AND THE USE OF

MSCI LOGOS, TRADEMARKS,


SERVICEMARKS OR INDEX NAMES HEREIN DO NOT CONSTITUTE A

SPONSORSHIP, ENDORSEMENT OR PROMOTION OF LION CORPORATION BY

MSCI OR ANY OF ITS AFFILIATES. THE MSCI INDEXES ARE THE EXCLUSIVE

PROPERTY OF MSCI. MSCI AND THE MSCI INDEX NAMES AND LOGOS ARE

TRADEMARKS OR SERVICE MARKS OF MSCI OR ITS AFFILIATES.
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July 2022

MSCI Japan Empowering Women Index (WIN)

S&P/JPX Carbon Efficient Index

An index developed by U.S.-based MSCI that selects for Japanese

companies that promote the professional participation and

advancement of woman and earn high gender diversity scores.


Lion has been included in this index for six consecutive years

beginning in 2017.

MSCI Japan Empowering Women Index (WIN)

News Release

THE INCLUSION OF LION CORPORATION IN ANY MSCI INDEX, AND THE USE OF

MSCI LOGOS, TRADEMARKS,


SERVICEMARKS OR INDEX NAMES HEREIN DO NOT CONSTITUTE A

SPONSORSHIP, ENDORSEMENT OR PROMOTION OF LION CORPORATION BY

MSCI OR ANY OF ITS AFFILIATES. THE MSCI INDEXES ARE THE EXCLUSIVE

PROPERTY OF MSCI. MSCI AND THE MSCI INDEX NAMES AND LOGOS ARE

TRADEMARKS OR SERVICE MARKS OF MSCI OR ITS AFFILIATES.

An index comprising the companies in the Tokyo Stock Price Index

(TOPIX)
that weights said companies based on their disclosure of

environmental
data and carbon efficiency (carbon emissions per unit

of net sales).
Japan’s Government Pension Investment Fund (GPIF)

has used this index
since 2018.


Lion has been included in this index since its establishment in 2018.

S&P/JPX Carbon Efficient Index
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April 2022

FTSE Blossom Japan Sector Relative Index

FTSE Russell (registered trademark of FTSE

International Limited and Frank Russell

Company) hereby confirms that Lion

Corporation has been independently

assessed and found to satisfy the

requirements for inclusion in the FTSE

Blossom Japan Sector Relative Index. The

FTSE Blossom Japan Sector Relative Index

is widely used in the creation and

evaluation of sustainable investment funds

and other financial products.

An index developed by U.K.-based FTSE Russell that reflects the

performance of Japanese companies that demonstrate strong ESG

practices relative to their respective sectors.


Lion was included in this index for the first time in 2022.

FTSE Blossom Japan Sector Relative Index

News Release

2021

2020

2019

Evaluations and Certifications

Our environmental, logistics and human resources initiatives have been highly
evaluated by governmental and other

external institutions.

As of May 2022

2022

March 2022

White 500 Company under the Certified Health & Productivity Management

Outstanding Organization Recognition Program
Human Resources

Under this program, the Ministry of Economy, Trade and Industry

and the Nippon Kenko Kaigi recognize enterprises engaging in

outstanding efforts to promote health and productivity

management.


Lion has been selected under this program for six consecutive years,

since its establishment in 2017.

News Release
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March 2022

KAIKA Awards Overall CSR

March 2022

Selection Committee Chairman's Commendation in the Good Practices of

Consumer-Oriented Management Awards
Overall CSR

February 2022

CDP Supplier Engagement Rating Environment

Sponsored by the KAIKA Institute of the Japan Management

Association (JMA), the KAIKA Awards recognize companies that

engage in sustainable management, organization and human

resource development to create social value in line with the KAIKA

philosophy.
In the 8th KAIKA Awards 2022, the participation of Lion

employees in hand-washing educational activities received a Special

Mention.

KAIKA Awards [Japanese]

Related Information [Japanese]

An award system organized by the Consumer Affairs Agency to

recognize companies that have made a consumer-oriented

management declaration and implemented outstanding initiatives

based on such declarations.


Lion and Kao Corporation received the newly established Selection

Committee Chairman Commendation in the fiscal 2021 Good

Practices of Consumer-Oriented Management Awards.

News Release

The CDP is an international NGO based in the United Kingdom that

encourages companies to disclose data on their initiatives to combat

environmental problems and surveys and evaluates such disclosure.

The Supplier Engagement Rating (SER) is based on the CDP climate

change questionnaire items about governance, targets, value chain

(scope 3) emission calculations and supplier engagement strategies.


As one of the companies that received the highest ratings, Lion was

listed on the Supplier Engagement Leaderboard for a third

consecutive year.

News Release
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February 2022

Japan Sports Agency’s Sports Yell Company Overall CSR

February 2022

Sustainability Site Awards Overall CSR

A certification program created by the Japan Sports Agency in 2017

to recognize companies that support or promote sports activities to

improve their employees’ health.


Lion was certified under the Japan Sports Agency’s Sports Yell

Company 2022 program.

News Release

The Association for Sustainability Communication of Japan awards companies with outstanding sustainability

websites based on the quality of their sustainability information provision.


Lion received the Gold Award, the top prize, in the Sustainability Site Awards 2022.

News Release

2021

2020

2019
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Stakeholder Engagement

Approach Lion’s Main Stakeholders Stakeholder Engagement Stakeholder Dialogue

Approach

The Lion Group recognizes the importance of meeting the expectations and demands of stakeholders. To that end, mutual

understanding with our stakeholders is essential for us to continue our sustainable growth. We strive to actively engage

stakeholders in dialogue and collaboration by through various forms of communication.

We value and take seriously our stakeholders’ opinions and suggestions. After analyzing and reviewing them internally, we

incorporate them into our future corporate activities to further improve our sustainability efforts.

Lion’s Main Stakeholders

Lion considers its main stakeholders to be its shareholders, investors, customers (consumers) and business partners, as well

as municipalities, governments, non-profit organizations, local communities and employees.

Stakeholder Engagement

To ensure that it will be able to continue to contribute to society, Lion listens carefully to the opinions of stakeholders and

promotes stakeholder engagement* by via the following communication methods. The opinions we receive are reported to

management and the relevant departments, and are utilized in our business activities.
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Main Stakeholder Communication Methods

Putting Our Purpose into Practice: “Make a difference in everyday lives by redesigning habits: ReDesign”

Stakeholder Major responsibilities Main engagement opportunities

Shareholders and

investors

Website: Investor Relations and News Release

sections

Proactive disclosure of financial and non-

financial information
Integrated Report

Customers

(consumers)

Redesigning habits Promotional activities and exhibition events

Safe and reliable manufacturing Factory tours

Product development emphasizing the

consumer's perspective

Consumer research: group interviews,

monitoring surveys

Supplying superior products and services

useful for everyday living

Commercials, in-store shopping, online

shopping

Promoting information useful for everyday

living
Lion’s website and social media

Appropriate, sincere customer service Customer support

Business growth (sales and profit)

Returning profits to shareholders

Sound and transparent management

Accountability and constructive dialogue

Effective corporate governance

Annual Meeting of Shareholders, Annual

Meeting of Shareholders convocation notice

Financial results briefings

Briefings for individual investors and

institutional investors

IR tours: Individual interviews with overseas

institutional investors and analysts

Enhancing disclosure content

Timely disclosure of management-related

information
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Stakeholder Major responsibilities Main engagement opportunities

Business partners

Governments and

municipalities

Appropriate dialogue with supervisory

authorities

Councils, committees, opinion exchange

meetings, personnel exchanges

Collaboration to resolve local social issues
Conclusion of agreements, collaborative

events and initiatives

Building and maintaining equitable and sound

relationships

Debriefings and information exchange

meetings

Non-profit

organizations

Collaborative, cooperative support for solving

social and environmental issues

Local communities

Solving social and economic issues
Social contribution activities and

participation in the local community

Contributing to regional revitalization and

development and collaboration with local

communities

Connecting with local residents through

events

Consideration for the natural environment Environmental beautification activities

Biodiversity conservation Conservation activities with local residents

●Suppliers (raw material manufacturers,

production contractors)

Establishing supply chain management that

takes human rights and the environment

into consideration

Responsible raw material procurement

Self-checks/feedback based on the Lion

Group Supplier CSR Guidelines

Compliance consultation and whistle-

blowing system (AL Heart Hotline)

●Retail stores, wholesalers

Building relationships of trust through fair

and equitable trade

Stable supply of products

Proposing value-added products and

services that meet consumer needs

Contributing to the revitalization of markets

in each category

New product briefings, product seminars

Lion network, wholesaler meetings

Sales floor strategy proposal meetings,

merchandising meetings

Collaborative events and fairs

Collaborative environmental initiatives

Conclusion of agreements, collaborative

events and initiatives

Opinion exchange meetings

Support through monetary and product

donations

Promoting health and educating the next

generation on hygiene and cleanliness

Proposing educational curriculums

Environmental education

Health seminars

Disaster relief

Supporting science classes

Forest maintenance activities
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Stakeholder Major responsibilities Main engagement opportunities

Employees

Utilizing and developing human resources

Promoting occupational safety and health

Promoting and managing health Health checkups, dental checkups

Respecting human rights

Respecting diversity

Providing a comfortable working

environment for employees.

Support for job satisfaction

Internal communications through

newsletters, Group intranet, etc.

Employee awareness and behavior surveys

Compliance Awareness Survey

Building good relationships

Fostering an organizational culture that

encourages innovation

Roundtable with the President to exchange

ideas with management

Creating new businesses through the new

value creation program

Fair evaluation and treatment

Improving the employee benefits system

Labor-management meetings

Individual interviews

Various educational programs and training

for skills acquisition and ability

development

Rank-specific training

Workplace accident prevention program

e-learning training

Compliance consultation and whistle-

blowing system (AL Heart Hotline)

e-learning training

* The process in which a company actively engages with its stakeholders through dialogue and other means to achieve mutually acceptable

outcomes in order to fulfill its corporate social responsibility (see the Japan Business Federation’s Implementation Guidance on Charter of

Corporate Behavior, 7th Edition)
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Stakeholder Dialogue

Lion regards dialogue with stakeholders as a valuable opportunity for seeing how its aspirations as a company compare

with society’s demands and calibrating its sense of balance as a good corporate citizen.

In recent years, in light of the growing importance of responding to new demands from society, we hold study meetings for

management as part of our stakeholder dialogues. These meetings bring together outside experts with Lion’s top

management to discuss sustainability topics directly related to corporate operations. The suggestions and opinions

expressed in these dialogues are reflected in Lion’s operations and used to further promote sustainability activities.

In May 2022, we held a study meeting on the topic of respect for human rights, which has been attracting attention as a

major social issue in recent years. At this meeting, an outside expert specializing in human rights served as an instructor,

leading discussion with Lion’s chairman, president, directors, Audit & Supervisory Board members and executive officers.

We will continue working to understand and meet the needs of our customers and society through a variety of forms of

dialogue with stakeholders.

Implemented Participating stakeholders Theme

2022 Outside experts

Respect for human rights (United Nations Guiding

Principles on Business and Human Rights)—Why it is

crucial to strengthen initiatives to ensure respect for

human rights now

2021
An NPO The Okuchikarada Project for children (Inclusive oral care)

Outside experts, employees Spreading awareness of sustainability

2020 Outside experts ESG-oriented management

2019 Outside experts Promoting sustainability-oriented management
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Social Contribution Activities

Approach Overview Initiatives with Local Governments

Initiatives Supporting Education Sports Promotion Activities

Working Towards Gender Equality Collaboration with Local Communities

Donation Activities (Philanthropy) Overseas Social Contribution Activities

Approach

Since its founding, Lion has sought to help consumers enjoy healthy living through the provision of products while carrying

out educational activities and communication aimed at creating better living habits.

In Japan and other Asian countries, Lion is engaged in initiatives that contribute to the sustainable development of society

and the global environment through the areas of health, comfort and cleanliness. We believe that our continued business

viability depends on co-existing harmoniously with the communities in which we are involved, such as those where Lion

facilities are located. We therefore strive to help solve issues in and invigorate local communities by strengthening

partnerships with local residents, government agencies and citizens’ groups. In addition, by increasing opportunities for

every employee to get involved in business-related educational activities, we foster human resources that create new value

informed by a high level of social and environmental awareness.

Overview
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Lion’s founder, Tomijiro Kobayashi, had close ties to Ishinomaki City. Honoring this

connection, Lion has continued to pursue recovery support initiatives in the city since

the Great East Japan Earthquake in 2011.

Oral healthcare leader


development lecture

Under the first of the Company Forest Promotion Projects being promoted by

Yamanashi Prefecture, Lion employees engage in forest maintenance activities and

build relationships with local residents.

Forest maintenance activities

Initiatives with Local Governments

Ishinomaki City, Miyagi Prefecture

In January 2019, Lion formed a comprehensive collaboration agreement with the city

to promote the health of city residents and revitalize the area using its accumulated

health improvement expertise. We will continue to implement a variety of initiatives

based on employee participation.

Lion’s initiatives to promote recovery from the

Great East Japan Earthquake

Yamanashi City, Yamanashi Prefecture

Lion Forest in Yamanashi
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The KireiKirei City-Sakaide Project is an initiative being implemented by Sakaide City,

the Lion Chemical Co., Ltd. Oleochemical Production Site and Lion to improve the

health of the citizens of Sakaide City by establishing good hand and oral hygiene

habits.

Booth at Sakaide City’s


Happy Festa


oral health promotion event

In 2020, Lion formed an agreement with Sumida-ku, Tokyo, where its headquarters is

located, to collect and recycle used toothbrushes in order to promote plastic recycling.

Signing the agreement

Sakaide City, Kagawa Prefecture

KireiKirei City-Sakaide Project [Japanese]

Sumida-ku, Tokyo

The Sumida-ku government set up toothbrush collection boxes at a total of 85

locations, including city offices and all public elementary and junior high schools in the

area. The toothbrushes collected are regularly taken to a designated recycling partner,

where they are recycled into other plastic products.

As part of this initiative, Lion is providing its products (such as new toothbrushes) and

instruction on correct tooth brushing to children at non-profit children’s facilities in the

area, helping to spread and firmly establish healthy oral care habits.

Used toothbrush collection box Collection box set up in the
Sumida-ku City Hall
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A visit to a participating
elementary school

An elementary school student
showing off his new ruler

Completed 15 cm rulers

Toothbrush Recycling Program
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Initiatives Supporting Education

Employee Participation

As part of Lion’s training program, junior employees go to kindergartens and preschools across Japan to teach children

about the importance of hand washing through fun song and dance activities. In addition to providing products, these

activities play a role in promoting self-directed cleanliness and hygiene habits. Lion is proactively implementing these

activities, which not only serve communities, but contribute to human resource development. By participating in these

initiatives, employees learn about social issues through direct contact with communities and improve their problem-solving

skills, teamwork skills, sensitivity and empathy in addition to increasing their awareness of the importance of contributing

to society.

Supporting Science Education

Education Support Activities for Science Students

One example of how Lion supports science education is by conducting experience-based lessons for high school students

from Super Science High School designated schools,* helping these students to deepen their knowledge, and by offering

tours of the Research and Development Headquarters that cover the history of Lion’s technological development, the

motivations of the developers and the technologies used in Lion products in order to foster their interest in science. Because

students are able to hear from researchers directly, these events help students develop a sense of what it is like to work in

research.

Online classroom performance trends

2020 2021
2022


Times conducted 1 6 3

Participants 23 117 83

（3/31時点）

* The Ministry of Education, Culture, Sports, Science and Technology has implemented the Super Science High School program since 2002 to

carry out research and development focused on math and science education with the goal of developing future international scientists and

engineers. Under the program, upper secondary schools providing advanced math and science education are designated as Super Science

High Schools and receive special support.

Super Science High Schools (SSHs) [Japanese]

“Rico-Challe” Training Event Participation

Since 2019, Lion has been holding events to support “Rico-Challe,” a campaign to support female junior high, high school

and university students choosing STEM fields being implemented by the Gender Equality Bureau Cabinet Office, the Ministry

of Education, Culture, Sports, Science and Technology Education Policy Bureau and the Japan Business Federation. In 2021,
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Students taking an online class

Lion held its first online event, which was attended by 105 female junior and senior high school students from all over Japan

as well as participants from overseas. By teaching participants about work in Lion’s research institutes and plants, we aim to

provide them with useful information that will inform their academic choices. Lion will continue to organize and participate

in events in 2022.

Instructor during an online class

Rico-Challe [Japanese]

Volunteer Researchers Conduct Science Classes

Edogawa-ku, where Lion’s Hirai Research Center is located, has been conducting an ongoing science education center

project for more than 50 years, in which the ward, schools, and local residents collaborate to teach children about the

fascinating scientific phenomena happening around them. For more than 15 years, we have been holding science classes for

elementary school students to familiarize them with interface science, which is the foundation of Lion’s products, and to

help them become familiar with science in their daily lives. The program was suspended at the elementary schools in 2020–

21, but will be held for the first time in three years in 2022.

Click here for more research institute activities

Sports Promotion Activities

Activities of Lion’s Rugby Club

Lion’s rugby club is celebrating its 50th anniversary in 2022. We would like to take this opportunity to thank the many

people who have continued to support us and help us achieve this milestone. We would like to express our sincere

gratitude. Every spring, the club holds the Lion Rugby Festival at the Chiba Plant sports field to build relationships with local
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residents, children of a local rugby school, coaching staff, and many parents. To prevent the spread of COVID-19, club

activities were suspended since 2020, but was resumed in 2022 for the first time in about three years. At the rugby classes

held here, our current players, who go by the team name "Lion Fangs," teach rugby skills in an easy-to-understand manner

to ruggers ranging from kindergarteners to upper elementary and junior high school students.


At the rugby classes held by the club, current players on the Lion Fangs team teach real rugby skills in an easy to understand

way to young athletes ranging from kindergarteners to upper elementary and junior high school students.

Since 2012, as part of Lion’s project to promote recovery from the Great East Japan Earthquake, the rugby club has been

holding rugby classes in the city of Ishinomaki, as well. However, from 2020, these activities have been suspended due to

the COVID-19 pandemic. As soon as the situation settles down, we will resume these activities, and all of the Lion Fangs

members are looking forward to that time.

Rugby Lesson Participants

2017 2018 2019 2020 2021
2022


（5/31時点）

Participants
Chiba Approx. 450 Approx. 500 Approx. 700 Suspended Suspended Approx. 600

Ishinomaki Approx. 100 Approx. 80 Approx. 90 Suspended Suspended -

Activities at the Chiba Plant

Activities in Ishinomaki
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Lion Fangs [Japanese]

Other Sports Events Supported by Lion

Lion Cup Top 32 Table Tennis Tournament

[Japanese]

RCC Hiroshima Women’s Ekiden (long-distance

relay race) [Japanese]

RKK Women’s Ekiden (long-distance relay race)

[Japanese]

All Japan IAIDO TAIKAI (kendo tournament)

[Japanese]

Walking Event [Japanese]

66 Lion Sustainability Website 2022

https://fangsrugby.lion.co.jp/
https://jtta.or.jp/tour/5462
https://rcc.jp/womens-ekiden/
https://rkk.jp/ladiesekiden/
https://www.kendo.or.jp/competition/doren-55th/
https://www.lion.co.jp/ja/life-love/event/walk/


Lion is promoting the Kaji × Kaji Happy Share Project in partnership with

municipalities and companies across Japan with the aim of eliminating the “chore

gap” in households. By helping foster smoother relations within households in the

communities where we promote this project, we are supporting the resolution of a

variety of social issues, such as women’s participation in the labor force and the low

birth rate. Through this project, we are working with municipalities to provide useful

information not only to married couples, but broadly throughout communities. Household chore seminar


in Saga Prefecture

Working Towards Gender Equality

Kaji × Kaji Happy Share Project

Kaji × Kaji Happy Share Project [Japanese]

Collaboration with Local Communities

Plant Tours

Lion considers plant tours to be an important contact point between customers and the Company. So that customers can

get to know Lion products and witness the extremely high priority the Company places on safety and environmental

conservation in its operations, we welcome many visitors to the plants every year.
Plant tours have been suspended since

February 2020 to prevent the spread of COVID-19.

Odawara Plant ① Odawara Plant ②

Chiba Plant Akashi Plant
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Cleanup activities near the Akashi Plant

Cleanup activities near the Odawara Plant

Cleanup activities near the Chiba Plant

2020 Plant Tours


(January 1, 2020 to December 31, 2020)

Plant Chiba Odawara Osaka Akashi Total

Plant tours 3 11 5 7 26

Participants 50 231 126 150 557

Chiba Plant

Odawara Plant

Osaka Plant

Akashi Plant

Environmental Beautification Activities

Cleanup Activities Near Plants and Offices

Valuing communication with local communities, Lion Group plants and offices proactively engage in cleanup activities not

just within their own grounds, but in the surrounding areas, as well.
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Cleanup activities at a seaside park near the Fukuoka Office

In addition to those shown above, Lion is implementing cleanup activities around the Sapporo Office, Tokyo Office, Nagoya

Office, Osaka Plant, Lion Chemical Co., Ltd. Fine Chemical Production Site and Oleochemical Production Site, and Lion

Specialty Chemicals Co., Ltd. Ono Plant and Yokkaichi Plant.
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Sekiguchi River Cleanup Participation (Odawara Office Site)

The Odawara City Kouzu Ward Neighborhood Association holds an annual cleanup of the Kouzu Coast. Lion employees in

Odawara have been participating in the cleanup activities since 2003. In 2008, the location of the cleanup was changed to

the nearby Sekiguchi River. We have continued participating in the cleanup every year. However, the activity has been

suspended since 2020 to prevent the spread of COVID-19.

Employees engaged in cleanup
activities①

Employees engaged in cleanup
activities②

2017 2018 2019

Participants 27 43 36

Kamisu City Coastal Cleanup Activities (Lion Chemical Corporation Fine Chemical Production

Site)

The Lion Chemical Corporation Fine Chemical Production Site has been conducting cleanup activities with employees and

local residents on the Kamisu City coastline (Hikawa and Hasaki beaches) every June since 2009 as part of our community

contribution activities.

Wearing matching green T-shirts
during cleanup activities

Employees engaged in cleanup
activities

2017 2018 2019

Participants 51 46 46
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Biodiversity Conservation Activities at Lion’s Operating Sites

Lion provides a wide variety of products that support daily living based in significant part on value derived from nature.

In addition to striving to use resources in a sustainable manner, Lion is engaged in biodiversity conservation, aiming for

each employee of Lion’s operating sites to proactively contribute to the realization of a society in harmony with nature.

Biodiversity Conservation Initiatives

Other Events Supported by Lion

Lion Chura Action
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Donation Activities (Philanthropy)

Every year, Lion surveys the domestic Group on the implementation status of social contribution activities to collect and

manage data on monetary and product donations for and spending on each activity.

The total amount spent on social contribution activities in fiscal 2021 was approximately ¥778.2 million.

Fiscal 2021 expenditure on social contribution activities (Millions of yen)

* Monetary donations include donations to the Lion Foundation for Dental Health (LDH)[Japanese]

Social Contribution Activity Expenditure

2018 2019 2020 2021

655million yen 519million yen 1,041million yen 778.2million yen

Hours Volunteered by Employees During Working Hours

2018 2019 2020 2021

7,426hours 5,956hours 1,923hours 1,053hours* *

* In 2020 and 2021, volunteer hours were decreased to prevent the spread of COVID-19 pandemic.

Overseas Social Contribution Activities

Initiatives at overseas Group companies
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Lion’s SDG-Related Initiatives

Since its foundation, Lion has been promoting awareness-raising activities and information provision for consumers while

developing products that support healthier daily living and proposing the creation of better living habits. Deeply aware that

the pollution of the global environment is a worldwide issue, we have long strived to respond to environmental concerns,

for example, by developing environmentally friendly products.

Responding to evolving social issues while contributing to each new day in order to create a brighter future for all—this is

the unique contribution Lion can make to the achievement of the Sustainable Development Goals (SDGs).*

Lion alone can only contribute so much to the achievement of the SDGs. In promoting activities, we work to solve problems

through partnerships with a wide range of stakeholders, including consumers, other companies, NGOs, NPOs, government

agencies and municipalities.

* The SDGs are the 17 goals for the period from 2016 to 2030 described in the “2030 Agenda for Sustainable Development” adopted by 193

participating countries at the United Nations Summit in September 2015. (Based on information from the website of the United Nations

Information Centre)

Lion’s Sustainability 2022: SDG-Related Initiatives

In October 2022, Lion published “Lion’s Sustainability 2022: SDG-Related Initiatives.” This document highlights Lion’s

activities from an SDG-centric perspective.

A3-size LION's SUSTAINABILITY 2022 (for viewing) [Japanese] (11.0MB)

A4-size LION's SUSTAINABILITY 2022 (for printing) [Japanese] (11.5MB)
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SDGs: Lessons for the Future

The YouTube channel SDGs MIRAI KAIGI features videos that explain the SDGs for children. The channel
includes a series of

videos called “SDGs: Lessons for the Future,” beginning with a video explaining
what the SDGs are and explaining each of

the 17 SDGs in an easy-to-understand way.

The channel also offers a series of videos highlighting companies implementing SDG-related initiatives. These videos are

aimed at helping children understand the SDGs as something familiar and relevant to their lives and help them think about

their own futures by showing actual initiatives being undertaken by companies to solve social issues. Lion's initiatives

regarding SDGs are featured as follows.

Video about Lion’s SDG-Related Initiatives [Japanese]


Initiatives to create a healthy future from oral health

Video about Lion’s SDG-Related Initiatives[Japanese]


Initiatives to reduce plastics and the importance of hand washing

habits
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Lion’s SDG-Related Initiatives

Creating Healthy Living Habits

Lion is advancing the goal of creating healthy living habits, the foundation of health, in order to help achieve health,

comfort and cleanliness in everyday living.

① Promoting oral healthcare

Lion is working to promote the establishment of good oral healthcare habits. To this end, in addition to developing and

providing products and services, we implement activities to promote oral healthcare at all stages of life, from infancy to old

age.

Main Activities

Preventive Dentistry (Self-Care/ Professional Care)

Oral Health Event of Tooth Brushing for Children (since 1932)

Inclusive Oral Care

② Promoting cleanliness and hygiene habits

Aiming to realize health, comfort and cleanliness in everyday living for consumers, Lion implements initiatives in

coordination with national and local governments, focusing mainly on promoting proper hand washing habits.

Main Activities

Establishing Cleanliness and Hygiene Habits

Hygiene and Health Care in Times of Disaster

Hand Hygiene Management for Professionals

Promoting Environmental Initiatives for a Sustainable Planet

Driven by our purpose, we work with consumers to create environmentally friendly habits in order to continuously offer

planet-friendly lifestyles that make living more sustainably easy, striving to contribute to the environment not only in Japan

but across Asia.

③ Environmental protection activities

Lion’s products, used for such purposes as tooth brushing and washing, are deeply connected to environmental issues in

areas related to CO , plastics and water resources. Accordingly, to realize a decarbonized, resource-circulating society, Lion

proactively carries out environmental protection activities.
2

Main Activities

Lion’s Environmentally Friendly Products

Water Resource Conservation Activities (Forest Maintenance Activities at the Lion Forest in Yamanashi)

Toothbrush Recycling

Biodiversity Conservation Activities (Promoting Various Activities at Business Locations)

Chura Action (Support for Eco-Activities of Children Nurturing the Future of Okinawa)
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Creating Healthy Living Habits

Creating Healthy Living Habits

Sustainability Material Issues ２　Creating Healthy Living Habits

Basic Approach

The Lion Group, in providing daily commodities and services, plays an important role in society, and we believe that

enhancing basic living habits that directly contribute to health, like tooth brushing and hand washing, is at the core of our

value creation. As awareness of and social demands related to health and hygiene continue to grow, we will contribute to

the creation of healthy living habits for 1 billion people in our business areas by further promoting and advancing our

purpose, “Make a difference in everyday lives by redesigning habits: ReDesign.”

The Lion Group’s initiatives leading up to 2030

Initiatives

Initiatives to Establish Oral Care Habits Initiatives to Establish Cleanliness and Hygiene

Habits

The Lion Group’s Social Contribution Activities
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Initiatives to Establish Oral Care Habits

Creating Healthy Living Habits

Sustainability Material Issues ２　Creating Healthy Living Habits

Approach Preventative Dentistry (Self-Care) Preventative Dentistry (Professional-Care)

Inclusive Oral Care Research and Academia (Preventive Dentistry Research)

Approach

To date, the Lion Group has worked to establish tooth brushing habits to maintain and improve overall oral health, including

the prevention of cavities and gum disease. With the theme of “realizing healthy minds and bodies,” we will strive to evolve

the idea of preventive dental habits through self-care that can be done at home as well as professional care through the

guidance of dentists and dentistry experts. We will make use of AI and IoT to promote enjoyable preventive dentistry*

habits, while also broadening our solutions in other ways to benefit the lives of people. Furthermore, we will work with local

governments to promote preventive dentistry habits with people whom we previously have not been able to focus on. By

providing people with opportunities to engage in proper oral care, we will realize “Creatinghealthy living habits.”

* The idea is that preventive dentistry focuses not on waiting to treat cavities until after they form, but preventing them before they can occur.

Preventive Dentistry (Self-Care)

Self-Care (Self-Implemented Preventive Dentistry) Tooth brushing Song, Videos and Posters

Promoting After-Lunch Tooth Brushing Promoting the Use of Dental Floss

Promotion of Periodic Toothbrush Replacement and Recycling

Development of Products and Services Using IoT and AI

Educational Activities to Promote Oral Care at Specific Life Stages

Developing Oral Healthcare Leaders Corporate Oral Care Seminars

77 Lion Sustainability Website 2022



Self-Care (Self-Implemented Preventive Dentistry)

Even if you take care to brush your teeth carefully, without the proper knowledge and techniques, you can still end up

leaving plaque behind. Establishing daily self-care habits in line with the principles of preventive dentistry is key to

effectively managing and maintaining oral health.

The Lion Group is implementing a range of initiatives to promote brushing techniques that effectively remove plaque along

with new habits that help foster awareness of preventive dentistry based on an understanding of one’s own oral conditions.

Tooth Brushing Song, Videos and Posters

In order to help elementary school-aged children acquire correct and thorough tooth brushing habits in a fun way, Lion has

created a tooth brushing song with lyrics about the steps of tooth brushing, videos featuring the song as well as posters with

the brushing steps. One of the videos is instructional and teaches children the proper brushing method and steps, and

another is a fun animated version for children to watch once they have learned how to brush.

“Ee, Ha” Tooth Brushing Song Lyrics and Composition: Yoshida Yamada

Download the lyrics [Japanese]

Video (instructional version) [Japanese]

A dental hygienist teaches key points and demonstrates the brushing steps while following along with the song.

* Recommended for children who are still learning how to brush.
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Video (animated version)

This animated video is designed to help children enjoy forming tooth brushing habits.

* Recommended for children who have already learned how to brush.

Art: Yoshitaka Yamada (Yoshida Yamada)

Tooth Brushing Steps Poster

Children can check the steps and key points of tooth brushing with the lyrics on the poster.

Character design: Yoshitaka Yamada (Yoshida Yamada)

Download A1 version [Japanese] 
A3 version [Japanese]
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Promoting After-Lunch Tooth Brushing

Lion is advancing initiatives to promote after-lunch tooth brushing, aiming to help

establish the habit of brushing three times a day.

With more women entering the workforce, the employed population in Japan has been

steadily rising. Today, approximately 60% of those over the age of 15 are employed

(Fiscal 2018 Labour Force Survey, Japan Statistics Bureau). While many consumers

spend their afternoons in the workplace, only 40% of workers in offices and similar

environments report regularly brushing their teeth after lunch, while another 22%

report wanting to but not actually doing so (Lion survey).

To address the needs of working people, Lion launched , an oral care set

designed for tooth brushing at the office that includes a cup. Lion is promoting this

product along with educational activities to spread the mindset that brushing one’s

teeth after lunch is a normal part of the workday among as many people as possible.

MIGACOT

Related Information: Co-Creation Space: point 0 marunouchi (Demonstration 1: Office toothbrush set)

Promoting the Use of Dental Floss

Under the theme "Taking preventive dentistry a step forward," we promote initiatives to communicate the necessity and

benefits of preventive dentistry.

One of the key points of effective oral self-care is to completely remove all dental plaque. Only about 60% of the plaque that

forms between the teeth can be removed using a toothbrush alone. The combination of toothbrush and dental floss,

however, improves plaque removal by 50%.

In addition to providing products for children old enough to floss (those in elementary school and above) and other

consumers who may not be used to using dental floss, Lion carries out activities to promote the necessity of using dental

floss and correct flossing techniques.*

* Lion holds the Oral Health Event of Tooth Brushing for Children every year to provide a fun opportunity for elementary school students to

learn how to use dental floss and brushing techniques suited to the arrangement of their own teeth.

CLINICA ADVANTAGE Smooth and Slim Floss
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Promotion of Periodic Toothbrush Replacement and Recycling

Contributing to the SDGs by realizing “Good for the mouth!” and “Good for the Planet!”

Since its founding, Lion has worked to promote healthy oral care habits among consumers. In recent years, marine plastics

have become a major social issue. As a leader in oral care and a manufacturer, Lion recognizes that it has a duty to address

the issue of plastic recycling. By focusing on toothbrushes, which account for more plastic use than any other Lion product,

we are working to contribute to the formation of healthy consumer living habits while helping to reduce environmental

impact.

Instituting Toothbrush Replacement Day

Over time, regular use of a toothbrush causes the bristles to splay apart, reducing the brushing efficacy. According to a Lion

survey, only about 40% of consumers replace their toothbrushes every month.* Those that do not give such reasons as “It’s

wasteful to throw it out,” and “I wasn’t aware that the brushing effectiveness diminishes.”

* Although the exact timing may vary by individual, we generally recommend replacing your toothbrush every month.
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In February 2018, we designated the 8th of every month Toothbrush Replacement Day*

and started calling for monthly toothbrush replacement.

To expand this program, we are collaborating with business partners by developing in-

store point-of-purchase displays to remind consumers to replace their toothbrushes on

the 8th of every month and creating posters promoting periodic toothbrush

replacement for use in dental clinics.

Lion will continue these activities to promote toothbrush replacement with our

business partners and dental clinics so that monthly toothbrush replacement becomes

a regular habit.

Toothbrush recycling activities

* This day was registered and certified by the Japan Anniversary Association on December 27, 2017, and has been established as a new annual

event.

News release: New Habit! Start Your Own Personalized “My Brush Day” on the First Day of the Month! [Japanese]

Promoting Toothbrush Recycling

There is a concern that an increase in the frequency of toothbrush replacement due to

the promotion of toothbrush replacement could lead to a rise in waste.

Addressing this concern, and in light of problem of marine plastics in recent years, Lion initiated its Toothbrush Recycling

Program,* a first in Asia, to collect and recycle used toothbrushes, which had previously just been thrown away, in

cooperation with TerraCycle Japan. Furthermore, in 2020, we launched a toothbrush recycling initiative in coordination with

municipal garbage collection operations, a first in Japan. Adopting the perspective that each consumer who participates in

toothbrush recycling is an important partner, we are moving forward with the aim of realizing a resource-circulating society.
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Development of Products and Services Using IoT and AI

CLINICA Kid’s Hamigaki no Okeiko

Lion developed CLINICA Kid’s Hamigaki no Okeiko, an IoT toothbrush linked to an app that helps children learn the

importance of tooth brushing and correct brushing techniques in a fun way in order to form healthy tooth brushing habits

from a young age. In developing this product, we put particular emphasis on offering an experience that would encourage

children to take the initiative themselves in tooth brushing. Specifically, we ran trials in which children tried using

prototypes for a day, a week or a month. This allowed us to identify increasing motivation to brush one’s teeth, learning

tooth brushing techniques and getting better at tooth brushing as important areas in which we could provide value through

experience. With guidance from pediatric dentistry experts, we developed a toothbrush attachment that contains an

accelerometer to sense toothbrush motion as well as an app that uses a picture book format to make it easy for children to

understand the importance of tooth brushing and feel a clear sense of satisfaction and progress. Through a development

process prioritizing the consumer’s perspective, we are contributing to the formation of healthy tooth brushing habits in

childhood and thus making a difference in everyday lives.

CLINICA Kid’s Hamigaki no Okeiko

CLINICA Kid’s Hamigaki no Okeiko[Japanese]

HAGUKI CHECKER

Aiming to increase awareness of preventive dentistry, in 2019, we launched HAGUKI CHECKER,  an online tool that checks

the state of users’ teeth and gums. Users simply use a smartphone or other device to take photos of the inside of their

mouths, including the teeth and gums, and upload them to HAGUKI CHECKER. The online service then uses AI to identify

individual teeth and check the state of the gums around each tooth (receding, dullness, swelling). Since its launch,

approximately 16,000 people  have used the service.

*1

*2

In February 2022, we have signed a comprehensive partnership agreement with Koshi City in Kumamoto Prefecture to

provide citizens with opportunities to think about their own oral health by answering a simple questionnaire, either at

home or on the go. We plan to use technologies that leverage machine learning to process data on gum conditions from the

smart app HAGUKI CHECKER, as well as health checkup data, to visualize participants’ level of oral health.

By helping consumers see and understand their own oral environments, HAGUKI CHECKER sparks greater interest in the

state of their gums. Periodic use over time can help consumers see the effects of changes in their oral care habits by for

example, making changes to their gums more readily apparent.

News release:Comprehensive Partnership Agreement with Koshi City, Kumamoto Prefecture, for Community Developm
ent

*1 Developed based on Lion’s data and expertise, and created using the AI image analysis technology of Automagi Inc. and the service

development technology of MTI Ltd.

*2 Figure for July 22, 2019 to December 26, 2019.
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HAGUKI CHECKER provides an analysis of the state of the user’s

gums around each tooth, evaluating the following three factors

on a three-point scale.

The service also provides information about care methods, oral

care products and other aspects of oral care in line with the

analysis results.

Items Checked

Gum recession

Gum dullness

Gum fullness

HAGUKI CHECKER

Educational Activities to Promote Oral Care at Specific Life Stages

Daily oral care is an important habit that affects lifelong health. Forming healthy oral care habits from a young age is crucial.

Lion believes that practicing self-care at all life stages is important. In order to firmly establish healthy oral care habits

appropriate to the needs of specific life stages, Lion is advancing initiatives in cooperation with external organizations,

including government bodies, schools, hospitals and dental clinics. In addition, Lion supports the oral care promotion

activities of The Lion Foundation for Dental Health (LDH).

* Established in 1964, the Lion Foundation for Dental Health (LDH) changed its status to a public interest incorporated foundation in 2010.

Lion fully supports LDH’s activities to promote oral care awareness and education. LDH coordinates with the Japan Dental Association,

universities, governmental bodies and other partners to help maintain and improve the dental and oral health of consumers through its

three projects. By doing so, LDH stays at the forefront of oral health, contributing to society by helping to improve the quality of life of all

people.

The Three Projects of LDH

Maternity

Lion runs the dentistry information website ORALcom, where it offers answers to common questions about issues related to

the oral health of expectant mothers and infants.

Infancy

Promoting Preventive Dentistry from Age 0

Lion aims to help establish preventive dentistry habits from as early in a child’s life as possible. To this end, Lion developed

the Safety Handle Toothbrush, which enables preventive dentistry from age 0. We believe that time spent on parent-assisted

brushing is a valuable opportunity for deepening parent-child bonds. To spread this idea, we are providing information

through  and the website “HA!HA!HA! Park,” which encourages preventive

dentistry efforts for children. We also distribute a booklet titled “Preventive Dentistry from Age 0” to dental and obstetrics

clinics across the country, aiming to help caregivers obtain the correct knowledge they need.

videos designed to spread empathy [Japanese]
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The “Preventive Dentistry from Age 0” booklet provides information about toothbrushing techniques for each stage of development

Elementary school students

The Oral Health Event of Tooth Brushing for Children—Reaching a Cumulative Total of More Than

2,460,000 Children in and Outside Japan

The Oral Health Event of Tooth Brushing for Children, started in 1932, is held every year for elementary school students

during Dental/Oral Health Week (June 4th to 10th).
For the 79th event in 2022, participating schools choose a date to

participate and took part by watching an approximately 40-minute long educational DVD. Approximately 250,000

elementary school students attending a total of 4,585 schools participated in 2022, including students in Japan and other

Asian countries. The theme of the 2022 event was “Brush Up Your Teeth and Yourself.” Prepared with editorial supervision

from Meikai University President Toshikazu Yasui, the program focuses on the gums, including learning about individual oral

conditions and using dental floss. In addition to promoting understanding of preventive dentistry, the program taught

students about the importance of consistency through oral care, a central part of healthy living habits.

Cumulative participants: 2,460,000

The Oral Health Event of Tooth Brushing for Children in Japan and other Asian countries.

The Oral Health Event of Tooth Brushing for Children in Japan and other countries
(mainly in Asia)

85 Lion Sustainability Website 2022

https://corp-preview.cms.lion.co.jp/en/sustainability/community/overseas/hamigaki/


Lion seeks to promote preventive dentistry practices that consumers can perform

themselves. To this end, in communities with which we have formed partnerships, we

hold oral healthcare leader development lectures to empower local governments, as

oral healthcare leaders, to provide residents with tooth brushing information and

practical techniques that can be beneficial to overall health. We are currently carrying

out these activities in the cities of Ishinomaki and Sakaide.
Oral healthcare leader development

lecture in Sakaide

KidZania

Lion has provided dental clinic-themed pavilions at KidZania Tokyo since 2006 and at KidZania Koshien since 2009. These

pavilions have been popular with kids. At them, children can choose from two activities: the “Dentist” experience or the

“Dental Hygienist” experience. These allow them to experience what it is like to work in these jobs.

At the pavilions, kids first undergo “training” as dentists or dental hygienists, learning about the importance of teeth taking

care of their own oral health and hygiene. Then, they use tools that are nearly identical to the real things, including

polishers and dental vacuums, to treat cavities and apply fluoride treatments to patients (training mannequins used in

dentistry schools) in the dentist’s chair. For completing their work, they receive a salary paid in the official currency of

KidZania, usable at other pavilions.

After their work experience, kids have commented that “treating cavities seemed really difficult,” and “adult teeth don’t

grow back, so I definitely want to brush well and make sure I don’t get any cavities.” The dental clinic pavilions thus appear

to be effective in communicating the importance of cavity prevention and oral health.

The Dental Clinic pavilion at
KidZania Tokyo

Kids treating a cavity on a
mannequin

The Dental Clinic pavilion at
KidZania Koshien

Kids undergoing training

Developing Oral Healthcare Leaders

Ishinomaki

Sakaide [Japanese]
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Corporate Oral Care Seminars

Lion offers dental and oral health seminars for corporate and municipal employees. We are committed to helping people

develop healthy habits starting with the mouth and to promoting oral healthcare.

For companies, health insurance societies and

municipalities 


Lion Oral Care Seminar [Japanese]
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Preventative Dentistry (Professional-Care)

Professional Care (Preventive Dentistry Implemented by Dentistry Specialists)

Salivary Multi Test (SMT)

Supporting the Implementation of Preventive Dentistry at Dental Clinics: L-Support

Professional Care (Preventive Dentistry Implemented by Dentistry Specialists)

The alignment of the teeth and other oral conditions are unique to each individual. Receiving professional care from

dentists or dental hygienists is crucial—not just to treat dental problems, but to prevent issues like cavities and gum disease

before they arise. Such care includes fluoride treatments and instruction on brushing methods suited for one’s own oral

conditions. In addition, it is best to get regular checkups at a dental clinic two to three times per year to check the state of

your oral conditions, including the health of the teeth and gums. Lion promotes the habit of receiving regular professional

care.

Salivary Multi Test (SMT)

SMT is a five-minute testing system that can measure the levels of six analytes related to dental and gum health (cariogenic

bacteria, acidity, buffer capacity, leucocytes, proteins and ammonia) in saliva collected by rinsing the mouth with 3 ml of

distilled water. This allows dentists or dental hygienists to provide immediate feedback to their patients as part of a dental

checkup. Knowing objectively their oral health conditions helps motivate patients to engage in preventive dentistry.

Furthermore, as part of Lion’s efforts to promote preventive dentistry, this test is incorporated into the Company’s internal

dental checkups and utilized to establish good oral care habits among employees. Dental checkups with SMT are currently

suspended to prevent the spread of COVID-19.

Collecting a saliva sample after
rinsing

Measured with test paper and
special equipment

Share measurement results
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Supporting the Implementation of Preventive Dentistry at Dental Clinics: L-Support

Lion Dental Products Co., Ltd.  operates L-Support, a program to support the implementation of preventive dentistry at

dental clinics.


The L-Support program provides information and services useful for regular patient care to registered clinics so that they

can effectively focus on preventive dentistry. The program offers seminars, video content and a dedicated website for

dentistry professionals, providing opportunities to gain a broad range of preventive dentistry knowledge, including about

oral care products for dental clinics.

*

A preventive dentistry seminar Using video content

*Lion Dental Products Co., Ltd. [Japanese]
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Inclusive Oral Care

To ensure that anyone can develop effective oral care habits, we are increasing opportunities for people to learn about oral

care through the Inclusive Oral Care project as a way to tackle social issues. In Japan, the relative poverty rate among

children (13.5% ) is becoming a public concern. Children of economically disadvantaged families have inferior health

habits and fewer beneficial experiences  than the children of more affluent households. There is also a correlation between

poverty and cavities, with children of economically disadvantaged families more likely to have unhealthy teeth. Based on

the “Dental and Oral Health” concept, we developed an experience-based program called the Okuchikarada Project. With

employees acting as volunteers, we are working with NPOs and local governments at children’s cafeterias to promote

preventive dentistry habits and boost children’s self-esteem.

*1

*2

*1 Percentage of children under 18 who live in relative poverty (FY2019 Comprehensive Survey of Living Conditions, Ministry of Health, Labour

and Welfare)

*2 Receiving praise from others, communicating with adults, acquiring life skills, etc.

Inclusive Oral Care [Japanese]
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Research (Preventive Dentistry Research)

Partnerships in Industry and Academia The Lion Award

Partnerships in Industry and Academia

Our society and ways of living are changing rapidly as we face such increasingly serious social issues as low birth rates, an

aging population, declining population and the depletion of resources on the one hand and dramatic technological progress

in such areas as AI and IoT on the other. In order to keep up with these changes and continue supporting the public’s health,

we are focusing on not just providing goods but offering new value to our customers. Open innovation through partnerships

with external organizations, such as government agencies and other companies, is key to this endeavor. One example of

open innovation is the joint research we are conducting under the auspices of the Center of Innovation Science and

Technology based Radical Innovation and Entrepreneurship Program, known as COI STREAM.*

* The Center of Innovation Science and Technology based Radical

Innovation and Entrepreneurship Program (COI STREAM) is a program

launched in 2013 by the Ministry of Education, Culture, Sports, Science

and Technology (MEXT) to help revitalize Japan’s economy. Focusing on

a vision of society a decade in the future, COI STREAM is aiming, through

industry-academia collaboration, to realize radical innovation that is

difficult for industry or academia to accomplish alone. To that end, COI

STREAM has established innovation platforms—COI sites—at 18 locations

across Japan to drive industry-academia collaborative research. Lion

has been participating in such research with Hirosaki University, a COI

site location since 2015.

The Hirosaki University COI project (2013-2021) was an innovative social platform for the creation of “sukoyaka-ryoku,”

meaning the ability to maintain health. It focused on the research, development and commercialization of solutions that

use health-related big data to detect early signs of conditions like dementia and lifestyle-related diseases as well as to

prevent their onset. One of the primary motivators of this platform initiative was the fact that Aomori Prefecture, in which

Hirosaki University is located, has the lowest life expectancy of any prefecture in Japan. Aomori Prefecture has an aging

population and higher risks of age-related disease and lifestyle-related diseases than the norm. For many years, the average

life expectancy in Aomori has been the lowest among all prefectures for both men and women.

Hirosaki University has set the goal of reversing Aomori’s reputation for short life expectancy and is currently running a

large-scale health examination program for the residents of the Iwaki district in the city of Hirosaki. Each year, around 1,000

residents take part in the Iwaki health exam, which has accumulated big data comprising approximately 2,000 data points

per patient on the health of more than 20,000 individuals. The Hirosaki University COI project used these health data sets as

the basis of its research, development and commercialization of unique health innovations that can come only from big data

insights from regions with short life expectancy. As a participant in this program, Lion engaged mainly in research into oral

health and sleep. Our aim was to understand how these two factors influence lifestyle habits, physical constitution and

whole body health and to develop and promote solutions that help extend healthy life expectancy.
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Tatsuyuki Midorikawa,


Research and Development Headquarters,


Business Coordination Department 


(Formerly the LIFE SCIENCE RESEARCH LABORATORIES)

I started a two-year residency at Hirosaki University in April 2016. My job was to

analyze health-related big data with the goals of identifying the lifestyle habits and

physical constitutional factors that can cause sleep disorders and to elucidate the

relationship between sleep and health. During my residency, I also visited Imabetsu,

Mutsu and other areas in Aomori prefecture to take part in health awareness activities

aimed at improving health literacy* in communities, workplaces and schools.

Designing a Dental Checkup System

Under the Hirosaki University COI project, a new health checkup system (quality of life system) that promotes health

consciousness and lifestyle changes related to such conditions as metabolic syndrome, locomotive syndrome, dental/oral

conditions, clinical depression and dementia was developed. Lion was responsible for the dental/oral part of the health

checkup. We assessed changes in examinees’ awareness and behavior based on an oral health program that consisted of

Lion’s proprietary Salivary Multi Test system (SMT), an intraoral camera that lets the examinees see the state of their own

teeth and gums, and a medical questionnaire.


Currently, many companies and local authorities omit dental checkups from their health checkup programs due to time

constraints, cost or the availability of dental clinicians. Lion aims to realize a reliable and easy to use dental checkup system

and, in the future, systems that will make it easier and more convenient to get dental checkups.

Oral Healthcare Studies Course Opened at Hirosaki University

Lion has established an ongoing new Oral Healthcare Studies collaborative research course from May 2016 to March 2022 at

the Hirosaki University Graduate School of Medicine for research into the ways that oral health and sleep are related to the

health of the whole body. In recent years, it has been suggested that an individual’s intraoral condition and quality of sleep

may affect the health of their entire body and that good oral care may prevent lifestyle-related diseases. Offered in

partnership with the Aomori Medical Association and the Aomori Dental Association, this course searches for scientific

evidence of these links, and the results of this research may provide the basis for the creation of new products and services.

Employee’s Perspective

I have been inspired by the passion and commitment of the faculty, local residents, partner companies and local

governments working together on this unprecedented open innovation. All these groups are driven by the belief that good

health cannot be achieved without changing the way society works. I feel privileged to have been at the forefront of this

endeavor through the Hirosaki University COI Program to chart a new direction for the healthcare industry. I hope that the

data analysis work I have carried out will lead to the introduction of a new healthcare business that benefits society.

* Having correct health knowledge and understanding how to put it into practice
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The Lion Award

Lion established the  in 2001 to support the activities of academic associations and the development of young

researchers. The prize is awarded via the International Association for Dental Research, the world’s largest dental research

association, as well as, in Japan, the Japanese Society of Pediatric Dentistry, Japanese Society for Dental Health, Japanese

Society of Gerodontology, Japanese Association for Oral Biology and Japanese Society of Periodontology.
In the 20 years

since its establishment, the prize has been awarded to 209 researchers.

Lion Award

Lion Award
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Initiatives to Establish Cleanliness and Hygiene Habits

Creating Healthy Living Habits

Sustainability Material Issues ２　Creating Healthy Living Habits

Approach

Since the 1890s, Lion has implemented educational activities aimed at spreading the practice of washing with soaps and

detergents. Furthermore, since the 1990s, when group infections through food poisoning came to be seen as a social

problem in Japan, Lion has advanced the unique concept that washing with antibacterial hand soap can be fun, promoting

the formation of proper hand washing habits alongside its products.

We can work together to keep germs and viruses off of us and keep from bringing them into the places we live, work and

play. The first step is to wash our hands and gargle as soon as we get home.

To help realize healthy living for all, Lion seeks to help firmly establish basic habits like these. Lion has long carried out

activities to this end in Japan and across Asia.

Activity Policy

To establish cleanliness and hygiene habits, Lion’s policy is to foster proper habits that can be practiced anywhere, anytime.

In addition to fostering proper cleanliness and hygiene habits in everyday life with a focus on children, Lion promotes hand

cleanliness care that can be practiced when there is insufficient water for washing and the establishment of cleanliness and

hygiene practices for food service professionals, such as those working at restaurants and hotels. In doing so, we seek to go

to consumers where they are, partnering with local communities, including government bodies and schools, to advance

employee-led activities together.

Initiatives

Establishing Proper Cleanliness and Hygiene Habits: Employee Participation / Promotion through Our

Businesses / Local Communities

Hygiene and Health Care in Times of Disaster Hand Hygiene Management for Professionals

Establishing Proper Cleanliness and Hygiene Habits: Employee Participation

Lion implements activities to promote proper hand washing habits, mainly with the KireiKirei brand, aiming to realize

everyday health and comfort for consumers. We carry out activities to promote proper hand washing habits as part of junior

employee training. Every year, around 100 junior employees work in teams to teach children at kindergartens and

preschools around Japan the importance of hand washing.

Furthermore, we are helping increase awareness among employees through activities in coordination with retailers and by

incorporating activities to promote proper hand washing habits at kindergartens and preschools into the training of junior

employees.
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Activities to promote proper hand washing habits as part of junior employee training (2019)

In addition, Lion incorporates activities to promote proper

hand washing habits at kindergartens and preschools into

training for junior employees and activities implemented in

coordination with retailers, thereby helping raise employee

awareness. We are advancing initiatives with retailers around

the country, such as Sugiyama Drugs Co., Ltd., in Nagoya.

In 2021, we expanded the scope of employees’ activities to promote proper hand washing to include elementary schools. To

minimize the number of visitors to elementary schools and thereby lower virus infection risk, the employees leading the

activities conducted hybrid class visits that could be joined online.

The theme of the classes was “learning proper hand washing to protect our health and the health of those we care about.” In

the classes, the employees worked to instill understanding of hand washing and proper habits by encouraging the

participating children to think about why hand washing is important and ways of protecting themselves from viruses and

bacteria.

A hybrid class merging in-person and online learning

Lion aims for all current employees to have participated in activities to promote good hand washing habits by 2050. From

2012 to 2021, 1,449 employees participated (cumulative participation rate 45.7%). Over this period, approximately 36,700

children participated in these activities.
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Percentage of All Current Employees 


That Have Participated in Activities to Promote Proper Hand Washing Habits

Preschoolers, Students and Faculty Participating in Activities to Promote Proper Hand Washing Habits

2017 2018 2019 2020 2021

6,700 5,900 4,100 200 1,300

Cumulative total since 2012: Approx. 36,700

Establishing Proper Cleanliness and Hygiene Habits: Promotion through Our Businesses

The KireiKirei brand is implementing the Kirei Relay Project, which aims to realize a society full of human interaction by

encouraging people to practice hygienic habits for the sake of the people they care about.

This project seeks to make everyday hand washing more fun. For example, one activity has participants create one-of-kind

personalized KireiKirei hand soap bottles, and another involves promoting a week-long hand washing challenge for

preschools and elementary schools. Through these and other activities, the project is promoting the formation of proper

hand washing and gargling habits.

Washing for at least 30 seconds is fundamental to the effective removal of viruses and germs from the hands. We are

implementing fun activities to help foster proper habits like this even among small children.

Establishing Proper Cleanliness and Hygiene Habits: Local Communities

We are promoting proper hand washing habits at kindergartens, preschools, elementary schools and public facilities,

mainly in areas across Japan where Lion facilities are located as well as in Ishinomaki City (Miyagi Prefecture), which was

affected by the Great East Japan Earthquake and an area closely connected to our founder, and Sakaide City (Kagawa

Prefecture), where KireiKirei Hand Soap is manufactured.

Specifically, we have been promoting proper hand washing habits at kindergartens and preschools in Ishinomaki City as

part of support for recovery from the Great East Japan Earthquake since 2012. Since 2015, junior employees at Lion’s Sendai

Office (also in Miyagi Prefecture) have taken part in these activities as part of their training.
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Activities to promote proper hand washing habits in Ishinomaki City

Activities to promote proper hand washing habits in Sakaide City

Lion began marketing KireiKirei hand soaps overseas in 2005. Today, in addition to Japan, the brand is sold by Lion

Corporation (Singapore) Pte Ltd, Lion Corporation (Thailand) Ltd., Southern Lion Sdn. Bhd., Lion Corporation (Korea), Lion

Daily Necessities Chemicals (Qingdao) Co., Ltd., Lion Corporation (Hong Kong) Ltd. and Lion Home Products (Taiwan) Co.,

Ltd. Each company, alongside the provision of products, carries out activities to promote the formation of cleanliness and

hygiene habits, aiming to increase awareness of cleanliness and hygiene.

Ai! Kekute* hand washing class in
Lion Corporation (Korea)

Promoting hand washing habits
in Lion Corporation (Thailand)

Ltd.

* Ai! Kekute (literally, Oh! Clean!) is a hand soap brand marketed by Lion Corporation (Korea).

Lion Group’s Social Contribution
Activities
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Hygiene and Health Care in Times of Disaster

In times of disaster, living in evacuation shelters, a limited water supply and other factors can increase hygiene-related risks

in daily life, so keeping clean and taking care to stay healthy are extra important. In particular, maintaining oral hygiene and

health—which is connected to one’s overall health—is crucial.

Lion has published a pamphlet covering oral and hand hygiene and health care in times of disaster as well as ways of

preparing for such situations. In addition to providing information about hygiene and health in times of disaster, Lion

participates in disaster readiness and other events around Japan to promote awareness and good practices.

“Hygiene and Health Care in
Times of Disaster” pamphlet

“Hygiene and Health Care in
Times of Disaster” book 


Six-sheet version 

Print out and fold stacked sheets
down the center to make a book

The “Hygiene and Health Care in Times of Disaster” pamphlet is available for download here (in English, Japanese, Sim
plified Chinese and Traditional Chinese)

Disaster Readiness Events

Sumida-ku disaster
preparedness fair 

(Ryogoku area)

Edogawa-ku disaster drill 

(Hirai area)

Kita-Harima business fair 

(Ono City)
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Hand Hygiene Management for Professionals

Professionals who handle food, be it in restaurants, hotels, food product factories or other industries, all want to provide the

best service possible so that their customers will enjoy their food with peace of mind, have a good time, and make great

memories.


Lion Hygiene Co., Ltd., as a comprehensive hygiene management company, helps create clean, safe and hygienic

environments through products, hygiene assessments and other forms of support based on scientific insights in order to

help food service professionals make their vision a reality. In particular, the foundation of hygiene management for

professionals who handle food is thorough hand washing. As part of support efforts, Lion Hygiene provides hygiene

management information that is important for such professionals, including not only hand washing techniques, but key

points about hand washing timing and facilities, among other topics, through “Hygiene Tayori” fliers issued four times a

year.

* “Hygiene Tayori” fliers offering hygiene management information

When to wash hands: handling
food

Key points for hand washing
facilities

Key points of hygienic hand
washing

Infectious disease prevention:
bathrooms

Supporting Hand Hygiene
Management by Professionals (Lion
Hygiene Co., Ltd.) [Japanese]
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AI/IoT Cleanliness and Hygiene Initiatives

Joint initiative withKireiKireiand teamLab [Japanese]

KireiKirei× Sony ExploraScience joint workshop [Japanese]

Academic Research on Cleanliness and Hygiene Initiatives

Around 90% of consumers say they wash their hands after returning home, but a simulation shows that people are spre
ading viruses before they wash their hands [Japanese]

Bad breath and susceptibility to getting colds are correlated! The findings of a study of 4,491 men and women aged 20 t
o 69. [Japanese]

Hygienic habits are shifting from something we need to do to something we want to do. We set up a “Cleanliness Voting
Booth” for a limited time at Shinjuku Station as an experiment to encourage hygienic behavior among people out and a
bout at the gateway to the city. [Japanese]

Survey of actual hand washing during the COVID-19 pandemic [Japanese]

Worried about germ transmission at the office? Places and things to watch out for and ways to brush your teeth that re
duce risk at the office [Japanese]

Lidea lifestyle information website (content relating to handwashing, gargling, disinfection, etc.) [Japanese]

News release:KireiKireiMedicated Hand Sanitizing Series Launched [Japanese]
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Lion Group's Social Contribution Activities

Basic Approach

The Lion Group believes that advancing initiatives to create healthy living habits by providing products and services as well

as conducting educational activities and disseminating information is its social responsibility and a way of putting its

purpose into practice. The Group is engaged in establishing an oral health care and cleanliness and hygiene habits in Asia. In

addition, we have been involved with environmental conservation activities at various business locations and in the region

served by our overseas Group companies. In carrying out such sustainable activities, our employees take the initiative,

promoting the activities while working closely with local citizens, forming partnerships with local governments, retailers,

schools, dental experts and communities.

Sustainable Activities Conducted by Overseas Group Companies

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Lion Corporation (Singapore) Pte Ltd Lion Corporation (Thailand) Ltd. Southern Lion Sdn. Bhd.

PT. Lion Wings Lion Corporation (Korea)
Lion Daily Necessities Chemicals
(Qingdao) Co., Ltd.

Lion Corporation (Hong Kong) Ltd.
Lion Home Products (Taiwan) Co.,
Ltd.

Activities Creating Healthy Living Habits as a Group

The Oral Health Event of Tooth Brushing for

Children in Japan and other countries (mainly in

Asia)

Promoting Cleanliness and Hygiene Habits
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The Oral Health Event of Tooth Brushing for Children in Japan

and other countries (mainly in Asia)

Creating Healthy Living Habits

In order to maintain lifelong dental and oral health, it is important to establish proper oral care habits early on. Placing

emphasis on fostering elementary school students’ awareness of dental and oral health, Lion has held the Oral Health Event

of Tooth Brushing for Children since 1932, in cooperation with the . The event is

held every year during dental/oral health week, from June 4 to 10.

Lion Foundation for Dental Health (LDH)

2022 marked the 79th year of this event. Instead of holding a single event via live webcast, as in recent years, a more flexible

format was adopted. Schools in Japan could participate on any day by using a 45-minute educational DVD. In 2022,

approximately 250,000 children at 4,585 schools are scheduled to participate.

The annual event is held in Japan as well as other countries, mainly in Asia.
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Promoting Cleanliness and Hygiene Habits

Lion Group's Social Contribution Activities

As the global COVID-19 pandemic rages on, taking care to prevent infection has become a regular party of daily
life. The Lion

Group provides stable supplies of hand soaps and sanitizers and carries out educational
programs about correct hand

washing habits in Japan and across Asia. Going forward, using digital tools, we
will work to spread hygiene habits suited to

living in the new normal created by the pandemic as we evolve our
businesses accordingly.
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22nd March is designated by the United Nations as World Water Day. In celebration of

World Water Day in 2021, the PAP Community Foundation (PCF)* Sparkletots Preschool

taught children about the importance of saving water in their daily routines, such as

during tooth brushing. Lion Corporation (Singapore) Pte Ltd (“LCS”) supported the

event by providing 600 KODOMO Toothbrush and KODOMO Toothpaste sets for the

preschool’s 5- and 6-year-old pupils.

Newsletter distributed to parents

In March 2021, the Singapore Dental Association (SDA) launched an integrated online

communication campaign targeting consumers to raise awareness and correct

misconceptions regarding oral care. The campaign comprised of the three parts shown

below. Invited by SDA to participate the third part, LCS provided SG$60 worth of

Systema and KODOMO products to each of the 22 key opinion leaders.

Campaign card

Activities at Lion Corporation (Singapore) Pte Ltd

Creating Healthy Living Habits

Oral Health Care Cleanliness Donation Activities

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Educational Event Held by the PAP Community Foundation Sparkletots Preschool

* PAP Community Foundation (PCF) is a charitable foundation founded by the Singapore People’s Action Party (PAP) in 1986 and is committed

to nurturing a multi-racial, fair, just and inclusive society through the provision of educational, welfare and community services.

2 Supported the Singapore Dental Association’s Oral Health Awareness Campaign

I. Survey of Singaporeans on their oral health habits: 500 respondents

II. Solicitation of user generated content under the hashtag #toothtruths on Instagram to encourage Singaporeans to talk

about their oral health journey

III. 22 key opinion leaders received oral care gift boxes and talked about their oral health journey on their Instagram

accounts
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Smileworks Dental Clinic celebrated its 20th anniversary in 2021. To mark the

anniversary, from August to December 2021, LCS provided goodie bags containing sets

of Lion oral care products to enable patients to practice oral care at home after

treatment at the clinic. In total, LCS provided 1,460 goodie bags of Systema products

for adult patients and 360 goodie bags of KODOMO products for pediatric patients.

Systema and KODOMO oral care sets

KODOMO brand pamphlets

3 Product Sponsorship to Smileworks Dental Clinic

4 Partnership with Health Promotion Board in Afterschool Oral Care Program

In August 2021, the Health Promotion Board (HPB) launched the Afterschool Oral Care Program, a one-year program

targeting children aged 3-5 years at day-care centers and nursery schools with the aim of teaching the importance of oral

care from a young age. The program entails dental clinic staff visiting day care centers and nursery schools to perform

dental screenings and educate children about the importance of oral care. LCS provided 60,000 sets containing KODOMO

Toothpaste and leaflets for distribution to the children after the conclusion of the program.

5 Singapore Oral Health Therapy Congress

The Singapore Oral Health Therapy Congress is an annual meeting of dentistry experts, where speakers discuss a wide range

of topics that are not limited to oral hygiene, but also include total well-being and pediatric management.

Program was continued in 2021 on 17th & 24th October, with about 300 participants from dentistry experts.

LCS sponsored the event with cash support, but the event organizer suspended its planned distribution of products in order

to maintain social distancing

Event poster

Event held online
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However, the contest and the one-day seminar could not be held in 2020 due to the

novel coronavirus pandemic (COVID-19). Instead, LCS continued the support of 4,500

sets of Systema oral care products that were distributed to patients who had started

their orthodontic treatment in May at the participating clinics.


Each set included: a Systema toothbrush, toothpaste, mouthwash and interdental

brush along with an insert card from the World Federation of Orthodontists.
World Orthodontic Health Day insert

card included with the Systema

products

6 Promoting Good Oral Health through Dental Clinics

LCS supports Thomson Dental Centre, a dental clinic group in Singapore, in educating patients on good oral health habits. A

dental care set containing KODOMO or Systema oral care products (products of LCS) is provided to first-time patients at

Thomson Dental Centre. Dentists educate patients on correct tooth brushing and oral care habits using a dental care set

(KODOMO Kid Set or Systema Gum Care Set) selected based on the patient’s age and oral health conditions. Each dental set

consists of an oral care information leaflet, a toothbrush and toothpaste, with mouthwash in the Systema sets.


In 2021, a total of 10,100 patients from Thomson Dental Centre had received the dental care sets.

KODOMO Kid Set Systema Gum Care Set

7 Collaboration with Association of Orthodontists (Singapore)

The World Federation of Orthodontists (WFO) has designated May 15 as World Orthodontic Health Day. Started in 2017, this

is a day for orthodontists around the world to celebrate and promote orthodontics awareness.

In celebration of the Silver Jubilee for WFO, the Association of Orthodontists (Singapore) (AOS) has approached LCS to

partner and celebrate the event with the following program:

Smile with braces contest

Distribution of oral care kits

One-day seminar with the WFO Council

* The World Federation of Orthodontists (WFO) was founded in 1995 with the aim of advancing the art and science of as well as clinical

practices in the field of orthodontics around the world. It has grown to 112 affiliate organizations, representing almost 10,000 orthodontists

who have become WFO Fellows.
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8 Community Dental Checkups for the Elderly in Collaboration with National Dental Centre Singapore

National Dental Centre Singapore (NDCS) has established a program of community dental checkups with the goal of raising

awareness of the importance of oral health among the elderly. The checkups include the provision of guidance on the

proper care of dentures and programs aimed at helping to provide treatment to relieve pain and maintain/restore their oral

function.

This program was temporarily suspended to prevent the spread of COVID-19 but was resumed at the end of 2020. LCS

distributed Systema Toothpaste to 480 senior citizens who participated in the community dental checkups in November

2020.

9 Participation in a Public Forum in Collaboration with National Dental Centre Singapore

In March 2019, LCS participated in the public forum organized by National Dental Centre Singapore (NDCS) in

commemoration of World Oral Health Day to educate the general public about commonly asked questions on oral care

issues. The forum covered a wide array of common oral care topics such as diabetes and oral health, oral sores and

remedies for cracked teeth, as well as tips on good oral care. After the event, the participants received goodie bags that

included Systema products. Approximately 200 members of the general public participated in the forum.

Program leaflet Presentation by a dentist

* National Dental Centre Singapore (NDCS) is a division under Singapore’s Ministry of Health that specializes in multi-disciplinary care for

complex dental conditions. NDCS also actively organizes community outreach with partner brands like Systema and KODOMO, which are

LCS’s oral care brands.

10 Collaboration with Specialist Dental Group – “Kiddie Visit @ SDG”

Specialist Dental Group (SDG) collaborated with local preschools to conduct “Kiddie Visit @ SDG,” in which they arranged for

either preschoolers to visit a dental clinic or a dentist to visit the preschool. The participating preschoolers were educated

on the importance of caring for their teeth from a young age. They were introduced to the tools used for cleaning teeth and

taught their functions.

This event was held in February, May, June, September and October of 2019, and approximately 180 preschoolers aged 3-5

years participated.

LCS supported this meaningful event by providing KODOMO Toothbrush and KODOMO Toothpaste for use in the oral care

demonstrations and samples for all participants.

Preschoolers receiving KODOMO Toothbrush and KODOMO Toothpaste samples
packed in KODOMO plastic bags
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11 Supporting a Public Seminar on Managing Common Dental Problems

In August 2019, Specialist Dental Group and Channel NewsAsia  jointly organized a public seminar at Mandarin Orchard

Singapore titled “A Healthy Smile amp; You: Specialists’ Perspectives.” This seminar was held to educate the general public

on achieving good oral and overall health through modern dentistry and expertise. At the event, dentists shared knowledge

in four specialty areas of dentistry: endodontics, periodontics, oral and maxillofacial surgery, and prosthodontics. About

500 participants learned about managing common dental problems through modern dentistry and dental expertise. LCS

supported this seminar by providing Systema products for the event goodie bag.

*

Goodie bag with Systema
products for participants


(Source: Specialist Dental Group’s
Facebook page)

Presentation by a specialist

* Channel NewsAsia is a Singaporean English-language TV news channel. Aiming to help viewers “Understand Asia,” it reports on global news

from an Asian perspective.

12 Initiative to Cultivate Good Dental Habits in Collaboration with a Medical Group

Cultivating good oral habits from childhood is very important. LCS collaborated with Raffles Dental (part of Raffles Medical

Group ) via the KODOMO brand (product of LCS) to provide on-site dental screening to the preschoolers at the PAP

Community Foundation (PCF)  Sparkletots Preschool and educate them about the importance of taking care of their oral

health. A copy of the children’s dental check results was later shared with their parents. The participants received an event

goodie bag that included KODOMO products, enabling them to practice correct oral care habits at home. 700 preschoolers

participated in the educational event in 2018.

*

**

* Raffles Medical Group is an integrated private healthcare provider in Asia. It owns and operates a fully integrated healthcare organization

based in Singapore.

** PAP Community Foundation (PCF) is a charitable foundation founded by the Singapore People’s Action Party (PAP) in 1986 and is

committed to nurturing a multi-racial, fair, just and inclusive society through the provision of educational, welfare and community services.
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13 Educating Children on the Importance of Cultivating Good Dental Habits from a Young Age

On an ongoing basis, Singapore Dental Health Foundation* is involved in teaching children good dental habits from a young

age. The foundation has initiated a project that involves working with childcare centers to bring children under their care to

nearby dental clinics for dental screening and tooth brushing demonstrations, as well as to learn about the importance of

cavity prevention and early treatment. LCS has supported this meaningful activity by providing KODOMO toothbrushes and

toothpaste for all participants to encourage them to practice good dental habits from a young age since 2017. The project

has been well received, garnering positive feedback from parents while participating children gain awareness of their dental

health.

In 2018, 72 children participated in the event.

Children observing the dentist at work to understand the procedure of a dental check-up

* Singapore Dental Health Foundation is an organization of volunteers working to increase dental health awareness and promote dental

health in Singapore. The foundation’s activities include providing public dental screenings and conducting dental talks, seminars, forums,

etc.

Hygiene Care

Teaching Correct Hygiene Habits in Collaboration with Manulife

Free Bee SG  tied up with insurance company Manulife to promote a “Prevent and Protect” program for infectious diseases

such as hand-foot-and-mouth-disease.


This program was held in April 2019 and reached out to preschools in Singapore to provide information about insurance

coverage for hand-foot-and-mouth disease and other diseases. Approximately 1,100 goodie bags, which included KireiKirei

products, were distributed to families with young children. As part of the program, LCS visited preschools with the Lion

mascot to educate children on hygiene tips and encourage good hygiene practices using KireiKirei brand hand soap and

body soap marketed by LCS.

*

* Free Bee SG is a non-profit online community for parents to obtain information, freebies, etc., regarding pregnancy and parenting.

Poster to promote logo
recognition during events

Facebook post to promote
KireiKirei products

Hygiene-related Q&A during
events

Lion mascot visits a preschool

109 Lion Sustainability Website 2022



Period June 2021

Outside collaborators

Donations Systema and Kyusoku Jikan products

Details The May Day Domestic Employees Celebration 2021 virtual live show was organized by

the CDE, which is a unit under NTUC. The program was live-streamed to domestic

employees in recognition of their hard work and contributions. 250 domestic

employees took part in the program, and LCS supported the event by sponsoring

products for the game show segment.

Donation Activities

To fulfill its corporate social responsibility, LCS actively engaged in such corporate social responsibility activities as in-kind

donations of hygiene products sold by the Company.

Donation Activities through Online Events

Activity 1  Collaboration with Centre for Domestic Employees (CDE) - May Day Domestic

Employees Celebration

National Trades Union Congress (NTUC)

Centre for Domestic Employees (CDE)

Slide showing appreciation for sponsors shown during the event

(featuring the Systema and Kyusoku Jikan logos)
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Period February, March, May, July 2020

Outside collaborators

Donations About SGD$175,000 worth of LCS products, including Systema, Shokubutsu and

Kyusoku Jikan （cooling sheets for feet）products

Details HSEU donated care kits as a token of appreciation for the healthcare workers working

on the front lines of the COVID-19 pandemic. LCS supported this meaningful initiative by

providing Lion products to 15,500 healthcare workers, with donations including

Systema, Shokubutsu and Kyusoku Jikan products, to show these healthcare heroes its

utmost appreciation and respect.

Period April 2020

Outside collaborators National Dental Centre Singapore

Donations 10,008 care kits including Systema toothbrushes and toothpaste, Fresh & White

toothpaste, Between toothbrushes and Shokubutsu Body Foam

Details As part of measures to counter a COVID-19 outbreak in migrant workers’ dormitories,

NDCS reached out to LCS to collaborate in promoting oral health education and

providing oral care items to migrant workers.

Donation Activities Related to the COVID-19 Pandemic

Activity 1  Collaboration with Healthcare Service Employees’ Union (HSEU) supporting

healthcare workers

National Trades Union Congress (NTUC)

HSEU (an affiliate of theNTUC, which represents healthcare service employees in both
public and private healthcare institutions and organizations)

Leaflet for the healthcare
workers

NDCS members packing the care
kits

Care kit for the healthcare
workers

Activity 2  Collaboration with National Dental Centre Singapore (NDCS) supporting migrant

workers

Leaflet for the migrant workers Care kit for the migrant workers NDCS members packing the care
kits
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Period February and April 2020

Outside collaborators Singapore Dental Association

Donations

Details

Period July 2020

Outside collaborators Association of Orthodontists (Singapore)

Donations 1,300 care kits including Systema, Shokubutsu and Kyusoku Jikan (cooling sheets for

feet) products

Details In commemoration of the 25th annual World Orthodontic Health Day (WOHD) on May

15, 2020, the Association of Orthodontists (Singapore) initiated a CSR collaboration with

LCS to provide care kits for MOH staff. LCS donated the kits to show appreciation for the

MOH employees who have been working tirelessly to battle the pandemic.

Activity 3  Donations in collaboration with the Singapore Dental Association

1,500 care kits including Systema toothbrushes and toothpaste as well as
Shokubutsu Body Foam

1.

200 of the above care kits2.

In February 2020, in response to a request from Mount Alvernia Hospital, LCS
donated cleanliness and hygiene product sets to 1,500 healthcare professionals as
part of initiatives to show appreciation for their work.

1.

In April 2020, in conjunction with the Singapore Dental Association, LCS donated
cleanliness and hygiene product sets to about 200 migrant workers at Mount
Alvernia Hospital.

2.

Activity 4  Collaboration with Association of Orthodontists (Singapore) supporting Ministry of

Health (MOH) staff
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Activities at Lion Corporation (Thailand) Ltd.

Creating Healthy Living Habits

Oral Health Care Cleanliness Environmental Conservation Activity Donation Activities

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Lion Oral Health Award

Lion Corporation (Thailand) Ltd. (LCT) held Lion Oral Health Award ceremony online in July 2021. In collaboration with

Thailand’s Ministry of Public Health, LCT has been supporting and fostering people conducting studies and activities that

are beneficial to preventive dentistry in Thailand since 2009.

For the 2021 Lion Oral Health Award, LCT bestowed three awards to dentists and dental nurses. About 700 people, including

dentists and dental nurses, participated in the accompanying online seminar.

Mr. Boonyarith Mahamontri, President of LCT, presenting the winners of the Lion Oral Health Award 2021

The three winners

2 Improving the Oral Function of Senior Citizens in Cooperation with a Provincial Public Health Office

Phrae province is a markedly graying area in northern Thailand. Since 2018, LCT has been promoting activities to increase

senior citizens’ quality of life by reducing incidents of choking, increasing chewing strength and improving dry mouth in

cooperation with the Provincial Public Health Office. The concept behind these activities was the topic of a talk given by a

dental specialist at the Lion Oral Health Award 2016 . Dentists of the Provincial Public Health Office regularly present

lectures about oral care in communities with large concentrations of senior citizens. To prevent declines in the mouth’s

function and to maintain and improve the vitality of the area around the mouth, the dentists teach mouth exercises called

“Kenkobi” developed by Lion Foundation of Dental Health (LDH), a public interest incorporated foundation established by

Lion Corporation in Japan. Six months after starting the exercise program, most attendees improve and their difficulties

with choking and dry mouth are reduced. LCT provides “Kenkobi” brochures and display boards to the province to help

more senior citizens do the exercises.
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Senior community members practicing “Kenkobi” mouth exercises in Chonburi Province

Senior community members practicing “Kenkobi” mouth exercises in Bangkok

In 2020, activities were conducted in Chonburi Province in eastern Thailand and in Bangkok. A total of about 150 senior

citizens participated in the event.

LCT will continue to contribute to improving oral care for the citizens of Thailand in cooperation with the Provincial Public

Health Office.

Attendants listening and watching the demonstration of “Kenkobi” mouth exercises with “Kenkobi” brochures in their hands

Commemorative photo with community members in Chonburi Province

3 Collaboration with Provincial Hospitals, Health Offices and Retailers

Milk teeth sometimes receive less attention than adult teeth because they eventually fall out. However, implementing oral

care from a young age is very important because oral health affects overall health.

With the aim of promoting proper oral health care and firmly establishing the concept of preventive dentistry,* LCT

collaborates with provincial hospitals and health offices to carry out related activities, for example, offering dental

checkups, treatment and instruction in proper brushing to children. At local schools this begins with local dental hygienists

conducting dental checkups. If cavities are found, a treatment called “Smart Technique” is performed by a dentist.

In 2018, LCT collaborated with local retailers to introduce correct brushing methods through a show for children ages 2 to 5

using the KODOMO brand. LCT provided discount coupons for LCT products viable only at the cooperating retailers. This

initiative is aimed at encouraging children to continue to brush their teeth correctly at home.

The activity was conducted in Ranong Province (in southern Thailand) in 2020, with 238 children. LCT will expand this

initiative to other areas to teach more citizens in Thailand about oral care
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Participants with KODOMO brand mascots

The Smart Technique treatment

* Lion Group companies overseas are collaborating with dental professionals and retailers on initiatives based on the concept of preventive

dentistry. Working together with dental professionals, Lion strives to increase awareness and understanding of oral care by sharing

information on good oral care and practical tooth brushing methods. In addition, Lion promotes good oral care habits by providing products

that suit individuals’ specific oral care needs through retailers and other markets.

4 Oral Care and Health Education for Employees during Their Pregnancy

During pregnancy, the secretion of saliva tends to decrease due to an increase in the production of such hormones as

estrogen, causing the risk of cavities and periodontal disease to rise.

LCT conducts seminars to communicate the importance of health and oral care during pregnancy to expectant employees at

its Humanized Hall facility. Regarding health management, nurses from LCT’s nurse office and doctors give lectures on

necessary nutrition during pregnancy. With regard to oral care during pregnancy, they conduct lectures on how a mother’s

oral condition can affect her baby’s oral health and teach correct tooth brushing practices.

In 2020, 10 employees who were either expecting or recent mothers participated in this seminar.

Presentation of proper
toothbrushing technique by LCT

staff

Attendants brushing their teeth
after a lecture

Commemorative photo with
attendants

5 Working with a Provincial Public Health Office in Southern Thailand to Reduce Cavities

Childhood cavities are a big problem in southern Thailand. To solve this problem, LCT has started a project aimed at

reducing cavities among five local families in cooperation with the Provincial Public Health Office in Pattani Province. The

issue in this area is that neither parents nor children are well educated about oral care. They do not know correct practices

for preventing cavities. The idea for this project, called “preventive dentistry with the whole family,” was the topic of a

lecture given by a dentist at the Lion Oral Health Award 2017.

The participating five families will practice correct self-care at their homes and go to see a dentist periodically for additional

routine care. Their dentist will record their oral conditions using smartphones and use these records to give them feedback.

LCT will contribute to solving social issues in southern Thailand by establishing good oral care habits and reducing cavities

through this project.

115 Lion Sustainability Website 2022



Routine care at the dentist’s
office

Recording oral conditions using a
smartphone

6 Oral Care Promotional Activities in Cooperation with the Government

The Thai government has held an annual Health Fair since 2012 with the aim of increasing Thai citizens’ awareness of health

issues. The 2018 Health Fair was held at the Ao Udom Community Center in Laem Chabang, Sriracha district. The fair’s

events take place in local community centers, where medical facilities and health product retailers set up booths manned by

volunteer physicians and nurses who provide checkups for participants and prescribe medicine. LCT ran a booth in this fair

to introduce and practice “Kenkobi” mouth exercises with participants over 50 years old. LCT also gave participants

products from its GoodAge and SALZ oral care brands for seniors. About 1,000 people participated in the Health Fair in 2018.

“Kenkobi” mouth exercises with participants

Cleanliness

1 Instruction on Healthy, Hygienic Living Habits at Elementary Schools

In September 2021, LCT held the Happy Life Happy Home program for 4th and 5th graders (ages 9 to 11) at elementary

schools in Bangkok. This program, held online, taught the students techniques for keeping their bodies healthy and clean

and for keeping their homes clean and comfortable.

The program comprises two parts, Happy Life (covering tooth brushing, hand washing, face washing and showering) and

Happy Home (covering laundry, dish washing and floor cleaning), and is aimed at increasing awareness of health, comfort

and cleanliness through the use of LCT products. The elementary school students learned ways of keeping their bodies and

homes clean, as well as the proper use of related products, from the participating LCT staff. 89 students participated in these

online events.

The Lion mascot greeting online participants
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Lecture about proper tooth brushing and hand washing techniques

Lecture about proper tooth brushing technique

In-person Event in 2020

Proper tooth brushing
techniques

Washing dishes Washing clothing

Bathing Cleaning the floor Group photo of participating
students

2 The Public-Private Collaboration Project

LCT contributes to the Public-Private Collaboration Project being advanced by the government of Thailand. In 2019, oral

health and hand-washing educational activities were held in Lamphun Province and at the Saha Group’s Fair.* The theme of

LCT's booth was the importance of proper oral health and hygiene practices.

At the Saha Industrial Park in Lamphun, LCT encouraged good hygiene practices using KireiKirei hand soap to teach the

local students and provided education about “Kenkobi” mouth exercises for senior citizens.

At the Saha Group Fair, Saha Group companies meet each year and set up booths to exhibit their public-private

collaboration projects. This year, LCT invited senior citizens from a senior club in Yannawa district, Bangkok, and Rai Nueng

community center in Sriracha district, Chonburi, to join in “Kenkobi” mouth exercises training and provided instruction on

proper tooth brushing methods at the booth. About 360 people from nearby communities participated this year.

* LCT is a joint venture of Lion Corporation and the Saha Group.

117 Lion Sustainability Website 2022



Encouraging good hygiene practices with KireiKirei hand soap at the Saha Industrial Park in Lamphun

Presentation on oral care at the Saha Industrial Park in Lamphun

“Kenkobi” mouth exercises for
senior citizens at Saha Group Fair

Instruction on proper tooth
brushing methods

3 Conducting Hand Washing Classes for Elementary School Students near a Production Site

LCT provides classes on hand washing for children at schools near its Sriracha Plant. Children first rub a special cream on

their hands that glows under a black light to simulate grime. Then, they are asked to wash their hands and check under the

black light how well the cream came off. From this exercise, children see how washing hands with just water or washing

hands poorly cannot get rid of dirt properly and are then taught proper washing techniques.

Since most of the students who participate in the hand washing lecture do not habitually wash their hands before lunch,

LCT will continue its efforts to contribute to the establishment of hygienic habits among students.

Washing hands correctly Reviewing the hard-to-wash parts
after checking under a black light

Environmental Conservation Activity

Tooth Brushing Lectures at an Environmental Fair

LCT operated a booth at the “Eco-Products International Fair 2016,” an environmental fair. The concept of the booth was

that humans are part of the environment and that “people can harmonize with the environment as long as they are

healthy.” The booth also featured the environmental efforts of LCT and Lion Corporation Japan.

On the event’s main stage, LCT conducted tooth brushing seminars for elementary school students, teaching that one’s

overall health starts with oral health, in line with LCT’s booth concept.
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Period March 2021

Location Disaster Action Center, The Thai Red Cross Society

Donations 3,600,000 units of KireiKirei alcohol gel 50 ml

Details Working with the Relief and Community Health Bureau of the Thai Red Cross Society,

LCT donated KireiKirei alcohol gel for inclusion in health care bags provided to seniors

in rural areas who require long-term support.

Period October 2021

Location MCOT Public Company Limited (Thai state-owned public broadcaster)

Donations LCT hygiene products

Details LCT took part in the MCOT Careless Project, donating hygiene products to support

victims of flooding in Saraburi.

Tooth brushing lectures on the
main stage

Students visiting LCT’s booth

Donation Activities

To fulfill its corporate social responsibility, LCT, as a hygiene product manufacturer, actively engages in social contribution

activities, such as in-kind donations of hygiene-related products sold by the company.

Activity 1  Donations for seniors in rural areas

Activity 2  Donation of products for flooding victims
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Period May 2021

Location Charoenkrung Pracharak Hospital (Bangkok)

Donations LCT products worth 1,000,000 baht

Details LCT donated hygiene products to medical personnel and COVID-19 patients at a field

hospital managed by Charoenkrung Pracharak Hospital.

Period May 2021

Location Royal Thai Air Force Hospital (Bangkok)

Donations LCT hygiene products worth 500,000 baht, including the following:


·Systema toothpaste


·Q’lean Shampoo


·Shokubutsu-Monogatari (Plant Story) Shower Cream


·Flore bar soap


·Dentor Pro Clean toothbrush


·Kodomo talcum powder


·Lipon F Purify dishwashing detergent


·Silver Nano Powder Detergent


·KireiKirei alcohol spray


·Essence alcohol spray


·Look Multi Surface Spray


·Look floor cleaner

Details LCT donated hygiene products to medical personnel and COVID-19 patients at a field

hospital managed by Royal Thai Air Force Hospital.

Donation activities related to the COVID-19 pandemic

Activity 1  Donation of products for medical personnel and patients

Activity 2  Donation of products for medical personnel and patients
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Period May 2021

Location Banphaew Hospital

Donations LCT hygiene products worth 121,662 baht

Details LCT donated hygiene products to medical personnel and COVID-19 patients at a field

hospital managed by Banphaew Hospital.

Period May 2021

Location Bangkok Metropolitan Administration City Hall

Donations Saha Group hygiene products worth 2,500,000 baht

Details LCT partnered with Saha Group to donate Saha Group hygiene products, including LCT

products, to medical personnel and COVID-19 patients at a field hospital managed by

the Bangkok Metropolitan Administration City Hall.

Period June 2021

Location Medical Service Department, Bangkok Metropolitan Administration

Donations LCT hygiene products worth 200,000 baht

Details LCT donated hygiene products to medical personnel and COVID-19 patients at a field

hospital managed by the Bangkok Metropolitan Administration.

Activity 3  Donation of products for medical personnel and patients

Activity 4  Donation of products for medical personnel and patients

Activity 5  Donation of products for medical personnel and patients
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Period July 2021

Location Takbai Hospital (Narathiwat Province)

Donations LCT hygiene products worth 100,000 baht

Details LCT donated hygiene products to medical personnel and COVID-19 patients at Takbai

Hospital.

Period July 2021

Location ·Leamchaban Hospital


·Somdej Phraborom Ratchathewi Hospital


·Chonburi Hospital

Donations LCT hygiene products

Details LCT donated hygiene products to medical personnel and COVID-19 patients at three

hospitals near its factory.

Period July 2021

Location Wat Dok Mai School

Donations LCT hygiene products

Details LCT donated hygiene products for COVID-19 patients at an isolation center set up at Wat

Dok Mai School.

Activity 6  Donation of products for medical personnel and patients

Activity 7  Donation of products for medical personnel and patients

Activity 8  Donation of products for patients
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Period August 2021

Location Wat Ton Bon Temple

Donations ·108 Shop laundry detergent


·Essence Alcohol Spray


·Lipon-F dishwashing detergent

Details LCT cooperated with Wat Ton Bon Temple and the Yannawa district's elderly school to

support local residents impacted by COVID-19 by donating hygiene products.

Period August 2021

Location National Health Security Office, Ministry of Public Health (Bangkok)

Donations ·Essence Alcohol Spray

Details LCT worked with the National Health Security Office of the Ministry of Public Health to

donate products for use in health care bags provided to COVID-19 patients.

Activity 9  Donation of products to a temple

Activity 10  Donation of products for patients
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Period April 2020

Location
The eight medical facilities below

Outside collaborators

Donations Donated money 4.1 million baht to support the supply of medical equipment, etc., for

fighting COVID-19 as follows.


1) Bamrasnaradura Infectious Disease Institute 1,000,000 baht


2) Siriraj Hospital 500,000 baht


3) Chulalongkorn Hospital 500,000 baht


4) Ramathibodi Hospital 500,000 baht


5) Charoenkrung Pracharak Hospital 300,000 baht


6) Somdej Phraborom Ratchathewi Hospital 300,000 baht


7) Chonburi Hospital 500,000 baht


8) Thammasat Hospital 500,000 baht

Details LCT donated funds to eight medical facilities to support medical professionals treating

COVID-19 patients

Period August 2020

Location Bangkok

Donations 1,000 sets of LCT products (contents listed below)


·KireiKirei alcohol gel (one 50 ml bottle)


·Lipon F dishwashing detergent (one 500 ml bottle)


·DENTOR Toothbrush (one)


·SYSTEMA Toothpaste (one 96 g tube)


·Shokubutsu-Monogatari (Plant Story) Shower Cream (one 250 ml bottle)


·Q’lean Shampoo (one 170 ml bottle)


·Pao White Powder laundry detergent (one 900 g package)


·Lion original cloth mask (one)

Details LCT donated sets of its products to taxi drivers impacted by the COVID-19 pandemic.

LCT promoted the project over traffic news radio stations. The sets were distributed to

taxi drivers via a drive-through set up at LCT’s office on Rama 3 Road in Bangkok.

Activity 11  Monetary donations to support medical professionals

Activity 12  “LION pan suk” donation project
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Period May 2020

Location Ranong Province, Phangnga Province, Phuket Province

Donations 1 set per household (Total 1,600 sets)


·Pao Active Powder laundry detergent 80g


·Essence Power laundry detergent 40g


·Lipon F dish washing detergent 100ml


·Lipon F F Bergamot dish washing detergent 100ml


·SALZ Sensitive Toothpaste 100g


·St.Andrews Kids Toothpaste 50g


·Flore Bar Soap


·St.Andrews Talcum Powder 50g

Details LCT donated products to fishermen in Ranong Province, Phangnga Province and Phuket

Province who were impacted by COVID-19.

Activity 13  Product donation to Andaman Sea fishermen

Unloading donated products for
fishermen

People in the fishing village with
donated goods
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Tooth brushing demonstration and a simple quiz session

Activities at Southern Lion Sdn. Bhd.

Creating Healthy Living Habits

Oral Health Care Cleanliness Environmental Conservation Activities

Donation Activities

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Promoting the Lion Dental Health Program at Kindergartens and Primary Schools throughout
Malaysia

The Lion Dental Health Program is a social contribution program established in 1998 by SL to promote good oral health

habits in kindergartens and elementary schools throughout Malaysia. It is conducted throughout the year. The main

objective of the program is to create awareness of the importance of maintaining good oral hygiene for better overall health.

The program is targeted at children between the ages of 4 and 12 as SL believes that good oral hygiene must be cultivated

from a young age.

The program was developed by the , a public interest incorporated foundation

established by Lion Corporation in Japan. SL has localized the program in terms of content and techniques to the local

audience. Over the years, it has worked with government-run dental clinics and the Malaysian Dental Therapists’

Association (MDTA) throughout Malaysia, and SL believes this program is an effective way to teach the Malaysian public

proper brushing techniques.

Lion Foundation for Dental Health (LDH)

The program is conducted in a fun and interactive way to make it more interesting to children. It includes a storytelling

session, slides, tooth brushing demonstrations, tips on good dental habits, a simple quiz and a special appearance by our

mascot Mr. KODOMO Lion.

As a part of SL's commitment to creating awareness of good oral hygiene, every child involved in the program receives a

goody bag containing a toothbrush, toothpaste and an educational leaflet with dental tips.

In 2020, the program was held only in January, before the arrival of the new coronavirus pandemic (hereinafter referred to

as COVID-19), with 18,953 children participating. Total participants across Malaysia since the program started in 1998

number more than 1.12 million.
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Students with the Mr. KODOMO Lion mascot

Students were given a goody bag containing a toothbrush,

toothpaste and an educational leaflet with dental tips

In addition, since 2020, SL has implemented a plan to welcome new students of Sek Keb Kangka Tebrau elementary school,

which SL chose for their “Adopt a School Program”. This is one of the activities that SL did with them, “Back to School with

KODOMO Lion”. This program offers both the LDH Program & Handwashing activity. When the students left the school, the

Mr. KODOMO Lion mascot saw them off. In 2020, SL could not carry out the planned activities due to COVID-19, but SL is

planning to extend the Program further to 2022 or 2023 depending on the pandemic situation.

An SL employee telling the participating children about the importance of tooth brushing

Happy children holding KODOMO logo balloons

Children greeting the Mr. KODOMO Lion Mascot character as they leave school after the program

2 Save Your Gums, Save Your Teeth Campaign

In coordination with the launch of Systema Advance Anti-Plaque Toothpaste in September 2018, SL launched the Systema

Save Your Gums, Save Your Teeth campaign*  to further its mission of raising awareness and educating the community on

gum disease and good oral hygiene.

1

The campaign, organized with the Ministry of Health (MOH), the Malaysia Dental Therapists’ Association and dentistry

specialists, entails the provision of information via the media and in-store promotions aimed at raising awareness of oral

127 Lion Sustainability Website 2022



Employees were given advice about proper tooth brushing methods

care and facilitating gum disease prevention. In addition, mobile dental clinics provided by the MOH and Universiti

Teknologi MARA (UiTM) tour Malaysia to provide free gum checks for locals.

Systema has pledged 30,000 tubes of Systema Advance Anti Plaque Toothpaste to the community for distribution via the

Malaysian Society of Periodontology. In 2019, SL conducted this campaign as “Systema Gumbatta*  Campaign.”2

*1 The Save Your Gums, Save Your Teeth campaign carried out dental check-ups using a “dental bus” equipped with dental chairs that visited

large retailers throughout the country in collaboration with the Ministry of Health Oral Health Program and UiTM.

*2 “Gumbatta” is an original word that means we make an effort to keep gums healthy with Systema products.

SL members at the Systema booth

Dental bus equipped with dental chairs

3 Oral Health Day

As part of the company’s efforts to promote preventive dentistry*, SL has been conducting Oral Health Day once a year since

2018 to create awareness among internal staff of the importance of good oral hygiene and gum disease prevention. The

event was canceled in 2020 and 2021 due to COVID-19.

In December 2019, the activity was held at SL’s headquarters in Johor Bahru in collaboration with the Oral Health Division of

Ministry of Health (MOH) under KP Abdul Samad. Free dental check-ups were provided by MOH via a mobile clinic, and a

dental exhibition was conducted at the cafeteria. Around 130 employees participated in the dental check-ups (up 30%

compared to the previous year). In the afternoon, a dental health talk was held by a dentist for all employees, focusing on

the signs, causes, treatment and prevention of gingivitis.

SL will continue this annual activity in an effort to increase awareness of good oral hygiene practices among all its staff.

* Lion Group companies overseas are collaborating with dental professionals and retailers on initiatives based on the concept of preventive

dentistry. Working together with dental professionals, Lion strives to increase awareness and understanding of oral care by sharing

information on good oral care and practical tooth brushing methods. In addition, Lion promotes good oral care habits by providing

productsthat suit individuals' specific oral care needs through retailers and other markets.
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Dental check-ups by dentists

A dentist delivers a talk on gingivitis

4 Exhibition at the 10th Asian Conference of Oral Health Promotion for School Children
(ACOHPSC) *

On September 20-21, 2019, the 10th Asian Conference of Oral Health Promotion for School Children (ACOHPSC) was held at

The Wembley - a St Giles Hotel on Penang Island. The conference was organized by the Malaysian Association of Dental

Public Health Specialists (MADPHS). This meeting is held every two years in an Asian country with the purpose of bringing

together school dental health officials from across Asia in order to advance and improve the oral health of young children

and students and to exchange information.

The conference took place over a two-day period, with the theme “Future Smile Begins Today” focusing on caries in

children. SL participated as one of the conference exhibitors to increase awareness of its oral care brand of products for

children, KODOMO Lion. About 1,000 dental professionals attended the conference.

* First held in Japan in 2001, the conference was hosted by Malaysia for the first time in 2019.


At this conference, leaders in dentistry from not only Asia but all over the world, including academics, researchers, representatives of the

dental industry and dental professionals, come together, exchange opinions and ideas, and share their experiences regarding such topics as

new strategies for the prevention of oral disease and for enhancing oral health service delivery, especially for schoolchildren. At the 2019

conference, there were lectures from world-renowned specialists as well as panels that included well-known individuals, and many scholars

presented original research.

Lecture at ACOHPSC KODOMO booth

5 Participation in the 4th Malaysian Dental Therapists’ Scientific Conference (MDTSC) 2019

The 4th Malaysian Dental Therapists’ Scientific Conference (MDTSC) 2019 was held April 5-7, 2019 at Berjaya Times Square in

Kuala Lumpur. This event is held every two years and SL participates as one of its major sponsors with the aim of

strengthening its relationship with the Malaysian Dental Therapists Association (MDTA) and to introduce the Systema brand.

The conference is a good opportunity to increase awareness of the Lion Dental Health Program and increase collaboration

with the MDTA, as it welcomes dental professionals from all over Malaysia. A total of 800 dental therapists from across

Malaysia attended this conference.
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SL members at the conference

A number of the dental professionals attended the conference

Demonstration of tooth brushing and hand washing

Cleanliness

1 Promoting Good Hygiene for Children

From March to June 2022, SL is holding educational events in collaboration with Malaysia’s Ministry of Health and Bridges

PR & Events Sdn Bhd in an elementary school in Klang Valley, Selangor, to teach children (aged 7 to 10) the proper steps of

hand washing and foster voluntary hand washing habits using KireiKirei products. Approximately 600 children are expected

to participate.

Learning about hand washing Students customizing bottles of
KireiKirei by drawing their own

designs on sticker labels

2 Activities to Support the Health and Hygiene of Refugee Children

SL has been involved with health and hygiene awareness programs for refugee children since 2013. The activities have been

conducted in cooperation with NGOs and the United Nations High Commissioner for Refugees (UNHCR) staff in Kuala

Lumpur and Johor Bahru. The event was canceled in 2020 and 2021 due to COVID-19.

On October 23, 2019, SL conducted a program with a school in Kota Tinggi District, Johor, to raise awareness of cleanliness

and hygiene among Rohingya refugee students protected under the UNHCR.

In addition to the programs, employees from SL celebrated children’s birthdays with them and shared happy moments. All

the children were given goody bags with SL products for general personal hygiene. 90 students aged 7 to 16 were taught

basic hygiene and personal care, including good oral health habits and proper handwashing. About 660 children have

participated since the program began.
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Collecting recyclable materials

Working in the SL herb garden

Learning proper hair washing

Kids receiving sponsorship items

Environmental Conservation Activities

1 SL Environment Day Activities

To raise awareness among SL staff of the importance of conserving the environment, SL has designated November 27 as its

annual Environment Day. The event was canceled in 2021 due to COVID-19.

In 2020, SL conducted three initiatives aimed at increasing interest in and awareness of environmental issues. These

included promoting the 3Rs (reduce, reuse, recycle) and providing the important experience of growing and eating healthy

foods for oneself.

1. Collecting recyclable materials

Employees collected recyclable materials, such as books, paper, plastic and aluminum, from
their homes.

2. Making soap from used cooking oil

Employees brought in their used cooking oil from home and got to reuse it to make soap.

3. Adopt-a-plant garden

Employees grew salad vegetables and herbs on plots of land.


400 SL employees participated in these activities.
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Reusing used cooking oil to make hand-made soap

Painting and planting on and around the bench

2 Johor Zoo Painting and Planting Activities

On January 11-12, 2020, SL conducted painting and planting activities at Johor Zoo in Johor, with the aim of beautifying

part of the zoo, in cooperation with the Johor Zoo management. The space surrounding the lion enclosure has benches

where people can sit and rest, but, unfortunately, they were moldy and no one was using them. As “lion” is part of our

company name, SL cleaned and repainted the benches so that visitors would be able to use them and planted some flowers

to beautify the area. Additionally, we painted the company’s lion character on a wall and beautified the area leading up to

the lion enclosure. A total of 46 employees participated in these activities.

Painting the wall in the Lion-chan
character color

Tracing the Lion character

Complete! Satisfied employees
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Cleaning up inside the hippo enclosure

3 Johor Zoo Cleaning Program

On August 28, 2019, SL participated in the cleaning program at the Johor Zoo in Johor with the aim of raising employee

awareness of the importance of community service activities that contribute to wildlife protection and environmental

conservation. In cooperation with the Johor Zoo management, 25 employees participated, primarily cleaning up animal

cages. Through the program, they learned more about the animals and their habitats.

Employees that participated in the program and Johor Zoo staff

4 Aid for Kim Kim River Toxic Pollution Disasters

On March 7, 2019, toxic gas, including methane gas, generated from industrial waste illegally disposed of into the Kim Kim

River in Johor was released to the environment, causing a major health crisis for nearby residents. The incident affected

residents of Pasir Gudang district, an industrial zone, and almost 2,700 people were admitted to the hospital for treatment.

Medical staff and volunteers worked day and night to offer aid and give support.

SL donated lunchboxes and food, such as cereal, 3-in-1 drinks and biscuits to the medical staff and first responders who

worked non-stop. In addition, hygiene products, such as liquid hand soaps, were donated to medical staff and volunteers of

the hospital and crisis management center through the Johor Bahru Tracer Community and the Malaysian Red Crescent

Society.

Donation of packed food Entrusting personal hygiene
products to Malaysian Red

Crescent Society staff
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Period December 2021

Outside collaborators Malaysian Red Crescent Society

Donations

Details Through the Malaysian Red Crescent Society (an NGO), SL donated products for

approximately 100–150 families affected by the flooding resulting from heavy rains in

Selangor and Johor.

Handing off hygiene products to Malaysian Red Crescent Society staff

5 Supporting Wildlife Protection in Cooperation with the Department of Wildlife and National
Parks

(PERHILITAN) Peninsular Malaysia

SL conducted a wildlife habitat conservation project in collaboration with PERHILITAN in September 2018. An artificial salt

lick was prepared at the foot of Mount Muntahak. By licking the deposit of salt, wildlife gain essential mineral nutrients that

are important for bone, muscle and general growth.

Twenty employees from SL helped to prepare the artificial salt lick area and install sensor cameras to record wildlife that

visit the salt lick area. These cameras help provide information about the animals that visit the salt lick.

Setting up the sensor cameras SL’s employee volunteers

Donation Activities

To fulfill its corporate social responsibility, SL, as a hygiene product manufacturer, actively engaged in social contribution

activities, such as in-kind donations of hygiene-related products sold by the company.

Donation activities related to natural disasters

Activity 1  Support for people affected by flooding

Shokubustu Active Guard Body Shower Foam

Bio Zip Detergent Powder

Fresh & White Toothpaste

KODOMO Lion Toothbrush

KODOMO Lion Toothpaste

Emeron Shampoo

Systema Toothbrush
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Period June 2021

Outside collaborators Low-Risk Quarantine and Treatment Centre (PKRC), Johor Bahru

Donations

Details SL donated hygiene products for approximately 585 women (including pregnant

women) and children under 12 years old undergoing treatment and quarantining at the

Low-Risk Quarantine and Treatment Centre (PKRC) in Johor Bahru.

Period November 2021

Outside collaborators Sekolah Kebangsaan Kangka Tebrau School, Johor Bahru

Donations

Details SL donated products for approximately 600 students at Sekolah Kebangsaan Kangka

Tebrau School, which it sponsors, in Johor Bahru, to celebrate the school’s reopening

and help maintain a hygienic environment.

Donation activities related to the COVID-19 pandemic

Activity 1  Donation of hygiene products to support medical professionals and patients

Shokubustu Active Guard Body Shower Foam

Bio Zip Detergent

Fresh & White Toothpaste

KODOMO Lion Toothbrush

KODOMO Lion Toothpaste

Emeron Shampoo

SL employees moving products to
be donated

PKRC and SL employees

Activity 2  Donations of hygiene products to support students

Fresh & White Toothpaste

KODOMO Lion Toothbrush

KODOMO Lion Toothpaste

KireiKirei Hand Soap

SL employees handing off donated products to school staff

135 Lion Sustainability Website 2022



Period April 2020

Outside collaborators Ministry of Health

Donations 2,000 care kit sets containing hand soap, toothpaste, toothbrushes, shampoo and liquid

laundry
detergent

Details

Period May 2020

Outside collaborators Malaysian Red Crescent Society

Donations Southern Lion products

Details Donated relief supplies to 200 impacted households through the NGO the Malaysian

Red Crescent Society.

SL employees carrying donated products

Activity 3  Donations of care kits to support medical professionals and patients

Donated care kits to medical professionals and COVID-19 patients at three hospitals in

Johor. The kits
were assembled as sets in bags for ease of distribution.


This social contribution activity was featured in the newspaper, .Harian Metro (Malay)

Activity 4  Support for families impacted by COVID-19 directly or by the indirect effects of
the

pandemic

Handing over donated products Photo published in the
newspaper
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Educational event for oral care

Activities at PT. Lion Wings

Creating Healthy Living Habits

Oral Health Care Donation Activities

Some activities have been cancelled or postponed to prevent the spread of the COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Oral Care Educational Event at Kindergartens

PT. Lion Wings (“LW”) values the establishment of good oral care habits from early childhood and has conducted oral care

educational events at kindergartens in Indonesia jointly with local dentists since 2008.

Children from age four to five are the main targets of the event. At the event, the importance of oral care is taught through

puppet shows using the brand characters of KODOMO (LW’s oral care product line for children) and tooth brushing

instruction by dentists. At the end of the event, all participants, including kindergarteners and parents, brush their teeth

together correctly so that they can practice at home what they have learned through the event.

Moreover, LW visits the same kindergartens every two years to ensure the establishment of good oral care habits.

In 2020, the event was held at 10 kindergartens in January and February, before the arrival of the novel coronavirus (COVID-

19) pandemic, with about 1,000 children participating.

Teaching children correct tooth brushing
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Period August 2020

Location Pondok Taruna Orphanage, Jakarta

Outside collaborators GBI Jemaat Induk Senayan Church

Participants 30 people

Details 150 packages of KODOMO Wet Wipes


150 tubes of KODOMO Toothpaste (20g)


150 bottles of KODOMO shampoo (45ml)


60 tubes of Systema toothpaste (20g)


60 tubes of ZACT toothpaste (20g)

Period December 2020

Location
Saint Albertus Harapan Indah Church

Outside collaborators

Participants 30 people

Details

120 bottles of Zinc shampoo (70ml)


44 tubes of KODOMO toothpaste (45g)


44 KODOMO toothbrushes


144 Ciptadent toothbrushes


144 tubes of Ciptadent toothpaste (75g)

2 Inclusive Oral Care Activities

Lion Group is advancing inclusive oral care activities aimed at providing opportunities for oral care (via products, services

and education) to people dealing with economic hardship, physical limitations or disparities in education or information.

Activity 1  Donations to an orphanage to support education on oral care and hygiene habits

Activity 2  Donations to disadvantaged children supported by a church

Commemorative photo with
children and


staff from the orphanage

At Saint Albertus Harapan Indah
Church
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Period January 2021

Location Mamuju Regency, West Sulawesi

Details Donation of Rp10,272,000 worth of LW products for approximately 500 people affected

by the magnitude 6.2 earthquake that struck West Sulawesi in 2021.

Period February 2021

Location Karawang, West Java

Details Donation of Rp11,027,200 worth of LW products for approximately 500 people affected

by heavy rains and flooding in West Java.

Period April 2021

Location Depok, West Java

Details Donation of Rp2,680,000 worth of LW products for approximately 200 orphans.

Period June 2021

Location Lebak Regency, Banten

Details Donation of Rp3,544,000 worth of LW products for approximately 300 people affected by

heavy rains and flooding in Banten.

Period September 2021

Location Kramat Jati, East Jakarta

Details Donation of Rp3,544,000 worth of LW products for approximately 200 orphans.

Donation Activities

As a company that manufactures and sells products used in everyday living, and to fulfills its corporate social responsibility,

LW actively engaged in such social contribution activities as donations of products sold by the company.

Donation activities related to natural disasters

Activity 1  Support for people affected by the 2021 West Sulawesi Earthquake

Activity 2  Support for people affected by floods

Activity 3  Support for an orphanage

Activity 4  Support for people affected by floods

Activity 5  Support for an orphanage

139 Lion Sustainability Website 2022



Period December 2021

Location Semeru, East Java

Outside collaborators CT ARSA Foundation

Details Donation of 10,272,000Rp worth of LW products for people affected by the eruption of

Mount Semeru in East Java (for approximately 100 children and 300 adults) through CT

ARSA Foundation, an organization that supports poor rural communities.

Period April 2020

Location
Faculty of Dentistry, University of Indonesia

Outside collaborators

Donations 21 boxes of Zinc shampoo (70ml)


20 boxes of Serasoft shampoo (70ml)


20 boxes of Emeron shampoo (70ml)


19 boxes of Ciptadent toothbrush


19 boxes of Ciptadent toothpaste (75g)

Details Donation of LW products to those working at the Faculty of Dentistry of the University of

Indonesia affected by COVID-19.

Period May 2020

Location Kodi Utara, East Nusa Tenggara

Outside collaborators CT Arsa Foundation

Donations 21 boxes of Zinc shampoo (70ml)


7 boxes of KODOMO Wet Wipes (10 sheets)


21 boxes of MAMA Lime dishwashing detergent (230ml)


7 boxes of Ciptadent toothbrush


7 boxes of Ciptadent toothpaste (75g)

Details
Donation of LW products to disadvantaged communities affected by COVID-19 through

CT Arsa Foundation, which supports poor rural communities.

Activity 6  Support for people affected by the eruption of Mount Semeru

Children receiving LW products

Donation activities related to the COVID-19 pandemic

Activity 1  Donation of LW products to Faculty of Dentistry, University of Indonesia

Activity 2  Donation of LW products to disadvantaged communities
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Activities at Lion Corporation (Korea)

Creating Healthy Living Habits

Oral Health Care Cleanliness Environmental Conservation Donation Activities

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Tooth Brushing Sets Given to Celebrate the Start of School

In April and May 2021, Lion Corporation (Korea) (“LCK”) provided sets of its Kids safe toothbrushes and toothpaste for some

5,300 first-graders in elementary school with the aim of developing proper oral care habits to maintain their health. The sets

were provided through Teacher Mall, a specialized online mall where teachers at registered schools purchase teaching

supplies.

Kids safe toothbrushes and
toothpaste

Kids safe promotional pop-up on
the Teacher Mall website

2 Oral Care Education for Children at Playtime Kids Café

In 2021, LCK partnered with Playtime, South Korea’s No. 1 local kids cafe, to provide 7,500 children aged 3 to 7 who visited

Playtime facilities with a KODOMO Toothbrush. This activity was aimed at reducing children’s reluctance toward tooth

brushing and informing them about the importance of oral care. A KODOMO Toothbrush commercial also played inside

Playtime to increase brand recognition.

KODOMO product sampling and flyer displayed onsite at Playtime
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Lectures on health care for local residents (2020)

3 Lectures about Health Care for Local Residents

LCK has been contributing to the improvement of local residents’ health care by joining health care programs (promoted by

local community organizations such as public healthcare centers, cultural centers and school nurse associations) and

conducting health care lectures.

The content of each lecture is tailored to its target audience. Specialists assigned by LCK give lectures on a wide range of

health-related topics, such as correct oral care for infants and parents, oral health management, the relationship between

oral health and systemic illness, and living habits to prevent infectious diseases.

In 2021, to prevent the spread of the COVID-19, lectures were held twice via Zoom, with approximately 250 people

participating, bringing the total number of participants since 2012 to 19,150.

4 Guidance on Oral Care at Elementary, Junior High and High Schools

In cooperation with Seodaemun-gu Health Center and the Department of Preventive Dentistry and Public Oral Health at

Yonsei University College of Dentistry, LCK has provided education to elementary, junior high and high school students since

2014.

At elementary, junior high and high schools within Seoul’s Seodaemun District, LCK has established tooth brushing facilities

at which dentists and dental hygienists provide ongoing oral care education and monitoring. Dental examinations are

conducted twice a year for four years with follow-ups as needed (covering students in the fourth through sixth years of

elementary school and in the first through third years of junior high school). In order to ensure students develop proper oral

care habits, dental hygienists visit schools to educate them on such habits as brushing their teeth after meals as well as on

correct preventive dentistry.

In 2021, the number of participating schools was 16, and approximately 12,000 students received education on tooth

brushing through the facilities, bringing the cumulative total number of students served to approximately 55,077.

Conducting oral care lectures for all grades (2019)

Establishing the habit of tooth brushing after meals (2019)
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Oral Health Event of Tooth Brushing for Children (2019)

Personal guidance on oral care methods based on individual dental and oral conditions

5 Holding the Oral Health Event of Tooth Brushing for Children

The Lion Group places emphasis on fostering children’s awareness of dental and oral health in order to help them stay

healthy for a lifetime. Aiming to teach correct oral care to elementary school students, the Lion Group has held the Oral

Health Event of Tooth Brushing for Children since 1932. Currently, the event is held annually in Asia.

LCK has held the Oral Health Event of Tooth Brushing for Children since 2009. In June 2021, approximately 80 students from

two Japanese elementary schools in the cities of Seoul and Busan participated remotely from their homes. In total, about

8,160 children have participated in this event since 2009.

Children who participated in the
event (2019)

LCK employees who participated
in the event (2019)

6 Running the Oral Care Consultation Room Jointly with a Public Health Center

Aiming to increase local residents’ awareness of oral health and preventive dentistry, LCK and Gwangjin-gu Public Health

Center have jointly held the Oral Care Consultation Room every Tuesday since 2012. Participants learn to conduct self-

checks of their dental and oral conditions and then receive individual professional examinations. Based on these, they

receive personal guidance on self-care methods in accordance with their individual dental and oral needs.

A total of approximately 17,000 people, including around 1,790 people in 2019, have taken part in the Oral Care Consultation

Room. In 2021, LCK paused this activity due to COVID-19.
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Since March 2021, LCK has been carrying out a large-scale promotional campaign in

movie theaters operated by CGV, South Korea’s largest movie theater chain (averaging

2–4 million visitors per month).


The campaign features posters and video advertisements in cinema lobbies across the

country. Furthermore, theater restrooms are set up with posters, Ai! Kekute products

and stickers that provide proper hand washing instructions.

Ai! Kekute, sold by LCK

Cleanliness

1 Ai! Kekute  and CGV Launch Collaborative Promotional Campaign*

Large-scale advertising in theaters (on screens and hanging banners, etc.)

Sticker posted in theater restrooms providing instructions for hand washing using Ai! Kekute Premium Moisture

* Ai! Kekute (literally, Oh! Clean!) is a hand soap brand marketed by LCK.

2 Ai! Kekute and ChildFund Korea Launch Colorful Bathroom Campaign

In May 2020, LCK signed a basic agreement with the ChildFund Korea, the largest charitable foundation serving

underprivileged children in Korea, to jointly pursue the following.

Improving the hygiene of hand washing environments in facilities used by children, such as local children’s community
centers

Supporting children with disadvantaged hygiene environments by encouraging the use of hygiene products and
establishing hand washing habits, which have become even more important with the COVID-19 pandemic

Providing hygiene education by employees
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As part of this initiative, LCK has donated a portion of the sales of Ai! Kekute (100 million KRW) to the foundation. The

donated funds will be used to cover the sanitation maintenance expenses for sinks and toilets in facilities used by children.

The goal of the Colorful Bathroom Campaign is to improve the health of children and the local community as a whole by

adding color to the sanitary environment by putting out Ai! Kekute and keeping sink areas clean at all times.

In 2021, the project visited and provided maintenance at a total of ten local children’s community centers serving 400

children 4 to 16 years old in the Seoul area.

Ai! Kekute in bathrooms before and after
remodeling

Collaborated with cartoonists to promote the
campaign on Instagram

3 Ai! Kekute Limited Edition Products Created in Collaboration with People with Disabilities: Season 2

Project

LCK releases Ai! Kekute limited edition products every year. Through the Miral Welfare Foundation and Goodwill,* people

with disabilities are involved throughout the processes of product design, packaging, sales and handling donations related

to these products. Proceeds of the donated Ai! Kekute Limited Edition to the Miral Welfare Foundation are used to create

jobs for employees at Goodwill and BridgeOn Arte, an organization under the Miral Welfare Foundation that supports artists

with developmental disabilities. This initiative is aimed at contributing to the employment and income growth of people

with disabilities.

Project aims

Create social and economic value through collaborative creation with people with disabilities

Overcome subconscious prejudice against disabilities and respect the diversity of each individual

Create a positive image of the brand and the company by showing that this campaign is unique to Ai! Kekute

In 2021, the limited edition products were launched in April, and the initiative contributed to the creation of employment for

about 40 people with disabilities.

* Goodwill is a non-profit organization that provides job training and employment services for people who are socially disadvantaged in their

search for work, such as people with disabilities and homeless individuals.

An artist with a developmental
disability participated in the

package design

Goodwill employees packing the
Limited Edition
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Partnership agreements with municipalities

In-store sales promotion at
Goodwill store

Ai! Kekute Season 2 limited
edition products

4 Hygiene Care Activities in Cooperation with Municipalities

The declining birthrate is a social issue facing South Korea, and municipalities are promoting activities to counter it. Aiming

to improve the birthrate, LCK has signed partnership agreements with municipalities and is implementing measures in

cooperation with the government. To support the health of newborns, LCK provides a Hygiene Care Set to families who have

recently filed birth certificates.

In 2021, LCK expanded this initiative, signing partnership agreements with 54 municipalities. In addition, LCK aims to reduce

anxiety about rising health risks in South Korea stemming from environmental pollution, such as fine particulate matter

(PM2.5), and provided information on correct hand washing steps to 105,638 households, for a cumulative total of about

278,706 households, along with Ai! Kekute hand soap.

5 Supporting Healthy Living Environments for Socially Vulnerable People

Health problems arising from poor living environments (such as sick building syndrome and issues caused by house dust)

among the elderly and other socially vulnerable people have become a social issue in South Korea. The Korean Government

has launched a support project (via the Korea Environmental Industry & Technology Institute affiliated with the Ministry of

Environment) to tackle this issue in cooperation with companies, hospitals and municipalities.

LCK has been a supporting member of this project since 2015, distributing daily care products such as dishwashing

detergents, laundry detergents and oral care products in areas with significant vulnerable populations.

In 2021, LCK offered support to 1,750 households, and it will continue to support this project with the aim of realizing

healthy living environments for everyone.

Partnership agreement Donating products to the elderly
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6 Ai! Kekute Soap Donation Campaign Held in Cooperation with Top Retailers

In South Korea, donation culture has taken root, and “ethical consumption”* has become a part of consumers’ purchasing

habits.

In December 2019, in cooperation with the large South Korean supermarkets Lotte Mart and KIM’S CLUB, LCK held a

donation promotion campaign involving purchases of Ai! Kekute soap. Through such organizations as the Korea Pediatric

Cancer Foundation, Child Fund Korea and Korea Single-Parent Family Welfare Facility Association, we can support the

families of pediatric cancer patients and children living in unsanitary conditions. After the promotion, 10,000 hand soaps

were donated to the foundation and association.

Korea Pediatric Cancer Foundation: Direct donations to ambulatory care clinics and patients’ families

Korea Single-Parent Family Welfare Facility Association: Direct donations to single-parent families

In April 2021, LCK held an event for consumers via livestream in collaboration with NAVER Corp., which is South Korea’s

leading internet service company and boasts the search engine with the top market share in the country. Through the event,

LCK sold Ai! Kekute Season 2 limited edition product sets (one bottle and four refill pack) featuring packages designed by

people with disabilities. The proceeds from these sales were donated to Goodwill to create jobs for people with disabilities.

The amount donated was shown in real time on the stream, encouraging participation. A cumulative 210,000 consumers

tuned into the stream.

LCK will continue to collaborate with various retailers and expand donation promotions.

* Ethical consumption refers to consumers taking into account their purchases’ effect on people, society and/or the global environment, while

supporting those who are contributing to the solution of social issues.

With Korea Pediatric Cancer
Foundation (2019)

Poster for collaborative event
with NAVER

7 Promoting an Educational Hygiene Program for Children in Cooperation with Happy
Alliance*

LCK signed a partnership agreement with Happy Alliance in August 2017 to engage in social contribution activities and

promote a sustainable social contribution business model.

In 2021, LCK provided Happy Boxes to 11,600 children suffering from food insecurity or living in economic conditions that

present hygiene difficulties. These Happy Boxes contain Kids safe toothbrushes and toothpaste marketed by LCK and

leaflets about cavity prevention, enabling children to practice proper brushing at home.

Moving forward, LCK will continue its partnership with Happy Alliance to contribute to improving children’s quality of life.

* Happy Alliance is a network of enterprises, institutions and individuals that, based on sharing and cooperation, are working to bring about

change by proactively addressing social issues.

Happy Alliance signing ceremony

LCK employee volunteers with boxes of products that include LCK
daily necessities for delivery to the socially vulnerable
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Ai! Kekute hand washing class

8 Ai! Kekute Hand Washing Class for Children

To teach children ways to protect their health, LCK has conducted educational activities on hand washing using Ai! Kekute, a

hand soap marketed by LCK. Childhood is the most critical period for establishing good hygiene care habits.

In 2016, LCK conducted Ai! Kekute hand washing classes for kindergarteners aged 4 to 6 in Seoul and nearby cities. These

classes involved a bubbly foam-shaped mascot character and a facilitator that captured the children’s attention and

encouraged active participation. In 2017, LCK carried out the event at 50 kindergartens, with 6,580 kindergarteners

participating.

In 2019, through monthly volunteer programs, LCK taught children at two local community centers as well as four

kindergartens attended by children of LCK employees how to wash their hands properly (target age group: 4 to 13 years old,

for a total of 300 participants). Through hand washing songs and exercises, children learn that hand washing is not boring,

but actually fun.

9 Hand Washing Educational Activities in Cooperation with Five Libraries in Seoul

Usually located near their homes, libraries are facilities children use often. Knowing this, LCK has implemented the “LION

reading a book is Ai! Kekute” campaign in cooperation with five children’s libraries in Seoul, namely, Seoul Children’s Public

Library, Dongjak Public Library, Nowon Library, Gangnam-gu Library and Dobong Culture Information Library. This

campaign is aimed at promoting washing hands properly before and after reading books, which can carry a myriad of

invisible bacteria. This practice is good not only for hygienic purposes; LCK’s campaign also points out that keeping books

clean contributes to the global environment as clean books last longer and longer-lasting books require fewer trees to be

chopped down to make paper.

Librarians use Value BOXes  to teach children the importance of washing hands before and after reading books. These boxes

show the spots where bacteria tend to adhere in daily life, the proper way to wash the hands and tips for keeping hands

clean after washing. Children are given Value BOX sets consisting of one box for educational purposes for use in the library

and another for use at home with quiz contents about hand washing that make hand washing fun to help establish it as a

habit.

*

LCK conducted this campaign from December 2018 to February 2019, and approximately 615 families participated in it.

* Each Value BOX leaflet shows the proper way to wash the hands, when to wash and the top spots where bacteria tend to adhere in daily life.

After studying it to learn about hand washing, children can fold it into a Value BOX.

“LION reading a book is Ai!
Kekute” campaign

Two versions of Value BOX
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Employees cleaning up plastic bags and other garbage on the beach

Environmental Conservation

1 Participated in Cleanup Day Activities along the West Sea Coast

In September 2019, the 19th International Coastal Cleanup Day event was held. This event was established by the United

Nations Environment Program (UNEP) to reduce marine waste. Muuido Island’s Masian Coast, where the activity took place,

is located near Incheon International Airport and is typical of the area, with both tidal flats and a sandy beach.

In cooperation with the Incheon Regional Office of Oceans and Fisheries, LCK, whose production headquarters is located in

the Incheon area, participated in the cleanup activity for the first time and celebrated its 15th anniversary. Approximately

100 employees cleaned up about one ton of marine waste, including styrofoam, household waste and fishing gear on this

stretch of West Sea coast.

With the theme of “One company, build one river, road, and town,” LCK will continue to participate regularly in West Sea

coastal cleanup activities.

2 Supporting a Forest Development Project

A small island on the Han River, Nanjido became Seoul’s official landfill in the 1970s. Due to Seoul’s rapid urbanization and

economic growth, Nanjido was eventually covered by enormous mountains of garbage. After the landfill site closed down

around 1990, the government gave the issue serious consideration and planned the Landfill Recovery Project. The project

aims to recover the site, transforming it into “ecological parks.” One of these is Haneul Park, where citizen groups,

companies and the government are working together to promote a forest development project aimed at restoring

biodiversity. As an environmentally friendly company, LCK has been supporting this project since 2017.

LCK has developed its own forest with the name of Ai! Kekute, where employee volunteers have planted approximately 100

trees. As the young trees reach sufficient size and strength, LCK employees transplant them to the Haneul Park forest.

This activity was conducted by 86 employees and their families in 2019.

Finding places to transplant the
trees

Tree transplanting “Ai! Kekute Forest” project
participants, including members

of employees’ families
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Period January 2021

Outside collaborators Korean Red Cross Blood Services

Donations 2,021 hygia sets

Details LCK created hygiene sets of three types of products marketed under its new hygiene

brand, hygia, and provided them to blood donation event participants to encourage

blood donation and help overcome the nationwide blood shortage caused by the third

wave of COVID-19 infection.

Period January–February 2020

Outside collaborators Hope Bridge Korea Disaster Relief Association

Donations 10 million KRW

Details Donated 10 million KRW in emergency relief funds and Ai! Kekute hand soap for use in

quarantine living facilities and at home by South Koreans who had been living in

Wuhan, China and had to suddenly return to South Korea because of the pandemic.

Donation Activities

To fulfill its corporate social responsibility, LCK, as a hygiene product manufacturer, actively engaged in such social

contribution activities as in-kind donations of hygiene products sold by the company.

Donation activities related to the COVID-19 pandemic

Activity 1  Donation of hygiene products for blood donation

Blood donation drive poster featuring three hygia products

Activity 2  Emergency rescue activities in the early stages of the COVID-19 pandemic
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Period March 2020

Outside collaborators Seoul City Hall

Donations 5,000 bottles of Ai! Kekute

Details Donated Ai! Kekute to the disease control department of Seoul City Hall and distributed

it to 25 health centers, dedicated COVID-19 clinics and the homes of voluntary

quarantine patients.

Period March and November 2020

Outside collaborators Korean Red Cross

Donations 3,000 bottles of Ai! Kekute


10,000 packs of Kyusoku Jikan


9,000 packs of Naengam Therapy Ice Deo Sheet

Details March:


1. Donated Ai! Kekute to maintain the cleanliness and hygiene of medical staff

nationwide


2. Donated Kyusoku Jikan to help medical staff who wear protective clothing for

extended periods of time and emergency personnel who transport patients all day long

recover from fatigue


November:


Donated Cool Therapy Cooling Sheet to healthcare workers at seven hospitals

designated for COVID-19 patients to create a rapid chilling effect as the heating system

may get them overheated in medical protective clothing.

Period September 2020–February 2021

Outside collaborators Korean Red Cross

Donations 3,500 ampoules of RAWQUEST

Details Donated ampoules of the new cosmetics brand RAWQUEST to medical personnel at

hospitals designated for COVID-19 patients

Activity 3  Ai! Kekute support for medical professionals in Seoul

Activity 4  Support for physical and mental health for healthcare workers in light of
the

continuing COVID-19 pandemic

Activity 5  Support for the skin care of healthcare workers wearing masks for long
periods of

time
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Period May 2021

Outside collaborators Korea Environmental Industry & Technology Institute, Miral Welfare Foundation

Donations Proceeds from sales of Chamgreen

Details

Period September 2021 (Part 1), November 2021 (Part 2)

Outside collaborators Korean Red Cross

Donations 10 million KRW

Details LCK donated hygiene products for Afghan refugees (approximately 400 individuals in 80

families) who entered the country on an emergency basis due to the crisis in

Afghanistan.

Other Donation Activities

Activity 1  Donated proceeds from eco-certified product sales under the “Green Hi, Carbon

Bye” campaign for World Environment Day 2021

LCK participated in an eco-campaign as a certified  in the run-up to

World Environment Day.* As part of efforts to promote ethical consumption, LCK

advertised eco-certified Chamgreen products, selling 3,150 units.

Green Company

A 2% portion of the proceeds of these sales were donated to support environmental

conservation. The remainder of the proceeds were donated to support job creation for

people with disabilities.

Eco-certified Chamgreen products

* The United Nations designates June 5 every year as World Environment Day, a day for raising awareness of environmental conservation and

conducting educational activities. World Environment Day was as established in 1972 at the Stockholm Conference on the Human

Environment.

Activity 2  Emergency Aid: Donation of hygiene products to Afghan refugees
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Activities at Lion Daily Necessities Chemicals (Qingdao) Co.,

Ltd.

Creating Healthy Living Habits

Oral Health Care Cleanliness Donation Activities

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Oral Health Event of Tooth Brushing for Children

The Lion Group places emphasis on fostering children’s awareness of dental and oral health in order to help them stay

healthy for a lifetime. Aiming to teach correct oral care to elementary school students, the Lion Group has held the Oral

Health Event of Tooth Brushing for Children since 1932. Currently, the event is held annually in Asia.

Lion Daily Necessities Chemicals (Qingdao) Co., Ltd. (“QDL”) has held the Oral Health Event of Tooth Brushing for Children

since 2017. In 2021, about 30 students from Japanese elementary schools in Shenzhen and Qingdao participated in the

events held in June and November. An educational DVD and oral care sets (including an event booklet, toothbrush,

toothpaste, dental floss and mirror) were sent to the participating schools in advance. Using the distributed oral care sets,

the students learned the causes of cavities and how to properly use toothbrush and dental floss.

2 Supporting Maternity Classes

Since 2013, maternity classes have been held annually at about 200 obstetrics and gynecology clinics located in 15 cities in

China. The maternity classes are conducted for soon-to-be mothers to support them as they prepare to give birth. The

maternity classes include periodic lectures on oral care during pregnancy, as expectant mothers tend to be especially

susceptible to oral health issues.

QDL supports these lectures by providing oral care products and information on correct oral care to the clinics.

Lecture at the Maternity Class

Oral care gift sets were provided to expectant mothers
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3 Raising the Oral Care Awareness of Expectant Mothers

In every district of Shanghai, expectant mothers who have reached the third month of pregnancy are required to register

personal information regarding their pregnancy and birth plans at a community hygiene health care center in their towns.

QDL cooperates with the Shanghai Institute of Planned Parenthood Research, a municipal government department, to

promote the importance of oral care during pregnancy. Oral care gift sets that contain leaflets titled “Oral Care Directions for

Soon-to-Be Mothers” and Systema toothbrushes and toothpaste (both products sold by QDL) are distributed to expectant

mothers who come to health care centers to register. The oral care gift sets have been provided to about 300,000 expectant

mothers every year from 2014 to 2017.

Oral care gift sets given to expectant mothers (left)

Leaflet titled “Oral Care Directions for Soon-to-Be Mothers” (right)

Handing out the oral care gift set

Cleanliness

1 Hand Washing Activities at Kindergartens

In Shanghai, to prevent the spread of infectious diseases, children are encouraged to wash their hands before entering the

kindergarten building. As a support measure, QDL has supported hand washing activities aimed at children ages three to six

in kindergartens in Shanghai since 2016.

QDL provides KireiKirei hand soaps (a product it sells) to kindergartens for children to use at hand washing sinks. Moreover,

QDL supports the hand washing classes conducted in kindergartens. In the hand washing classes, children are taught the

importance of hand washing by their teacher, and every child receives a KireiKirei Health Diary, which contains instructions

on correct hand washing techniques and timing.

In 2021, in addition to Beijing, Guangzhou, Hangzhou, Nanjing, Shenzhen and Chengdu, QDL expanded this activity to

Suzhou, allowing the company to distribute KireiKirei Health Diaries to approximately 76,000 children at 255 kindergartens.

Children washing their hands at kindergarten upon arrival
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Children carefully washing their hands, following the steps recommended by KireiKirei Hand Soap

2 Hand Washing Promotion for Children at Educational Institutions

QDL is promoting the importance of hand washing among children ages three and up at various educational institutions in

Shanghai. With the hope of making hand washing fun for children, QDL provides KireiKirei hand soap (a product it sells) and

posts the “Happy Hand Washing” slogan and stickers showing correct hand washing steps at hand washing sinks.

In 2021, in addition to Shanghai, Guangzhou, Shenzhen, Hangzhou and Nanjing, QDL expanded this activity to Suzhou, and

conducted it in 370 educational institutions, teaching more than 370,000 children correct hand washing methods.

KireiKirei bottles are provided by each faucet, and posters featuring illustrations showing correct hand washing steps are put up where they
can be easily seen from the sinks
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When passengers boarded the taxi, the video played, communicating the importance of hand washing for preventing infection

3 Awareness-Raising Videos about Hand Washing in Taxis

KireiKirei brand hand soap is sold in a number of countries and regions, including China, by Lion Group companies.

From April to October 2020, amid the COVID-19 pandemic, QDL partnered with a taxi company in Shanghai to raise

awareness about hand washing and hand sanitizing, using taxis as a way to reach a large number of people. When

passengers boarded a taxi, screens mounted in the front seat backs played a video explaining correct hand washing

techniques and promoting KireiKirei Hand Soap. The video not only provided information about the product, but

communicated the importance of hand washing for preventing infection during a pandemic and correct hand washing

techniques. This video ran in approximately 8,000 taxis, reaching around 70 million passengers. At the end of the video, the

screens displayed a QR code linking to the major Chinese e-commerce site JD; by visiting this link, consumers were able to

easily purchase KireiKirei products.

4 Raising Awareness of Health and Hand Washing at Hospitals in Shanghai

QDL has posted hand washing wall-posters featuring KireiKirei illustrations in hospitals to raise awareness of health and

hand washing among children and their parents and promote healthy living since 2018. These posters depict correct hand

washing practices.

In 2020, these posters were put up at a new hospital in Shanghai, and approximately 250,000 families had the chance to

learn from them. Also, QDL provides KireiKirei samples so visitors can try using it and practice correct hand washing

techniques.

KireiKirei illustrations to raise awareness of the connection between health and hand washing at hospitals

5 Setting up the LION’s Wonderful House in Big Parks in Shanghai

In Shanghai, spring and autumn are the most popular seasons to spend time outdoors, and many people gather at parks.

However, there are not many places at such venues for people to wash their hands before eating and drinking.

Since 2016, QDL has set up the Hand Washing House at key times of year in big parks in Shanghai. Users of the Hand

Washing House are taught how to wash their hands correctly, and KireiKirei Health Diaries, containing instructions on

correct hand washing techniques and timing, are distributed to all participants.

In 2019, the Hand Washing House was updated to become LION’s Wonderful House. This limited-time event aimed to teach

visitors about the merits of QDL’s products. In addition to conventional KireiKirei hand soap, the house had exhibition

booths promoting such oral care products and brands as the KODOMO brand. Furthermore, to offer a more comprehensive

look at house cleaning lifestyle options, QDL expanded the display area to include household products for fabric care and

living care, such as TOP brand items. Staff encouraged visitors to try the product samples and explained the products’ key

functions and features. If, after being given the chance to browse all the products, visitors chose to buy a QDL product

through its website, they were given the chance to play the Interactive Gachapon Machine,* which gives good odds on

winning QDL products. These park events reached appropriately 70,000 park visitors.
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Visitors trying TOP & KODOMO products

LION’s Wonderful House in a big park

Interactive Gachapon Machine

* Interactive Gachapon Machine


How to play:


1. Visitors throw a big coin into the hole of the lower green box.


2. A pink or blue capsule containing papers will fall from the upper space automatically.


3. After opening the capsule, visitors can get a gift card for the QDL product named on the paper.


4. With this card in hand, visitors can go to the lottery desk to get the appropriate gift on the spot.
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Period July 2021

Outside collaborators China Children and Teenagers’ Fund

Donations Donations worth RMB1,419,400, including laundry detergent and hand sanitizer

Details In coordination with 36 companies and institutions, QDL donated its products and cash

to support children affected by flooding in Henan.

Donation Activities

To fulfill its corporate social responsibility, QDL, as a hygiene product manufacturer, actively engaged in social contribution

activities, such as in-kind donations of hygiene products sold by the company.

Donation activities related to heavy rain

Activity 1  Support for people affected by flooding

Staff and trucks carrying relief supplies
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Period April–October 2020

Outside collaborators Hospital and Medical Institutions in Wuhan and Shanghai


·Wuhan Jinyintan Hospital


·Hubei 672 Hospital of integrated traditional Chinese and Western Medicine


·Shanghai Jiading Maternal and Child Health Hospital


·Shanghai Jiading District Women’s Federation

Donations A total of 180 boxes of KireiKirei Hand Soap

Details The pandemic created supply shortages. QDL donated KireiKirei Hand Soap to a

hospital in Wuhan and medical professionals at three medical institutions in Shanghai,

areas that faced major COVID-19 outbreaks. This helped medical professionals keep

their hands clean and maintain their health while treating patients.

KireiKirei Hand Soap after arriving at the hospital and medical institutions

Donation activities related to the COVID-19 pandemic

Activity 1  Donations of KireiKirei Hand Soap in areas with high rates of COVID-19 infection

Relief supplies stacked in a
warehouse

Qingdao Lion employees loading
relief supplies onto a truck

Medical professionals receiving
the donated relief supplies

Relief supplies stacked in a
warehouse and Qingdao Lion

employees
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Activities at Lion Corporation (Hong Kong) Ltd.

Creating Healthy Living Habits

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

1 Supporting “Love Teeth Day”

Lion Corporation (Hong Kong) Ltd. (“LCHK”) participated in “Love Teeth Day,” an annual charity fund-raising event in Hong

Kong started in 2008, organized by the Community Chest of Hong Kong, the Hong Kong Dental Association and the Hong

Kong Department of Health. LCHK has taken part for 12 consecutive years, since 2009. The aim of this campaign is to

heighten public awareness of oral health and to encourage people to practice preventive oral health.

On December 10, 2021, “Love Teeth Day” was held and donations were collected from Hong Kong citizens to support Oral

Health Services for the needy. Participants who donated more than HK$35 received the “Love Teeth Day Oral Care Pack” in

appreciation of their support. This is a gift set of various oral care products, including toothbrushes, toothpaste and dental

floss, as well as a dental care leaflet, to further promote oral health information and the importance of oral care.

In 2021, LCHK donated 31,000 Systema toothbrushes for inclusion in the “Love Teeth Day Oral Care Pack.”

Love Teeth Day 2021 poster
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2 Supporting Oral Care Education Classes at Kindergartens and Nurseries

The “Brighter Smiles for the New Generation” is a territory-wide oral health promotion program organized by the Hong Kong

Department of Health and the Hong Kong Dental Association. Oral care education classes are conducted at kindergartens

and nurseries. LCHK supports this program. (From November 2015 to June 2020.)

In the oral care education classes, children aged three to six are taught how to brush their teeth correctly in a fun manner by

their classroom teacher. After the class, each child is awarded a certificate of class completion and given a Systema Kid’s

Toothbrush and KODOMO Toothpaste (oral care products of LCHK) for use at home.

99,000 children at about 770 kindergartens and nurseries participated in this program in 2020.

Children show their brightest smiles as they hold their Systema Kid’s Toothbrushes.
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Activities at Lion Home Products (Taiwan) Co., Ltd.

Creating Healthy Living Habits

Oral Health Care Hygiene Care Donation Activities

Some activities have been cancelled or postponed to prevent the spread of COVID-19. The Lion Group is

revising its activities, including the use of online technologies, as it continues working to create healthy living

habits.

*

Oral Health Care

Oral Health Class for Children

With the aim of fostering children’s awareness of dental and oral health from a young age, the Lion Group has held the Oral

Health Event of Tooth Brushing for Children since 1932. Started in Japan, the event is presently held in Asia.

As part of this event, in cooperation with the , Lion Home Products (Taiwan) Co.,

Ltd. (“LHPT”) conducted oral health classes at two Japanese elementary schools and three local elementary schools in June

2019.


76 children from Japanese elementary schools (33 from Kaohsiung Japanese School and 43 from Taichung Japanese

School) and 820 children from local elementary schools (120 from Taichung Wurih Elementary School, 100 from Kaohsiung

Wucyuan Elementary School and 600 from New Taipei City Jimei Elementary School), for a total of 896 students,

participated in the event. LHPT first held such classes at local elementary schools in 2018 and extended its outreach to

different local schools in 2019. The event featured programs prepared specifically for students in lower grades (grades 1 to

3) and higher grades (grades 4 to 6).*


Students in lower grades were taught about the “function of teeth and replacement of the baby teeth by adult teeth” and

“the source of cavities (plaque)” in a 30-minute class. They were also taught tooth brushing techniques for their specific

tooth alignment using hand mirrors and toothbrushes.

Lion Foundation for Dental Health (LDH)

For students in the higher grades, LDH explained the cause of gingivitis, gave tips for observing the gums, and then provided

individual instruction on how to brush according to specific tooth alignment for preventing gingivitis using a model set of

teeth.

Participating students found the content easy to understand and learned about the importance of teeth and tooth brushing.

* The Japanese elementary school system lasts for 6 years, from 1st grade to 6th grade.
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Children from Kaohsiung Japanese Elementary School 


enthusiastically answering oral hygienist's (LDH) questions

Photos of the oral health class for children at Japanese elementary schools

Children from Taichung Japanese Elementary School 

listening carefully to a lecture delivered by an LDH oral hygienist

Photos of the oral health class for children at local elementary schools

Teaching correct tooth brushing methods to children

(Left: Taichung Wurih Elementary School, Center: Kaohsiung Wucyuan Elementary School, 


Right: New Taipei City Jimei Elementary School)

Commemorative photo with the LION mascot, who is popular in Taiwan

(Left: Taichung Wurih Elementary School, Center: Kaohsiung Wucyuan Elementary School, 


Right: New Taipei City Jimei Elementary School)
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Hygiene Care

Conducting Educational Programs to Raise Awareness of Hand Washing Habits

Hand washing has taken on an increased importance as preventive measure against the ongoing COVID-19 pandemic. LHPT,

in collaboration with YoYo TV,* conducted educational programs on hand washing habits at 20 kindergartens across Taiwan

from April to May, 2021, with the aim of teaching children the importance of hand washing and proper hand washing

methods. Classes conducted under the program last 30 to 40 minutes and comprise the following parts.

1. Lesson from the teacher on hand washing hygiene


2. Singing and dancing to a special hand-washing song


3. Drawing original hand soap bottle labels and putting up posters


4. Hand washing


5. Bacteria check

We also donated KireiKirei Foaming Hand Soap to the schools for use in their hand washing areas so children could put the

lessons into practice.

In the lesson on hand washing hygiene, the teachers talked about germs and viruses, how hand washing can protect your

loved ones, the correct way to wash hands and the features of KireiKirei Foaming Hand Soap.

After the lesson, the children took home their original soap bottles drawn with crayons to use with their families, helping to

promote their continued use of KireiKirei Foaming Hand Soap. A total of 622 children participated in the lessons.

Another 5,600 parents of children at 60 kindergartens that were unable to participate due to preventive COVID-19

restrictions were provided with leaflets (sent home in children’s parent-teacher notebooks) about the importance of hand

washing. At the same time, we worked to encourage parents to purchase and try the product by offering special discounts

on our e-commerce site, thereby promoting sales and expanding recognition of the KireiKirei brand.

Furthermore, to publicize the event, in addition to posting on the YoYo kindergarten website and Facebook, we collaborated

with newspapers to publish articles in print and online. This increased the exposure of the event and boosted awareness of

the importance of hand washing among an even greater segment of the public.

Kindergarten event
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Period June 2021

Location Taitung

Outside collaborators Taipei Medical University Medical Service Group

Donations ·750 SYSTEMA kids toothbrushes


·375 SYSTEMA toothbrushes


The above products are worth a total NT$9,859

Details Provided knowledge of correct oral care and donated LHPT products to Taitung

residents ages 6–80 with the aims of reducing future needs for dental treatment and

promoting health.

Tools for interacting with parents: leaflets and mask cases tucked into parent-teacher notebooks

* EBC YoYo, also known as YoYo TV, is a Taiwanese children’s cable channel operated by Eastern Television.

Donation Activities

To fulfill its corporate social responsibility, LHPT actively engaged in such social contribution activities as donations of

products sold by the company.

Donation activities related to the COVID-19 pandemic

Activity 1 Donation of products to local residents
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Together with the Environment

Together with the Environment

Sustainability Material Issues １　Promoting Environmental Initiatives for a

Sustainable Planet

Basic Approach

We at the Lion Group believe it is our solemn responsibility to provide excellent customer
experiences in the areas of health,

comfort and cleanliness while protecting the global environment—the
foundation of health and daily living—in accordance

with our aim of “Becoming an advanced daily healthcare
company.”

We have strived to realize a sustainable planet while working to achieve the targets of Eco
Vision 2020.

From 2021, we will strive to achieve LION Eco Challenge 2050, a set of long-term
environmental objectives formulated in

2019. Going forward, the Group will ambitiously work toward the
realization of a decarbonized, resource-circulating society.

Lion’s Commitment to the Environment

In line with the corporate slogan, “life.love.” we have written “Lion and the Environment” to
encapsulate our commitment to

the environment, expressing our aim of reducing environmental burden not only
through our business activities, but

through our products as well, while making every day brighter for each
individual.

Lion and the Environment

Making daily life more pleasant should also mean caring for the environment.


Each everyday activity can do good things for our planet.


That’s Lion’s eco-philosophy. It’s why we make environment-friendly products that fit right into your
lifestyle.


For example, we use renewable plant-derived carbon-neutral ingredients.


And we help you conserve water resources with our water-saving products while protecting the water

environment.


So, day by day, without even thinking about it, you help keep our planet healthy.


It’s an eco-lifestyle for everyday life.


That’s Lion's promise to you and the Earth.

“Every Day. For
the Earth” pamphlet [Japanese] (5.5MB)
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Approach / Management / Targets and Achievements

Environmental Approach and Policy /

Management

Environmental Objectives and Achievements

ESG Data and Third-Party Verification

Initiatives

Realizing a Decarbonized Society

Reducing CO Emissions throughout Business Activities2

Reducing CO Emissions throughout Product Life Cycles2

Realizing a Resource-Circulating Society

Recycling Resources

Reducing Water Use

Harmonizing with Nature (Biodiversity) Environmental Communication

Chemical Substance Management Environmentally Friendly Technologies in the

Chemicals Business

Lion’s Environmentally Friendly Products

Products with the “eco Lion” Mark [Japanese]
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Environmental Approach and Policy / Management

Together with the Environment

Approach Environmental Policy Environmental Management System

Environmental Management Structure Legal Compliance

Approach

In 2019, the Lion Group established the , a set of long-term environmental objectives, with the goal

of promoting business activities that help to address global problems, such as those identified in the Paris Agreement and

the Sustainable Development Goals (SDGs). In 2022, many countries, including Japan, began raising their environment- and

sustainability-related targets. We have also revised our objectives as we work to achieve carbon neutrality by 2050. Aiming

to realize a decarbonized, resource-circulating society, we will promote environmentally friendly habits with consumers to

continuously provide planet-friendly lifestyles that make more sustainable living easy.

LION Eco Challenge 2050

Environmental Policy

The Lion Group’s  adheres to the spirit of the , which states:

“We shall play a positive and active role in creating a sustainable society that harmonizes economic development and

environmental protection.”

Environmental Policy Lion Group Charter for Corporate Behavior

Environmental Management System

The purpose of the Lion Group’s Environmental Management System is to identify, evaluate and remedy the adverse

environmental impacts of our business activities, products and services, and to improve our environmental conservation

activities on an ongoing basis.

We strive to enhance systems for environmental management and reporting with the aim of addressing environmental

issues globally. Environmental data on the Lion Group is available on our website.

Environmental Data
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Status of ISO 14001 Certification

Lion acquired ISO 14001 certification covering its production sites in July 2001 and has maintained this certification since.

Including the plants of Group companies in and outside Japan, the Lion Group continues to push ahead with its

management systems and environmental conservation activities by obtaining ISO 14001 certifications and ensuring

operations are in compliance with ISO 14001.

*1

ISO 14001 Certificate of Registration

Lion Corporation (Korea) (“LCK”) has received certification as a “Green Company”  from the government of South Korea.

The certification period is 3 years, and as a result of the examination in November 2021, LCK received recertification (period:

November 2021 to November 2024) following the previous term (period: November 2018 to November 2021).

*2

Certification

*1 ISO 14001: An international standard for environmental management

*2 Green Company: A company that contributes to the improvement of the environment by significantly reducing pollutants, saving resources

and energy, improving the environmental effect of products and establishing a green management system, as stipulated in Article 16 of the

Environmental Technology and Industry Support Act

Lion Group ISO 14001 certifications
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Top environmental audits (2021) Left: Lion Specialty Chemicals Co., Ltd. Ono Production Site. Right: Lion Chemical Co., Ltd. Fine Chemical

Production Site

Environmental Management Structure

To grow our businesses while reducing our impacts on the global environment, the , which

consists of the executive corporate officers, including the President, and representatives of related divisions. The council

deliberates on policy for dealing with environmental problems and monitors the progress of related efforts.

Sustainability Promotion Council

Top Environmental Audits

Lion’s top management has been carrying out environmental audits of domestic Group production sites since 1999. Since

2009, we have formulated audit plans based on the characteristics of each plant and carried out regular audits every three

years. In 2019, the director responsible for the Sustainability Promotion Department (Kenjiro Kobayashi) carried out top

environmental audits of the Chiba Plant, Osaka Plant and Akashi Plant. Top environmental audits scheduled for 2020 were

postponed to the second half of 2021 due to the COVID-19 pandemic. In 2021, we carried out top environmental audits of the

Lion Specialty Chemicals Co., Ltd. Ono Production Site and the Lion Chemical Co., Ltd. Fine Chemical Production Site in a

hybrid format combining in-person and online auditing.

Internal Environmental Audits

Trained internal environmental auditors regularly conduct internal environmental audits to check compliance with the

requirements of ISO 14001. The relevant departments then take responsibility for implementing improvements regarding

any issues thus identified. In addition, the general managers of offices and plants conduct management reviews to confirm

that organizational management systems are constantly being improved to be more apt, fair and effective.

Legal Compliance

Lion ensures compliance with environmental laws and regulations. In addition, we carry out management based on

proprietary management standards.

Proper Waste Disposal

For waste disposal, a waste disposal officer at each operating site commissions waste disposal contractors based on

contractor selection standards laid out in Lion’s waste management regulations. We also perform regular on-site

inspections of waste disposal contractors’ facilities to determine whether we should continue to commission them.
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Proper PCB Waste Storage and Disposal

Polychlorinated biphenyl (PCB) was once widely used as an insulating oil in electrical equipment for its excellent fire

resistance and electrical insulation properties, but its manufacture and import are now prohibited by law. Lion is advancing

the treatment of decommissioned equipment containing PCB. Until such treatment can be commissioned, we carefully store

such waste in strict compliance with the Act on Special Measures concerning Promotion of Proper Treatment of PCB Wastes.

Wastewater Management

We manage ordinary wastewater to ensure that we do not emit wastewater that violates legal or regulatory water quality

standards through such means as enhancing the stability of wastewater treatment facilities, maintaining and reinforcing

treatment control, and carrying out emergency drills. Furthermore, operating sites form agreements with individual

municipalities and establish and enforce voluntary standards to ensure thorough wastewater management.

Responding to Legal and Regulatory Changes Related to the Environment

With regard to revisions of environmental laws and regulations, namely, the Act on the Rational Use of Energy, the Act on

Promotion of Global Warming Countermeasures, the Act on Confirmation, etc. of Released Amounts of Specific Chemical

Substances in the Environment and Promotion of Improvements to the Management Thereof, the Act on the Evaluation of

Chemical Substances and Regulation of Their Manufacture, etc., the Waste Disposal and Public Cleansing Act and the Soil

Contamination Countermeasures Act, information is collected from administrative agencies and industrial associations to

ensure that related departments are up to date on and fully compliant with the latest developments.

There were no violations resulting in fines or other penalties in 2021.
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Environmental Objectives and Achievements

Together with the Environment

LION Eco Challenge 2050 Long-Term Environmental Objectives Eco-First Commitment

Participation in External Organizations

LION Eco Challenge 2050 Long-Term Environmental Objectives

In 2019, the Lion Group established the LION Eco Challenge 2050, a set of long-term environmental objectives, with the goal

of promoting business activities that helping to address global problems, such as those identified in the Paris Agreement

and the Sustainable Development Goals (SDGs). In 2022, many countries, including Japan, began raising their environment-

and sustainability-related targets. We have also revised our objectives as we work to achieve carbon neutrality by 2050.

Aiming to realize a decarbonized, resource-circulating society, we will promote environmentally friendly habits with

consumers to continuously provide planet-friendly lifestyles that make more sustainable living easy.

Response to the TCFD

The Lion Group’s businesses are only possible because of value derived from nature, such as the natural resources used as

key raw materials in its products. As such, the impact of climate change on our business activities is significant, and we

regard addressing climate change as an important task.

The Task Force on Climate-related Financial Disclosures (TCFD), established by the Financial Stability Board (FSB), promotes

corporate disclosure of information on climate-change related risks and opportunities as well as governance from an

investor’s perspective.
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In July 2020, Lion’s greenhouse gas (GHG) reduction target for 2030 was validated by

the Science Based Targets (SBT) initiative*  as being based on sound scientific grounds

and aligned with the target of limiting global warming to well below 2°C* .

In May 2019, Lion endorsed the recommendations of the TCFD and began evaluations of the financial impact on its

operations of climate-related risks and opportunities (scenario analyses*).

Going forward, we will leverage insights gleaned thus far while enhancing our scenario analyses, considering response

measures and advancing disclosure based on the TCFD framework.

* “Practical guide for Scenario Analysis in line with the TCFD recommendations 3rd edition ” (published March 2021; pp. 235-247)

Greenhouse Gas Reduction Target Validated by the SBT Initiative

1

2

Science Based Targets

*1 The SBT initiative is a collaborative international initiative established in 2015 by the Carbon Disclosure Project (CDP), the United Nations

Global Compact (UNGC), World Resources Institute (WRI) and the World Wide Fund for Nature (WWF). The initiative assesses and validates

whether GHG reduction targets set by companies are properly science-based to help achieve the goal of the Paris Agreement of holding the

increase in the global average temperature to well below 2°C above pre-industrial levels.

*2 SBT-validated target: Reduce total Scope 1, 2 and 3*  GHG emissions 30% by 2030 (compared with 2018 levels).*3 4

*3 Scope 1: Direct emissions from the use of fuel by the Company.


Scope 2: Indirect emissions from electricity and heat purchased and used by the Company.


Scope 3: Indirect emissions from the Company’s value chain


(excluding those covered by Scope 1 and Scope 2)

*4 CO  accounts for 99.4% of Lion’s GHG emissions (2019 figure).
2

News release: Lion’s Greenhouse Gas Reduction Targets Validated by the SBT Initiative

Eco-First Commitment

Under the Eco-First Program, companies make a commitment to the Minister of the Environment regarding their global

warming countermeasures, efforts to reduce waste and promote recycling, and other voluntary initiatives to conserve the

environment (Lion's Eco-First Commitment [Japanese] ). The Minister of the Environment then certifies that such

companies are leaders in their industries in terms of implementing forward-looking, voluntary business activities in

environmental areas.

In 2008, Lion became the first company in a manufacturing industry to be certified as a member of the Eco-First Program.

Since then, we have updated our Eco-First Commitment in step with the establishment of long-term environmental

objectives. The last such update was made in 2019 to reflect the LION Eco Challenge 2050 long-term environmental

objectives.
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Eco First Promotion Council

 is an organization established in December 2009 to reinforce coordination

among environment-related governmental bodies and EcoFirst Program member companies, increase awareness of the

program and further enhance initiatives to address environmental issues.

The Eco First Promotion Council [Japanese]

Since the council’s establishment, Lion has actively participated as a core member, serving as the chair company from fiscal

2012 to 2013 (Chairman: Lion President Itsuo Hama, current Lion Chairman). Lion is currently involved with council

operations as the managing company.

Participation in External Environmental Initiatives

TCFD Eco First Companies Asso
ciation [Japanese]

CLOMA Japan Clean Ocea
n Material Alliance

Japan Climate Initiative Plastics Smart [Japanes
e]

Japan Initiative for Marine
Environment

GX League [Japanese]
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Realizing a Decarbonized Society

Together with the Environment

Approach

Since the Industrial Revolution, rising emissions of CO2 and other greenhouse gases (GHGs) have contributed to global

warming. The impact of global warming-driven climate change on people and ecosystems is expected to become

increasingly severe, coming in such forms as more frequent heavy rains, flooding and other natural disasters, dwindling

food and water resources, extreme heat, and outbreaks of infectious disease.

The Lion Group conducts businesses that utilize natural resources, such as oil palm and pulp and paper, and therefore

recognizes global warming as major risk to its operations.

The Paris Agreement, aimed at mitigating climate change and transitioning to a decarbonized society, came into effect in

2016. The agreement includes the shared global long-term targets of limiting the average global temperature increase to

well below 2°C (the “well below 2°C target”) and of pursuing efforts to limit the increase to 1.5°C. In support of the targets of

the Paris Agreement, in July 2019, Lion set the long-term CO2 emissions reduction targets of a 30% reduction by 2030

compared with 2017 and net zero by 2050. In 2020, one of Lion’s targets was validated by the 

initiative as being aligned with the well below 2°C target.

Science Based Targets (SBT)

Furthermore, in May 2019, Lion endorsed the recommendations of the 

.

Task Force on Climate-related Financial Disclosures

(TCFD)

In May 2021, the LION Group took into consideration such social trends as the Japanese government’s increase in its 2030

greenhouse gas emission reduction target from 26% to 46% (compared to 2013). Based on this, to help realize the common

global goal of limiting the temperature increase from pre-industrial times to within 1.5°C, we raised the 2030 CO2 reduction

target under the LION Eco Challenge 2050 for business site activities from 30% to 55% (compared to 2017).

To speed up the achievement of this goal, we also decided to switch the sourcing of all of the Group’s purchased electricity

to renewable energy sources by 2030. Furthermore, to facilitate capital expenditure on decarbonization, we introduced the

Internal Carbon Pricing (ICP) system, which virtually converts CO2 emissions into costs based on our own criteria, thus

securing a reference for environmental investment decisions.

Based on its  and the , the Lion Group strives to reduce GHG emissions in its

business activities and to contribute to decarbonization by providing environmentally friendly products and services in

addition to promoting eco-friendly habit creation together with consumers. Through such efforts, we will contribute to the

mitigation of climate change.

Environmental Policy LION Eco Challenge 2050
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Overview

The Lion group is working to reduce GHG emissions at all stages, from raw material procurement to consumer disposal. We

will continue to promote efforts toward the realization of a Decarbonized Society.

Activities Aimed at Realizing a Decarbonized Society

Initiatives

Reduce CO  Emissions throughout Business

Activities
2 Reduce CO  Emissions throughout the Life Cycle

of Products
2
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Reduce CO  Emissions throughout Business Activities

Together with the Environment

2

Sustainability Material Issues １　Promoting Environmental Initiatives for a

Sustainable Planet

Promotion of Energy Conservation Activities Utilization of Renewable Energy

Promotion of Energy Conservation Activities

In 2021, the Lion Group raised the target of reducing CO  emissions from its business activities from a 30% reduction

(compared to 2017) to a 55% reduction by 2030 (compared with 2017). As the first part of efforts to achieve our CO

emissions reduction target, we are implementing thoroughgoing energy-saving activities at our various plants, offices and

other facilities in Japan and overseas to increase energy efficiency.


Our production divisions consume higher amounts of energy, but are aiming to reduce CO  emissions by 1% or more per

unit of production every year through energy-saving activities such as improving productivity and adopting high-efficiency

equipment while working to reduce energy loss from utilities in such forms as steam and pressurized air and by recovering

heat to save energy. In addition, our offices have set up power-saving projects as they strive to save energy.

2

2

2

When constructing new buildings, such as plants and employee facility buildings, we strive to implement energy-efficient

facility design to reduce energy consumption. In the future, by comprehensively understanding the energy consumption

status of all plants, we will discover more ways to conserve energy and achieve further energy savings.

Going forward, we will continue to advance measures to further reduce CO  emissions.2

New employee facility building at the Lion
Chemical Corporation Oleochemical Production

Site (LCCOC)

Energy efficiency label at the new LCCOC
employee facility building
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Received Commendation from the Director-General of the Kanto Bureau of Economy, Trade and

Industry for the Second Consecutive Year for Excellence in Energy Management

Lion received the Kanto Bureau of Economy, Trade and Industry

Director-General’s Award for Excellence in Energy Management in fiscal

2019 as an excellent business operator that has made notable

contributions to energy conservation. This award was given for Lion’s

headquarters building, following the award given for our Tokyo office

building in the previous year. Lion was rated highly for its efforts to

reduce energy consumption by utilizing BEMS (Building Energy

Management System) data during the relevant period (April 2014 to

March 2019) to understand the status and ensure the proper operation of

each piece of equipment within the building and by implementing

detailed energy management. (Relevant location: headquarters

building)

Award ceremony for fiscal 2019

Director-General’s Award, Kanto Bureau of Economy, Trade and Industry, Ministry of Economy, Trade and I
ndustry [Japanese]

Received the Osaka Prefectural Governor’s Award in the Osaka Stop Global Warming Awards for

Contributions to the Prevention of Global Warming

Lion previously received the Osaka Prefectural Governor’s Award,

sponsored by the Osaka Prefectural Government, in 2018 as the most

outstanding business operator in terms of efforts to prevent global

warming.


The Osaka Plant (Sakai City) was recognized for its excellent overall

efforts to reduce greenhouse gas emissions through energy-saving

activities with the participation of all employees, reduction of energy

consumption by changing manufacturing processes and types of

production, introduction of energy-saving facilities and equipment, and

improvement of equipment operations. (Relevant locations: Osaka Plant

and Osaka Office)

Osaka Stop Global Warming Award

Osaka Stop Global Warming Award [Japanese]
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Solar power generation facility at the Hirai Research Center

Solar power generation facility at LCCOC

CO  Emissions in Business Activities (Domestic and Overseas)2

ESG Data

Utilizing Renewable Energy

The Lion Group is committed to implementing thorough energy-saving activities but does not expect these to be sufficient

to meet its CO  emission reduction targets. To make up the difference, it will be necessary to utilize renewable energy by

such means as installing facilities to generate solar power for in-house use and switching to purchasing electricity from

renewable sources.

2

Introduction of Solar Power Generation System for In-House Consumption

We have already installed facilities to generate solar power for in-house use at the Hirai Office Site. In 2021, we have

additionally installed such facilities at LCCOC. Overseas, in the same year, a new solar power generation facility was

installed in the building of the new drying tower added to Lion Corporation (Thailand) Ltd. (LCT) We will continue to operate

these systems as sources of renewable electricity.
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Exterior view of the new drying tower building at LCT

Switching to Renewables for Purchased Electricity

LCT has purchased a renewable energy certificate (I-REC*) equivalent to the amount of electricity purchased in 2021 to

achieve zero carbon emissions for electricity used at its facilities.

We will gradually implement the switch to renewable energy at our domestic and overseas business sites, aiming to ensure

100% of purchased electricity at our business sites is from renewable energy sources by 2030.

LCT’s I-REC certificate handover ceremony

* International Renewable Energy Certificate
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Reduce CO  Emissions throughout Product Life Cycles

Together with the Environment

2

Sustainability Material Issues １　Promoting Environmental Initiatives for a

Sustainable Planet

Lion is taking on the challenge of resolving issues related to decarbonization by focusing not only on reducing CO

emissions at its business sites but also on reducing CO  emissions throughout the product life cycle from raw material

procurement to disposal by consumers, as part of its producer responsibility.

2

2

LION Eco Challenge 2050 and Targets and Indicators for 2030

Aim to reduce CO  emissions throughout the lifecycle of its product by 30% from 2017 levels (absolute amount) by 20302

Aim to halve CO  emissions throughout the lifecycle of its product by 20502

Greenhouse Gas Emissions throughout the Supply Chain

Lion Group recognizes that understanding greenhouse gas (GHG) emissions throughout the supply chain is important to

realizing a decarbonized society. Accordingly, since 2013, we have calculated GHG emissions throughout the supply chain

based on the GHG Protocol Scope 3 standard. In fiscal 2021, our Scope 1, 2 and 3 emissions totaled 4.93 million t-CO .2

Going forward, we will continue to promote and develop products that help reduce emissions during product use, a stage

that accounts for a large portion of product life cycle GHG emissions. By doing so, we will work to reduce GHG emissions.

GHG Emissions throughout the Supply Chain (2021)
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In 2021, the Lion Group was included for a third consecutive year as a Supplier Engagement

Leader, a select list of the highest rated companies under the Supplier Engagement Rating (SER) of

the CDP, an international non-profit organization that provides systems for environmental

information disclosure.

The SER is based on the CDP climate change questionnaire items about governance, targets, value

chain (scope 3) emissions and supplier engagement strategies. The rating examines more than

5,600 companies around the world. The companies that receive the highest ratings for their

actions and strategies to reduce greenhouse gas emissions and manage climate risk in their

supply chains are selected for inclusion in the list of Supplier Engagement Leaders. In 2021, about

500 companies including Lion (105 Japanese companies including Lion) were selected as Supplier

Engagement Leaders.

Scope 1 and 2 Greenhouse Gas Emissions from Domestic Operating Sites

(thousand tons)

2017 2018 2019 2020 2021

Scope 1 22 22 21 19 21

Scope 2 55 53 50 48 52

Total 77 74 70 67 74

Scope 1 and 2 Greenhouse Gas Emissions from Overseas Operating Sites

(thousand tons)

2017 2018 2019 2020 2021

Scope 1 51 54 50 54 64

Scope 2 43 45 43 42 22

Total 94 98 93 96 86

Included as a Supplier Engagement Leader under the CDP Supplier Engagement Rating for a Third

Consecutive Year

CDP Supplier Engagement Rating

Logistics Division Initiatives

Lion works to reduce CO  emissions and energy consumption intensity through the following efforts.2

Using larger transport trucks

Improving the transport loading rate

Expanding direct shipping from plants to shorten transport distances

Promoting modal shifts from trucking to transport by rail or ship
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「The Eco Rail Mark system was created by the Ministry of Land, Infrastructure and Transport to

certify companies and products that use rail freight transport for a certain portion of product

shipment. Because distribution processes are typically opaque to consumers, the Eco Rail Mark is

a useful means for companies to indicate that they use or their products are shipped using

environmentally friendly rail freight transport.

Lion’s Eco Rail Mark certification was renewed in 2021. The certified Lion products are listed in

the Eco Rail Mark pamphlet published by the Railway Freight Association and introduced on the

website of the Ministry of Land, Infrastructure, Transport and Tourism.

The following six products are certified (as of October 2021).

As a result of increased truck transport attributable mainly to urgent transport related to the COVID-19 pandemic as well as

decreases in rail transport due to natural disasters, Lion’s modal shift rates in 2021 declined year on year. The modal shift

rate for intra-company transport was 11.2% (compared with 13% in 2020) and that for long-distance transport over

distances exceeding 500 km was 37% (compared with 41% in 2020).

Although modal shift rates decreased, by using larger transport trucks and improving logistics efficiency regarding such

factors as loading ratios, annual CO  emissions from logistics came to 21,859 tons, down 2% year on year. Energy

consumption intensity decreased 3.0% compared with the previous year, for a five-year average increase of 2.9%, falling

short of Lion’s target average annual reduction of 1% or more. Going forward, we will continue working toward this target.

2

Eco Rail Mark Certification

Ofuro no Look1.

KireiKirei Medicated Foaming Hand Soap2.

KireiKirei Medicated Liquid Hand Soap3.

Between toothbrush4.

TOP SUPER NANOX5.

Soflan Premium Deodorizer6.
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Kao and Lion Conduct Joint Two-Way Transportation

In October 2020, Lion and Kao Corporation commenced regular joint two-way transportation between their respective

operating sites. This initiative is expected to significantly reduce CO  emissions.* At the same time, by making long-distance

transport more efficient, the initiative is helping to reduce the burden on drivers. Going forward, by expanding joint logistics

and improving labor conditions using relay transportation, we will work to improve logistics environments based on mutual

understanding and cooperation with our trading partners and logistics contractors.

2

* 45% reduction in CO  emissions (total for both companies, compared to previous transportation methods)2

Logistics flow of regular joint two-way transportation with Kao Corporation

News Release: Kao and Lion Begin Collaboration on Smart Logistics Initiative Taking Part in the Strategic Innovation Pr
omotion Program Being Led by the Cabinet Office [Japanese]

Related SDGs
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Building a Logistics EDI

In the field of logistics data platforms, Lion is taking a leading role in solving logistics challenges facing the household

consumer product industry. Lion collaborated with PLANET, INC., which operates a commercial logistics electronic data

interchange (EDI), a logistics information infrastructure for the industry. Furthermore, Lion carried out demonstrations of

the use of advanced shipping notices (ASNs) to digitize receipts and simplify inspections, and is rolling out the use of ASNs

sent to wholesalers for individual delivery trucks.


We are also involved in activities to improve the efficiency and standardization of business processes at logistics sites,

including the Study Group for Logistics Productivity in the Supply Chain sponsored by the Distribution Economics Institute

of Japan, the membership of which comprises industry manufacturers and the logistics businesses responsible for their

delivery. We are leading the establishment of an industry-wide supply chain standard model, in cooperation with other

manufacturers and logistics businesses. Through these initiatives, we aim to improve work environments, improve labor

productivity and reduce environmental burden while building sustainable, resilient supply chains.

Aiming for inspection-free logistics using ASN

Related SDGs
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Realizing a Resource-Circulating Society

Together with the Environment

Approach

The Lion Group will address environmental issues, such as plastic-related problems and water resource shortages, by

promoting various activities to realize a resource-circulating society. By doing so, we will contribute to the solution of social

issues.

Plastic-related problems are related to other environmental issues as well. For example, excessive plastic use increases life

cycle CO  emissions, contributing to global warming, and improper disposal can result in marine plastics, negatively

impacting biodiversity. Because Lion manufactures and sells plastic products, it has a significant responsibility regarding

plastic-related problems.

2

The Group has published the , which lays out its policy for addressing plastic-

related problems. Going forward, based on this policy, we will set targets aimed at realizing a resource-circulating society

both in Japan and abroad and continuously work to solve related issues.

Lion Group Plastics Environmental Declaration

Water is a resource of utmost importance and vital for all living creatures. Global demand for water is predicted to increase

from 4 trillion (in 2000) to 5.2 trillion cubic meters (in 2025), * and shortages of water around the world are expected to grow

increasingly grave. To address the shortage of water resources, we are working to reduce water usage throughout our

products’ life cycles. As a corporation that provides products that are helpful in daily lives, we believe it is our responsibility

to reduce water usage not only in business activities, but by offering water-saving products. Since 2010, we have been

selling TOP NANOX (now TOP SUPER NANOX), a highly concentrated liquid laundry detergent that washes away easily for

one-rinse, residue-free washing. In addition, as of 2020, our entire lineup of liquid laundry detergents can be used in single-

rise washing. We will continue to strive to reduce water usage.

* Ministry of the Environment, Annual Report on the Environment, the Sound Material-Cycle Society and the Biodiversity in Japan 2010
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Overview

The Lion Group promotes the recycling and effective use of plastic, water and other resources at all stages from raw material

procurement to disposal by consumers. We will continue to promote initiatives to realize a resource-circulating society.

Activities for Realizing a Resource-Circulating Society

Initiatives

Recycling Resources Reducing Water Use
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To reduce container and packaging materials, Lion complies with the 

, which is designed to evaluate products over their entire life cycles

by examining each life cycle stage, from raw material procurement to distribution and

disposal. We are increasing the concentration of such products such as laundry

detergents, fabric softeners and dishwashing detergents to make their containers more

compact while using sophisticated design technology to make containers more

lightweight.

Recycling Resources

Together with the Environment

Sustainability Material Issues １　Promoting Environmental Initiatives for a

Sustainable Planet

Reducing Raw Material Usage Measures Aimed at Realizing a Resource-Circulating Society

Reducing Waste

Reducing Raw Material Usage

The Lion Group understands that the use of raw materials is the use of resources. We therefore work to reduce our use of

raw materials by making product contents more compact, expanding our lineup of refill products and making containers

lighter.

Raw Material Usage (Domestic Household Products)

Measures Aimed at Realizing a Resource-Circulating Society—Reducing

Container and Packaging Materials—the 3Rs and Renewable Materials

The Lion Group is promoting a wide range of initiatives aimed at realizing a resource-circulating society. We aim to minimize

the volume of resources used in business operations, collect resources after their use, and effectively reuse or otherwise

employ those resources that retain utility in business operations.

Lion eco-standard
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In 2021, Lion’s total container and packaging material usage was around 57,100 tons,

almost the same as the previous year.

Going forward, we will continue working to reduce container and packaging material

usage through such means as making products more compact and developing

innovative container structures.

Plastic bottles can be refilled and reused. Film packaging for refill packs can be

produced using less material than product bottles, and because they weigh less and

take up less space after use, they also help reduce household waste.

Going forward, we will work to minimize the use of plastic materials by both reducing

and reusing.

Lion’s Container and Packaging Material Usage (Domestic Household Products)

Lion’s Use of Plastic for Packaging and Reduction Effects
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Lion proactively uses recycled plastic in products and containers. Our dishwashing

detergent bottles, liquid laundry detergent bottles and toothbrush blister packs are

made with plastic recycled from disposable drink bottles and other sources.

Using Recycled Plastics

Main Uses of Recycled Plastics

Type of plastic Type of product Product name
Parts using recycled

plastic

Polyethylene terephthalate

(PET)

Dishwashing detergent CHARMY Magica, etc. Bottle

Liquid laundry detergent TOP SUPER NANOX
Bottle (including large

sizes)

Liquid laundry detergent TOP SUPER NANOX

Pop-up stickerHand soap KireiKirei hand soaps

Body soap Hadakara liquid body soaps

As of June 30, 2022
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Promoting Plastic Product, Container and Packaging Resource Recycling

Aiming to achieve a continuous cycle of plastic use in society, Lion is conducting pilot testing for the recycling of used

products and containers and packaging in cooperation with household product manufacturers, recyclers, retailers and

municipalities.

Main Activities

Recyclable items Activitie name Area Main partners

Toothbrushes

Toothbrush recycling
Over 1,000 locations

nationwide
TerraCycle

Sumida toothbrush

recycling
Sumida-ku Sumida-ku

Refill packs

RecyCreation

Ito-Yokado’s Hikifune Store


Welcia Pharmacy stores

(parts of Tokyo and

Saitama)

Kao


Ito-Yokado


Welcia Pharmacy Store


Hamakyorex

Kobe Plastic Next: Joining

Forces to Recycle Refill

Packs

75 locations in Kobe City

Kobe City


Household product

manufacturers


Retailers


19 recycling companies

Bottles and refill packs

Collaborative Plastic

Recycling Program

Higashiyamato City, Komae

City, Joso City

4 household product

manufacturers

“Getting healthy with the

planet” JACDS Circular

Economy Project (June–

December 2022)

31 locations in Yokohama

City

Japan Association of Chain

Drug Stores


3 Retailers


4 household product

manufacturer


TerraCycle

As of June 30, 2022

Promoting Circulation of Plastic Containers and Packaging Resources through Partnerships

Kao and Lion are reaching out beyond their corporate groups in an effort to recycle plastic refill containers and

packaging (film packaging), aiming to realize a resource-circulating society.


To accelerate the adoption of recycling, building basic systems for resource collection and developing recycling

technologies are indispensable. At the same time, it is necessary to change mindsets across society in

cooperation with stakeholders, including consumers, with regard to, for example, sorting plastic packaging

after product use.


To this end, we are conducting the following four activities.

Studying ways to sort and collect plastic film packaging in cooperation with consumers, government
agencies and retailers.

1.

Creating recycled materials and packaging quality design with consideration for usability in a wide range of
products, ease of sorting and collection by consumers, and potential for use across companies or industries.

2.

Studying ways to jointly use materials that are collected and recycled.3.
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Through the above activities, we are working to improve the economic efficiency of collection and recycling as

a whole. First, we are launching collaborative RecyCreation* activities to sort and collect film packaging and

raise awareness in cooperation with local residents. By doing so, we are sharing information about the

technological hurdles to plastic film packaging recycling.


Going forward, we will advance RecyCreation activities. Furthermore, we are investigating ways to make

containers more recyclable and developing technologies for the horizontal recycling of film packaging into new

packaging with the aim of achieving a continuous cycle of plastic use.


These RecyCreation activities received the Selection Committee Chairman’s Commendation in the fiscal 2021

Good Practices of Consumer-Oriented Management Awards.

Engaging in promotional and educational activities that will foster greater understanding and cooperation
regarding recycling among consumers.

4.

News Release: Kao and Lion Awarded the New Selection Committee Chairman’s Commendation in the Goo
d Practices of Consumer-Oriented Management Awards [Japanse]

* “RecyCreation” denotes upcycling through which more enjoyable and improved products are developed and resulting in new

value creation, rather than recycling materials for the purpose of reproducing the same types of materials. The concept of this

initiative is “Throwing it away after use. We want to change this common practice.”

We have released a concept film presenting these initiatives

 (Japanese)Youtube
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In-store Collection of Used Refill Packs—Recycling Field Testing

RecyCreation activities launched at Ito-Yokado’s Hikifune Store (Sumida-ku, Tokyo) have now been expanded to

30 Welcia Pharmacy stores with the aim of field testing the sorted collection of film packaging from used refill

packs. Under this initiative, a special collection box has been installed at the store to collect customers’ used

refill packaging for such products as laundry detergents and shampoos. Going forward, we will continue to

expand the scope of the project by collaborating with more municipalities, businesses and stores.

The process of recycling used refill packs in the RecyCreation initiative

Overview of the Field Test

Purpose

To examine processes for the sorted collection of used refill packs in collaboration with consumers and
retailers.

Content

To enhance consumers’ enthusiasm for recycling through RecyCreation. Through the test, we are collecting
used refill packs for such products as detergents and shampoos at Ito-Yokado’s Hikifune Store and Welcia
Pharmacy stores, studying effective collection systems and developing new recycling technology.
Implementation period

Starting from October 30, 2020

Location of collection box for used refill packs

Ito-Yokado’s Hikifune Store (Sumida-ku, Tokyo) and Welcia Pharmacy
stores (eastern Tokyo and parts of Saitama) We will gradually expand
this initiative to more locations.

How to prepare and return a pack for collection

Cut along the top of the pack to open it1

Rinse out the inside of the pack twice with water2

Shake off excess water and let dry3

Put in the collection box4

We have released a concept film of how to wash a used refill packs

 (Japanese)Youtube
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Toothbrush Recycling Program

Since 2015, Lion has been implementing an initiative to collect and recycle used toothbrushes in cooperation

with TerraCycle Japan. Many municipal governments and schools across Japan have taken part in this initiative.

We will continue developing toothbrush recycling technologies and applications to expand the possibilities of

recycled plastic.

About the Toothbrush Recycling Program

Program participation is very easy and free.

Register an account as an individual, school or other organization in advance1

Set out collection boxes and collect used toothbrushes2

A designated carrier will pick up the box by the second business day after a collection request is made3

The toothbrushes will be reborn as new plastic products, such as planters, instead of being sent to a landfill
or incinerator

4

Participants receive points according to the weight of the toothbrushes that they send. The points can be

exchanged for plastic products produced through TerraCycle's recycling program or donated to a charity of the

participant’s choice.

Toothbrush Recycling Program
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The containers and packaging for our powder laundry detergents and other products

are made with recycled paper containing recycled pulp.

Using Recycled Paper

Using Plant-Based Plastics in Containers and Packaging

The containers and packaging of some Lion products are made with biomass plastic, made from such plant-based raw

materials as corn and blackstrap molasses, a byproduct produced in the process of refining sugar from sugarcane.

Main Uses of Plant-Based Plastics

Type of plastic Type of product Product name
Parts using plant-based

plastic

Polyethelene terephthalate

Body soap Hadakara liquid body soaps Bottle

Toothpaste
CLINICA Advantage NONIO,

etc.
Tube

Polyethylene

Liquid laundry detergent TOP SUPER NANOX

Refill pack
Laundry bleach Bright STRONG Gel

Hand soap
KireiKirei Medicated Hand

Conditioning Soap

As of June 30, 2022
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Reducing Waste

Zero Emissions from Operating Sites (Domestic)

Lion’s four domestic plants all achieved zero waste emissions in 2002. All of Lion’s operating sites,* including research

institutes and offices, achieved zero waste emissions in 2017.

Despite efforts to ensure thorough waste sorting and the conversion of waste into resources, total waste generated by the

domestic Group in 2021 was down year on year, and down 49% compared with 1990. The domestic Group’s total waste

consigned to final disposal in landfills in 2021 was down 99.9% from 1990.

* Chiba Plant, Odawara Plant, Osaka Plant, Akashi Plant, Hirai Office Site, Sapporo Office, Sendai Office, Headquarters/Tokyo Office, Nagoya

Office, Osaka Office, Fukuoka Office, Lion Chemical Co., Ltd. Fine Chemical Production Site, Lion Chemical Co., Ltd. Oleochemical

Production Site, Lion Specialty Chemicals Co., Ltd. Yokkaichi Plant, Lion Specialty Chemicals Co., Ltd. Ono Plant

Total Waste Generation 


(Domestic)

Total Waste Consigned to Final Disposal in

Landfills (Domestic)

Total Resources Recovered 


(Domestic)
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Waste Generation (Overseas)

Total waste generation overseas in 2021 was down year on year as a result of initiatives to promote recycling. We will

continue to advance initiatives to reduce waste going forward.

Total Waste Generation 


(Overseas)

Total Waste Consigned to Final Disposal in

Landfills (Overseas)

Total Resources Recovered 


(Overseas)

Scope of Overseas Data

All overseas consolidated subsidiaries
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Reducing Water Use

Together with the Environment

Sustainability Material Issues １　Promoting Environmental Initiatives for a

Sustainable Planet

The Lion Group is working to reduce water use in line with the LION Eco Challenge 2050, a set of long-term environmental

objectives formulated in 2019 with the aim of realizing environmental sustainability. In 2019, Lion began calculating water

use throughout the supply chain in order to understand water use throughout product life cycles—from raw material

procurement to production, transport, use and disposal. Total water use throughout the life cycles of Lion’s products in 2021

was approximately 2.3 billion m .3

Breakdown of Water Use over the Life Cycles of Lion Products*

* Scope: Lion and domestic and overseas consolidated subsidiaries, January–December 2021.

At 76.2%, the product life cycle stage that accounted for the largest portion of total water use in 2021 was use by consumers.

This is because many Lion Group products, such as laundry detergents, are used with water for washing. The Lion Group will

continue to work with consumers to reduce water use throughout product lifecycles by providing environmentally friendly

products and services that help save water and promoting the formation of environmentally friendly habits.

Water Use and Wastewater Discharge in Business Activities (Domestic and

Overseas)

The Lion Group continuously monitors water usage (water withdrawal) and wastewater discharge in its business activities as

it strives to alleviate environmental impact and reduce water usage through recycling. We have been implementing ongoing

measures to reduce water used in cleaning processes. As part of these efforts, in 2016, we began operating industrial

wastewater recycling facilities at the Chiba Plant. In addition, we use limited quantities of rainwater collected from the plant

roof for cooling and for watering flowerbeds.

Identification and Evaluation of Water-Stressed Regions


The Group performs water stress evaluations for all its business locations using Aqueduct, a set of tools developed and

announced by the World Resources Institute. We consider the regions in which our business locations are located to be

water-stressed if their baseline water stress (one of the indicators outlined by Aqueduct) is designated “extremely high.” The

results of the evaluation showed that, in 2020, the Group had one location in a water-stressed region, and its water intake

was 2% of the Group’s total. In 2021, there were no locations in water-stressed regions.
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Water Usage (Water Withdrawal) in Business Activities

Water Usage (Water Withdrawal) by Source

Wastewater Discharge in Business Activities

Wastewater Discharge by Destination

The Chiba Plant’s Wastewater Recycling Facilities

The Lion Group manufactures and sells products that are closely tied to water usage. Moreover, Lion’s plants use a great

deal of water in manufacturing processes to clean facilities and in heating and cooling equipment. Recycling wastewater

after use can thus produce a significant water-saving effect. To this end, Lion introduced a wastewater recycling system at

the Chiba Plant—which uses the most water among Lion’s plants—in 2016 that has been in continuous use since installation.

The greatest feature of this system was the adoption of new wastewater recycling facilities (①). Thanks to these facilities, we

are now able to recycle wastewater from production processes that was previously discharged into the environment.

Furthermore, we installed new wastewater treatment facilities (②) that enable greater purification of water from employee

sanitary facilities and cleaning facilities than was previously possible, better removing nitrogen, which is a source of marine

eutrophication.

In 2021, we conserved about 180,000 tons of water annually compared to 2010. That amount is equivalent to about 20% of

the total water usage of all domestic operating sites in 2021.

The Chiba Plant’s Wastewater Recycling System

The Chiba Plant was the first household product factory in Japan to recycle wastewater. In 2017, the plant received the New

Technology Encouragement Award  from the Japan Society on Water Environment and the Responsible Care Award  from

the Japan Chemical Industry Association.

*1 *2

*1 In June 2017, the development of the Chiba Plant’s wastewater recycling system was recognized with the New Technology Encouragement

Award from the Japan Society on Water Environment, Japan’s largest academic society related to protecting the aquatic environment. This

award is given for research related to aquatic environments or to individuals or organizations that have devised innovative, promising

aquatic environment technologies from the perspective of social contribution.

The Japan Society on Water Environment New Technology Encouragement Award [Japanese]

*2 In May 2017, the Chiba Plant received the 11th Responsible Care Award from the Japan Chemical Industry Association for its initiatives to

protect the aquatic environment and contribute to the local community. Since the start of its operations, the Chiba Plant has continuously

implemented activities to protect the aquatic environment.

Lion’s Responsible Care Activities

199 Lion Sustainability Website 2022

https://www.lion.co.jp/en/sustainability/management/data/#business-water
https://www.lion.co.jp/en/sustainability/management/data/#water-source
https://www.lion.co.jp/en/sustainability/management/data/#business-water-ext
https://www.lion.co.jp/en/sustainability/management/data/#water-discharge
https://www.jswe.or.jp/awards/gijutsu/index.html
https://www.lion.co.jp/en/sustainability/env/communication/01.php#responsive-care


TOP SUPER NANOX


TOP SUPER NANOX For Odors

These laundry detergents rinse away easily, enabling one-rinse washing.

CHARMY Crysta Gel

These dishwasher detergents demonstrate high detergency even when used in quick

wash cycles, effectively removing grime from dishes and dishwasher interiors.

CHARMY Magica Enzyme + (“Plus”)


CHARMY Magica Quick Dry + (“Plus”) Antibacterial


CHARMY Magica Antibacterial + (“Plus”)

These nano-cleansing dishwashing detergents make stubborn grease slide off dishes

like water, helping save time and water when washing up.

Reducing Water Usage During Product Use

The Lion Group is working to reduce water usage throughout the life cycles of its products. To reduce water usage during

product use—the product life cycle stage that accounts for the greatest portion of water use—we provide environmentally

friendly products that help save water. For example, since 2020, all Lion liquid laundry detergents can be used with just one

rinse cycle.

Under LION Eco Challenge 2050, a set of long-term environmental objectives, the Group set the target of reducing water

usage 30% per unit of net sales across product life cycles by 2030 in comparison with 2017 levels. In 2021, life cycle water

usage was reduced 2% per unit of net sales in comparison with 2017.

Going forward, we will continue to develop products that help reduce water usage during product use and promote

environmentally friendly habits as we strive to reduce the environmental impact of households.

Water Use over the Life Cycles of Lion Products

Water-Saving Products (Domestic)

Water-Saving Products (Overseas)

Lion sells TOP SUPER NANOX through Lion Corporation (Singapore) Pte Ltd, Lion Home Products (Taiwan) Co., Ltd. and Lion

Daily Necessities Chemicals (Qingdao) Co., Ltd., helping to save water.

TOP SUPER NANOX

at Lion Corporation (Singapore)

Pte Ltd.

TOP SUPER NANOX

at Lion Home Products (Taiwan)

Co., Ltd. TOP SUPER NANOX

at Lion Daily Necessities

Chemicals (Qingdao) Co., Ltd.
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Harmonizing with Nature (Biodiversity)

Together with the Environment

Approach

Lion has long taken the lead in addressing problems in the aquatic environment, such as stream foaming and

eutrophication linked to the use of detergents, considering biodiversity at each stage from raw material
procurement to

disposal by consumers. To continue benefiting from the value provided by biodiversity into the
future, we must work with

local communities to protect biodiversity and utilize such value in a sustainable,
non-depleting way. Furthermore, it is

important that we contribute to the realization of a society in harmony
with nature by encouraging changes in consumer

lifestyles through biodiversity-friendly products.

To this end, Lion will contribute to the development of a sustainable society through its businesses by
determining which

natural resources are used in business activities and the impacts on biodiversity throughout
the value chain. Based on this

information, Lion will implement biodiversity conservation activities that help
reduce risk and expand opportunities. Also,

by having every employee participate in biodiversity conservation
activities as part of our environmental education efforts,

we are spreading awareness of this important issue
throughout our operating sites.

1960s Stream Foaming

The synthetic detergents of the
time were slow to break down,

leading to foam that covered
streams. Lion
switched to readily

biodegradable detergent
ingredients.

1970s Eutrophication

Aquatic eutrophication led to

algae blooms and other
problems. One cause of this

eutrophication was the
phosphates then used in

detergents. Lion led the way,
ahead of its competitors, in

creating
phosphate-free laundry
detergents.

1980s Onward Global
Environmental Issues


Global-scale environmental
issues received increased

attention, leading to growing
calls for
consideration of

resources and environmental
burden. Lion is proactively
advancing such efforts as

enhancing the detergency of its
cleaning agents to decrease the
amount of product needed and

utilizing
plant-based raw
materials.
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Overview

Overview of Lion’s Biodiversity-Friendly Business Activities

* Watershed: A range of ecosystems, including forests,
rivers, domestic woodlands, tidal flats and beaches, that is connected by water.

Initiatives

Biodiversity Conservation Initiatives
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Biodiversity Conservation Activities

Together with the Environment

Activities at Operating Sites Environmental Impact Surveys of Surfactants MES and MEE

The Excellent Biodegradability and Superior Detergency of MES

Lion conducts biodiversity conservation activities at all of its operating sites. Its plants, in particular, have expansive

premises and handle a wide range of raw materials and thus have the potential to impact the nearby natural environment

and communities. We therefore work to reduce the impact caused by plant operations and, in cooperation with local NPOs

and other organizations, proactively implement biodiversity conservation activities in the watersheds where plants are

located so that the benefits of biodiversity can be sustainably enjoyed throughout local communities.

Biodiversity Conservation Initiatives

Lion and Biodiversity

Activities at Operating Sites

Basic Principles of Biodiversity Conservation Activities at Operating Sites

Based in part on the Ministry of Environment’s Guidelines for Private Sector Engagement in Biodiversity (2nd Edition), we

have defined the following four key principles for biodiversity conservation activities at operating sites.

Below are some of the biodiversity conservation activities being implemented at Lion’s operating sites. We select activities

to pursue based on the following considerations:

Improving wildlife-friendly environments in the rivers and lakes of the watersheds that are connected to our plants via
business activities or products as well as downstream coastal areas

Providing habitats for creatures that are disappearing and breeding and raising them with the aim of returning them to
their natural habitats

Replicating natural habitats lost in the nearby area on operating site grounds and maintaining them as biotopes

Cleaning up and improving business sites, conducting regular assessments of wildlife living there and using business sites
as a place for biodiversity education

Working in partnership with other stakeholders, such as local residents, external organizations and local authorities
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Biodiversity Conservation Initiatives

Biodiversity Conservation Activities at Operating Sites Across Japan [Japanese]
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Lion and Biodiversity

Lion provides a wide variety of products that support daily living based in significant part on value derived from nature. In

addition to striving to use resources in a sustainable manner, Lion is engaged in biodiversity conservation, aiming to

proactively contribute to the realization of a society in harmony with nature.

Sustainable palm oil procurement

Plants (operating sites)

Treated and purified water discharge

Waste reduction at plants

Water-saving at plants

Lion products

Lion Forest in Yamanashi

Promoting the 3Rs

Developing water-saving detergents

Evaluating environmental impact

Developing highly biodegradable detergents

Customers [Japanese]

Environmental Impact Surveys of Surfactants MES and MEE

Lion evaluates and confirms the environmental safety of its products during product development, because almost all Lion

products are discharged into rivers and streams after their use. Furthermore, Lion takes part in the 

 measurement of the concentrations of four types of surfactants in four river systems near Tokyo and

Osaka and evaluation of related ecosystem risk, which it has conducted four times a year since 1998, to confirm that said

surfactants are not negatively impacting the environment. The measurements to date have consistently found surfactant

concentrations below the maximum level thought to have no impact on aquatic ecosystems, indicating that there is little

environmental impact from detergents.

Japan Soap and Deterge

nt Association’s
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Furthermore, because Lion developed the plant-based surfactants MES and MEE, it conducts its own measurement of the

concentrations of these substances in the same watersheds. By doing so, we confirm that their impact on ecosystems is

extremely small.

Evaluating and confirming safety is not a task for Lion alone. In addition to gathering and utilizing the latest technological

data from in and outside Japan, Lion is working to provide data to other users in order to enhance safety evaluation

technologies.

Supporting Young Researchers

As part of efforts to protect water resources, in 2009, Lion established the Lion Award, which is bestowed through the Japan

Society on Water Environment (JSWE). By using the award to recognize outstanding research activities, we are supporting

young researchers.

Support for Japan’s largest academic society focused on protecting the aquatic environment

The Excellent Biodegradability and Superior Detergency of MES

Excellent Biodegradability

After being used, surfactants are broken down (biodegraded) by microorganisms in the environment. MES is highly

biodegradable and does not linger in the environment for long.

Surfactant Biodegradability

* LAS: Linear alkyl benzene sulfonate


Testing methodology: Organisation for Economic Co-operation and Development (OECD) test guideline 301C


Source: Prepared using data from the Japan Chemical Collaborative Knowledge database (J-CHECK)
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Superior Detergency

By increasing the detergency of detergents, the amount required for each load of laundry can be decreased, in turn reducing

organic matter emissions and thus reducing the burden on the aquatic environment. Currently, Lion’s TOP Platinum Clear

powder laundry detergent is formulated with high-detergency MES, and its liquid laundry detergent TOP SUPER NANOX is

formulated with MEE, helping reduce environmental burden.

Surfactant Comparison by Detergency

* AS: Alkyl benzene sulfonate

Organic Matter Emissions Per Load of Laundry

MES and MEE also offer other outstanding features, including maintaining their high detergency in hard water and working

well in complement with enzymes that break down grime.
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Environmental Communication

Together with the Environment

Approach

We at Lion believe it is our solemn responsibility to provide excellent customer experiences in the areas of health, comfort

and cleanliness while protecting the global environment—the foundation of health and daily living—in accordance with our

aim of “Becoming an advanced daily healthcare company.” By using various means of communication to convey our

approach to addressing environmental issues, related initiatives and the environmentally friendly features of our products,

we promote the formation of eco-friendly living habits.

In addition, we strive to foster environmental awareness among employees through such means as education for new hires

and employees in specific job categories.

Overview

Initiatives

Lion believes that environmental communication with consumers plays an important role. In 2021, we explained our

initiatives and fostered contact with stakeholders via both in-person and online tools and events, as appropriate.

Events, Websites, and Building Relationships

with Communities and External Organizations

Environmental Communication through

Activities

Environmental Communication through

Academic Support
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Events, Websites, and Building Relationships with

Communities and External Organizations

Together with the Environment

Events and Websites

Through participation in environmental exhibitions and other channels, Lion seeks to communicate to consumers ways they

can be more environmentally friendly both in the course of daily life and through comfortable, clean living using Lion

products. Furthermore, we implement educational programs for the next generation to foster environmentally friendly

habits.

Our booth exhibited at EcoPro 2021 is re-enacted with 360° images. Users can learn about our various activities to realize a

resource-recycling society through employee explanation and links to the website.

Virtual exhibition [Japanese]

A website where users can learn about environmentally friendly living practices while looking for opportunities to be

environmentally friendly alongside fun characters.

LION One Day [Japanese]
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Building Relationships with Communities and External Organizations

Lion participates in the activities of the Japan Chemical Industry Association Responsible Care (RC) Committee, which aims

for constant improvement in the environmental performance and safety of chemical substances throughout their life cycles,

from development through disposal.

Japan Chemical Industry Association

Responsible Care* Activities at the Chiba and Osaka Plants

As a member company of the  RC Committee, Lion proactively engages in dialogue

with local communities. Each plant provides opportunities for dialogue suited to the characteristics of its local community

to promote communication with community members.

Japan Chemical Industry Association

In February 2021, the 11th annual Chiba responsible care community dialogue meeting was held via written communication

in the form of pamphlets in order to prevent the spread of COVID-19. Lion’s Chiba Plant took part in organizing the meeting

from the planning stages. Pamphlets on safety measures and environmental activities being undertaken by companies in

the area were mailed to neighborhood associations, government bodies, NPOs and other recipients along with surveys in

order to collect feedback and opinions. The participants will utilize the views gleaned from these surveys in their activities

going forward.

In February 2022, the 13th annual Sakai/Senboku responsible care community dialogue meeting was held via written

communication in the form of pamphlets, as with the Chiba meeting. Lion’s Osaka Plant provided materials for use in a

pamphlet about corporate activities in the Sakai/Senboku area. The pamphlet was mailed to neighborhood associations,

government bodies, NPOs and other stakeholders along with a survey. The results of the surveys collected will be used to

improve initiatives going forward.

12th annual Sakai/Senboku responsible care community dialogue meeting held in February 2020
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In May 2017, the Chiba Plant received the 11th Responsible Care Award from the Japan Chemical Industry Association for its

initiatives to protect the aquatic environment and contribute to the local community. Since the start of its operations, the

Chiba Plant has continuously implemented activities to protect the aquatic environment from water-related risks. The

plant’s efforts to purify industrial water for various applications, recycle wastewater used in industrial processes and

manage wastewater according to standards stricter than those required by law have led to reductions in water usage and

discharge volumes and the conservation of water quality. The award also praised the plant for providing education about

the importance of water through initiatives with local children and plant tours.

11th Responsible Care Award Plaque

from the Japan Chemical Industry Association

* Responsible care refers to voluntary management activities performed by companies that handle chemical substances, encompassing the

assurance of protections for the environment, safety and health throughout all processes of product manufacturing, distribution, use, final

consumption, disposal and recycling as well as the disclosure of the results of such activities and dialogue with society.

Support for Environmental Organizations

Lion supports the following organizations.

Sea Turtle Association of
Japan [Japanese]

Japan Society on Water E
nvironment

OISCA

Lion is a member of the following organization.

Eco First Companies Asso
ciation [Japanese]
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Environmental
Communication through Activities

Together with the Environment

Lion Forest in Yamanashi

The Lion Forest in Yamanashi is a project launched in October 2006 for the
maintenance of an approximately 65-hectare area

of forest owned by Yamanashi City in Mizukuchi,
Yamanashi City. Yamanashi Prefecture’s first Company Forest Promotion

Project , it is aimed at
fostering environmental awareness among Lion employees by providing experience in the

maintenance of
forests, a water resource. Lion provides funding for forest maintenance, and employees engage in
forest

maintenance as volunteers or as part of training for new hires while building relationships
with members of the local

community.

The Lion Forest in Yamanashi—

Where our commitment to protecting water resources


takes concrete form

We have been implementing Lion Forest in Yamanashi activities since 2006 to foster
awareness of the aquatic environment

among participating employees through the maintenance of
forests, a water resource. Water is not only necessary for life

and living, but crucial to
maintaining business activities. In particular, Lion’s businesses—with such mainstay products as

toothpastes, detergents and hand soaps—are deeply related to water through the act of washing. As
such, we particularly

focus efforts on conserving the aquatic environment through business and
social contribution activities.


Through activities spanning more than a decade, the Lion Forest in Yamanashi has achieved progress
in forest maintenance,

including concrete results, such as promoting tree growth and CO2 absorption.
The greatest achievements, however, have

been the personal connections and communication built with
local residents, including local elementary school students

and ladies’ groups, and with forestry
staff as well as the enhancement of employees’ environmental awareness that comes

from getting their
hands dirty. These activities allow participants to feel first-hand the importance of working with
and

connecting with people and protecting the global environment.


In line with its aim of being an environmentally advanced company, Lion aims to enhance the
environmental awareness of

each employee through Lion Forest in Yamanashi activities while further
focusing efforts on environmentally friendly

business activities.
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Toothbrush Recycling Program

The Toothbrush Recycling Program is a program to collect used toothbrushes, which are
commonly just thrown away as

non-recyclable garbage, and recycle them into planters and other new
plastic products. Lion launched the program, the first

of its kind in Asia, in 2015, in cooperation
with TerraCycle Japan.

Activities

Participants collect used toothbrushes in various ways. Some set up collection boxes
at kids’ centers, day care centers and

kindergartens, while others collect toothbrushes as part of
classes at schools, teaching children about the significance of

the program.

The Recycling Process

Collected used toothbrushes go through several steps in the process of being recycled
into planters.

Get Involved

Sign up to participate through . The website offers further details about the program and points

awarded for toothbrushes collected.

this website [Japanese] 
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Lion Chura Action

Lion Chura Action is a project to support the eco-activities of children nurturing
the future of Okinawa, aimed at protecting

and developing the rich ecosystems of the region and
achieving lasting harmony with nature.

Lion Chura Action [Japanese]
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Environmental Communication through Academic Support

Together with the Environment

The Lion Award—Supporting Aquatic Environment Student Research

To motivate and support young researchers working in areas related to the aquatic environment, in 2009 Lion created the

JSWE-LION Best Student Poster Presentation Award (the “Lion Award”), bestowed through the Japan Society on Water

Environment (JSWE) in recognition of outstanding research activities.*1

In 2021, 17 students were chosen to receive the Lion Award, one of whom received the Grand Prize, by the 56th Annual

Conference of the JSWE.*2

*1 The award is bestowed in recognition of outstanding poster presentations at the JSWE’s annual conference.


Eligible persons: Undergraduate university students, technical school students, junior college students.


Selection method: Based on the votes of regular and corporate JSWE members, winning presentations are selected by the Awards

Committee of the Board of Directors.

*2 The 56th Annual Conference of the Japan Society on Water Environment was held online.

The Lion Award (Japan Society on Water Environment)
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Management of Chemical Substances

Together with the Environment

Approach Chemical Substance Management Policy Overview

Chemical Substance Management Initiatives at Each Product Life Cycle Stage

Approach

Chemical substances are indispensable for people to lead comfortable and fulfilling lives. Failure to properly manage

chemical substances, however, can result in accidents that put human health and ecosystems at enormous risk. In addition

to compliance with related laws and regulations, the Lion Group strive to ensure the strict management of chemical

substances at all stages from product development to use and disposal in accordance with its own independent standards.

Chemical Substance Management Policy

Based on the spirit of the , the Group has established the 

. This policy was formulated in light of international trends in chemical substance management and is

aligned with the Strategic Approach to International Chemicals Management (SAICM). The policy stipulates that we will

strive to implement sound management of chemical substances throughout their life cycles, minimize significant adverse

impacts on the environment and human health, and promote communication.

Lion Group Charter for Corporate Behavior Chemical Substance Ma

nagement Policy

Overview

Group-wide Management of Chemical Substances

Management System for Information on Chemical Substances
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Chemical Substance Management Initiatives at Each Product Life Cycle Stage

1. Product Development

Selection of Chemical Substances for Use in Products

The types and amounts of chemical substances used in products are determined at the product development stage, with

consideration given not only to enhancing product performance, but safety and environmental impact.

Safety of Raw Materials and Ingredients

2. Production

Going forward, calls for the improvement and reinforcement of chemical substance management will grow. Accordingly, we

aim to continue and step up the filing of proper notifications and management of emissions volumes as required under

volatile organic compound (VOC) regulations and the Act on Confirmation, etc. of Release Amounts of Specific Chemical

Substances in the Environment and Promotion of Improvements to the Management Thereof.

Management of Total PRTR Substance Emissions

The PRTR (Pollutant Release and Transfer Register) is a system for collecting, compiling, and publishing data on the degree

to which a wide variety of potentially harmful chemical substances are released into the environment from what sources, or

are transported off of production sites through waste disposal.

The Company’s emissions of PRTR-designated substances have remained at approximately 2 tons since 2019.

2021 PRTR-Designated Substance Emissions Data for Production Sites in Japan

PRTR-Designated Substance Emissions (Domestic)

Total Emissions of PRTR-Designated Substances (Japan)

PRTR-Designated Substance Emissions
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Air Quality-Conscious Production Activities

Lion implements initiatives to reduce emissions of chemical substances that cause air pollution, including nitrogen oxides

(NO ), sulfur oxides (SO ), particulate matter and VOCs. The Air Pollution Control Law designates emissions standards by

type of substance and by type and scale of emitting facility, and many regional governmental bodies have established

additional regulations by ordinance. In addition to complying with such laws and ordinances, each plant has formed strict

agreements with local municipalities and established strict voluntary standards, in accordance with which we strive to

prevent pollution. For example, even for boilers for which the regulatory limit on the concentration of NO  is 60 cm /m , we

have set the voluntary standard of 40 cm /m , while for SO  and particulate matter, compared with regulatory limits of 0.2

m N/h and 0.1 g/m N, respectively, Lion aims for zero SO  emissions and particulate matter emissions of 0.002 g/m N

through voluntary efforts to switch fuels. Furthermore, we are working to reduce emissions by such means as improving the

efficiency of production processes and utilizing environmentally friendly equipment, such as nitrogen and sulfur scrubbers.

X X

X
3 3

3 3
X

3 3
X

3

Emissions of Nitrogen Oxides (NO ), Sulfur Oxides (SO ) and Particulate MatterX X

VOC Emissions

218 Lion Sustainability Website 2022



Water Quality-Conscious Production Activities

A maximum limit on COD  of 160mg/L (and a daily average of 120 mg/L) has been set by law as a uniform standard within

environmental standards related to water pollution per the Water Pollution Prevention Act and Sewerage Act. Lion

meticulously complies with these regulations in its business activities. Furthermore, Lion aims for even stricter wastewater

quality management, and some of our operating sites have formed agreements with local governments to maintain COD

stricter than the uniform standard. By stabilizing the wastewater treatment facility, performing regular maintenance and

improving treatment methods, we are working to further reduce COD in wastewater emissions.

*1

COD in Business Activities

*1 COD


Chemical oxygen demand. An indicator of water contamination. Indicates the amount of oxygen that will be consumed in the oxidization

and decomposition of the organic matter content of the water.

Complying with the Act on the Regulation of Manufacture and Evaluation of Chemical

Substances

Based on the Act on the Evaluation of Chemical Substances and Regulation of Their Manufacture, etc., Lion notifies the

authorities of the volumes of all the designated chemical substances it manufactures or imports (with exceptions based on

the provisions of the Act, such as for substances manufactured or imported in quantities of less than one ton per year). We

will continue to gather information about volumes and uses of manufactured or imported chemical substances and file

proper notifications.

Utilizing SDSs

Lion prepares safety data sheets (SDSs)  on its chemical products and provides them to its customers. We also receive SDSs

on all the raw materials we use from our suppliers. These SDSs are listed in a database to be used effectively.

*2

*2 SDSs


Safety data sheets. Documents providing information about the environmental impact of, safety precautions regarding and the appropriate

handling of chemical products, aimed at preventing accidents caused by chemical substances.

3. Transportation

Provision of Safety Information during Transportation

In case of an accident during the transportation of raw materials or intermediate products, Lion provides information to

carriers about emergency response by distributing and attaching yellow cards and container yellow cards to shipments*

* Yellow cards and container yellow cards


Yellow-colored emergency contact cards providing information about the properties of and emergency response methods regarding

chemical substances in case of leaks of other issues during transportation. Yellow cards are for carriers to keep with them during

transportation, while container yellow cards are attached to the containers in which chemical substances are stored. Both are prepared

based on voluntary industry standards determined by chemical companies.
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4. Use and Disposal

Environmental Impact Surveys

After being used, the surfactants in detergents and other products are discharged into the environment. Lion takes part in

the Japan Soap and Detergent Association’s Environmental Monitoring and Risk Assessment of four types of surfactants in

rivers near Tokyo and Osaka, which it conducts four times a year. Furthermore, Lion conducts its own monitoring of the

concentrations of the surfactants MES  and MEE  in the same watersheds, because these surfactants were developed by

Lion. By doing so, we confirm that they have little impact on ecosystems.

*1 *2

Environmental Impact Surveys of Surfactants MES and MEE

*1 MES


Methyl ester sulfonate

*2 MEE


Methyl ester ethoxylate
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Lion’s Environmentally Friendly Products

About Lion’s Environmentally Friendly Products The Lion Eco-Standard The “eco Lion” Mark

Lion’s Environmentally Friendly Products—Water Saving

About Lion’s Environmentally Friendly Products

Lion considers products that have cleared the proprietary Lion eco-standard to be environmentally friendly. The Lion Group

provides products that create effortless ways for consumers to be more environmentally friendly just by living comfortably

and promotes the formation of eco-friendly living habits by engaging in interactive communication with consumers.

The Lion Eco-Standard

Lion has created the Lion eco-standard based on life cycle assessment (LCA), in which the environmental burden created by

a product is quantitively assessed at every stage from raw material procurement to disposal. Products that meet at least one

evaluation standard in each evaluation category can bear the “eco Lion” mark. In 2021, 82% of Lion’s household product*

sales were from environmentally friendly products that meet the Lion eco-standard.

Products with the “eco Lion” Mark [Japanese]

Portion of Sales from Products that Meet the Lion Eco-Standard (Domestic)

2017 2018 2019 2020 2021

76% 74% 77% 80% 82%

* Products in the Oral Care, Beauty Care, Fabric Care and Living Care fields
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Lion Eco-Standard Evaluation Categories and Standards

Life cycle stage Evaluation category Evaluation standards

①Raw material

procurement

Use of plant-based materials


Use of sustainable raw materials

②Material

procurement

Use of recycled materials


Use of plant-based materials

③Manufacturing

Energy saving


Water saving


Chemical substance use reduction


Waste reduction

④Logistics
Making products more

concentrated and compact

⑤Use

Energy saving during use


Reduction of greenhouse gas

emissions during use


Water saving during use

⑥Disposal
Packaging reduction


Refill packs

At least 50% of the raw materials of product contents
(organic ingredients) is plant-based

Of the plant-based materials used, at least 50% are
biodiversity-friendly

At least 10% of the materials used are recycled

Cardboard used is at least 94% recycled paper or
certified pulp from forest thinning

At least 20% of resins used are plant-based

A reduction of at least 20% in greenhouse gas emissions
at the manufacturing stage compared with the baseline
product*

A reduction of at least 20% in water use at the
manufacturing stage compared with the baseline
product*

A reduction of at least 20% in use of chemical substances
other than raw materials at the manufacturing stage
compared with the baseline product*

A reduction of at least 20% in waste generated at the
manufacturing stage compared with the baseline
product*

An increase of at least 20% in product content
concentration or packaging compactness compared with
baseline product*

A reduction of at least 20% in energy consumed by
product use compared with baseline product*

A reduction of at least 20% in greenhouse gas emissions
after product use compared with baseline product*

A reduction of at least 20% in water use during product
use compared with baseline product*

A reduction of at least 15% in packaging materials used
in bottles compared with baseline product*

A reduction of at least 50% in packaging materials used
in refill packs compared with corresponding product
bottles

* Baseline product: Products released in 2017, the baseline year for the LION Eco Challenge 2050.
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The “eco Lion” mark symbolizes Lion’s environmental activities and incorporates Lion’s

environmental slogan, “Every Day. For the Earth” which concisely expresses Lion’s

commitment to the environment in line with the corporate slogan, “life. love.” To help

customers to choose environmentally friendly products, we use this mark on products

that meet the proprietary Lion eco-standard. The factors that make each product

environmentally friendly are printed within the mark.

The “eco Lion” Mark

The mark on a product

TOP SUPER NANOX refill pack (350g)

Other Examples of Products with the “eco Lion” Mark

TOP SUPER NANOX

CHARMY Magica

KireiKirei Medicated Foaming Hand Soap refill pack
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Environmentally Friendly Products

Lion’s Environmentally Friendly Products—Water Saving

Click the product images for additional details.

Basis for Water Savings Calculations (Lion data)

TOP SUPER NANOX laundry detergent


Washing 3 kg of clothing in a front-loading washing machine (a major manufacturer’s 2009 model with 9 kg capacity), the

amount of water saved is 23.3 l per load, or 9,600 l per year (at 8.6 loads per week)

Magica dishwashing detergent


Washing 20 items per wash, the amount of water saved is 3 l per wash, or 2,210 l per year (at two washes per day)

Ofuro no LOOK bath cleaner


Compared with previous detergents, the amount of water saved is approximately 3.2 l per cleaning of the bath, or 1,100 l per

year (365 days’ worth)

LOOK Plus Bath Antimold Fogger mold-preventing fungicide


Assuming cleaning off mold once takes 24 l of water, the amount of water saved is 144 l per year (assuming one mold

removal cleaning every two months)

Soft in1 two-in-one conditioning shampoo


The amount of water saved is 5.7 l per wash compared with using shampoo and conditioner separately, or 2,081 l per year

(at one wash per day)
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Ensuring Product Safety and Reliability

Ensuring Product Safety and
Reliability

Sustainability Material Issues １０　Pursuing Customer Satisfaction and

Trust

Basic Approach

In order to provide products that will satisfy customers, Lion carries out quality assurance activities at all stages from the

very beginning of the product development process to consumption by customers.


Specifically, by identifying the key requirements at each stage of corporate activities— ①product planning, ②product

development, ③production, ④sales and ⑤customer support—we are constantly pursuing customer satisfaction.


During product planning, valuable customer opinions are analyzed to identify specific needs. At the product development

stage, product quality is verified with respect to seven metrics, including function and performance, and consideration is

given to making labeling easy to read and accessible. During production, quality is thoroughly managed within each

process, and products that have passed inspection are shipped in identifiable lots, aiding in effective after-sales

management. A variety of information is sent to wholesalers and retailers, including product descriptions and samples.

Overview

Product Development Incorporating Customer Opinions
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Developing Safe and High-quality Products

* Access the  page for more information.Research & Development
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Initiatives

Approach to Quality Assurance, Safety and

Reliability

Initiatives to Respond to Our Customers

Reinforcing the Provision of Information to

Customers

227 Lion Sustainability Website 2022



Approach to Quality Assurance, Safety and Reliability

Ensuring Product Safety and
Reliability

Approach Quality Policy Group-wide Reliability Assurance System

Approach to Quality Assurance Approach to Safety and Reliability

Approach to Responsible Product Representations

Participation in Pharmaceutical Product Safety Initiatives Animal Testing Policy

Approach

Lion’s mission is to earn the confidence and satisfaction of customers by providing excellent goods and services that make a

difference in everyday lives by redesigning habits.

Quality Policy

Based on our , we create high-quality products that meet customer needs.Quality Policy

Group-wide Reliability Assurance System

In 2018, we established the Reliability Assurance Department to reinforce quality assurance based on a 

 covering the entire supply chain.


To implement quality assurance activities on a Company-wide basis, we have established the CS/PL Committee,* comprising

representatives of the Product Planning Division, Production Division, R&D Division, Consumer Service Center and

headquarters staff divisions. The Reliability Assurance Department serves as the secretariat for this committee. The CS/PL

Committee provides overall management of quality assurance activities, monitoring Group-wide efforts and responses to

issues in the areas of legal compliance, setting voluntary standards and targets, and developing superior products from the

perspective of reliability assurance. Lion manufactures and sells products ranging from everyday sundries to

pharmaceuticals, so its quality assurance system is designed in line with the respective standards for each product category.


Furthermore, Lion maintains a system for swiftly taking the necessary measures to address any serious problems that may

arise with its products. These measures include responding to individuals harmed or affected, disclosing relevant

information to government authorities and customers, issuing product recalls and taking steps to prevent recurrences.

Product Managemen

t System

Reliability Assurance System
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* CS/PL Committee: A committee focused on customer satisfaction (CS) and product liability (PL)

Approach to Quality Assurance

Product Management System

Based on its , Lion has established a Product Management System, comprising regulations stipulating work

processes at each stage of product development and quality assurance practices, in order to steadily and rationally develop

excellent goods and services that make a difference in everyday lives by redesigning habits.


This system is compliant with ISO 9001, the international standard for quality management systems. It defines the flow and

mechanisms of quality assurance processes at each step of product development (strategy, planning, development,

production, sales, post-launch improvements and discontinuation. Through the system, we put these processes into

practice. As of February 2022, Lion’s headquarters/ Tokyo office, research centers (Hirai Research Center and Odawara

Research Center), plants (Chiba Plant, Odawara Plant, Osaka Plant and Akashi Plant) have acquired the ISO 9001

certification.

Quality Policy
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Management System for Information on Chemical Substances

Since January 2018, Lion has operated a Management System for Information on Chemical Substances at its research and

development sites to reinforce the proper use of chemical substances.


This system comprises a database of raw materials and product formulation data, a database of regulatory data, and

product formula development support functions. The adoption of the system has reinforced our framework for ensuring

legal compliance regarding chemical substances used in products during product development across all our business

fields. In addition, the system’s accumulated data allows employees to instantly search through the chemical substances

contained in products that have been released. This has helped enhance data management, secure traceability and

reinforce our ability to ensure compliance.

Management System for Information on Chemical Substances Diagram

Quality Audits

Lion’s auditing officers and staff periodically carry out quality audits of Lion and its contractors, providing guidance on

improvement as needed. Locations are chosen from among all the operations of Lion and its contractors that are subject to

these audits, and the selection of locations to undergo on-site surveys is informed by the timing and results of previous

surveys.

Reinforcing the Quality Management Network among Overseas Group Companies

The Lion Group is expanding operations across Asia in line with its mission of providing excellent goods and services that

make a difference in everyday lives by redesigning habits. In recent years, the volume of intercompany import and export

business between overseas Group companies has been expanding. At the same time, there is a growing trend toward tighter

regulations internationally, increasing the importance of greater coordination among quality management staff in each

country.


In light of these changes, starting in 2018, we held the first annual Asia QA* Meeting, bringing together import, export and

quality management staff from overseas Group companies. We held the meeting again remotely in 2020 and 2021, with

discussions focusing mainly on the status of operations and issues on the ground as well as the creation of a system for

coordination going forward, with the aim of reinforcing the Group-wide quality assurance system.

Going forward, we will continue to implement initiatives like this, striving to provide better products and services to

customers in all the countries where we do business.
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The Asia QA Meeting (2018)

* QA: Quality assurance

Approach to Safety and Reliability

To ensure that customers can use Lion products with confidence, we evaluate the safety of raw materials and ingredients as

well as of final products during use.

Safety of Raw Materials and Ingredients

Before using a raw material, we first review existing data and information to determine its physical characteristics and if it

has any hazardous properties (hazard assessment) as well as whether we will be able to safely use it in the product being

developed (risk assessment). With the wide-ranging customers that use our products in mind, and with reference to safety

reports from international organizations and standards in and outside Japan, we determine whether or not the material is

suitable for use in the product. 


Furthermore, in addition to health-related considerations, we similarly examine the material’s impact on the environment

after its use by consumers in line with the latest scientific appraisals. Based on these comprehensive considerations,

substances deemed to require caution are carefully documented and managed.


When existing data is insufficient to reach a determination, we perform safety tests using officially designated and other

objective methods of evaluation. Through such testing, we determine the limits within which the raw material can be used

safely, taking into account the way the product will be used. Finally, for raw materials deemed suitable for use, we establish

standards based on their applications (such as use in pharmaceuticals, food products, quasi-drugs, cosmetics or sundries).

Raw materials that meet these standards are used in product manufacturing.


As with the raw materials of the product contents, we use only materials that meet appropriate standards for product

packaging and containers.


Even after products are launched, we continue to analyze research data on the raw materials and ingredients used to

confirm that there are no issues with their continued use.


In some cases, small amounts of impurities arising from raw materials or manufacturing processes end up in products. Even

if such impurities present no health concern, Lion implements quality management at every stage, including raw material

purchasing and production, to reduce impurities as much as is feasible. One example of such efforts is Lion’s response to a

notice published by the Japanese government in 2012 about organic pigments that could have been unintentionally

contaminated with polychlorinated biphenyls (PCBs). Upon the notice’s publication, Lion moved quickly to confirm that

there were no safety issues with its products. Since then, in accordance with the government’s guidance, Lion has

purchased and used such raw materials produced using designated best available technologies (BATs). Through efforts like

these, we ensure that any impurities in our products are maintained at low levels that are safe for customers and the

environment.

Fragrance Policy

Safety of Products During Use

231 Lion Sustainability Website 2022

https://www.lion.co.jp/en/rd/basic/scent/fragrance-policy/


Giving due consideration to the various ways products may be used as well as product use by socially vulnerable customers,

we perform safety evaluations based on an approach of avoiding risks at the product design stage.


To this end, we use a checklist to determine whether the product design ensures safety in both “normal use” and “mistaken

use” cases. For “irregular use” cases, we assess whether risk reduction is possible and whether the risk is tolerable, and as

necessary clearly label the product with an explicit safety warning.

Scope of Safety Assurance

In addition, the quality verification meeting, which encompasses representatives of related departments, performs

assessments based on customer use scenarios in order to prevent harm related to product use and to prevent the omission

of items that should be checked for safety. 


If there is trouble with a product, we have an internal system in place, ready to promptly issue product recalls or otherwise

respond as needed.

Centralized Management of Data on Bodily Issues Experienced by Consumers

Businesses must swiftly collect and centrally manage information from customers about the bodily issues they experience

and quickly respond as appropriate.

Information on bodily issues from customers that have used Lion products is collected and centrally managed by the

Consumer Service Center. We have in place a framework for quickly and appropriately responding to such information,

including sharing the information received with multiple specialized departments and reporting it to top management.

Going forward, we will continue to educate staff involved in implementing responses about the importance of centralized

data management and to collect and manage such information.
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Approach to Responsible Product Representations

Basic Policy

In accordance with the , Lion complies with the

Pharmaceuticals and Medical Devices Act, Act against Unjustifiable Premiums and Misleading Representations, Health

Promotion Act and other related laws and regulations. Furthermore, Lion strives to consider customer perspectives in order

to make accurate and reasonable product representations (such as labels and advertising) that will not lead to

misunderstandings or negative customer experiences.

Lion Group Charter for Corporate Behavior and Behavioral Guidelines

To improve the quality of representations about all the products it sells (including food and pharmaceutical products), Lion

has clearly defined its basic approach to product representation and established a representation drafting manual,

comprising guidelines for preparing precise, appropriate product representations at each step of product development

under its Product Management System. These guidelines apply to all product packaging and presentation as well as the

wording and expressions used in instructions, pamphlets, sales handbooks, advertisements and other representations

(including those for samples).

In line with the guidelines for product representations, representations are subject to stringent checks by specialized staff

as well as external experts (attorneys, etc.), as needed. Through this system of thorough management, we advance the use

of representations that are clear and easily recognizable to customers.

Lion’s specialized representation checking staff strive to improve their expert abilities to ensure that they can make

decisions and offer advice about representation quality that accurately reflect the latest legal interpretations, governmental

tendencies and changes in society. To this end, they participate in lectures offered by governmental bodies and external

seminars and, as needed, consult with external experts and governmental authorities.

Product Representations in the OTC Drug* Business

The information displayed on pharmaceutical product labels is subject to the stipulations of the Pharmaceuticals and

Medical Devices Act (statutory labeling). The laws and regulations regarding fairness and appropriateness in pharmaceutical

product advertising include the Pharmaceuticals and Medical Devices Act and the Standards for Proper Advertisement of

Pharmaceuticals, etc., while industry self-regulations include the Japan Federation of Self-Medication Industries’ Guidelines

for the Proper Advertising of Over-the- Counter Medicines.

Pharmaceutical products serve to protect users’ lives and health. Advertisements for pharmaceutical products must

therefore serve not only as marketing tools, but as information sources that encourage customers to use products correctly.

Such advertisements must not encourage improper use, abuse or overuse due to insufficient caution.

Lion’s departments in charge of creating and checking product representations share pharmaceutical product information

templates for statutory labeling and an advertising check sheet based on the Standards for Fair Advertising Practices

concerning Pharmaceutical Products, etc., for advertisements. By ensuring that representations are created and managed

based on a common understanding of the regulations stipulated in the Pharmaceuticals and Medical Devices Act, we strive

to efficiently and accurately advance proper representations.

The Japan Federation of Self-Medication Industries has established an advertising screening committee, which evaluates

pharmaceutical product advertisements after their publication. Comprising third-party and over-the-counter (OTC) drug

manufacturer representatives, the committee works to ensure proper expressions in pharmaceutical product advertising

and enhance confidence in such advertising. Lion participates as a corporate member, contributing to efforts to ensure

proper OTC drug advertising.
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* OTC drugs: Pharmaceutical products that can be purchased at a pharmacy or drug store without a prescription. (Source: Japan Self-

Medication Industry)

Product Representations in the Food Product Business

The information displayed on food product labels is subject to the stipulations of the Food Labeling Act and the

government’s Food Labeling Standards (statutory labeling). In addition, laws and regulations regarding fairness and

appropriateness in the health food products  that Lion offers include the Act against Unjustifiable Premiums and

Misleading Representations and the Health Promotion Act, while regulations related to fair competition for such products

include the Code of Fair Competition Regarding the Labeling of Food for Specified Health Uses and its enforcement

regulations, and industry self-regulations include voluntary standards for the proper advertising of foods with function

claims .

*1

*2

Food products have three basic functions. The first and most important is nutrition (the primary function), the second is the

sensory and enjoyment function (the secondary function) and the third is contributing to biological regulation to help

maintain or improve health (the tertiary function). The food products that Lion sells are health food products that provide

this tertiary function. While these products are thought to provide a health effect, it is important to ensure that they are

properly marketed to avoid such misunderstandings as their being confused with pharmaceutical products or their effects

being exaggerated.

Lion uses food product information templates for statutory labeling and an advertising check sheet based on related laws

and regulations and voluntary industry rules for advertising. Furthermore, to ensure the provision of appropriate

information to customers, we include a check by external experts (attorneys, etc.) as a third-party perspective during the

food product advertising checking process.

The Japan Health and Nutrition Food Association, an industry organization, maintains a foods with function claims

advertisement committee and foods with function claims advertisement screening committee, with the aim of enhancing

the appropriateness of foods with function claims advertisements. The foods with function claims advertisement screening

committee, which comprises third-party and manufacturer representatives, screens advertisements after their publication.

Lion is a member of the foods with function claims advertisement committee, contributing to efforts to ensure appropriate

representations of foods with function claims. Furthermore, Lion participates as a member of the operating committee and

advertising study committee of the Foods for Specified Health Uses  Fair Trade Council, contributing to the prevention of

inappropriate representations and exaggerated advertisements for foods for specified health uses as well as ensuring fair

competition between businesses in the industry.

*3

*1 Health Food Products


The term “health food product” generally refers to any product that is claimed to be beneficial to health. In Japan, health food products

that are labeled as having certain functions based on standards of safety and effectiveness established by the national government are

classified as foods with health claims. There are three types of foods with health claims: foods with function claims, foods for specified

health uses, and foods with nutrient function claims.

*2 Foods with function claims are food products that display claims of functions for which, prior to sale, manufacturers must submit

scientifically based information on safety and functionality to the Director-General of the Consumer Affairs Agency. The manufacturers

themselves are responsible for ensuring the accuracy of such information.

*3 Foods for specified health uses


Foods for specified health uses are food products for which permission to display claims of health functions has been granted by the

Director-General of the Consumer Affairs Agency based on evaluations by the agency of the product’s safety and usefulness in maintaining

or improving health.
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Admonishment from the Consumer Affairs Agency Regarding Product Representations

Lion received an admonishment from the Consumer Affairs Agency regarding an advertisement for its product Tomato Su

Seikatsu Tomato Su Inryo that ran from September 15 to November 27, 2015 in the Nikkei Shimbun on the grounds that said

advertisement could be misunderstood by general consumers.

Lion takes this admonishment seriously. We have further reinforced advertisement submission management and are

steadily advancing measures to prevent recurrences of such issues.

Initiatives to Ensure Proper Use

Lion’s food products, particularly its processed food products in tablet form, are easy to consume and therefore present the

potential risk of excessive intake. By such means as displaying recommended intake amounts in large print on the front of

packages, Lion strives to provide clear labeling so that consumers can use its health food products appropriately.

Allergen Labeling

Lion requires its raw ingredient manufacturers and suppliers to provide information about their use of the seven ingredients

that under the Food Labeling Standards are required to be listed on food product labels as allergens, as well as the 21

ingredients recommended for such labeling. In particular, we carry out tests as appropriate to ensure appropriate labeling

regarding functional substances (used as ingredients in foods with function claims) and substances with specified uses

(used in foods for specified health uses).

Seven raw ingredients required to be listed as allergens: Eggs, milk, wheat, buckwheat, peanuts, shrimp and crab 21 raw

ingredients recommended to be listed as allergens: Apples, oranges, soy, sesame, etc.


Lion shares information about revisions to allergy labeling regulations and other such developments internally, mainly

through a food safety team.

Raising Awareness of Balanced Dietary Habits

Exercise, rest and a balanced diet are all important to maintaining and improving health. Japan’s Food Labeling Standards

require the packaging of foods with function claims, foods for specified health uses and foods with nutrient function

claims  to display text reminding users of the fundamental importance of dietary balance based on different food groups.

All of Lion’s food products, including its general health food products, carry this text to enhance awareness of healthy

dietary habits.

*4

*4 Foods with nutrient function claims


Foods with nutrient function claims are food products that display claims of nutrient functions established by the government, backed by

the manufacturer’s self-certification that said items contain certain amounts of nutrients that are believed to affect the body based on

scientific evidence (vitamins, etc.).
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Labeling in the Languages of the Places Where Products Are Sold

To ensure that customers can accurately understand the features of our products, our product labels, including usage

instructions and ingredient lists, are presented in the official languages of the places where they are sold.

KireiKirei Hand Soap labels

Thai Korean Chinese

Employee Education and Training

To ensure thorough compliance with laws and regulations related to product representations (the Pharmaceuticals and

Medical Devices Act, Act against Unjustifiable Premiums and Misleading Representations, Health Promotion Act, etc.), Lion

provides e-learning for all employees and lectures for employees in related divisions as part of its legal education initiatives.

OTC Drugs

Twice a year, Lion educates employees involved in the planning and sale of pharmaceutical and related products on product

safety. This education, based on the Ministerial Ordinance on Good Vigilance Practice for Drugs, Quasi-Drugs, Cosmetics,

and Medical Devices (the GVP Ordinance), teaches employees about the handling and correct use of safety information. Lion

uses specified procedures for education about product representations to promote proper promotional activities. The

education also covers related laws and regulations and appropriate product representations.

Health Food Products

Twice a year, Lion educates employees involved in the food product business on product representation regulations,

including those of the Health Promotion Act and Act against Unjustifiable Premiums and Misleading Representations.

Through such efforts we strive to ensure thorough legal compliance.

Participation in Pharmaceutical Product Safety Initiatives

Pharmaceutical Product Safety Activities

In Japan, under the Pharmaceuticals and Medical Devices Act, businesses must obtain a marketing license to manufacture

and sell pharmaceutical products and quasi-drugs. Per this law, businesses must conduct appropriate management and

supervision by establishing and properly operating systems of quality assurance and post-marketing safety control for such

products and appointing a general marketing director, quality assurance director and safety control director.

As a company that manufactures and sells pharmaceutical products, quasi-drugs, cosmetics and medical devices, Lion

complies with such legal requirements and operates an appropriate marketing framework. Lion has created a manual for

compliance with the GVP Ordinance for use in safety control. Safety control is carried out in accordance with this manual

and managed by the safety control director. Furthermore, the safety control director manages the safety control divisions,

and the general marketing director provides oversight to ensure proper operations and conducts post-marketing safety

control. The safety control divisions operate according to internal manuals, including implementing post-marketing safety
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measures for the products Lion sells, collecting and evaluating safety data about pharmaceutical and other products, and,

as needed, implementing safety measures.

Twice a year, the safety control divisions provide education and training to divisions that implement safety control to better

promote the proper use of pharmaceutical and other products.

Participation in Industry Groups

To further enhance the safety of the pharmaceutical products it sells, Lion has been a member of the Japan Self-Medication

Industry, an organization of OTC drug manufacturers, since 1978. As of April 2022, Itsuo Hama, the Chairman of Lion’s Board

of Directors, serves as a vice chair of said organization. The Japan Self-Medication Industry works to provide information

about the correct use of OTC drugs and examines all kinds of issues related to OTC drugs, for example, researching how to

make drug instructions easier to read and understand.

Lion’s safety control director regularly takes part in the organization’s committee meetings to gather the latest information

about pharmaceutical product safety for use in safety control.

In addition, to increase the safety of pharmaceutical products, Lion has been involved in creating shared guidelines for

preparing product instructions and warnings in multiple languages. These guidelines help companies meet the needs of

non-Japanese speakers by offering product inserts in English, Chinese and Korean.

In addition to the Japan Self-Medication Industry, in the area of pharmaceutical products, Lion is a member of the

Pharmaceutical Manufacturers’ Association of Tokyo, and in the areas of quasi-drugs and cosmetics, Lion participates in the

activities of the Japan Dentifrice Manufacturers’ Association (JDMA) and the Japan Cosmetic Industry Association. Through

such participation, Lion suggests research initiatives and measures related to regulations and conducts educational

programs for customers about correct product use with the aims of promoting the manufacturing and quality control of

pharmaceutical and other products as well as post-marketing safety management and correct product use.

Animal Testing Policy

The Lion Group adheres strictly to the international principles of the 3Rs for animal testing (Replacement, Reduction,

Refinement) and supports the philosophy of animal welfare.

We proactively work to thoroughly ensure the safety and enhance the functionality of our wide range of products and

services to better serve our customers. In developing cosmetics (including medicated cosmetics), we do not use animal

testing apart from exceptional circumstances in which it is required to ensure safety or satisfy legal requirements. Similarly,

in developing other products, we employ alternative methods as long as the accuracy and replicability of the scientific data

used as the basis for evaluating products are not negatively affected. When no alternative methods are available and we

must use animal testing, we strive to do so properly and in line with the principles of the 3Rs and the laws of relevant

countries.

Lion Corporation has long focused efforts on related research through participation in the Long-range Research Initiative of

the Japan Chemical Industry Association and the Japanese Society for Alternatives to Animal Experiments. We will continue

actively developing alternatives to animal testing and advancing business activities that contribute to both the health of our

customers and animal welfare.
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Initiatives to Respond to Our Customers

Ensuring Product Safety and Reliability

Sustainability Material Issues １０　Pursuing Customer Satisfaction and

Trust

Approach

So that we may leverage inquiries received from customers to develop new products and improve our products and

services, such inquiries are registered in a database operating under a strict personal information management system and

shared across the Company through an information sharing system that excludes personal information.

Items that are considered impactful to customer satisfaction and product use, and insights gleaned from contact with

customers are reported daily to top management and development related departments in the form of the VOC  Daily

Letter. Through such efforts, Lion works to improve customer support quality by gaining an understanding of the customer’s

perspective and by quickly considering and responding through improvement measures. In 2021, we sent out 241 VOC Daily

Letters.

*1

Customer feedback comes from a wide range of sources, including not only telephone calls and emails, but also SNSs  and

the like. An internal dedicated organization (The Consumer Service Center) interprets and analyzes such this feedback and

proactively disseminates information gleaned from it to the relevant departments.

*2

*1 VOC: Voice of Customers

*2 SNS: Social networking services (Facebook, Twitter, etc.)

Overview

More information about how our customer feedback is put to concrete use is available here [Japanese]
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Customer-Oriented Management Declaration

In the course of developing and providing products and services, Lion places the utmost priority on customer satisfaction.

At the same time, by implementing environmental conservation activities and further enhancing the 

system, we aim to ensure the high level of trustworthiness that stakeholders expect. Currently, government agencies,

consumer groups and business associations are working together to promote customer-oriented management initiatives at

companies. In January 2017, Lion voluntarily declared that it would proactively work toward customer-oriented

management, and we report progress on this front on our website and to the Consumer Affairs Agency.

corporate governance

More information about Lion’s customer-oriented management declaration is available here [Japanese]

Received an Award in the Good Practices of Consumer-Oriented Management Awards for the Second

Consecutive Year

Lion received the Minister of State’s Award in the Good Practices of Consumer-Oriented Management Awards in 2020, and in

2021, won the Selection Committee Chairman’s Award together with Kao Corporation. This award recognizes companies

that have made a consumer-oriented management declaration and implemented outstanding initiatives based on such

declarations.

Spurred on by this award, Lion will continue advancing consumer-oriented management and contribute to the realization of

a sustainable society.

News Release: Lion Receives the Minister of State’s Award in the Good Practices of Consumer-Oriented Management Aw
ards

News Release: Kao and Lion Awarded the New Selection Committee Chairman's Commendation in the Good Practices o
f Consumer-Oriented Management Awards

239 Lion Sustainability Website 2022

https://www.lion.co.jp/en/company/governance/#governance
https://www.lion.co.jp/ja/company/consumer-orientation/
https://lion-corp.s3.amazonaws.com/uploads/tmg_block_page_image/file/7493/20201221.pdf
https://lion-corp.s3.amazonaws.com/uploads/tmg_block_page_image/file/8025/20220331.pdf


Summary of Customer Inquiries in 2021

The Consumer Service Center receives an enormous volume of customer inquiries every year. In 2021, we received

approximately 85,000 inquiries (excluding those sent to direct-to-consumer sales divisions), 99% of the previous year’s

volume. By content, questions about product use, retail outlets that carry Lion products, safety and other topics accounted

for approximately 70% of all inquiries, while complaints and inquiries regarding problems and similar topics accounted for

around 30%. Among the inquiries, there was a rise in questions about vaccinations as well as hygiene products and

chemicals in connection with the COVID-19 pandemic.

Going forward, we will continue aiming to provide an environment that facilitates customer inquiries while responding to

inquires in a sincere and timely manner. Contact information for inquiries by phone or email is available on the 

 page of Lion’s website.

customer su

pport [Japanese]

A list of contact points by topic is available .here [Japanese]

Inquiries by Type (2021)
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Information Provision Leveraging Customer Feedback

The  page of Lion’s Japanese-language website offers answers and solutions to common

customer questions and problems as well as examples of products improved based on customer feedback, attracting

considerable customer traffic. In addition, to customers that contact us by mail, we send a living information newsletter that

includes content related to common customer questions and seasonal living tips, such as those from Lion’s Meisters of Daily

Life, as well as seasonal information from the Lidea website.

customer support [Japanese]

Going forward, we will continue to provide useful information to customers.

Customer support page on Lion’s website [Japanese].

Examples of products developed or improved based on customer feedback are available .here [Japanese]

Newsletter with useful seasonal information from our Lidea website sent to customers that inquire by mail
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Proactive Utilization of Employees

Lion strives to hire and develop the necessary human resources and foster an open and frank corporate culture in order to

create innovative products and services that provide a high level of value to customers.

Fostering a Corporate Culture that Leverages Customer Opinions

We are working to foster a corporate culture in which all employees think and act based on an understanding of the

customer’s perspective.

We hold events for newly appointed division managers and product development staff in which they listen to recordings of

customer inquiry calls or handle such calls themselves to experience hearing directly from customers. These events help

participants understand the importance of the Company’s contact points with customers and serve as an impetus to think

about customer perspectives in their work. Furthermore, we report the status of customer inquiries at regular meetings in

related departments and morning briefings at operating sites (offices, research institutes and plants) to share such

information internally.

Going forward, we will work to further enhance employee awareness in order to better provide products and services based

on customer perspectives.

Employees experience providing customer support over the phone

Leveraging an Understanding of Consumer Perspectives in Our Operations

We are working to foster a corporate culture in which all employees think and act based on an understanding of the

customer’s perspective. As part of our response to Japan’s severe demographic graying, we have a set of equipment that

simulates the physical conditions of old age on hand at all times at the Consumer Service Center. By listening to feedback

from our senior customers and wearing the simulation equipment while looking at product labels or holding product

containers, we strive to deepen our customer insight and foster consideration and understanding of seniors and all

customers among our human resources. These insights and considerations are put to use in product development,

customer support and communications. 


We are expanding the range of these efforts to include not only staff involved in product development, but the

communicators that staff our phone lines and the Meister of Daily Life engaged in communication efforts.

242 Lion Sustainability Website 2022



Meisters of Daily Life using equipment that simulates old age

Initiatives to Provide Support that Satisfies Customers

We hold phone service training in which  phone operators learn the skills to quickly and

accurately understand and respond to the issues that customers seeking support have as well as a broad knowledge of Lion

products and related topics. Specifically, we offer training in which operators discuss a wide range of case studies to

mutually reinforce their skills, study groups focused on the health and living issues behind products, and training in

pronunciation and word choice to make themselves easier for customers to understand over the phone in order to enhance

communication.

customer support [Japanese]

We have the results of these activities evaluated by a third party and strive to provide service that will better satisfy

customers. In addition, we have launched two systems that enable us to resolve customers’ problems 24/7, 365 days a year:

a product retail distributor search service (February 2021) and a chatbot system (April 2021).

Further Enhancing Quality and Customer Satisfaction

Lion monitors its corporate brand penetration with the help of a market research company. The survey shown below

examines satisfaction after using Lion products and services over time (for the purposes of the study, Lion product users are

male and female general consumers over the age of 16). We will continue to gather objective data on customer opinions in

order to provide high-quality products and services.

Corporate Brand Penetration

2016 2017 2018 2019 2020 2021

Customers who reported a satisfaction level 697 681 706 715 727 -

Satisfaction level (%) 68.4 67.8 68.1 67.8 71.4 -

Data from “Brand Strategy Survey,” Nikkei Research Inc.

Customer Support Initiatives at Lion Corporation (Korea)

We maintain mechanisms for responding to customer opinions via customer support hotlines and
marketing divisions at our

overseas Group companies, as well.

Since 2004, Lion Corporation (Korea) has responded to customer opinions and requests in accordance with its customer

inquiry response regulations via a customer support division. Quarterly reports on customer inquiries are made to

management, and important requests are reported to management immediately.
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Reinforcing the Provision of Information to Customers

Ensuring Product Safety and
Reliability

Providing Useful Information for Daily Living and Promoting Educational

Activities

Lion actively engages in communication with consumers with the aim of expanding our creation and dissemination of

information that contributes to healthy and comfortable living.

* Specialists who research and provide information useful for comfortable, healthy living
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To help consumers easily and enjoyably understand Lion’s sustainability initiatives,

Lion has created a booklet titled “Foundation of Daily Life: In Numbers” (in Japanese).

The booklet uses numbers to illustrate a variety of social issues closely related to daily

living and highlights the ways that Lion is working to help solve these issues through

products, educational activities and communications.


The booklet is distributed at events related to health, cleanliness and the environment,

where Lion comes into direct contact with consumers.
[Japanese]

Initiatives of the Meisters of Daily Life

Lion’s Meisters of Daily Life, career researchers with specialist expertise, are conducting the following activities in the fields

of oral care, healthcare, hygiene, laundry and living care. Meisters of Daily Life research useful lifestyle information to make

everyday life healthy and comfortable and share colorful living ideas through various media and events.

Communication with Customers through Workshops

Cleanliness and hygiene classes
for companies 

(April 5, 2021)

Cleaning seminar at a
supermarket culture class 


(May 18, 2021)

Kaji x Kaji Happy Share LION and Yokohama City co-hosted a housework sharing seminar (October 23, 2021)

Communication with Customers Using the “Lidea” Lifestyle Information Website

Lidea is a lifestyle information website aimed at inspiring curiosity about living habits and

helping users cherish each day by providing content about Lion products, the technologies

behind them, and approaches to daily living. The site provides accurate information that is

useful for consumers’ daily living, presented mainly by the Meisters of Daily Life, lifestyle

information specialists.


Going forward, Lion will continue to provide information useful for daily living through

Lidea and use the information accumulated through Lidea to deepen diverse forms of

communication with customers.

Lidea [Japanes

e] https://lidea.t

oday/

Sustainability Communication Booklet
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Across Japan, Lion provides everyday household goods, such as detergents,

toothpastes, toothbrushes, shampoos and household cleaners. We believe it is our

mission to provide such products as well as clear information about them to all

customers.

In collaboration with Dai Nippon Printing Co., Ltd., Lion issues the Sawatte Wakaru

Tooth Brushing Book, a health guidebook incorporating universal design with tactile

diagrams for the visually impaired.

The page below highlights products developed incorporating a barrier-free perspective

and products that visually impaired customers have commented are convenient based

on their actual usage experience.

The page below provides a timeline of Lion’s initiatives aimed at addressing the needs

of the visually impaired.

Media for the Visually Impaired

Lion uses a variety of media to provide information for the visually impaired.

The Roots of Our Information Provision

The Roots of Our Information Provision [Japanese]

Sawatte Wakaru Tooth Brushing Book

Sawatte Wakaru Tooth Brushing Book [Japanese]

Making Products Barrier Free

Making Products Barrier Free [Japanese]

Timeline of Initiatives

Timeline of Initiatives [Japanese]
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Together with Supply Chains

Together with supply Chains

Sustainability Material Issues ９　Building Responsible Supply Chain

Management

Basic Approach

The Lion Group regards the creation of responsible supply chain management through reinforced coordination with

materials manufacturers and production contractors as a key issue in its supply chain initiatives. To reduce the negative

environmental and social impacts of business activities and advance sustainable mutual business development, we must

work with suppliers to evolve our sustainably initiatives based on our . These principles clearly lay

out Lion’s policy of considering legal compliance, environmental conservation and respect for human rights when selecting

suppliers.


Furthermore, Lion recognizes the importance of promoting the sustainable procurement of palm oil, a key plant-based raw

material for the Company, and is advancing initiatives to that end.

Procurement Principles

Instituting the LION Anti-Bribery Principles

The Lion Group established the  in January 2019 in light of developments around the world

related to strengthening legal regulations against acts of bribery and corruption.


Going forward, we will continue working to ensure that our business activities are fully compliant with the laws and

regulations of the countries and regions in which we do business.

LION Anti-Bribery Principles

Overview and Implementation Framework
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Initiatives

Promoting Sustainability with Materials

Manufacturers and Production Contractors

Aiming for Sustainable Raw Material

Procurement
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Promoting Sustainability with Materials Manufacturers and

Production Contractors

Together with Supply Chains

Self-Checks Based on the Lion Group Supplier CSR Guidelines*1

To advance responsible procurement activities, each year the Lion Group asks that the materials manufacturers and

production contractors it works with implement self-checks based on the Lion Group Supplier CSR Guidelines . In this

way, we are promoting the creation of frameworks throughout the supply chain to avoid risk related to human rights, labor

practices, the environment, fair operating practices, consumer issues and compliance.

Since 2014, we have moved the self-checks entirely online, enabling suppliers to respond more efficiently. We also provide

suppliers with feedback based on the self-check results. The result of these efforts is a system that continuously advances

CSR procurement. We aim for a 100% response rate every year.

In 2018, Lion Corporation (Korea) requested self-checks from its 162 business partners, achieving a response rate of 75.3%.

In 2021, continuing from 2020, Lion Daily Necessities Chemicals (Qingdao) Co., Ltd., requested self-checks from its 49

suppliers (of which, 9 were also covered by Lion’s self-check request), achieving a response rate of 100%.

In 2021, self-checks  were also conducted by 75 trading partners of Lion Engineering Co., domestic Group company.*2

We will continue to promote sustainability initiatives with our business partners.

*1 The Lion Group Supplier CSR Guidelines comprise 21 guidelines under the five categories (Human Rights/Labor Practices, The

Environment, Fair Operating Practices, Consumer Issues, Compliance)

Lion Group Supplier CSR Guidelines and Glossary (English)

Lion Group Supplier CSR Guidelines and Glossary (Japanese) 

Lion Group Supplier CSR Guidelines and Glossary(Japanese) (Lion Engineering Co. Ltd. version)

Lion Group Supplier CSR Guidelines and Glossary (Chinese)

Lion Group Supplier CSR Guidelines and Glossary (Korean)

*2 Lion Engineering Co., Ltd.'s version of the self-check includes the addition of “Confrontation with antisocial entities: Cut off relations with

antisocial entities and reject any unreasonable demands” to item 21.
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Timeline of Sustainable and Responsible Procurement Initiatives

2005 Instituted the Basic Policy Regarding Purchasing and implemented appropriate

procurement of raw materials and products.

2008

2013

2014 Introduced an online CSR self-check system.

2018 Lion Corporation (Korea) requested self-checks from its business partners, expanding

the number of countries in which the Group implements self-checks.

2019

2020 Overseas Group company Lion Daily Necessities Chemicals (Qingdao) Co., Ltd.

requested self-checks from itssuppliers.

2021 Domestic Group company Lion Engineering Co., Ltd. requested self-checks from its

suppliers

Established the , which clarify our social and environmental

considerations. Conducted a questionnaire survey for domestic and overseas raw

material manufacturers and production contractors about their corporate activities

regarding legal compliance, product service quality and safety, environmental

considerations, labor practices and human rights, and fair trade.

Procurement Principles

Amended the  and clarified our stance of considering legal

compliance, environmental conservation and respect for human rights when selecting

business partners. Instituted the Lion Group Supplier CSR Guidelines , which specify

the sustainability initiatives we expect from raw material manufacturers and production

contractors and asked our business partners to conduct self-checks of their

sustainability initiatives.

Procurement Principles

Established the  and  to clarify

our stance on initiatives for sustainable and responsible procurement.

LION Human Rights Policy LION Anti-Bribery Principles

Established the  to advance initiatives aimed

at the sustainable procurement of palm oil derivatives and pulp and paper products,

which are key raw materials for the Lion Group.

Sustainable Material Procurement Policy

Took part in the Supplier Ethical Data Exchange (Sedex)—headquartered in the United
Kingdom—in order to further reduce social and environmental risk in purchasing.

The Lion Group does business with suppliers who have implemented self-checks based on the Lion Group Supplier CSR Guid

elines .
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PDCA Cycle for Supplier Sustainability Self-Checks

In order to ensure that our suppliers understand the importance of addressing sustainability-related issues, we include a

section explaining the situation surrounding sustainability in our self-check request form. The self-check employs a three-

step checking standard for each initiative and a detailed glossary.

Supplier Sustainability Self-Check Results (2021)

Number of Suppliers Evaluated and Response Rate (Target: 100% every year)

Suppliers Response Rate

2017 625 99%

2018 610 98%

2019 585 99%

2020 574 100%

2021 502 100%
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Results Summary

The response rate in 2021 was 100%, and the average score, on a scale of 1 to 3 points, was 2.70, confirming that
sustainability measures are being implemented throughout the supply chain.

There were no suppliers that did not respond.

Key Suppliers

The Lion Group considers suppliers from whom it purchases substantial amounts of raw materials and suppliers that cannot

be readily replaced to be key suppliers. We monitor the sustainability initiatives of key suppliers on an ongoing basis.

Specifically, we define key suppliers as those that provide 80% or more (on a purchase price basis) of a given material used

by the Lion Group and suppliers that are necessary to the Lion Group’s ability to stably supply products to the market.

Key Suppliers

Number of key suppliers

Portion of all primary

suppliers that are key

suppliers

Portion of purchasing that

is from key suppliers

(monetary basis, among

all primary suppliers)

2017 90 14.4% 80%

2018 90 14.8% 87%

2019 90 15.4% 80%

2020 90 15.7% 89%

2021 90 17.9% 89%

High-Risk Suppliers

After receiving the self-checks, the Lion Group confirms whether or not suppliers are meeting the standards it has set for its

key sustainability items. Suppliers with low scores are designated as high-risk suppliers.

Selecting New Suppliers

Before doing business with a new supplier, Lion requires the company to perform a self-check based on the Lion Group Sup

plier CSR Guidelines  to confirm that the company meets the standards it has set for its key sustainability items.
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Headquartered in the United Kingdom, Sedex is a not-for-profit organization that

provides the world’s largest platform for managing and sharing ethical supply chain

data, with the aim of establishing ethical and responsible business practices in global

supply chains. The Lion Group joined Sedex as an AB member at the end of 2019 in

order to further reduce social and environmental risk in its purchasing. We encourage

our suppliers to join Sedex to reduce the burden of self-checks and request that they

use the platform provided by Sedex to submit their annual self-check responses. Of

Lion’s 90 key suppliers, 14 are using the Sedex platform (as of December 31, 2021).

Going forward, we will continue to reinforce and enhance supplier management and

risk management.

Joined Sedex, the Supplier Ethical Data Exchange

Employee Training on Sustainable Procurement

Lion provides sustainable procurement training to every purchasing department employee who is involved in buying. We

also hold study groups to help employees obtain certification under the Certified Procurement Professional (CPP) system

offered by the Japan Management Association.* Participants not only learn buying operation management and gain

practical knowledge, they learn about the importance of procurement that takes into account the environment, ethics,

safety and hygiene, human rights and other such factors as well as about working with suppliers.

When selecting suppliers and setting pricing and other terms, we always enter into agreements through negotiations rooted

in fairness and transparency. We thoroughly enforce compliance with the Act against Delay in Payment of Subcontract

Proceeds, Etc. to Subcontractors through such means as training for Purchasing Headquarters employees.

In response to growing calls for CSR procurement, going forward, we will advance human resource development, including

proactively sending employees to seminars related to purchasing and procurement.

* CPP: A qualification for persons involved in corporate purchasing and procurement indicating that the holder has acquired specialized

knowledge in the field of purchasing and procurement.

CPP qualification website [Japanese]
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The Raw Material Behind Palm Oil: Oil Palms

Aiming for Sustainable Raw Material Procurement

Together with Supply Chains

Sustainability Material Issues ９　Building Responsible Supply Chain

Management

Approach

The Lion Group aims to contribute to the achievement of the Sustainable Development Goals (SDGs), a set of shared

worldwide goals for 2030. However, palm oil derivatives and pulp and paper products, which are key raw materials in the

Lion Group's products, present risks related to raw material procurement to sustainable development in terms of human

rights, labor issues and environmental issues. To address these risks, we have established the 

. Based on this policy, we are advancing initiatives aimed at the sustainable procurement of palm oil derivatives

and pulp and paper products.

Sustainable Material Procure

ment Policy

Sustainable Palm Oil Procurement

The Lion Group is proactively advancing the utilization of plant-derived materials that are carbon neutral and non-

depletable. Among the plant-derived materials that Lion uses are derivatives of palm oil—the world’s leading vegetable oil

in terms of production volume. Palm oil is produced in principally Malaysia and Indonesia.

Palm oil production is increasing year by year, partly because oil palms (the source of palm oil) are highly productive and

can be harvested throughout the year. However, with the rapid expansion of production, a number of issues have arisen in

producing regions, such as the destruction of tropical rainforests and wildlife habitats as land is cleared for the

development of new plantations. Furthermore, improper farming operations involving a wide range of human rights and

labor abuses that reflect a lack of social justice have been identified. These include poor labor conditions with inadequate

consideration given to health and safety, low wages, improper treatment of immigrant workers and the use of child labor.

Since 2006, Lion has been a member of the “ ,*” which works toward the

resolution of such issues. In 2012, the Oleochemical Production Site of Lion Chemical Co., Ltd., a domestic affiliate that

procures palm oil from Malaysia and Indonesia, passed the RSPO’s supply chain certification system inspection and was

certified as a plant that may handle RSPO-certified palm oils. Accordingly, Lion Group started procuring RSPO-certified palm

oils from 2012. The Lion Chemical Corporation Fine Chemical Production Site received RSPO supply chain certification in

March 2020, and Lion Corporation and all its plants (the Chiba Plant, Odawara Plant, Osaka Plant and Akashi Plant) were

certified in August 2020. Moreover, the Lion Specialty Chemicals Co., Ltd. were certified in June 2022.

Roundtable on Sustainable Palm Oil (RSPO)

The Lion Group’s aim for the end of 2030 was to ensure RSPO certification for all the palm oil derivatives it uses. As of the

end of 2021, Lion had switched to RSPO-certified products for 93% of its key raw materials.
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Furthermore, regarding the palm oil derivative used in its consumer products, the Group’s aim is to purchase only oil that

can be traced to sustainability-conscious mills. To ensure traceability, the Group discloses a mill list detailing the key

materials procured from its primary suppliers.

mill list

Going forward, we will continue to work to procure sustainable palm oil.

Targets:

For all palm oil, palm kernel oil and their derivatives used in the domestic Lion Group’s consumer products to

meet the sustainability standards of third-party institutions by the end of 2030.

* 


The Roundtable on Sustainable Palm Oil (RSPO) believes that for palm oil production to be sustainable, it must not only be compliant with

relevant laws and regulations, but economically sustainable, environmentally appropriate and socially beneficial. These requirements are

laid out concretely in the RSPO Principles and Criteria. Only palm oil produced in accordance with these seven principles and 40 criteria can

be RSPO-certified.

The Roundtable on Sustainable Palm Oil

RSPO Supply Chain Verification
certificates of the Lion Chemical

Co., Ltd. Oleochemical
Production Site and Fine
Chemical Production Site

RSPO Supply Chain Verification
certificate of Lion Corporation

and all its directly owned plants

RSPO Supply Chain Verification
ertificate of the Lion Specialty

Chemicals Co., Ltd.

Sustainable Pulp and Paper Procurement

Pulp and paper are used in the manufacture of the Lion Group’s product packaging, booklets and pamphlets as well as in

the copy paper and other office supplies the Company purchases. In order to better protect biodiversity in the procurement

of these materials, based on the , we are advancing the procurement of third party-

certified paper products. As of the end of 2021, 98% (by weight) of such products procured from domestic manufacturers

was third-party certified, and 65% (SKU) of packaging materials for major products was third-party certified. In addition, we

have identified the country of harvest’s administrative divisions (states, provinces, etc.) for 100% of the woodchips and pulp

used in our product packaging.

Sustainable Material Procurement Policy

Target:

For all pulp, paper and woodchips used in the domestic Lion Group’s consumer products to meet the

sustainability standards of third-party institutions or be sourced from recycled materials by the end of 2030.
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Participating purchasing staff of

each company at the online meeting

Participation in External Supply Chain Initiatives

Lion has been a member of the , an international initiative, since 2006.

Furthermore, since 2012, Lion has taken part in the Supply Chain Subcommittee of the Global Compact Network Japan,

contributing to the preparation of various publications, such as an introductory text on CSR procurement.

Roundtable on Sustainable Palm Oil (RSPO)

Roundtable on Sustainab
le Palm Oil (RSPO)

Japan Sustainable Palm O
il Network (JaSPON) [Japa
nese]

United Nations Global Co
mpact (UNGC)

Holding the 9th Regional Purchasing Manager Meeting

The Lion Group holds the Regional Purchasing Manager meeting annually with the

goals of reducing costs at the overall Group level and reinforcing communication

between the purchasing staff of participating companies by fostering personal

connections.

In 2021, the conference was held online in September, with participation from six

countries including Japan. At the conference, the 11th of its kind, representatives from

each company reported on their ESG initiatives, challenges facing Purchasing

Departments with the COVID-19 pandemic, cost reduction efforts and other issues, and

shared information. We will continue to support the purchasing activities of each

company to strengthen the purchasing power of the entire Group.

Participating Overseas Group Companies

Lion Corporation (Thailand) Ltd.

Southern Lion Sdn. Bhd.

PT. Lion Wings

Lion Corporation (Korea)

Lion Daily Necessities Chemicals (Qingdao) Co., Ltd.
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Green Purchasing

The second item of Lion’s  states that Lion shall “Rationally select business partners not only on the

basis of quality, cost and timely delivery, but also regulatory compliance, environmental protection, labor, and human

rights, to fulfill our responsibility to customers and to create a sustainable, healthy society.” In line with this principle, we

promote environmentally friendly green purchasing on a Company-wide basis.

Procurement Principles

We utilize an ordering system for employees’ office supplies that helps ensure that such supplies are environmentally

friendly products. Through such efforts, we are carrying out our commitment to green purchasing.

Transition to Biomass Inks for Product Packaging

Products with reduced environmental impact are required if we are to minimize environmental problems such as marine

plastic pollution and global warming. With this aim in mind, Lion has started using biomass inks* made from plant-based

raw materials for some of the color inks used in product packaging (pouches, shrink films, attention seals, labels, etc.).

* Inks designed with biomass-derived raw materials as a portion of the resin component and comprising more than 10% plant-based

ingredients in the ink film once dry.
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Together with Employees

Together with Employees

Sustainability Material Issues ３〜７

Basic Approach

One of the growth strategies of Lion’s Vision2030 is “Generate dynamism to realize innovative change.” Under this strategy,

we aim to have all employees spurring on each another in their respective growth processes and operating as autonomous

individuals in order to generate waves of innovative change; that is, dynamism, across the organization as a whole. To do so,

we are promoting corporate branding based on understanding of and resonance with our purpose—make a difference in

everyday lives by redesigning habits: ReDesign—to help employees feel real value in working for Lion, thus improving

employee engagement. Furthermore, in addition to our efforts to create employee-friendly workplaces from the perspective

of human resource development—in everything from hiring to training, compensation and the fostering of healthy habits—

we also aim to increase productivity and create new value by instilling a sense of professional fulfillment in every employee.

Through further advancement of corporate branding and LION Professional Fulfillment Reforms*, we are helping employees

fully display their diverse capabilities to form a collective of human resources that will embody our purpose. In this way, we

will continue to transform for sustainable growth.

* Initiatives to increase the professional fulfillment of each and every employee, develop personnel who generate new value and improve

labor productivity.

Overview

We are advancing a variety of initiatives rooted in the common approach of activating individuals and organizations.


In addition to efforts to enable diverse human resources to succeed, promote diverse work styles and develop independent

human resources, we aim to realize better workplace environments by maintaining and enhancing labor-management

relations, health and safety (Figure 1).


Furthermore, via the Lion Professional Fulfillment Reforms, we are offering a wide range of options and opportunities for

employees based on four overarching themes aimed at making maximum use of diverse talent. By doing so, we are working

to create environments that allow employees to utilize their own strengths, find the work styles that best suit them and

better coordinate with others (Figure 2).

Figure 1. Initiatives to Activate Individuals and Organizations
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Figure 2. Lion Professional Fulfillment Reform Framework

Initiatives

Developing Human Resources Promoting Work-Life Enrichment

Promoting Diversity and Inclusion Improving Employee Health

Enhancing the Occupational Safety

Management System

Labor-Management Relations
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Developing Human Resources

Together with Employees

Sustainability Material Issues 5　Developing Human Resources

Approach Lion’s Ideal Human Resources

Human Resource Development through Support for Autonomous Learning Systems

Approach

The Lion Group strives to foster habits that allow employees to feel secure and take on challenges so that they can

autonomously exercise their abilities to the fullest. By doing so, we aim to develop human resources who generate

innovative dynamism.

To encourage the growth mindset* necessary for autonomous growth, we provide a program that promotes self-

understanding as well as career design support aimed at helping each employee develop a career vision. Furthermore, we

offer ongoing e-learning that employees can use for autonomous study aimed at achieving their particular vision and a

variety of group discussion programs. Through these and other means, we provide wide-ranging support to suit each

individual.

Furthermore, the entire Company works to maintain a culture that promotes employee growth. By enhancing the

relationships between supervisors and their subordinates, we are working to foster a high level of psychological safety at all

workplaces.

Furthermore, enhancing the creativity of each and every employee will be key to creating the new value that is essential to

realize the management vision. To this end, we are taking a two-pronged approach comprising supporting the development

of diverse talents and providing opportunities to utilize such diverse talents.

We provide support for human resource development in which employees grow by autonomously acquiring knowledge and

experience in order to realize the careers they have designed for themselves and thus make maximum use of their diverse

talents.

Overview

* The belief that one’s talents and abilities can be developed through experience and effort
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Lion’s Ideal Human Resources

Individuals who proactively think and take action regarding their careers, work and work styled and engage in their work
productively

Human Resource Development System that Support Autonomous Learning

By implementing the following four policies, we will develop human resources who proactively learn and act. In this way, we

will generate personnel-based dynamism.

Enhancing leader development programs1.

Building new educational frameworks to develop human resources with the ability to proactively absorb wide-ranging
insights and take action

2.

Promoting mindset development at career turning points, such as upon hiring or promotion3.

Linking department-level knowledge and skills acquisition programs with headquarters-led programs to further develop
expertise in specific work areas

4.

Framework of the Lion Professional Fulfillment Reforms

Multifaceted Evaluations of Ability

One of the four overarching themes of the Lion Professional Fulfillment Reforms is Work Management. As a measure in this

area, we carry out multifaceted evaluations of ability, which provide an impetus for employees to autonomously grow and

work in ways that better suit them.

Once a year, employees and their colleagues evaluate their behavioral characteristics and receive feedback from their

supervisors. This initiative, adopted from fiscal 2021, helps spur self-directed, autonomous growth.

261 Lion Sustainability Website 2022



Since 2019, to adapt to changing modes of learning while creating new learning

opportunities, we shifted from conventional level-specific training to a more self-

directed mode of learning via Lion Career Village (LCV), our platform for learning. LCV

offers programs divided into e-learning (mainly video content) and small group

discussions. Users can access and learn from approximately 4,000 units of online

content and discussion-style programs encompassing knowledge from within the

Group and outside.


Going forward, to help employees gain knowledge that will further expand the breadth

and depth of their work and with an eye to accelerating institutional learning, we will

create environments that enable them to teach one another and share what they have

learned.

Lion Career Village (LCV)

Enhancing Lion Career Village (LCV)

Going forward, we will continue to improve work environments that promote ambition and creation to help all employees

advance their careers in an effort to reinforce front-line capabilities.

Career Planning Support

Lion’s career design support hotline offers consultations about employees’ careers and provides information from inside

and outside the Company to support employees in realizing career autonomy in the form of advancing their own careers

based on their own aspirations and actions.

Career design interview with a career consultant
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One of the four overarching themes of the Lion Professional Fulfillment Reforms is

Strengthening Relationships. The Lion Group is implementing Relationship

Enhancement Program for Group Management aimed at strengthening relationships

among employees.* Targeting all 600 officer-level Group employees, the program seeks

to redefine their relationships with their workplace colleagues. With 100 individuals

participating in every six-month term, the program will run for a total of six terms

(three years). To realize professional fulfillment, strengthening relationships among

employees—the foundation of professional fulfillment—is absolutely essential.

Accordingly, with a focus on psychological safety, the program aims to encompass

everyone in the Group, including management.

Participating in the program online

Lion is carrying out ReDesign Activities, a Company-wide initiative, in accordance with

the idea that it is necessary to engage in action that creates dynamism for personnel,

organizations and management based on earnest discussion between employees and

management about essential issues that could alter Lion’s corporate behavior.

As part of ReDesign Activities, Lion launched the ReDesign FORUM in 2018 with the

aims of directly conveying to management the passionate desire of employees to bring

change to the Company and of rapidly implementing their proposals.

From 2011 to 2019, Lion’s career counseling desk helped employees proactively enhance their own career path. Focused on

Lion employees, the desk accepted consultations via phone or email, and provided opportunities for face-to-face career

consultations to help employees gain new insights by soliciting employee participation. A cumulative total of 819 employees

used the system (as of the end of 2019). Annual surveys of its users found a high level of satisfaction regarding their

consultations and positive changes in their mindsets and actions. In 2020, we completely revamped the career counseling

desk and launched what we call Career Design Support, which is aimed at supporting conscious autonomy that will enable

employees to advance their careers themselves based on their own aspirations and actions. The desk offers career

consultations and disseminates information in and outside the Company, helping employees design their careers and

rediscover their own potential.

We also hold career design seminars by age group. For young people in their 20s and 30s, the seminars provide an

opportunity to gain insight into career development in response to changes in society and the environment. For those in

their 40s and 50s, the seminars provide a place to take stock of their careers to date and consider future careers that make

use of their personal characteristics, including their experiences, values and strengths. In total, 789 people participated in

the seminars in 2020 and 2021.

Strengthening Relationships

* The program is being implemented in an online format for all Group officer-level employees of the Lion Group working at domestic offices.

ReDesign FORUM
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Overview of Activities

The ReDesign FORUM brings together employees from a wide range of divisions.

Participants form teams to work on specific themes and explore issues related to each. They then work to find solutions to

these issues by, for example, implementing experimental measures and meeting with related departments, external experts

and other companies. The teams brush up their proposals through direct dialogue with management before making their

final reports, at which point management decides whether or not their proposals can be implemented.

Management has examined the feasibility of the measures proposed by the teams in each of the ReDesign FORUM’s three

years. A variety of these have been put into practice and taken root within the Company.

Participants have commented that the ReDesign FORUM gave them a chance to directly convey their passion and ideas to

management and see them realized. They also noted that participating increased their affection for Lion and gave them a

greater sense of professional fulfillment in their work. As these comments demonstrate, this initiative is both creating

opportunities to change Lion’s corporate activities and helping to increase employees’ professional fulfillment.

Particip

ants
Themes Measures implemented

First term

(2018)
95

・Work style reforms for maximizing new

value creation


・Operational reforms for maximizing the

speed of business


・Maximizing the use and development of

human resources

Measures based on the themes at left are

being implemented as part of Company-

wide initiatives, such as the Lion

Professional Fulfillment Reforms

Second term


(2019)
35

・Expand and Evolve Our Business Domains

through New Value Creation


・Accelerate Growth in Overseas Businesses

through Glocalization


・Reinforce Our Management Base through

Business Structure Reform

Self-led LION ACADEMIA activities and

other measures aimed at transforming

corporate culture are being implemented

Third term


(2020)
26

・Accelerating and Refining the Value Chain


・Informing Organizational Action with Data


・Reorienting to Promote Company-Wide

Internationalization and Form a United

Team

Measures are being implemented to break

down barriers between employees in Japan

and overseas, such as the internal side-

work system, which enables participants to

get more experience in international

operations
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Under the theme of going beyond conventional healthcare wisdom, we launched NOIL,

a program for selecting and implementing new business ideas in 2019, with the aim of

continuously creating businesses that offer new value.


Held every year, the program has run three times thus far, each year collecting ideas

based on diverse perspectives from among employees in not only the R&D Division and

Marketing Division, but divisions across the Company, including sales divisions and the

Production and Logistics Headquarters. The applicants examine issues faced by society

and consumers and, on their own, come up with ideas aimed at resolving them that

they turn into business proposals. To commercialize the ideas for new products and

services that management and outside experts select as promising, the employees

who submitted the ideas that are chosen are transferred to the Business Development

Center, where they take a central role in building their new businesses.

NOIL

Overall Scheme of the NOIL Program

Commercialized Business: Gokinjo Cheftomo

The experience of independently coming up with the solution to a

problem I had in my own daily life was the impetus for my applying to

NOIL. I wanted to share my solution with others and spread the joy it

brought. I also wanted to work on solving consumers’ problems from a

wider perspective that transcends the boundaries of the areas I had

worked in previously. Bringing together underutilized resources and

consumers’ real desires, I started to work toward commercialization

after my idea was selected through the NOIL new value creation program

in December 2019.

From there, we went through about a year of commercialization study and testing, culminating in the launch of

Gokinjo Cheftomo, a service for reserving dinner take out. Gokinjo Cheftomo is a service by which users can

reserve dinner take out via an app for the days they need it on a weekly basis. In addition to reducing the

burden of housework, Gokinjo Cheftomo fosters the added value of healthy eating habits and community

connection, differentiating it from existing delivery services. The service has been well received by both users

and participating restaurants, and the numbers of both are expanding. Going forward, we will work to grow

Gokinjo Cheftomo into a business that contributes to the formation of new housework habits and value.

Gokinjo Cheftomo [Japanese]
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Commercialized Business: Kyuzituhack

I worked in sales for eight years after joining Lion, but I decided to apply

to the NOIL program because I wanted to create a business based on my

own ideas in order to offer something exciting to the world. I proposed a

service, Day Off Hack! to help customers mix up their stale regular

routines. My idea was selected for development through NOIL in

December 2019.

We established Kyuzituhack Co., Ltd. with venture capital funding, and I was appointed its president. I had my

hands more than full, what with establishing the company, running it as president and developing its business.

First, we developed Day Off Hack! (released October 2020), a service that connects users with interesting things

to do outside the home. Then, in response to growing demand driven by the COVID-19 pandemic for home-

based alternatives, we released At-Home Hack!, a service that delivers kits that provide fun, unexpected

experiences that can be enjoyed at home (released March 2021).

Since their release, the services have been well received, with more than 40,000 registered users. Through

services that offer encounters with new things you wouldn’t think to seek out yourself, I hope we can offer new

living habits and value in a fun and enjoyable way.

Kyuzituhack [Japanese]

Marketing Study Program

The Marketing Study Program has been implemented continuously in the Marketing Division since 2014. This program offers

opportunities for the systematic study of such topics as practical marketing theory and planning design based on consumer

insights and competitive strategies. The program also serves to develop marketing personnel in accordance with individual

career paths.

Global Personnel Development Program

The Global Personnel DevelopmentProgram was launched in 2021 to further expand Lion’s overseas business in Asia. The

program’s training curriculum encompasses problem solving, understanding cultural differences and learning foreign

languages as well as visits to overseas locations. Through the program, we are developing globally capable human

resources who can excel across Asia, including Japan, based on outstanding expertise.
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Systems

Side Job System

In 2020, we introduced a side job system (in which employees can either devise their own side job or choose from a number

of options) to create opportunities for employees acting with deliberate autonomy to gain knowledge and experience.

Pursuing a side job can be an opportunity for employees to expand their own potential and take a fresh look at their own

abilities. As such, we are both granting employees permission to work side jobs outside the Group and recruiting outside

talent to work side jobs at Lion. By gaining experience outside the Company, employees can grow and evolve while

expanding the breadth of their career and career options. Furthermore, we aim to leverage the external knowledge and

connections that employees build through their side jobs to help create new value.

Expected Benefits

Employees will build relationships outside the Group and broaden their horizons externally, enabling them to expand the
breadth of their careers and grow as individuals. They will then be able to apply the experiences gained to their work at
Lion.

Lion will gain skills, knowledge and experience that it lacks internally.

Handpicked Appointment and Early Promotion

We have launched systems of merit-based “handpicked appointment” to select project leaders and persons to fill specific

positions without regard to years of service or age as well as “early promotion” to quickly identify outstanding human

resources early and expand their responsibility and authority. In addition, we have implemented multifaceted evaluations of

ability with an eye to increasing employee satisfaction and fostering professional fulfillment.
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Promoting Work-Life Enrichment

Together with Employees

Sustainability Material Issues ４　Promoting Work-Life Enrichment

Realizing Mid- to Long-Term Life Plans (Balancing Work and Nursing/Childcare)

Workstyles that Help Realize the Daily Lifestyles that Employees Seek

In order to utilize the power of our human resources, it is necessary for a diverse range of people to demonstrate their

diverse abilities and work in their own way. For this reason, we view work and life as one, and aim to create an environment

that helps employees fulfill their ambitions through synergy between work and private life. We are committed to creating an

environment in which each employee can realize their ambitions in life. To this end, we provide a variety of support services

to help each employee realize their mid- to long-term life plan and daily lifestyle.

Realizing Mid- to Long-Term Life Plans (Balancing Work and Nursing/Childcare)

For individual employee to be able to realize their mid- to long-term life plan, it is necessary to expand the range of life

planning options for events that have a large impact on life, such as childcare and nursing care.
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Programs to Support a Balance Between Work and Nursing Care

Lion has enhanced support for employees engaged in nursing care of family members as part of efforts to create an

environment that allows employees to continue to work with peace of mind while handling such responsibilities. In addition

to ordinary annual paid leave, we have in place programs to support nursing care providers, including nursing care leave of

up to 365 days, shorter work hours for nursing care (short hours flextime system), short-term nursing care leave and

accumulated leave for nursing care (accumulated expired annual paid leave). Furthermore, we have set up a support

website targeting employees aged 40 and over to better provide information on nursing care, including videos of caregiving

seminars for managers and individuals.

Programs to Support a Balance Between Work and Nursing Care

Nursing care

365 days of nursing care leave

Shorter work hours for nursing

care


(short hours flextime system)

Short-term nursing care


leave

Accumulated leave


(Close relative nursing care)

Up to a total of 365 days of leave in one-day units may be
taken per family member requiring nursing care

Employees may reduce their work hours (by up to two
hours per day) as long as necessary to provide nursing
care

May be used in combination with the flextime system

Employees may take up to five days per year to provide
nursing care for one family member or up to 10 days per
year to provide nursing care for more than one family
member

Accumulated expired annual paid leave (up to 60 days)
may be used for the nursing care of close relatives

* Accumulated paid leave may also be taken for the employee’s

own medical care or for volunteering

Programs to Support a Balance Between Work and Childcare

Lion is proactively enhancing its programs that support employees who are balancing work and childcare. We are expanding

related programs in line with our action plans based on the Act on Advancement of Measures to Support Raising Next-

Generation Children and the Act on Promotion of Women’s Participation and Advancement in the Workplace and working to

increase awareness among employees. As a result of these efforts, in 2021, 100% of eligible female employees (full-time

employees only, excluding full-time contract employees) took childcare leave. The number of male employees taking

childcare leave is rising at 56% across a wide range of departments.

Employee motivation often falters during the early childcare years. Lion offers support for employees to help develop their

careers while raising small children. For example, we have set up a website offering information for employees returning

from childcare leave and raising small children as well as support for employees wanting to learn new skills while on

childcare leave. To ensure proper understanding of the programs available, we hold individual orientations, attended by

eligible employees and their supervisors, as well as pre-reinstatement seminars and post-reinstatement interviews in order

to facilitate a smooth return to work and support ongoing career development.
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Furthermore, to promote the professional participation and advancement of employees who are raising children, Lion offers

a new work style—the short hours flextime system—combining the reduced work hours system and flextime system (the

flextime system applies to all employees, excluding those working in certain workplaces at plants).

Programs to Support a Balance Between Work and Childcare

Childbirth

Maternity leave

Special leave for spouse’s

childbirth

Childcare

Childcare leave

Shorter work hours for childcare

Exemption from overtime work

Leave to nurse sick children

Six weeks before and eight weeks after childbirth (paid)

Two days (paid, with bonus)

Employee may take up to 18 months leave until the child
is three years old (may be extended by up to
six
additional months if there is no available spot for the
child in a day-care center at the
18-month point)

(paid for the first successive two weeks)

Employees may reduce their work hours by up to two
hours per day until the child finishes first
grade

May be used in combination with the flextime system

Employees with children below elementary school age
may apply for exemption from overtime work

Employees may take leave in hourly units to care for
injured or sick children below elementary
school age
(paid)

Employees may take up to five days per year for one
child below elementary school age or up to 10
days per
year for more than one such child

Employee Benefits [Japanese]

Initiatives Based on the Act on Advancement of Measures to Support Raising Next-Generation Children

Lion is aggressively working to create environments that allow employees to work while raising children so that all

employees can exercise their abilities to the fullest.

As a result, Lion has fully accomplished the first five phases of its Action Plan based on the Act on Advancement of Measures

to Support Raising Next-Generation Children and received Kurumin certification for each. Through such initiatives as

encouraging the use of childcare-related systems, providing support for smooth reinstatement after childcare leave and

encouraging male employees to take parental leave, we have achieved a 100% retention rate for female employees one year

after giving birth and a 71% usage rate for childbirth leave or parental leave among male employees (for the period of April

2015 to December 2018).

In addition, under the 5th Phase (covering April 1, 2015 to December 31, 2018) of our Action Plan, we advanced efforts to

promote healthy work-life balance among all employees, not only those raising children, such as encouraging the use of

annual paid leave and expanding the use of the work-from home system. As a result of these efforts, in 2019, Lion received

special Platinum Kurumin certification from the Minister of Health, Labour and Welfare.
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Kurumin Certification

2007 1st Phase
Received Kurumin certification as a childcare-supporting company

from the Minister of Health, Labour and Welfare

2009 2nd Phase
Received Kurumin certification as a childcare-supporting company

from the Minister of Health, Labour and Welfare

2011 3rd Phase
Received Kurumin certification as a childcare-supporting company

from the Minister of Health, Labour and Welfare

2015 4th Phase
Received Kurumin certification as a childcare-supporting company

from the Minister of Health, Labour and Welfare

2019 5th Phase

Received special Platinum Kurumin certification as a childcare-

supporting company from the Minister of Health, Labour and Welfare


News Release [Japanese]

Kurumin certification mark Platinum Kurumin

At present, under the 6th Phase of our Action Plan (covering February 1, 2019 to December 31, 2022), we continue to create

employee-friendly environments that allow employees to work while raising children and exercise their abilities to the

fullest.
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6th Phase of Lion’s Action Plan Based on the Act on Advancement of Measures to Support Raising

Next-Generation Children: Goals and Status of Initiatives

Goal 1

Within the period of the Action Plan, implement support measures to create a working environment in

which
employees on childcare leave can smoothly return to work.

Initiatives

2019: Launched the Lion Career Village and provided support for self-study while on childcare leave and for
career development after return to work.

2020: Holding discussions about career development with internal instructors at pre-reinstatement seminars.
Continuing to provide explanations of childcare support systems to the supervisors of employees using said
systems.

→Launched the Lion Career Village and provided support for self-study while on childcare leave and for career

development after return to work. (Begun in January 2019)

Goal 2

Within the period of the Action Plan, have 13% or more of eligible male employees take childcare leave,

one or more such employee take long-term parental leave and 30% or more of such employees take

special leave (for childbirth).

Initiatives

2019: Explained childcare leave systems to employees who filed childbirth registrations and to their
supervisors and encouraged them to take leave.

2020: Promoting the use of leave systems by featuring employees who have used them in the internal
newsletter, thereby sharing real-life experiences of work-life balance improvement.

→In 2020, of the 66 male employees to whom children were born, 23 (34.8%) took childcare leave, and another

30 (45.5%) took special leave for the birth. As such, we achieved the target.

Goal 3

Within the period of the Action Plan, promote measures for understanding and use of the work-from-

home system and implement for support the establishing the system.

Initiatives

2019: Expanded the departments and employees eligible to use the work-from-home system. Promoted
understanding and use of the system through mass orientations, workplace orientations, individual meetings
and other means.

2020: Promoting the use of leave systems by featuring employees who have used them in the internal
newsletter, thereby sharing real-life experiences of work-life balance improvement.

2021: Analyze data on system usage by workplace in order to improve systems.

→In January 2020, we expanded the range of eligible employees to include approximately 70% regular

employees and full-time contract employees, excluding production divisions. In addition, to promote flexible

and autonomous work styles, we have eliminated the previous one day per week limit on telecommuting. The

telecommuting rate is now around 50%, which allows for a better balance between work and private life.
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Perspectives of Employees Balancing Work and Childcare

I used Lion’s childcare leave in 2016 and again in 2019 when I gave birth

to my children. Lion’s various support systems had been well established

when I had my first child, but they were further strengthened for my

second child, and I felt that they created a very comfortable working

environment for mothers. I was very anxious about returning to work

after childcare leave because I could not imagine a life of raising two

children while working, especially considering that I have not only one

child, but also my second child. However, when I attended the Back-to-

Work Seminars, I heard stories from more experienced mothers and was

able to get a better picture of what it is like to balance work and family

life. Talking with other mothers who were returning to work at the same

time made me feel like I could do my best, and Lion’s systems were

being improved, so I was able to look at returning to work in a positive

light.


I met my husband while working at Lion, but when I had my second

child, he was also able to take childcare leave. The Company as a whole

is very supportive of parenting, regardless of gender, so we were able to

enjoy raising our children without hesitation, which I appreciated.


Now, I am currently utilizing the short hours flextime system, the super

flex system, and the telecommuting system. In addition, my superiors

and coworkers are very understanding, so I am able to work in a flexible

manner, which is very helpful, I feel that I am truly blessed to be able to

work while raising my children.

Mariko Watanabe


DX Promotion Department

Work Styles that Help Realize the Daily Lifestyles that Employees Seek

To achieve the daily lifestyles that employees seek, it is necessary to reduce overtime and long working hours, make the

leave system more accessible, and increase flexibility in working hours and locations.

Promoting Work Hour Management and Annual Paid Leave

We have been working to reduce long working hours and encourage employees to take annual paid leave since 2010.

Through e-learning programs for employees throughout the Company, such as compliance, we are promoting

understanding of appropriate work management, including work hour management. In addition, in order to achieve our

2022 target of 80% annual paid leave taken, we are implementing initiatives for all employees to take at least 5 days per year

under a labor-management agreement.
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Rule Revisions to Promote Independent Work Styles

In 2015, we introduced a work-from-home system that promotes flexible work styles not bound to specific workplaces. This

was done with the aims of accommodating autonomous work styles in line with the diversity of our employees and

increasing productivity. In 2019, we improved our work-from-home related systems and their operation, including

encouraging participation in the 2019 Telework Days campaign.  By the end of 2019, trial implementation had expanded to

the point that the portion of employees who had used the work-from-home system at least once had grown to 49%.

*1

To prevent the spread of COVID-19 pandemic in 2020, the adoption of work styles that do not require employees to be

present in offices or commercial premises has rapidly expanded, and digital tools have been adopted throughout the

Company. In January 2021, we reinforced our telecommuting and full-flex systems (eliminating core time and enabling

employees to take discretionary off-the-clock breaks) in response to shifts in work styles due to the COVID-19 pandemic.

This shift toward more independent work styles that accommodate diverse needs has resulted in a usage rate for these

systems of around 50%.  The practice of work styles suited to individual needs continues to take root, helping improve

professional fulfillment. Furthermore, because it is difficult to enable production site employees to freely set their own

hours, we have established a system for such employees to take time off in hourly increments. This system makes it easier

for employees to balance their private lives and work, helping to bolster motivation.

*2

*1 The Ministry of Internal Affairs and Communications and the Ministry of Economy, Trade and Industry, in collaboration with related

government agencies and organizations, called on companies to implement telecommuting throughout Japan with the aim of expanding

telecommuting nationwide and alleviating transportation congestion during the Tokyo Olympic and Paralympic Games.

*2 Excluding periods under state of emergency declarations related to COVID-19 pandemic.

Perspective of an Employee Using the Telecommuting System

An advantage of telecommuting is that it allows you to find better, more

efficient ways of working. After getting my work done efficiently, I often

have more time than I otherwise would to prepare dinner and can take

more care with it. Being able to feel satisfied with the level of housework

I do even on weekdays has felt like a real lifestyle improvement.

Iyo Takatsu


Beauty Care Business Department, Health and Home Care Products Headquarters
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Smart Work

Since 2019, we have been relaxing rules about work attire. This is aimed at enabling employees to practice work styles that

spark open innovation and creativity to the greatest extent possible.


In addition, we are enhancing workplaces to improve employee work styles and the quality of communication. We have

remodeled some offices, creating spaces for collaborative and solo work. Through such efforts, we are testing new types of

working spaces with the aim of effectively enhancing employees’ various work styles.

In these and other ways, we are fostering employees who focus their efforts on the essential creative, high-value-added

aspects of their work as well as a corporate culture that rewards doing so.

Volunteer Leave System

Lion has a special volunteer leave system (up to five days per year) to support employees participating in Company-

designated volunteer activities as well as a general volunteer leave system (in which employees can use expired annual paid

leave) to support employees participating in volunteer activities of their own choosing.


Japan is frequently affected by natural disasters, such as flooding and earthquakes. Through employees’ active

participation in activities to promote recovery in affected areas, we aim to contribute to local communities and enhance

participants’ awareness of social contribution.


In 2020 and 2021, due to the COVID-19 pandemic, the number of employees who participated was 0.

Forest maintenance participants, including employees using the special volunteer leave system

Employees Using Volunteer Leave

2017 2018 2019 2020 2021

Users (days

taken)
12 (16days) 13 (16days) 15 (19days) 0 0
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Employee Awareness and Behavior Survey

Since 2013, we have conducted an annual employee awareness and behavior survey of domestic Group employees in order

to confirm changes in employee awareness and behavior, with the aim of achieving a state in which every employee feels

fulfillment in their work. The results of the survey are used for measures to improve job satisfaction of employees.

Employee Awareness and Behavior Survey 


Employees take pride in their work

  2018 2019 2020 2021

Lion Corporation 


(excluding employees on

loan)

Response rate

Overall
91.5% 85.8% 83.0% 84.3%

Overall 96.2% 95.7% 97.3% 80.5%

Male 97.2% 96.5% 97.5% 84.3%

Female 94.5% 94.3% 96.8% 77.0%

Below 30 y/o 94.1% 94.0% 95.3% 74.9%

30–39 y/o 94.8% 93.9% 96.7% 78.9%

40–49 y/o 95.3% 96.1% 96.8% 79.0%

50–59 y/o 97.7% 95.7% 97.9% 84.6%

60 y/o and above 98.1% 98.0% 97.2% 85.4%

Non-Management

Positions
95.1% 94.4% 96.6% 77.5%

Management

Positions

(Including

officers)

98.5% 98.7% 98.8% 89.6%

*1*2

*1 Scope: Lion Corporation, non-consolidated basis (excluding employees on loan)

*2 Since the ratio reached close to 100%, the survey option was modified to enable us to create even better working conditions.
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Promoting Diversity & Inclusion

Together with Employees

Sustainability Material Issues ３　Promoting Diversity & Inclusion

Promoting the Professional Participation and Advancement of Women

Promotion of International Employees Promotion of Mid-Career Hires

Actively Promoting the Hiring of People with Disabilities Diverse Work Styles Employee Data

Lion is promoting internal diversity and inclusion in order to improve the creativity of its business activities.

To maintain the sense of urgency required to create new value and address life and social issues, it is necessary to maximize

the varied knowledge of our diverse human resources so they are equipped to generate new ideas and innovations. We will

create an environment and foster a corporate culture in which employees with diverse values and perspectives, regardless

of nationality, gender, or other attributes, respect each other and can fully demonstrate their individuality and abilities.

Currently, a team responsible for diversity within the Human Resources Development Center is implementing a variety of

measures to this end.

Promoting the Professional Participation and Advancement of Women

Lion recognizes that the professional participation and advancement of women is indispensable to the further

enhancement of corporate value and is proactively implementing measures to promote the professional engagement of

women.

Based on the Act on the Promotion of Women’s Participation and Advancement in the Workplace passed by the Japanese

Diet in 2016, Lion is implementing measures to enable the long-term professional participation of women. These include

expanding our childcare-related programs and implementing measures to support employees balancing childcare

obligations with work.

To narrow the gap in compensation between men and women, the Company provides each employee with learning and fair

growth opportunities while also providing training for evaluators aimed at ensuring that gender discrimination and

unconscious bias do not affect their judgement of employees with regard to their education and training, care work

responsibilities (i.e., home and childcare) and work experience. In March 2020, we endorsed and participated in the

activities of “ ,”  a campaign targeting boards of directors comprising 30% women. The club provides

opportunities to participate in meetings with other companies to exchange opinions on women’s activities and programs

that encourage young women to think about their careers.

30% Club Japan *1

Through a range of initiatives, we have increased the proportion of female employees at the management level  on a non-

consolidated basis to 11.7% (at the end of 2021). Looking toward 2030, we aim to advance the professional development

and promotion of women on a Group-wide basis, targeting a rate of women in management of at least 30% for the Group,

and at least 35% for Lion Corporation.

*2

Lion’s Action plans based on the Act on Promotion of Women’s Participation and Advancement in the Workplace and its

Declaration are available on the Ministry of Health, Labour and Welfare’s portal site for information about positive action to

promote women’s participation and advancement in the workplace.
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Lion’s entry in the Ministry of Health, Labour and Welfare’s database of companies submitting action plans and data b
ased on the Act on Promotion of Women’s Participation and Advancement in the Workplace [Japanese]

*1 A global campaign founded in the United Kingdom in 2010 with the goal of increasing the percentage of women in key decision-making

bodies, including boards of directors, to 30%.

*2 Personnel holding managerial positions at the level of manager or higher

Act on Promotion of Women’s Participation and Advancement in the Workplace General

Employer Action Plan

Lion Corporate has established the following action plan in order to create environments in which employees

with diverse work styles and values can participate and advance, regardless of such factors as nationality,

gender or age, and to further increase opportunities for value creation.

Lion Corporation

Plan duration: May 1, 2021 to December 31, 20301.

Challenges we face:2.

Closing the gap in the proportion of men and women in management positions

Creating a corporate culture that respects and leverages diversity

Action plan

Target 1: A rate of women in management* of at least 35% by the end of 2030

From 2021:

Target 2: For 100% of eligible men to take childcare leave by the end of 2030

From 2021:

3.

(enhance the mentoring system, create development plans that account for life events, etc.)

Revise evaluation systems to promote the professional participation and advancement of both men and
women

Build a career support system that eliminates bias and enables empowerment

Reinforce internal and external communication about management’s commitment to promoting women’s
professional participation and advancement

* At the level of manager or higher, in general

Promote a shift in thinking toward leveraging diversity

Implement training on unconscious bias

Reinforce promotional activities to encourage the use of childcare leave

Provide opportunities for reflecting on employee diversity
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Promotion of International Employees

As of the end of 2021, Japanese employees account for 57% of the 7,584 employees in the consolidated Group. At overseas

Group companies, employees native to those various countries and regions work closely with Asian consumers, proposing

better practices and other activities. In Japan, foreign nationals comprise 1.1% of the total number of employees and 0.3%

of the total number of managers. We aim to raise the ratio of foreign nationals in management positions to equal that in the

total workforce by 2030. These efforts to promote the appointment of international employees are aimed at accelerating the

creation of new value and achievement of business growth through the realization of a varied and diverse workforce.

Promotion of Mid-Career Hires

In order to further develop our current businesses and actively develop new businesses, we are actively hiring and

promoting mid-career hires who have experience, skills and expertise not previously available in theCompany.

As a result of activities based on the recruitment plan for new graduates and mid-career hires in the medium-term human

resources plan, the rate of mid-career employees hired during the three-year period from July 2018 to June 2021 was 32.9%.

Furthermore, we are actively re-recruiting people who once left the Company for such reasons as career advancement or

family circumstances.

As of March 31, 2022, the rate of mid-career hires to the total number of employees was 25.5%. The rate of mid-career hires

in management positions was 10.0% (as of July 2021), and we aim to have the same level of mid-career hires in

management positions by 2030 as traditional employees.

* Employees of the Company (excluding temporary employees, etc.)

Promoting the Hiring and Activities of People with Disabilities

Lion actively recruits people with disabilities year-round. We are committed to creating a work environment that allows

people with disabilities to make the most of their individual skills while providing thoughtful employment that matches

their abilities.

In March 2016, we established the special subsidiary Lion Tomoni Co., Ltd. as a workplace where people with disabilities

who are willing to work can make the most of their individuality and work with stability.. The business actives of Lion

Tomoni help streamline and rationalize Group operations.

Lion Tomoni Co., Ltd.’s 30 employees with disabilities and ten instructors (as of December 31, 2021) engage in a wide variety

of operations, such as cleaning the employee cafeteria and washing laboratory ware, preparing business cards and

employee badges, and operating a stationery reuse service. Under the four promises of “safety first,” “act wholeheartedly,”

“energetic greetings” and “demonstrating teamwork,” Lion Tomoni will continue to promote the hiring and professional

participation of people with disabilities.

Cafeteria cleaning and washing laboratory ware
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Diverse Work Styles

Support Systems for Accompanying Spouses on Work Transfer

Since 2011, Lion has offered support time systems for married couples who both work for Lion as a way of supporting the

diversifying work styles of its employees. From 2022, the program has been expanded to include employees whose spouses

work for other companies. When an employee’s spouse is transferred to another location, the employee can choose from

three options: change their work location, take a leave of absence for up to three years to accompany their spouse, or resign

from the Company with the option of being rehired within five years.

Retired Employee Re-Hiring System

Lion introduced a system for re-hiring retired employees in 2006. Under the revised system, the Company seeks to increase

the motivation of re-hired employees by providing an environment that allows them to work on terms similar to those

applying to ordinary employees. This includes re-hiring all applicants, permitting changes of duties during their contract

period and awarding performance-based bonuses. Furthermore, incorporating employee suggestions, the Company

conducts explanatory orientations about the system for employees three years before they reach the standard retirement

age as well as meetings with their superiors upon re-hiring to help them understand their new roles. In 2021, the re-hiring

rate for retirees was 82.0%.

System for Re-Hiring Former Employees

Lion has established a system to re-hire former employees who have voluntarily resigned so that they might leverage their

diverse life and career experience and knowledge in working at Lion again.

Regionally Based Employee Program

Lion has offered a regionally based employee program since 2013. This program is aimed at securing outstanding human

resources who are contributing greatly from among Lion’s pool of temporary employees and enabling regular employees to

practice diverse work styles. Under the system, the whole of Japan is divided into seven blocks, and participating

employees are guaranteed not be transferred out of the block of their choosing. These employees’ compensation and

benefits are on par with those of regular employees.

ESG Data_ Regionally Based Employee Program

Employee Data

ESG Data and Third-Party Verification
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Improving Employee Health

Together with Employees

Sustainability Material Issues ６　Improving Employee Health

Approach Guidelines (Guidelines for Health)

Health and Productivity Management Strategy Map Implementation Framework Overview

Lion-Style Health Support—“GENKI” Action Mental Physical Awareness

Infection Countermeasures Lion Employee Preventive Dentistry Data

Approach

When employees act on their own initiative with a high level of health awareness to acquire sound health habits, it not only

serves to maintain and improve their health, but helps them achieve personal growth and professional and personal

fulfillment. This, in turn, serves to enhance corporate productivity and creativity and expand opportunities for Lion to

contribute to society through sustainable growth.

Guidelines

Lion believes that the health of employees is the management foundation underlying sound corporate growth. In line with

this belief and in pursuit of its management vision, “Becoming an advanced daily healthcare company,” the Company works

in close coordination with employees and the Lion Health Insurance Society to support the formation of healthy habits in

such areas as improving lifestyles, oral heath, mental health, cancer prevention and anti-smoking, based on the 

, with the goal of realizing healthy minds and bodies for all.

Guidelines f

or Health
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Health and Productivity Management Strategy Map:


Mapping out the ways that the effects of health investments connect with the

management issues we seek to solve through Health and Productivity

Management

* Generally, health investments correspond one-to-one to the indicators related to health investment measures and initiatives.


However, some health investments correspond to multiple indicators related to health investment measures and initiatives. 


These health investments are deemed “health investments associated with various effects.”

Implementation Framework

Lion aims to promote health and vitality throughout the Company. To this end, the officer responsible for Company-wide

health and productivity management (the director of the Human Resources Development Center) oversees general health

management, while the , the Lion Health Insurance Society, the individuals responsible for health and

productivity management at each office and industrial health staff (industrial physicians, health nurses, etc.) coordinate to

promote organizational health management.

Health Support Office

Health Support Offices

Health support offices have been set up at each of Lion’s 11 domestic operating sites. At these offices, industrial health staff

carry out health and productivity management operations. Each health support office coordinates with the Health Support

Office at Lion’s headquarters to manage such operations and implement measures aimed at improving health.


The Headquarters Health Support Office formulates Company-wide health management policy, basic plans and annual

plans, and coordinates the implementation of plans and gathering of related data.

282 Lion Sustainability Website 2022



For the six consecutive years since 2017, Lion has been recognized as a White 500

company under the Certified Health & Productivity Management Outstanding

Organization Recognition Program. This program recognizes enterprises engaging in

outstanding efforts to promote health and productivity management based on

initiatives to overcome health-related challenges in communities or the promotion of

health-conscious activities led by the Nippon Kenko Kaigi.

Health Maintenance Promotion Committee

The officer responsible for Company-wide health and productivity management (the director of the Human Resources

Development Center), along with representatives from the  and the Lion Health Insurance Society hold

regular joint meetings as the Health Maintenance Promotion Committee to discuss Company-wide health management

issues and measures.

Health Support Office

Recognized as a White 500 Company under the Certified Health & Productivity Management Outstanding

Organization Recognition Program

To achieve its management vision, “Becoming an advanced daily healthcare company,” the Lion Group will further reinforce

management driven by its purpose, “Make a difference in everyday lives by redesigning habits: ReDesign,” aiming to

contribute to the realization of a sustainable society and achieve business growth.

To that end, we believe that it is important for employees to form better habits. We are implementing a wide range of

measures in this area, including initiatives in oral healthcare (a strength of Lion), enhancing our various systems aimed at

mental and physical well-being, and creating environments that ensure that employees can work with safety and

confidence in the new normal created by the COVID-19 pandemic.

Going forward, Lion will continue to evaluate and analyze such initiatives to further reinforce its health and productivity

management.

283 Lion Sustainability Website 2022



We are implementing Lion-style health support, “GENKI” Action, to promote the

formation of healthy habits. The concept behind “GENKI” Action initiatives is to

“ReDesign” employees’ health-related habits to be more natural, easy and enjoyable.

Through these initiatives, we are working to raise employees’ health awareness and

provide support for self-directed preventive activities.

Overview

Health Management Program—Mental, Physical and Awareness

For ease of understanding how each initiative fits into the program as a whole, we have broken down our health

management program into three categories: mental, physical and awareness (awareness of self-directed health

management). In each category, we are advancing health management measures for employees tailored by age group.

Health Management Program Overview

Lion-Style Health Support—“GENKI” Action
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Key Measures

1. Development of new health management system, GENKI Navi

We developed GENKI Navi, a new health management system, based on the concepts of making data (such as that about

health status, countermeasures and future risk) easy to see and understand, enabling self-management (self-checks) and

making health improvement efforts more fun. The system can be accessed using a computer or smartphone. Through the

system, we aim to increase employees’ health awareness and foster healthy habits. In addition, from April 18, 2022, we

added a function that uses employees’ health checkup data to clearly present future health risks. The purpose of this

function is to utilize risk prevention results in health guidance to motivate employees to reflect on their living habits and

change their behavior.

The system includes a wide range of functions, including the following.

1) Making employee health checkup data accessible (showing dental checkup results, changes over time, advice, etc.)

2) Self-check of data from daily life (input and see weight, step count, food, temperature, blood pressure, etc.)

3) Content to encourage employees to improve their lifestyle habits (setting goals, social media functions, etc.)

4) Answering medical questionnaires (for health checkups)

5) Stress level checks (self-checks)

2. Fostering preventive dentistry habits*

As an advanced daily healthcare company, Lion is focusing on initiatives to foster preventive dentistry habits among

employees. In terms of self-care, we are providing health guidance during dental checkups, providing individual guidance to

employees identified as high risk based on dental health questionnaires and checkup results, implementing a campaign to

encourage the use of dental floss and interdental cleaning tools and providing educational videos. In terms of professional

care, we are carrying out a campaign of subsidies for receiving professional care and recommending dentists to employees.

* An approach focused on prevention, rather than receiving treatment after cavities or other problems arise. This approach entails both

receiving
professional care at a dental clinic and practicing daily self-care on an ongoing basis.

3. Subsidy program for countermeasures to three common types of cancer*

The number of persons afflicted with and dying from cancer in Japan is steadily rising. However, advances in diagnostics

and treatment are increasingly enabling the early detection and treatment of some cancers. In light of this, separate from

employees’ regular health checkups, Lion has introduced a subsidy program for countermeasures to three common types of

cancer aimed at early detection and treatment. In particular, as cancers of the lungs, stomach and colon account for a large

portion of cancer-related deaths, Lion subsidizes the expenses of detailed screenings for these types of cancers to make

them more accessible to employees. The Company also responds to employee inquiries about consultations at medical

institutions that provide such screenings.

For its proactive initiatives, Lion was given the 2021 Award for Companies Promoting Cancer Control under the Action Plan

for Promotion of Cancer Control, which is a project commissioned by the Ministry of Health, Labour and Welfare.
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The 2021 Award for Companies Promoting Cancer Control

Reinforced Age-Specific Cancer Screening from 2020 Onward

* Lung, stomach and colon cancers

4. Reinforcing anti-smoking initiatives

We provide support and have created facilitative environments for employees who want to quit smoking in order to prevent

exposure to secondhand smoke in the workplace. To improve work environments, in January 2020 we banned smoking

during work hours, and in April 2020 we implemented official rules banning smoking indoors. Furthermore, for employees

deemed at high risk of chronic obstructive pulmonary disease (COPD)* based on health questionnaire results, we provided

meetings with industrial doctors, offered guidance related to quitting smoking and encouraged such employees to see a

doctor.

Employee Smoking Rate (Non-Consolidated)

* A disease in which the functioning of the lungs
gradually deteriorates due to tobacco use and other factors.
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Mental

Lion established the Mental Health Basic Policy in 2004, and continually and systematically promotes mental care for

employees based on the Guidelines for Maintaining and Improving Mental Health of Workers.

Mental Health Initiatives (Four Types of Care)

(1) Self-Care

Stress Level Checks


Since 2006, before the amendment of the Industrial Safety and Health Act, Lion has been providing stress level checks for

employees to assist them in their own self-care. In 2019, 98.0% of all employees underwent stress level checks.

Since 2020, the COVID-19 pandemic has driven rapid changes in lifestyles and ways of working. To address the psychological

impact of these environmental changes, Lion conducted stress level checks twice in 2020 (these checks were previously

conducted once per year). Every year, a high percentage of employees undergoes these stress level checks, and 2021 was no

different at 99.5%. Employees found to have high stress levels were required to meet with industrial health staff.

Stress Level Check Testing

Tested employees Test rate

2017 2,851 96.9%

2018 3,077 98.9%

2019 3,097 98.3%

April 2020 3,112 98.2%

November 2020 3,157 98.1%

2021 3,192 99.5%

2022 3,257 98.8%

Workplace Improvement Activities Leveraging Stress Level Check Data


After the results of stress level checks are compiled, each year, the officers in charge of health management at operating

sites and Lion’s headquarters provide feedback to individual workplaces. Based on analyses of workplaces’ strengths and

weaknesses, this feedback is used to help create more sound work environments. The Health Support Office provides

feedback to high-risk workplaces, creating opportunities for dialogue about workplace issues and improvement measures.

Mental Health Care Education as Part of Level-Specific Training


As part of annual level-specific training, industrial health staff give lectures about the importance of mental self-care and

related techniques.
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(2) Care via Line of Command

Lion aims to create workplaces that foster health and vitality by enhancing workplace communication and conditions.

Education about Care via Line of Command


Care via line of command refers to efforts on the part of supervisors, including employees’ direct supervisors (directly above

them in the workplace line of command), to help reduce their subordinates’ stress and consider their mental health.

Specifically, this entails quickly noticing when employees seem different from usual, reaching out and listening, and taking

any necessary steps to address the situation, such as referring them to industrial health staff.

Support for Reinstatement of Employees on Leave Due to Mental Health Issues


When an employee returns to work after leave due to mental health difficulties, we hold a support meeting, at which the

individual’s boss, the workplace health management officer and industrial health staff coordinate to provide support. We

proactively utilize Rework* to help employees reacclimate to the workplace after their return.

* Rework: Short for “Return to Work,” this program is aimed at supporting the smooth return to work of individuals after leave due to mental

illness or disorder.

(3) Care by Internal Industrial Health Staff

At the Health Support Office, Lion’s supervising industrial physician, a psychiatrist and an industrial health nurse are

available for consultation at any time. When responding to a request for consultation, we ensure that adequate

consideration is given to ensuring privacy so that employees can feel at ease asking for advice about issues or concerns they

may have. In line with the diversification of work styles, consultation is available not only in person, but via email, phone or

online video conference, as needed. Furthermore, we have set up a mental health help desk in an effort to direct employees

to the consultation resources they need, when they need them, in a clear manner. A career counselor offers counseling

related to individuals’ careers. The Health Support Office provides support finely calibrated to employees’ individual health

circumstances, including providing feedback after health checkups and health consultations after stress level checks.

(4) Care by External Specialists

We maintain agreements with external institutions so that employees can easily consult with them over the phone or

receive counseling. In addition, depending on the specific circumstances, the Health Support Office may refer employees for

specialist treatment and works in coordination with such providers.
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Physical

Every year, we provide both health and dental checkups for all employees. The items covered by these checkups exceed the

legal requirements for such checkups. When an employee’s checkup results indicate that they require further examination,

we strongly encourage them to get such examination and provide individual guidance. The percentage of employees

undergoing health checkups in 2021 was 56% (the checkups were suspended while state of emergency declarations were in

effect).

Health and Dental Checkup Items for Specific Needs

In-depth checkups: For employees age 40 or above. 21 legally required items + 11 additional items.

Gynecological examinations: Age-specific examination items.

Hepatitis B and C tests: For employees age 40 and above.

Prostate cancer (PSA) examinations: For men age 50 and above.

Stomach cancer (ABC) examinations: For employees age 40 and above.

Dental checkups: For all employees. Dental hygienists provide health guidance. Includes health guidance from a dental
hygienist.

Specific Health Checkups  and Specific Health Guidance  Related to Metabolic Syndrome*1 *2

Lion’s Health Support Office coordinates with the Lion Health Insurance Society to implement specific health checkups and

specific health guidance related to metabolic syndrome. We strive to ensure that these serve as effective and clear

inducements to employees to improve lifestyle habits that cause lifestyle-related illnesses.

Portion of Lion Employees Subject to Specific Health Checkups and Specific Health Guidance  Classified as Having

Metabolic Syndrome or Pre-Metabolic Syndrome

Metabolic syndrome Pre-metabolic syndrome

2015 13.4% 12.2%

2016 12.6% 13.1%

2017 15.0% 14.0%

2018 13.5% 14.2%

2019 13.4% 14.9%

2020 13.6% 14.7%

2021 14.3% 14.4%

*3
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Reference: A 2018 survey about specific health checkups and specific health guidance implementation by the National

Federation of Health Insurance Societies of 1,034 health insurance societies found that 15.0% of all said societies’ members

were classified as having metabolic syndrome and 14.0% as having pre-metabolic syndrome.

*1 Health checkups to identify individuals who need specific health guidance, aimed at reducing the number of individuals who have visceral

obesity (metabolic syndrome) or pre-metabolic syndrome in order to prevent lifestyle-related diseases, which are involved in

approximately 60% of deaths in Japan. Specific health checkups are conducted for all insured persons and their dependents between the

ages of 40 and 74.

*2 Health guidance, including providing information, helping generate motivation and offering proactive support from specialized staff

(health nurses, registered dieticians, etc.) for individuals who, based on the results of specific health checkups, are at high risk of

developing lifestyle-related illnesses and for whom the onset of metabolic syndrome is expected to be preventable through lifestyle

improvement.

*3 Employees ages 40 and over (who are enrolled in the Company’s health insurance).

Furthermore, in collaboration with the Lion Foundation for Dental Health (LDH), Lion has elucidated the link between gum

disease and metabolic syndrome. We will continue to reinforce initiatives aimed at the prevention of gum disease and

metabolic syndrome among employees going forward.

Proactive Encouragement and Guidance

Under the joint leadership of the Lion Health Insurance Society and the director of the Human Resources Development

Center, individuals identified as requiring specific health guidance are encouraged to receive health guidance. We strive to

offer a health guidance program that facilitates understanding of the goals of specific health guidance and what it

comprises while making makes it easy for individuals to take action and enjoyable for them to continue their efforts.

In 2020, as an internal collaborative initiative, we provided Lactoferrin products and an email newsletter to employees who

signed up, supporting their lifestyle improvement efforts. Furthermore, a dedicated registered dietician provided nutritional

guidance internally. Through these and other efforts, Lion proactively provided support, working with professionals with

abundant knowledge and experience from in and outside the Company.

Preventive Dentistry Program

Since the 1970s, Lion has implemented in-house dental checkups, brushing guidance, scaling and cleaning, education via

lectures and other preventive dentistry measures.

In 2002, in cooperation with the Lion Health Insurance Society and LDH, Lion launched All Lion Oral Health Activity (ALOHA),

aimed at increasing employees’ health management abilities. ALOHA is based on practicing oral health management

primarily though the provision of regular oral checkups to all employees and primary prevention as well as support to

enhance employees’ self-directed health management abilities. In accordance with three-year plans, we have been

implementing a PDCA cycle for the dental health program and are currently implementing the ALOHA VII plan. The content

of dental checkups varies depending on whether the individual is receiving professional dental care, placing greater

emphasis on health guidance for those who are not in order to foster awareness of the importance of professional care.
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Furthermore, we seek to increase the ratio of employees who use interdental cleaning goods and are able to effectively

implement preventive dentistry through both self-care and professional care. Our main activities are shown below.

* The Salivary Multi Test, which can rapidly measure patients’ risk of cavities and gum disease and oral cleanliness using a saliva sample

Practicing Preventive Dentistry (Encouraging Professional Care)

Lion is proactively promoting preventive dentistry both within the Company and externally. In line with the belief that it is

important that employees practice preventive dentistry, we offer limited-time financial incentives for receiving professional

care to spur employees to find a primary care dental clinic where they can receive regular professional oral care.

In 2020, due to the COVID-19 pandemic, the campaign to encourage the use of professional care was suspended. Instead, we

carried out a campaign to encourage the use of dental floss and interdental cleaning tools. We resumed the campaign to

encourage the use of professional care in April 2021. We are working to communicate the importance of receiving

professional care and exploring creative ways of motivating employees to receive such care.

Employee Food Service Committee

We regularly hold meetings of the employee food service committee to enhance the offerings at our employee cafeterias. In

consideration of employee health, we strive to offer healthy, delicious meals. Furthermore, we display information on the

calorie, sodium and sugar content of all menu items and seek ways to make meals healthier, such as offering reduced-

sodium soy sauce.

Supporting Cultural and Athletic Activities

Lion supports employees’ cultural and athletic activities with the aim of helping employees cultivate healthy minds and

bodies and deepen friendly bonds.

Cultural clubs include Japanese tea ceremony and flower arrangement, while athletic clubs include yoga, Pilates,

basketball, tennis, soccer and baseball. A total of approximately 700 employees take part in 52 such clubs nationwide. Club

activities take place after work hours or on weekends and help employees foster healthy minds and bodies.
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To boost employee health, we are implementing a variety of initiatives aimed at

supporting and encouraging sports-related activities. For these initiatives, Lion was

certified as a Sports Yell Company by the Japan Sports Agency (in Japan, “yell” refers

to cheering and shouts of encouragement).

Providing Sports-Related Opportunities to Employees

Encouraging employees walk or bike to work

Holding walking events

Holding health discussions at Safety, Hygiene and Disaster Prevention Committee
meetings

Recommending cultural and athletic activities

Creating Pleasant Work Environments

To ensure that employees can work in comfort, every two months, Lion measures indoor humidity, temperature, and

concentrations of carbon monoxide and carbon dioxide, as well as dust at its workplaces.

We also regularly take measurements related to noise and lighting to confirm that there are no problems in our work

environments.

Data Health Plan Initiatives

The government’s Japan Revitalization Strategy includes the key issue of “Extending the nation’s healthy life expectancy.” To

address this issue, as part of “developing a new system concerning the promotion of preventive care and health

management,” the strategy calls for all health insurance societies to analyze such data as health insurance claims to

develop, announce, implement and evaluate effective and efficient “data health plans” in order to help maintain and

improve the health of their members.

Lion has for some time been promoting initiatives in the area of data-based healthcare in cooperation with the Lion Health

Insurance Society.

Specific health guidance is the foundation of our initiatives in this area; we provide finely tailored health guidance and
encourage employees to seek care after health checkups and provide health guidance using AI-generated health risk
predictions

We have implemented a wide variety of collaborative measures, such as a walking campaign
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Awareness

We are reinforcing age-specific measures designed to reflect the timing of changes in the body and working to strengthen

awareness of self-directed health management.

Health Promotion Seminars for 35-Year-Old Employees

To increase employees’ self-directed health management abilities, every year, we hold the Lion Life Innovation Seminar 21

(LIS21) health promotion seminar for our 35-year-old employees. This seminar teaches employees about how making the

effort to improve their health while they are young can prevent disease in the future, helping to reinforce health awareness.

Since 2017, we have been implementing LIS21 in whole-day format (three times per year in Tokyo and once in Osaka),

aiming to increase employees’ health management abilities (by establishing self-healthcare habits) and promote health

maintenance and improvement (lifestyle-related disease prevention) through experiences and learning about healthy

habits, with a primary focus on food and exercise.

In 2020, we implemented health promotion through a health advice app that 51 employees downloaded. Users input data

about their living habits, such as food intake and exercise, and took action based on the advice the app provided, then had a

follow-up interview with an industrial health nurse. This was aimed at firmly establishing healthy habits.

LIS21 (2019)
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LIS21Participation

Participants Participation rate

2015 48 94%

2016* - -%

2017 159 83%

2018 75 79%

2019 51 68.9%

2020 51 68.9%

* Due to a typhoon, one of the two scheduled sessions was cancelled, and its participants were eligible to participate the following year.

Health Promotion Seminars for 50-Year-Old Employees

Since 2013, we have held the annual LIS21 Senior health promotion seminar for 50-year-old employees. To control health

risks that rise significantly with age, bolstering self-directed health management skills is crucial. We also aim for the seminar

to serve as an opportunity for employees at the landmark age of 50 (given increasingly long lifespans) to reflect on their

circumstances and lives from multiple perspectives, including their health, work, and home life going forward, so that they

can engage with their work with a renewed sense of vigor.

Although we had planned an in-person group seminar for 2020, it was postponed due to the COVID-19 pandemic. In 2022,

we are planning online training that combines seminars and videos.

LIS21 Senior Participation

Participants Participation rate

2015 140 87%

2016 152 76%

2017 100 68%

2018 95 68%

2019 120 85.7%

2022 277 98.9%
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Infection Countermeasures

COVID-19 Infection Prevention

In the early stages of the pandemic, we quickly set up a taskforce to prevent the spread of COVID-19. We concretely defined

such terms as “suspected close contact” and “suspected infection.” Applying these definitions, when an employee was

suspected of having an infection, we distributed PCR test kits to operating sites (or provided vouchers for testing off-site) to

determine whether the employee was infected as soon as possible, minimizing the period of worry and the spread of

infection. In June 2021, the taskforce swiftly made the decision to conduct workplace vaccinations. To date, we have

conducted three rounds of workplace vaccination at two vaccination sites in eastern and western Japan.

Influenza Infection Prevention

In preparation for the winter influenza season, Lion decided to bear the full cost of influenza vaccinations for employees and

conducted vaccinations at its operating sites.

Lion Employee Preventive Dentistry Data

Self-Care

Employees Who Brush Their Teeth After Lunch

Employees Who See Toothbrushing  as Highly Important*

* Employees who brush at least twice a day for at least three minutes
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Employees Who Use Dental Floss

* Fiscal 2014 comprehensive oral care survey (women ages 20–59)

Employees Who Use Interdental Brushes

* Fiscal 2014 comprehensive oral care survey (women ages 20–59)

Professional Care

Employees Who Received Professional Care at a Dental Clinic During the Year*

* Employees who went for regular cleanings at dental clinics during the year (excludes employees undergoing treatment)
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Employee Oral Health Data

Proportion of Employees Suffering from Gum Disease

Average Number of Cavities Per Person

* 2016 Odontopathy Survey (Ministry of Health, Labour and Welfare) Ages 20–59

Average Number of Teeth Removed Per Person

* 2016 Odontopathy Survey (Ministry of Health, Labour and Welfare) Ages 20–59
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Enhancing the Occupational Safety Management System

Together with Employees

Sustainability Material Issues ７　Enhancing the Occupational Safety

Management System

Approach Establishment of the Safety, Health and Disaster Prevention Policy

Implementation Framework Emergency Response

Initiatives (Occupational Safety/Facility Safety)

Approach

We are taking steps to enhance our occupational safety and health management system throughout the Lion Group.

Driven by the fundamental principle that safety is its absolute top priority, Lion has added disaster prevention items to the

Occupational Safety and Health Management System (OSHMS)* based on the guidelines of Japan’s Ministry of Health,

Labour and Welfare to establish a unique Safety, Hygiene and Disaster Prevention Management System. Since 2009, we have

operated this system at all domestic Group companies, and since 2012 we have included internal audits in our efforts to

improve the system’s effectiveness. Based on this safety management system, we work to reduce potential hazards and

risks, continuously maintain work environments, create safer workplace environments and build related systems.

* A system for the voluntary execution of continuous safety and health management through PDCA.

Establishment of the Safety, Health and Disaster Prevention Policy（Occupational

Health and Safety Policy）

Lion has established the AL Safety, Health, and Disaster Prevention Policy to define our commitment to ensuring the safety

and health of all employees and establishing a comfortable and pleasant work environment. This policy applies to all

employees of domestic Group companies and is reviewed and updated every January.

Implementation Framework

Twice a year, we hold the Safety, Health and Disaster Prevention Meeting. Chaired by a member of top management

(Director Fumitomo Noritake), the meetings discuss Company-wide measures to ensure facility safety and occupational

safety (including work environment improvement, health problem prevention and mental health maintenance) and

coordinate ongoing initiatives aimed at thoroughly eradicating risk. In addition, we systematically implement 

 of plants (operating sites). The chair of the Safety, Health and Disaster Prevention Meeting is the officer responsible for

these audits, which serve to evaluate mainly the appropriateness and effectiveness of safety and disaster prevention

activities from an objective perspective.

top safety aud

its
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Top safety audits at the Osaka Plant 


led by Director Fumitomo Noritake (fiscal 2021)

Each plant (operating site) has established a Safety, Health and Disaster Prevention Committee based on the Industrial

Safety and Health Act. Operating sites make effective use of these committees, letting them take the lead in working to solve

problems, including issues unique to their respective sites, while incorporating the opinions of all employees working there.

Our domestic companies actively support overseas Group companies in preventing occupational accidents. In 2018, we

established a Safety and Disaster Prevention Promotion Department directly below the management level, further

strengthening the Lion Group’s occupational health, safety and disaster prevention management system.

Top Safety Audits

Lion implements top safety audits of production division plants (including those of affiliates), with the chair of the Safety,

Health and Disaster Prevention Meeting serving as the responsible officer. These audits mainly examine whether

appropriate mechanisms for safety and disaster prevention are in place, whether Lion’s Safety, Health and Disaster

Management System is being operated properly, and whether the level of safety and disaster management is improving. By

providing guidance and suggestions related to eliminating accidents and disasters through top safety audits, Lion works to

further increase the safety of each plant and create environments in which employees can work with peace of mind and

safety.

Emergency Response

Lion prepares for a range of natural disasters, such as an earthquake directly striking the Tokyo metropolitan area, and

works to reinforce its disaster prevention systems.

We are currently working to establish a remote disaster response headquarters in light of the rising use of remote work as

well as the possibility of disasters occurring overnight or on holidays and the challenges of maintaining a facility with all

relevant members physically in attendance.

The 2021 disaster prevention drills were based on a Tokyo metropolitan area earthquake scenario. We conducted drills

covering information sharing and instruction provision in coordination with remote disaster response headquarters, as well

as drills covering the confirmation of the safety and damage status of affected areas. In addition, we continued to

implement ongoing initiatives aimed at reinforcing disaster prevention systems, such as safety confirmation drills, drills on

going home from the workplace by foot and standard first-aid training sessions for all employees.

Going forward, we will continue to carry out drills encompassing entire regions to reinforce disaster readiness.
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Initiatives

Occupational Safety

In 2021, the number of labor-related accidents for the domestic Group was 18, excluding cases that occurred during

commutes to work (of these, three accidents led to lost work time). Analysis of the causes of these accidents categorized

them as follows: seven cuts or punctures, five falls, one collision, one instance of being caught or entangled in equipment,

one burn or abrasion, one chemical burn and two categorized as “other.” The main cause of these accidents appeared to be

a lack of caution (such as taking shortcuts or deviating from rules) attributable to employees’ overfamiliarity with

operations. When occupational accidents occur, the Safety and Disaster Prevention Department at our Headquarters

conducts on-site investigations, thoroughly identifies the causes and takes thoroughgoing corrective response measures.

In order to prevent occupational accidents, it is crucial to enhance our safety management system and heighten our

awareness of occupational safety. Lion implements risk simulation training (safety training) for junior and mid-level

employees. Using external training centers and risk simulation devices built by individual operating sites, we use this

training under the guidance of seasoned professionals to strengthen sensitivity to risk.

Employees who Participated in Risk Simulation Training (Safety Training) in 2021 (Internal education)

Chiba Plant Odawara Plant Osaka Plant Akashi Plant Total

106 57 48 25 236

Workplace Safety Training for Key Persons

To prevent occupational accidents, thorough safety management as well as workplaces’ self-directed safety activities

organized by workplace leaders are essential. Lion holds Safety Dojo events taught by leading instructors from the Japan

Industrial Safety and Health Association’s Zero-accident Promotion Department and, from fiscal 2019, has employed a

system for selecting workplace key persons from each plant to participate in a year-long safety training development

program. Due to COVID-19, training was held remotely, and 15 workplace key persons completed the safety training program

in fiscal 2021.

Going forward, managers, including plant and operating site general managers, will engage in leadership development, and

employees will take part in experience-based learning about taking the initiative to promote safety. Each workplace will

work as one to leverage the lessons of the Safety Dojo to promote safety activities.

First remote group training session

(May 18 and 19, 2021)

Practical training: pointing and
calling, speaking in unison,

practical group work training on
the basic 4-round KYT method

Second remote training

session (September 21,

2021)

Trainees’ report on workplace
safety activities

Third and final remote

training session (April 8,

2022)

Final report meeting on safety and
health prevention activities at each

plant

Certificate of completion of

workplace safety training for key
persons
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Occupational Accidents Incidents

Occupational 


Accidents*

* Excludes accidents that
occurred during commutes to

work

Production Division

Occupational


Accident Frequency*

* Rate of accidents leading to
death, lost work time of one day

or more, or loss of bodily
function without loss of work

time

Production Division

Occupational Accident

Severity Rate*

* Severity rate: Lost work days /
Total work hours (thousands of

hours)

Cumulative Accident-Free Work Hours at the 2021 Year-End (Thousands of Hours)

Research and development

divisions
Production divisions

Hirai Odawara Chiba Odawara Osaka Akashi

5,122 4,320 352 1,403 162 2,357

Number of fatalities due to occupational accidents*

  2017 2018 2019 2020 2021

Employee (Lion

Corporation)
0 0 0 0 0

Employee

(Domestic Group

Companies)

0 0 0 0 0

* Including dispatched employees and part-time employees
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Global Initiatives

Although COVID-19 prevented such in-person site visits in 2021, we were able to confirm the status of safety, health and

disaster prevention activities in each country through remote meetings and internal emailing. Moving forward, by

continuing to provide guidance and advice relevant to the circumstances in each country, we work to reinforce safety, health

and disaster prevention systems throughout the Group.

The Group is taking measures to prevent the spread of COVID-19 in line with each country’s guidelines, streamlining

production by creating standard operating procedures that include allowing administrative staff to work from home,

restricting facility visitors, and reinforcing hygiene practices such as hand washing, disinfection and wearing masks.

Disinfection work (Malaysia) QR code check upon entry
(Indonesia)

Facility Safety

Lion had no serious facility-related accidents in 2021. However, using data on accidents that occurred at the plants of other

companies, we are working to prevent safety management from becoming a thoughtless formality and maintain employee

skills, abilities and awareness. The two main types of accidents that occur with facilities that handle dangerous substances

are fires/explosions and leaks. To prevent these, since 2016, we have implemented ongoing basic education on static

electricity, which can ignite fires, as well as periodic education at plants about corrosion, the main cause of leaks, to

enhance awareness and knowledge. In addition, to further enhance corrosion-related efforts and elucidate the causes of

facility corrosion issues at plants, we have begun technological exchanges with specialized outside institutions.

Furthermore, we implement level-specific education for facility operators to foster awareness and knowledge regarding

change management* as part of efforts to reinforce management of facility safety.

To address facility aging, we designate standards for routine inspections and maintenance by degree of importance and

carry them out accordingly.

Going forward, we will continue working to reinforce technological capabilities related to facility safety, including

systematic human resource development, from a medium- to long-term perspective.

* Management activities that prevent risks associated with changes in facilities or operating conditions.

Facility Abnormalities (incidents)

2017 2018 2019 2020 2021

0 0 0 0 0

* Fires, explosions, leaks, etc.
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Asbestos Countermeasures

Lion has surveyed the use of asbestos is its buildings and completed the containment or removal of asbestos products that

readily scatter. When demolishing or removing structures at plants or other buildings, Lion conducts analyses and confirms

the presence of non-scattering asbestos as required by law.

AL Safety Exchange Conference

To strengthen the safety, health and disaster prevention systems at All Lion (AL), we hold a safety exchange conference that

brings together safety managers from domestic and overseas Group companies. Although the 2021 conference was held

remotely due to COVID-19, a total of 43 participants, 28 from overseas and 15 from Japan, exchanged opinions and

information on measures to prevent COVID-19 infections, safety and disaster management and the challenges they face. We

are also working to strengthen cooperation among leading staff through discussion and the exchange of information in

order to resolve issues. We will continue to hold regular meetings to improve our safety, health and disaster prevention

activities, while working to create a safe and secure work environment for the entire Group.

Participating Overseas Group Companies

Lion Corporation (Thailand) Ltd.

Southern Lion Sdn. Bhd.

PT. Lion Wings

Lion Corporation (Korea)

Lion Daily Necessities Chemicals (Qingdao) Co., Ltd.
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Labor-Management Relations

Together with Employees

Promoting Amicable Labor-Management Relations The Lion Workers’ Union

Labor-Management Relations Data

Promoting Amicable Labor-Management Relations

Approach

Lion executes labor agreements with the Lion Workers’ Union to promote sound labor-management relations based on

mutual understanding and trust. As it does so, the Company adheres to the Lion Group Charter for Corporate Behavior,

which is based on an understanding of the social mission and responsibilities of the Company. Thus, in cooperation with its

workers union, the Company works to grow its business and maintain and improve the working conditions of union

members.

The agreements provide that: the Company shall recognize the freedom of union members to engage in lawful union

activities; the Company shall not treat union members disadvantageously by reason thereof; and the Company and the

union shall engage in labor-management meetings on a regular basis to consult with each other as equals.

Operating under a union shop agreement,* Lion endeavors to build amicable labor-management relations, in which

employees and management proactively conduct such activities as reporting on business conditions and exchanging

opinions about the working environment at labor-management meetings. At overseas Group companies, we actively

maintain communication between employees and management in order to create a better work environment through the

labor-management meetings and strive to establish and maintain sound labor-management relationships.

* A labor agreement in which workers are employed by a company on condition of becoming a member of a specific labor union.

Labor-management meeting
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The Lion Workers’ Union

Approach

The mission of the Lion Workers’ Union is to pursue the happiness and well-being of its members. To that end, the union

seeks to maintain and improve the quality of its members’ work environments and standards of living and to contribute to

the independent growth of each individual to ensure a secure future. Through its activities, the union aims to increase the

professional satisfaction of its members, in turn contributing to the development and growth of the Company. To fulfill its

mission and principles, the Lion Workers’ Union has established a medium- to long-term vision that it has been

implementing since August 2015.

Lion Corporation (Korea) Receives the Prime Minister’s Award for Labor-Management Culture

The Labor-Management Culture award is given by the government of South Korea (the Ministry of Employment and Labor)

to companies that have built and firmly established cooperative labor-management relations. It is one of the highest awards

in the field of labor in South Korea.

Lion Corporation (Korea) (“LCK”) received the Prime Minister’s Award for Labor-Management Culture in 2017 in recognition

of its initiatives aimed at building good labor-management relations.

The main initiatives of LCK recognized by the prize were as follows.

Held labor-management talks four times a year to discuss work environments and implemented approximately 60% of the
improvements suggested at these talks

Treated non-regular employees (such as temporary and contract employees) on par with regular employees in terms of
employee benefits and opportunities to participate in events

With “fulfilling a spirit of love” and “people-centered management” as the foundations of its personnel policy, gave non-
regular employees demonstrating excellent work attitudes and abilities priority when filling regular employee positions

Designated a monthly volunteer day, with employees actively participating in social contribution activities

Activities at Lion Corporation (Korea)

Labor-Management Relations Data

  Scope 2020 2021

Ratio of companies with an independent trade

union or collective bargaining agreements
Lion Group 86.4% 86.4％

Ratio of employees represented by an

independent trade unions or covered by

collective bargaining agreements

Lion Corporation

(including employees

on loan)

66.2% 77.9％

Lion Group 73.4% 75.1％

Going forward, we will continue to advance initiatives aimed at building better labor-management relations.
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Respect for Human Rights

Respect for Human Rights

Sustainability Material Issues ８　Respecting Human Rights

Basic Approach

Respect for human rights is indispensable to the pursuit of happiness and a higher quality of life. Lion recognizes that it has

a responsibility as a company to affirm diversity, including that of race, religion, gender, sexual orientation, age, nationality

and disability, to fully respect all human rights and, furthermore, that doing so strengthens its business foundation. The

Lion Group  states that “We shall respect human rights ... observing both the spirit as well as

the letter of all applicable laws and international rules ... both in Japan and abroad,” and the  state

that the Group will not permit child labor or forced or coerced labor, will provide equal employment opportunities and treat

employees fairly, and will take an active interest in the human rights practices of its suppliers and local communities,

including consumers. In addition, in 2009, Lion declared its support for the 

.

Charter for Corporate Behavior

Behavioral Guidelines

Ten Principles of the United Nations Global Com

pact

Lion has designated “Respecting Human Rights” as one of its Sustainability Material Issues and will continue to advance

business activities based on the  in its global business development going forward.LION Human Rights Policy

Human Rights Policy

In January 2019, based on the framework of the 

adopted by the United Nations Human Rights Council in 2011, the Lion Group established the  to

further clarify its stance on human rights abuse as well as its global efforts in this area. This policy was approved by the

Executive Committee and applies to all employees of the Lion Group, including overseas Group companies, as well as other

parties closely related to the Lion Group, such as suppliers.

United Nations Guiding Principles on Business and Human Rights

LION Human Rights Policy

Implementation Framework

The Lion Group monitors human rights-related trends in society, mainly through the Sustainability Promotion Department.

Any new problems that emerge are dealt with in coordination with the relevant divisions, such as the Legal Department,

International Division or Purchasing Headquarters, as needed.

In response to the COVID-19 pandemic, lockdowns have been implemented in many countries and regions. In many cases,

this has led to the worsening of labor environments for workers. Such deprivations of freedom and restrictions on

movement prompted the Lion Group, as a manufacturer and seller of daily commodities, to reflect deeply on human rights.

We have therefore established a cross-divisional internal team to review human rights due diligence processes, including

approaches to evaluating and identifying risks of human rights violations, in collaboration with external expert.

Initiatives

Measures to Prevent Human Rights Abuse

(Human Rights Due Diligence)
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Measures to Prevent Human Rights Abuse

Respect for Human Rights

Sustainability Material Issues ８　Respecting Human Rights

Identifying Human Rights Risks Preventing and Mitigating Negative Impacts

Access to Remediation（Grievance Mechanism）

Promoting Awareness Internally on Human Rights Day Human Rights Study Meetings

Participation in External Human Rights Initiatives Initiatives at Overseas Group Companies

To ensure respect for the human rights of people affected by the business activities of the Lion Group, we implement the

following human rights due diligence* process. In addition, we promote human rights due diligence based on the 

.

United Nat

ions Guiding Principles on Business and Human Rights

Overview of Human Rights Due Diligence

* Corporate measures to avoid causing human rights violations and provide remediation for the victims of such violations

Identifying Human Rights Risks

Human Rights and Business Risks Assumed as Business Characteristics of the Group

The Group’s main business encompasses the development, manufacture and sale of household products. Among these, we

notably handle many cleaning products, including laundry detergents. The surfactants that comprise the washing

ingredients of such products are derived from palm oil, palm kernel oil and their derivatives, which are renewable and

carbon-neutral raw materials. However, the global palm oil industry confronts environmental and human rights issues, such

as deforestation through illegal land clearing and child labor. Specifically, we must be vigilant with regard to labor and

environmental risks to palm plantation workers (such as overwork, child labor and smoke damage from illegal slash-and-

burn forest clearing), supply risks related to raw materials for Lion products, and the risk of loss of trust from various

stakeholders due to the use of unsustainable raw materials.
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In addition, for household products, we use many packaging materials (paper and pulp), including individual packaging and

cardboard boxes for shipping. This presents potential supply risks and reputation risks due to the use of wood chips—the

raw material of paper and pulp—for which sufficient forest management cannot be assured.

In the manufacturing process, we are supplied with many types of raw materials from a wide array of material manufactures

and work with a large number of production contractors. Transactions with suppliers whose sustainability activities are

insufficiently advanced present potential raw material and product supply risks and reputation risks.

Furthermore, with regard to planning, manufacturing and selling household products, we have in place various departments

covering the entire value chain, including procurement, research, planning, production, sales and administration. The

Group has over 7,500 consolidated employees, and the content of its business operations is finely segmented. Among

possible human rights risks, human rights violations could occur, including race and gender discrimination and harassment

as well as conflict between employees regarding work content and employee benefits. This could hinder the smooth

execution of business.

Methods and Overviews of Identifying Human Rights Risks Used to Date

The Group conducts annual surveys of domestic and overseas Group companies and suppliers as a way to reduce and

mitigate human rights risks.

Domestic Group Companies


Each department identifies and evaluates business risks and considers risk mitigation measures.

Overseas Group Companies


We hire external consultants to disseminate information about new laws and systems related to human rights

and labor that is newly enacted in the countries and areas where we operate as well as examples of human

rights infringements that have occurred in such locations, so that our overseas employees will be better

equipped to take ownership of such issues. We share information and hold hearings about the state of

compliance with the officers responsible at eight overseas Group companies in order to monitor initiatives and

challenges at these companies.

Suppliers (Raw Material Manufacturers and Production Contractors)


We ask suppliers to conduct self-checks based on the Lion Group Supplier CSR Guidelines . We confirm and

evaluate the results of these checks.

Based on the results of said checks, Lion identifies potential human rights violation risks throughout its value chains, from

raw material procurement and internal business activities and use by consumers. In addition, we work to enhance measures

to mitigate human rights violation risks by stakeholder category and utilize the AL Heart Hotline as a mechanism for

remedying violations.

In raw material procurement, we work to protect children’s rights and worker’s rights by forbidding child labor and coerced

labor. In addition, we ensure respect for diversity, including that of race, religion, gender, sexual orientation, age, nationality

and disability, in Lion’s activities.
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Overview of Lion’s Measures to Prevent Human Rights Abuse by Value Chain and Stakeholder

Lion’s Current Approach to Identifying Human Rights Risks

We are increasing the sophistication of our initiatives to address to human rights violation risks.

Working with outside experts, we have identified 25 human rights issues that are relevant to the Lion Group* based on the

particular characteristics of its businesses and with reference to the International Bill of Human Rights and the ILO

Declaration on Fundamental Principles and Rights at Work. Examining human rights risks related to each of these issues, we

evaluate the degree of impact on our stakeholders, including Group employees, dispatch employees and third-party

contractors, suppliers, indigenous and other local communities, and consumers.

To identify salient human rights issues, we evaluate the impact of human rights risks from a range perspectives that include

the risk’s scope, scale, possibility of remediation and possibility of recurrence. Measures to avoid, prevent and mitigate

negative impacts are discussed by the  and then taken up for resolution by the Board of

Directors. We also evaluate human rights impacts at early stages of new businesses and initiatives.

Sustainability Promotion Council
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* Forced and coerced labor; freedom of movement and residence; child labor; right to an education; rights of young workers; freedom to form

and join trade unions; equal pay for equal work; discrimination in hiring; discrimination in conditions of employment; discrimination in

opportunities and evaluations; protection of motherhood and childhood; harassment; freedom of thought and religion; overwork and

excessive working hours; right to rest and leisure; just compensation and living wages; freedom of choice of employment and protection

against unemployment; right to safe and healthy working conditions; right to a decent standard of living and health; right to social security;

right to privacy; impacts on the lives of local residents; access to water; environmental management; consumer safety and health

Preventing and Mitigating Negative Impacts

Lion considers human rights risks related to the supply chain and Group employees in Japan and overseas to be major

human rights issues that should be addressed in its businesses. As such, we are working to prevent and mitigate negative

impacts by regularly reviewing the identification and assessment of human rights risks in these areas.

Measures to Prevent and Mitigate Risks in the Supply Chain

One assumed salient human rights issue for the Group is the possibility of forced or coerced labor of employees at suppliers,

including palm oil suppliers. To avoid, prevent and mitigate human rights issues in this and other such areas, Lion has

established the Supplier CSR Guidelines, promotes awareness of these guidelines among new raw material producers and

production contractors, requires suppliers to perform self-checks and participates in Sedex.

(1) Raw Materials

Prevention and Mitigation Measures Targets and Progress in 2021

Procure third party-certified raw materials → Procure

products certified by the Roundtable on Sustainable Palm

Oil (RSPO) and Forest Stewardship Council (FSC)

Promote trade with suppliers with the ability to resolve

social and environmental problems that may occur in the

supply chain → Suppliers that support efforts aimed at

zero deforestation

Target: 100% procurement of RSPO-certified materials

Progress: 93% of key raw materials are RSPO-certified
(scope: consumer products sold in Japan)

Target: 100% procurement of FSC-certified materials

Progress: 65% of materials are FSC-certified (percentage
of product types sold in Japan); we are promoting the
use of paper certified by the FSC or the Programme for
the Endorsement of Forest Certification (PEFC) and
recycled paper as copy paper and in office supplies

Target: Procurement from suppliers that support efforts
aimed at zero deforestation: All suppliers

Progress: 50% of suppliers of palm oil and related
materials and 58% of suppliers of paper and pulp (scope:
raw material suppliers for the Lion Group in Japan)
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(2) Suppliers

Prevention and Mitigation Measures Progress in 2021

Regular risk evaluations of the sustainability activities of

suppliers

Implementing supplier CSR checks for suppliers of Lion,

domestic Group companies , Lion Corporation Korea and

Qingdao Lion

Risk assessment through Sedex: 14companies

Identification of high-risk suppliers
Set standards for high-risk suppliers for checks based on

Supplier CSR Guidelines

Audits of high-risk suppliers and formulation of

improvement plans
High-risk suppliers were not applicable

Measures to Prevent and Mitigate Risks among Group Employees

The Lion Group Charter for Corporate Behavior states that “We shall respect human rights,” and the Behavioral Guidelines
state that the Group will not permit child labor or forced or coerced labor, will provide equal employment opportunities
and treat employees fairly, and will take an active interest in the human rights practices of its suppliers, working with
them to mutually promote the fulfillment of corporate social responsibility. Furthermore, we have established the LION
Human Rights Policy and are working to ensure awareness of it throughout the Group.

All domestic employees of the Lion Group (including part-time workers) are asked to complete the annual Compliance
Awareness Survey. The survey results are reported to management and feedback is provided to individual divisions in
order to help maintain and strengthen our compliance systems.

Lion conducts periodic e-learning training for all employees in order to spread correct understanding of human rights
issues throughout the Group. We added content about harassment related to pregnancy and childcare in 2017 and
content about LGBT issues in 2018. Through such efforts, we are actively working to prevent harassment.

In 2019, we added new content about the LION Human Rights Policy in an effort to spread awareness among employees.

In 2021, as in 2020, we made Lion’s initiatives related to human rights part of the mandatory e-learning curriculum of Lion
Career Village (LCV) in an effort to spread awareness among employees.

Access to Remediation（Grievance Mechanism）

Lion has set up an internal and external whistle-blowing system, the  as a grievance

mechanism. This system can be used not only by Group employees, but also by suppliers and other external stakeholders,

and the anonymity of users is assured.

AL (All Lion) Heart Hotline (Japanese)

Furthermore, via the annual  of all domestic employees, including part-time workers, we

provide an explanation of the hotline and monitor its recognition among employees. The recognition rate among employees

was 99% in 2021.

Compliance Awareness Survey

Going forward, we will continue to promote thoroughgoing awareness of these initiatives as we work to promote respect for

human rights throughout our corporate activities.

AL Heart Hotline
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Promoting Awareness Internally on Human Rights Day

Human Rights Day is on December 10 every year. To honor the adoption of the Universal Declaration of Human Rights at the

third session of the United Nations General Assembly on December 10, 1948, this day was designated as Human Rights Day

at the General Assembly’s fifth session, in 1950.


For Human Rights Day in 2019, the domestic Lion Group put up Human Rights Day posters at its headquarters, six sales

offices, research institutes and four plants across Japan, aiming to further increase awareness among employees of the

importance of respecting human rights and the , adopted in January 2019. On display for two

weeks, these posters served as an impetus to get employees thinking about human rights.

LION Human Rights Policy

Headquarters Research and Development
Headquarters

Osaka Plant

Human Rights Study Meetings

To promote awareness and understanding of the  at overseas Group companies, in March 2019, we

held study sessions for all employees from Japan stationed at such companies, promoting understanding of human rights

initiatives.

LION Human Rights Policy

Human Rights Study Meetings (2019)

In 2022, as part of efforts to promote human rights due diligence, we held study meetings on human rights for upper

management and human rights managers in major departments in Japan (cross-department teams).

Going forward, to reinforce governance related to ensuring respect for human rights, we will develop methods of raising

awareness suited to overseas companies and advance employee education on related issues while strengthening human

rights initiatives in the value chain.
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Participation in External Human Rights Initiatives

Lion has declared its support for the . As part of this support, in 2019,

Lion took part in the Human Rights Due Diligence (HRDD) Subcommittee of the Global Compact Network Japan (GCNJ),

deepening its understanding of respect for human rights and human rights due diligence through workshops held by the

subcommittee.

Ten Principles of the United Nations Global Compact

Furthermore, Lion is member of the  , an organization established by

cosmetics manufacturers to promote the sound development of the industry. The JCIA has formulated a sustainability

policy and proactively works to contribute to sustainable social development though the cosmetics industry. As part of

these efforts, in August 2019, the JCIA’s Environment and Sustainability Committee (currently the Sustainability Promotion

Committee), of which Lion is a member, formulated a basic guide for handling human rights and labor risks in the supply

chain. Furthermore, we participated in the Social Issues Countermeasure Working Group, which was newly established

under said committee in 2021. In March 2022, we planned and held a seminar for members on respect for human rights and

gender equality.

Japan Cosmetic Industry Association (JCIA)

Initiatives at Overseas Group Companies

In 2013, Lion surveyed the status of human rights initiatives at overseas Group companies by visiting them, conducting

interviews with management and touring factories. Through these actions we were able to confirm that these companies do

not hire employees who are below the legal working age, and that the plants of Southern Lion Sdn. Bhd., PT. Lion Wings and

Global Eco Chemicals Malaysia Sdn. Bhd. provide prayer rooms for Muslim employees. Furthermore, in countries where

there are many reports of discrimination against immigrant workers, we have shared with Group companies that inadequate

communication with immigrant workers can create business risks and worked with them to respond as needed. Since 2015,

we have been checking the status of sustainability initiatives at overseas Group companies annually.


Going forward, we will continue to monitor and to help improve human rights initiatives at overseas Group companies.
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Compliance Initiatives at Southern Lion Sdn. Bhd.

Southern Lion Sdn. Bhd. (“SL”) distributes an Employee Handbook, containing its CSR policy and stance on human rights, to

all employees. Furthermore, SL has prepared a Code of Conduct that includes the key elements of the Lion Group’s latest

policies and works to ensure awareness of it among employees.

Employee handbook

Halal Certification Initiatives

Lion does business in countries with many Muslim residents, such as Malaysia and Indonesia. As such, we are working to

obtain halal certification* for our products, so that Muslim customers can use them with peace of mind. We are advancing

halal certification for a wide range of products, from toothpaste, which is used in the mouth, to hand soaps, body washes,

laundry detergents and fabric softeners, displaying halal-certified marks on certified products.


Going forward, we will continue to advance product creation that is considerate of religions and lifestyles in the countries

where we operate.

* Certification under systems for labeling products that have cleared halal certification standards with a halal-certified mark. A halal

certificate issued by a certifying body officially recognized by the country’s halal certification authority is required to sell products with a

halal-certified mark.

Example Halal-Certified Products

Systema toothpaste sold in
Indonesia

Shokubutsu body wash sold in
Malaysia

Indonesian halal certificate
Malaysian halal certificate
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Subject Period : January 1, 2016 to December 31, 2016

CSR Report 2016 Full Book (16.7MB)

Subject Period : January 1, 2015 to December 31, 2015

CSR Report 2015 Full Book (13.3MB)

Subject Period : January 1, 2014 to December 31, 2014

https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-all.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-01.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-02.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-03.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-04.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-05.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-06.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-07.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-08.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-09.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-10.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-11.pdf
https://www.lion.co.jp/en/sustainability/report/pdf/2022-web-archive/sus-2022-12.pdf
https://www.lion.co.jp/en/ir/pdf/ar/ir2021_A4.pdf
https://www.lion.co.jp/en/sustainability/pdf/2020/2020-all_EN.pdf
https://www.lion.co.jp/en/sustainability/pdf/2019/2019-all_EN.pdf
https://www.lion.co.jp/en/sustainability/pdf/2018/csr_2018_00_A4.pdf
https://www.lion.co.jp/en/sustainability/pdf/2017/csr_2017_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2016/csr_2016_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2015/csr_2015_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2014/csr_2014_00.pdf


CSR Report 2014 Full Book (8.6MB)

Subject Period : January 1, 2013 to December 31, 2013

CSR Report 2013 Full Book (8.6MB)

Subject Period : January 1, 2012 to December 31, 2012

CSR Report 2012 Full Book (10.8MB)

Subject Period : January 1, 2011 to December 31, 2011

CSR Report 2011 Full Book (11.9MB)

Subject Period : January 1, 2010 to December 31, 2010

CSR Report 2010 Full Book (14.1MB)

Subject Period : January 1, 2009 to December 31, 2009

CSR Report 2009 Full Book (3.7MB)

Subject Period : January 1, 2008 to December 31, 2008

CSR Report 2008 Full Book (3.1MB)

Subject Period : January 1, 2007 to December 31, 2007

Lion’s Sustainability: SDG-Related Initiatives

2022

A3-size LION's SUSTAINABILITY 2022 (for viewing) [Japanese] (11.0MB)

A4-size LION's SUSTAINABILITY 2022 (for printing) [Japanese] (11.5MB)

2021 Back Number

Lion’s Sustainability: SDG-Related Initiatives 2021(6.8MB)

Lion Sustainability Communication Booklet

“Foundation of Daily Life: In Numbers”

Lion Sustainability Communication Booklet [Japanese] （PDF：6.49MB）

https://www.lion.co.jp/en/sustainability/pdf/2014/csr_2014_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2013/csr_2013_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2012/csr_2012_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2011/csr_2011_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2010/csr_2010_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2009/csr_2009_00.pdf
https://www.lion.co.jp/en/sustainability/pdf/2008/csr_2008_00.pdf
https://www.lion.co.jp/ja/sustainability/report/pdf/lions-sdgs-2022.pdf
https://www.lion.co.jp/ja/sustainability/report/pdf/lions-sdgs-2022-print.pdf
https://www.lion.co.jp/ja/sustainability/report/pdf/lions-sdgs-2021.pdf
https://www.lion.co.jp/ja/sustainability/report/pdf/pb.pdf


Lion Eco Pamphlet

This pamphlet uses graphs and illustrations to explain Lion’s environmental initiatives.

Lion Eco Pamphlet [Japanese] （PDF：3.7MB）

https://www.lion.co.jp/ja/sustainability/report/pdf/eb.pdf


Editorial Policy and Guideline Reference Tables
Lion views its Integrated Report as an important tool for presenting its ESG initiatives and drawing on stakeholder opinions

while furthering corporate activities. Lion published the Lion Integrated Report, and detailed information about

sustainability initiatives is available on Lion’s sustainability website.

Editorial Policy

Since 2011, we have systematized our initiatives for sustainability in accordance with ISO 26000, an international standard
concerning corporate social responsibility. Our reporting is structured to reflect this.

The main topics covered in the Integrated Report include Lion’s initiatives to create social value and increase its

corporate value over the medium to long term as well as its management vision, business environment and strategies,

and environmental, social and governance issues.

The sustainability website provides additional detailed reporting on Lion’s ESG data, initiatives related to the SDGs and
other sustainability initiatives.

Referenced Guidelines:

Integrated Report

International Integrated Reporting Framework issued by the Value Reporting Foundation (VRF)

Guidance for Integrated Corporate Disclosure and Company-Investor Dialogues for Collaborative Value Creation issued by
the Ministry of Economy, Trade and Industry

GRI Sustainability Reporting Standards issued by the Global Reporting Initiative

ISO 26000: 2010 Guidance on social responsibility issued by the Japanese Standards Association

Sustainability Website

The Environmental Reporting Guidelines (2018) issued by the Ministry of the Environment

GRI Sustainability Reporting Standards issued by the Global Reporting Initiative

ISO 26000: 2010 Guidance on social responsibility issued by the Japanese Standards Association

Scope of Coverage:

Lion Corporation and all of its consolidated subsidiaries are covered, in principle.


Where the scope of coverage of reported activities or data differs from the above, a description is provided.


Overseas consolidated subsidiaries are also covered by the .Sustainability Material Issues and Objectives

Period Covered

Integrated Report 2022: From January 1, 2021 to December 31, 2021

Sustainability Website: From January 1, 2021 to Present

Some parts also include information about activities conducted outside of the above periods.

Guideline Reference Tables

GRI Sustainability Reporting Standards Reference Table

Reference Table for United Nations Global Compact COP (Advanced Level August 2016 Version)

319 Lion Sustainability Website 2022

https://www.lion.co.jp/en/sustainability/management/2020/
https://www.lion.co.jp/en/sustainability/guideline/gri/
https://www.lion.co.jp/en/sustainability/guideline/cop/


GRI Sustainability Reporting Standards 2016 Reference Table
Note: “-” in the Table indicates that the contents of the item are not reported in the 2022 Integrated Report and Lion's

sustainability website.

Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

102-1 Name of the organization p77

102-2
Activities, brands,

products, and services
p4-5, p8-9, p32-40, p70-72

102-3 Location of headquarters p77

102-4 Location of operations p9

102-5 Ownership and legal form p77

102-6 Markets served p8-9, p22-24, p32-37, p70-72

102-7 Scale of the organization p8-9, p10, p12-17, p18-27, p28-31, p32-37, p70-72, p77

102-8
Information on employees

and other workers
p44-47, p77

102-9 Supply chain p41-43, p49

102-10

Significant changes to the

organization and its

supply chain

p41-43

102-11
Precautionary Principle or

approach
p65-67

102-12 External initiatives p76

General Disclosures 2016

Oraganizational Profile

Company Overview

Business Segment

Domestic Offices and Plants

Domestic Offices and Plants

Company Overview

Business Segment

Domestic Affiliates

Overseas Affiliates

Financial Highlights

Together with Employees

Employee Data

Together with Supply Chains

L ion to Establish a Joint Ventu
re Company in Bangladesh

Notice: Own Share

Notice: Own Share

Internal Control System

Risk Management

Compliance

Initiatives and External Evaluat
ion

Participation in External Enviro
nmental Initiatives

Main Activities (Recycling Reso
urces)

Participation in Pharmaceutica
l Product Safety Initiatives

Participation in External Suppl
y Chain Initiatives

Participation in External Huma
n Rights Initiatives
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https://www.lion.co.jp/en/company/about/
https://www.lion.co.jp/en/company/business/
https://www.lion.co.jp/en/company/establishment/
https://www.lion.co.jp/en/company/establishment/
https://www.lion.co.jp/en/company/about/
https://www.lion.co.jp/en/company/business/
https://www.lion.co.jp/en/company/group/
https://www.lion.co.jp/en/company/global/
https://www.lion.co.jp/en/ir/finance/
https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/management/data/#data-human
https://www.lion.co.jp/en/sustainability/businesscustom/
https://lion-corp.s3.amazonaws.com/uploads/tmg_block_page_image/file/8136/20220531.pdf
https://lion-corp.s3.amazonaws.com/uploads/tmg_block_page_image/file/7945/20220215.pdf
https://lion-corp.s3.amazonaws.com/uploads/tmg_block_page_image/file/7943/20220214_5.pdf
https://www.lion.co.jp/en/company/governance/system.php
https://www.lion.co.jp/en/company/governance/risk-management.php
https://www.lion.co.jp/en/company/governance/compliance/
https://www.lion.co.jp/en/sustainability/management/investor/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#initiative
https://www.lion.co.jp/en/sustainability/env/resources/activity01.php#promote-circulation
https://www.lion.co.jp/en/sustainability/consumer/quality/#pharmaceutical
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/activity01.php#initiative
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/#initiative


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

102-13
Membership of

Associations
p76

102-14
Statement from senior

decision-maker
p2-3, p12-17

102-15
Key impacts, risks, and

opportunities
p32, p34, p20-27, p49, p66-67

102-16

Values, principles,

standards, and norms of

behavior

p1

102-17
Mechanisms for advice

and concerns about ethics
p65

102-18 Governance structure p49, p58, p65

102-19 Delegating authority p59-62

102-20

Executive-level

responsibility for

economic, environmental,

and social topics

p49, p68-69

102-21

Consulting stakeholders

on economic,

environmental, and social

topics

p48-49, p52-55

102-22

Composition of the

highest governance body

and its committees

p49, p68-69

102-23
Chair of the highest

governance body
p2-3, p68-69

Initiatives and External Evaluat
ion

Eco-First Commitment

Participation in Pharmaceutica
l Product Safety Initiatives

Building Relationships with Co
mmunities and External Organi
zations

Participation in External Suppl
y Chain Initiatives

Strategy

Medium-Term Management Pla
n

Message from Management

Quarterly Financial Statements
/ Supplementary Materials

Internal Control System

Risk Management

Ethics and integrity

Corporate Philosophy

Charter for Corporate Behavior
/ Behavioral Guidelines

Compliance

Governance

Basic Approach to Corporate G
overnance

Basic Approach to Corporate G
overnance

Sustainability Material Issues a
nd Objectives for 2030

Leadership Team

Stakeholder Engagement

Sustainability Material Issues a
nd Objectives for 2030

Basic Approach to Corporate G
overnance

Lion Corporation Basic Corpor
ate Governance Policy

Corporate Governance Report

Corporate Governance Report
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https://www.lion.co.jp/en/sustainability/management/investor/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecofirst
https://www.lion.co.jp/en/sustainability/consumer/quality/#pharmaceutical
https://www.lion.co.jp/en/sustainability/env/communication/01.php#responsive-care
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/activity01.php#initiative
https://www.lion.co.jp/en/company/vision/
https://www.lion.co.jp/en/sustainability/message/
https://www.lion.co.jp/en/ir/library/results/
https://www.lion.co.jp/en/company/governance/system.php
https://www.lion.co.jp/en/company/governance/risk-management.php
https://www.lion.co.jp/en/company/philosophy/
https://www.lion.co.jp/en/company/governance/policies/indicator.php
https://www.lion.co.jp/en/company/governance/compliance/
https://www.lion.co.jp/en/company/governance/approach.php
https://www.lion.co.jp/en/company/governance/approach.php
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/company/officer/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/company/governance/approach.php
https://www.lion.co.jp/en/company/governance/policies/pdf/cg_policy.pdf
https://www.lion.co.jp/en/company/governance/policies/pdf/abo_gov.pdf
https://www.lion.co.jp/en/company/governance/policies/pdf/abo_gov.pdf


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

102-24

Nominating and selecting

the highest governance

body

p58-62, p68-69

102-25 Conflicts of interest p63-64

102-26

Role of highest

governance body in

setting purpose, values,

and strategy

p56-64, p68-69

102-27
Collective knowledge of

highest governance body
p56-64, p68-69

102-28

Evaluating the highest

governance body’s

performance

p56-64, p68-69

102-29

Identifying and managing

economic, environmental,

and social impacts

p48-51

102-30
Effectiveness of risk

management processes
p32, p34, p49, p66-67

102-31

Review of economic,

environmental, and social

topics

p49, p66-67

102-32

Highest governance

body’s role in

sustainability reporting

p49

102-33
Communicating critical

concerns
p32, p34, p49, p66-67

102-34
Nature and total number

of critical concerns
p65-67

102-35 Remuneration policies p63-64

102-36
Process for determining

remuneration
p63-64

102-37

Stakeholders’

involvement in

remuneration

p63-64

102-38
Annual total

compensation ratio
p63-64 -

102-39

Percentage increase in

annual total

compensation ratio

- -

Lion Corporation Basic Corpor
ate Governance Policy

Corporate Governance Report

Securities Report [Japanese]

Lion Corporation Basic Corpor
ate Governance Policy

Lion Corporation Basic Corpor
ate Governance Policy

Lion Corporation Basic Corpor
ate Governance Policy

Lion Receives the 2020 Tokyo G
overnor Prize for Corporate Go
vernance of the Year

Corporate Governance Report

Sustainability Material Issues a
nd Objectives for 2030

Internal Control System

Risk Management

Internal Control System

Risk Management

Sustainability Management (Im
plementation Framework)

Compliance

Internal Control System

Risk Management

Sustainability Management (Im
plementation Framework)

Initiatives to Respond to Our C
ustomers

Compliance

Securities Report [Japanese]

Lion Corporation Basic Corpor
ate Governance Policy

Securities Report [Japanese]

Securities Report [Japanese]
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https://www.lion.co.jp/en/company/governance/policies/pdf/cg_policy.pdf
https://www.lion.co.jp/en/company/governance/policies/pdf/abo_gov.pdf
https://www.lion.co.jp/ja/invest/library/yuhou/
https://www.lion.co.jp/en/company/governance/policies/pdf/cg_policy.pdf
https://www.lion.co.jp/en/company/governance/policies/pdf/cg_policy.pdf
https://www.lion.co.jp/en/company/governance/policies/pdf/cg_policy.pdf
https://www.lion.co.jp/en/press/2021/3437
https://www.lion.co.jp/en/company/governance/policies/pdf/abo_gov.pdf
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/company/governance/system.php
https://www.lion.co.jp/en/company/governance/risk-management.php
https://www.lion.co.jp/en/company/governance/system.php
https://www.lion.co.jp/en/company/governance/risk-management.php
https://www.lion.co.jp/en/sustainability/management/#sustainability-management
https://www.lion.co.jp/en/company/governance/compliance/
https://www.lion.co.jp/en/company/governance/system.php
https://www.lion.co.jp/en/company/governance/risk-management.php
https://www.lion.co.jp/en/sustainability/management/#sustainability-management
https://www.lion.co.jp/en/sustainability/consumer/opinion/
https://www.lion.co.jp/en/company/governance/compliance/
https://www.lion.co.jp/ja/invest/library/yuhou/
https://www.lion.co.jp/en/company/governance/policies/pdf/cg_policy.pdf
https://www.lion.co.jp/ja/invest/library/yuhou/
https://www.lion.co.jp/ja/invest/library/yuhou/


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

102-40 List of stakeholder groups p49

102-41
Collective bargaining

agreements
-

102-42
Identifying and selecting

stakeholders
-

102-43
Approach to stakeholder

engagement
-

102-44
Key topics and concerns

raised
p48-51

102-45

Entities included in the

consolidated financial

statements

p8-9, p70-75, p77

102-46
Defining report content

and topic Boundaries
p0, p77

102-47 List of material topics p48-51

102-48
Restatements of

information
- -

102-49 Changes in reporting - -

102-50 Reporting period p77

102-51 Date of most recent report - -

102-52 Reporting cycle - -

102-53

Contact point for

questions regarding the

report

Back Cover -

102-54

Claims of reporting in

accordance with the GRI

Standards

p77

102-55 GRI content index - This Table

102-56 External assurance -

Stakeholder Engagement

Stakeholder Engagement

Stakeholder Engagement

Labor-Management Relations

Stakeholder Engagement

Stakeholder Engagement

Sustainability Material Issues a
nd Objectives for 2030

Stakeholder Engagement

Reporting Practice

Domestic Affiliates

Overseas Affiliates

Editorial Policy and Guideline
Reference Tables

Sustainability Material Issues a
nd Objectives for 2030

Editorial Policy and Guideline
Reference Tables

Editorial Policy and Guideline
Reference Tables

Third-Party Verification

Management Approach and Topic-specific

Standards
Pages to find in Lion Integrated Report 2022 (PDF) Website

103 Management Approach p58-69

201-1
Direct economic value

generated and distributed
p4-5, p8-10, p13, p18, p23, p28-30, p70-75

201-2

Financial implications and

other risks and

opportunities due to

climate change

p18-21, p49, p66-67

201-3

Defined benefit plan

obligations and other

retirement plans

-

Economic Topics

Economic Performance

Securities Report [Japanese]

Quarterly Financial Statements
/ Supplementary Materials

Response to the TCFD

Securities Report [Japanese]
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https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/employee/relations/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/company/group/
https://www.lion.co.jp/en/company/global/
https://www.lion.co.jp/en/sustainability/guideline/
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/sustainability/guideline/
https://www.lion.co.jp/en/sustainability/guideline/
https://www.lion.co.jp/en/sustainability/management/data/#verification-statement
https://www.lion.co.jp/ja/invest/library/yuhou/
https://www.lion.co.jp/en/ir/library/results/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#tcfd
https://www.lion.co.jp/ja/invest/library/yuhou/


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

201-4
Financial assistance

received from government
- -

103 Management Approach p48-51, p58-62 -

203-1
Infrastructure investments

and services supported
- -

203-2
Significant indirect

economic impacts
- -

103 Management Approach p42, p48-51, p58-62

204-1
Proportion of spending on

local suppliers
- -

103 Management Approach p48-51, p58-62, p65

205-1
Operations assessed for

risks related to corruption
p42, p48-51 -

205-2

Communication and

training about anti-

corruption policies and

procedures

p48-51, p58-62, p65

205-3

Confirmed incidents of

corruption and actions

taken

- -

103 Management Approach p48-51, p58-62 -

206-1

Legal actions for anti-

competitive behavior,

anti-trust, and monopoly

practices

- -

103 Management Approach p15, p42, p48-51, p54-55, p67

301-1
Materials used by weight

or volume
-

301-2
Recycled input materials

used
p39, p42, p48-51, p54-55

301-3
Reclaimed products and

their packaging materials
p42, p48-51, p54-55

Indirect Economic Impacts

Procurement Practices

Promoting Sustainability with
Materials Manufacturers and Pr
oduction Contractors

Anti-corruption

Instituting the LION Anti-Bribe
ry Principles

Compliance

Anti-competitive Behavior

Environmental Topics

Materials

Environmental Approach and P
olicy / Management

LION Eco Challenge 2050 Long-
Term Environmental Objective
s

Realizing a Decarbonized Socie
ty

Realizing a Resource-Circulatin
g Society

ESG Data and Third-Party Verifi
cation

Recycling Resources

ESG Data and Third-Party Verifi
cation

Using Recycled Plastics

Aiming for Sustainable Raw Ma
terial Procurement

Using Recycled Plastics
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https://www.lion.co.jp/en/sustainability/businesscustom/procurement/
https://www.lion.co.jp/en/sustainability/businesscustom/#anti-bribery
https://www.lion.co.jp/en/company/governance/compliance/
https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/climate/
https://www.lion.co.jp/en/sustainability/env/resources/
https://www.lion.co.jp/en/sustainability/management/data/
https://www.lion.co.jp/en/sustainability/env/resources/activity01.php
https://www.lion.co.jp/en/sustainability/management/data/
https://www.lion.co.jp/en/sustainability/env/resources/activity01.php#recycle
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/activity01.php
https://www.lion.co.jp/en/sustainability/env/resources/activity01.php#recycle


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

103 Management Approach p15, p42, p48-51, p54-55, p67

302-1
Energy consumption

within the organization
p11, p42-43, p50-51, p54-55

302-2

Energy consumption

outside of the

organization

p42-43, p50-51, p54-55

302-3 Energy intensity p50-51, p54-55

302-4
Reduction of energy

consumption
p42-43, p50-51, p54-55

302-5

Reductions in energy

requirements of products

and services

p42-43, p50-51, p54-55

103 Management Approach p15, p42, p48-51, p54-55, p67

303-1
Water withdrawal by

source
-

303-2

Water sources

significantly affected by

withdrawal of water

-

303-3 Water recycled and reused p50-51, p54-55

103 Management Approach p42, p48-51

Energy

Environmental Approach and P
olicy / Management

LION Eco Challenge 2050 Long-
Term Environmental Objective
s

Realizing a Decarbonized Socie
ty

ESG Data and Third-Party Verifi
cation

Energy Consumption

Logistics Division Initiatives

Greenhouse Gas Emissions thr
oughout the Supply Chain

Reduce CO
Emissions throughout Busines
s Activities

2

Energy Consumption

Reduce CO
Emissions throughout Busines
s Activities

2

Reduce CO
Emissions throughout Product
Life Cycles

2

Water

Environmental Approach and P
olicy / Management

LION Eco Challenge 2050 Long-
Term Environmental Objective
s

Realizing a Resource-Circulatin
g Society

ESG Data and Third-Party Verifi
cation

Reducing Water Use

Overview of Lion's Biodiversity
-Friendly Business Activities

The Chiba Plant's Wastewater
Recycling Facilities

Biodiversity

Environmental Approach and P
olicy / Management

Lion and biodiversity

Biodiversity Conservation Activ
ities
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https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/climate/
https://www.lion.co.jp/en/sustainability/management/data/
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php#use_of_energy
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#logistics
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#valuechain
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php#use_of_energy
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php
https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/resources/
https://www.lion.co.jp/en/sustainability/management/data/
https://www.lion.co.jp/en/sustainability/env/resources/activity02.php
https://www.lion.co.jp/en/sustainability/env/biodiversity/#allbiodiversity
https://www.lion.co.jp/en/sustainability/env/resources/activity02.php#chiba
https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/biodiversity/activity01.php#lion-biodiversity
https://www.lion.co.jp/en/sustainability/env/biodiversity/activity01.php


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

304-1

Operational sites owned,

leased, managed in, or

adjacent to, protected

areas and areas of high

biodiversity value outside

protected areas

-

304-2

Significant impacts of

activities, products, and

services on biodiversity

-

304-3
Habitats protected or

restored
-

304-4

IUCN Red List species and

national conservation list

species with habitats in

areas affected by

operations

-

103 Management Approach p15, p42, p48-51, p54-55, p67

305-1
Direct (Scope 1) GHG

emissions
p11, p42-43, p50-51, p54-55

305-2
Energy indirect (Scope 2)

GHG emissions
p11, p42-43, p50-51, p54-55

305-3
Other indirect (Scope 3)

GHG emissions
p11, p42-43, p50-51, p54-55

305-4 GHG emissions intensity p42-43, p50-51, p54-55

305-5
Reduction of GHG

emissions
p42-43, p50-51, p54-55

305-6

Emissions of ozone-

depleting substances

(ODS)

- -

305-7

Nitrogen oxides (NOx),

sulfur oxides (SOx), and

other significant air

emissions

-

Biodiversity Conservation Initi
atives

Overview of Lion's Biodiversity
-Friendly Business Activities

Biodiversity Conservation Initi
atives

Biodiversity Conservation Initi
atives

Emissions

Environmental Approach and P
olicy / Management

Realizing a Decarbonized Socie
ty

LION Eco Challenge 2050 Long-
Term Environmental Objective
s

Scope 1 and 2 Greenhouse Gas
Emissions from Domestic Oper
ating Sites (tons)

Scope 1 and 2 Greenhouse Gas
Emissions from Overseas Oper
ating Sites (tons)

Scope 1 and 2 Greenhouse Gas
Emissions from Domestic Oper
ating Sites (tons)

Scope 1 and 2 Greenhouse Gas
Emissions from Overseas Oper
ating Sites (tons)

Greenhouse Gas Emissions thr
oughout the Supply Chain

LION Eco Challenge 2050 Long-
Term Environmental Objective
s

Reduce CO
Emissions throughout Busines
s Activities

2

Reduce CO
Emissions throughout Busines
s Activities

2

ESG Data and Third-Party Verifi
cation

Management of Chemical Subs
tances
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https://www.lion.co.jp/en/sustainability/env/biodiversity/activity01.php#office
https://www.lion.co.jp/en/sustainability/env/biodiversity/#allbiodiversity
https://www.lion.co.jp/en/sustainability/env/biodiversity/activity01.php#office
https://www.lion.co.jp/en/sustainability/env/biodiversity/activity01.php#office
https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/climate/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#scopekokunai
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#scopekaigai
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#scopekokunai
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#scopekaigai
https://www.lion.co.jp/en/sustainability/env/climate/activity02.php#valuechain
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/en/sustainability/management/data/
https://www.lion.co.jp/en/sustainability/env/chem-sub/


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

103 Management Approach p15, p50-51, p54-55

306-1
Water discharge by quality

and destination
-

306-2
Waste by type and

disposal method
-

306-3 Significant spills -

306-4
Transport of hazardous

waste
-

306-5

Water bodies affected by

water discharges and/or

runoff

-

103 Management Approach p15, p50-51, p54-55

307-1

Non-compliance with

environmental laws and

regulations

-

103 Management Approach p15, p50-51, p54-55

308-1

New suppliers that were

screened using

environmental criteria

p42, p50-51, p54-55

308-2

Negative environmental

impacts in the supply

chain and actions taken

p42, p50-51, p54-55

103 Management Approach p44-47, p48-51

401-1
New employee hires and

employee turnover
p44-47, p50-51

401-2

Benefits provided to full-

time employees that are

not provided to temporary

or part-time employees

- -

401-3 Parental leave p44-47, p50-51

103 Management Approach p44-47, p48-51

402-1

Minimum notice periods

regarding operational

changes

- -

Effluents and Waste

Environmental Approach and P
olicy / Management

Realizing a Resource-Circulatin
g Society

Management of Chemical Subs
tances

Reducing Waste

Legal Compliance

Management of Chemical Subs
tances

Overview of Lion’s Biodiversity
-Friendly Business Activities

Environmental Impact Surveys
of Surfactants MES and MEE

Environmental Compliane

Environmental Approach and P
olicy / Management

Legal Compliance

Supplier Environmental Assessment

Promoting Sustainability with
Materials Manufacturers and Pr
oduction Contractors

Sustainable Material Procurem
ent Policy

Promoting Sustainability with
Materials Manufacturers and Pr
oduction Contractors

Aiming for Sustainable Raw Ma
terial Procurement

Social

Employement

Employment information [Japa
nese]

Together with Employees

Employee Data

Promoting Work-Life Enrichme
nt

Labor/Management Relations

Labor-Management Relations
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https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/resources/
https://www.lion.co.jp/en/sustainability/env/chem-sub/
https://www.lion.co.jp/en/sustainability/env/resources/activity01.php#waste
https://www.lion.co.jp/en/sustainability/env/guide/#bcp
https://www.lion.co.jp/en/sustainability/env/chem-sub/
https://www.lion.co.jp/en/sustainability/env/biodiversity/#allbiodiversity
https://www.lion.co.jp/en/sustainability/env/biodiversity/activity01.php#mes
https://www.lion.co.jp/en/sustainability/env/guide/
https://www.lion.co.jp/en/sustainability/env/guide/#bcp
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/
https://www.lion.co.jp/en/company/compliance/material-procurement.php
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/activity01.php
https://www.lion.co.jp/ja/company/recruit/
https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/management/data/#data-human
https://www.lion.co.jp/en/sustainability/employee/work_life/
https://www.lion.co.jp/en/sustainability/employee/relations/


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

103 Management Approach p44-47, p48-51, p66-67

403-1

Workers representation in

formal joint

management–worker

health and safety

committees

-

403-2

Types of injury and rates

of injury, occupational

diseases, lost days, and

absenteeism, and number

of work-related fatalities

-

403-3

Workers with high

incidence or high risk of

diseases related to their

occupation

- -

403-4

Health and safety topics

covered in formal

agreements with trade

unions

- -

103 Management Approach p30, p44-47, p48-51

404-1
Average hours of training

per year per employee
p30

404-2

Programs for upgrading

employee skills and

transition assistance

programs

p44-47, p50-51

404-3

Percentage of employees

receiving regular

performance & career

development reviews

- -

103 Management Approach p44-47, p48-51

405-1
Diversity of governance

bodies and employees
p44-47, p48-51

405-2

Ratio of basic salary and

remuneration of women

to men

-

103 Management Approach p44-47, p48-51, p65

406-1

Incidents of

discrimination and

corrective actions taken

-

Occupational Health and Safety

Enhancing the Occupational Sa
fety Management System

Enhancing the Occupational Sa
fety Management System

Enhancing the Occupational Sa
fety Management System

Training and Education

Developing Human Resources

Employee Data

Human Resource Development
System that Support Autonom
ous Learning

Diversity and Equal Opportunity

Promoting Diversity & Inclusio
n

Promoting Diversity & Inclusio
n

Employee Data

Non-discrimination

Promoting Diversity & Inclusio
n

Promoting Diversity & Inclusio
n
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https://www.lion.co.jp/en/sustainability/employee/safety/
https://www.lion.co.jp/en/sustainability/employee/safety/
https://www.lion.co.jp/en/sustainability/employee/safety/
https://www.lion.co.jp/en/sustainability/employee/development/
https://www.lion.co.jp/en/sustainability/management/data/#data-human
https://www.lion.co.jp/en/sustainability/employee/development/#sec03
https://www.lion.co.jp/en/sustainability/employee/various/
https://www.lion.co.jp/en/sustainability/employee/various/
https://www.lion.co.jp/en/sustainability/management/data/#data-human
https://www.lion.co.jp/en/sustainability/employee/various/
https://www.lion.co.jp/en/sustainability/employee/various/


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

103 Management Approach p44-47, p48-51

407-1

Operations and suppliers

in which the right to

freedom of association

and collective bargaining

may be at risk

-

103 Management Approach p42, p48-51

408-1

Operations and suppliers

at significant risk for

incidents of child labor

p42, p50-51

103 Management Approach p42, p48-51

409-1

Operations and suppliers

at significant risk for

incidents of forced or

compulsory labor

p42, p50-51

103 Management Approach p42, p48-51

412-1

Operations that have been

subject to human rights

reviews or impact

assessments

-

412-2

Employee training on

human rights policies or

procedures

p50-51

412-3

Significant investment

agreements and contracts

that include human rights

clauses or that underwent

human rights screening

- -

103 Management Approach p48-51

413-1

Operations with local

community engagement,

impact assessments, and

development programs

p34-35, p50-51

413-2

Operations with

significant actual and

potential negative impacts

on local communities

- -

Freedom of Association and Collective Bargaining

Labor-Management Relations

Measures to Prevent Human Ri
ghts Abuse

Child Labor

Respect for Human Rights

Identifying Human Rights Risks

Forced or Compulsory Labor

Respect for Human Rights

Identifying Human Rights Risks

Human Rights Assessment

Respect for Human Rights

Measures to Prevent Human Ri
ghts Abuse

Measures to Prevent Human Ri
ghts Abuse

Identifying Human Rights Risks

Local Communities

Social Contribution Activities

Social Contribution Activities
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https://www.lion.co.jp/en/sustainability/employee/relations/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/humanrights/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/#sec01
https://www.lion.co.jp/en/sustainability/humanrights/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/#sec01
https://www.lion.co.jp/en/sustainability/humanrights/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/#sec01
https://www.lion.co.jp/en/sustainability/management/contribution/
https://www.lion.co.jp/en/sustainability/management/contribution/


Universal Standards Pages to find in Lion Integrated Report 2022 (PDF) Website

103 Management Approach p42, p48-51

414-1

New suppliers that were

screened using social

criteria

-

414-2

Negative social impacts in

the supply chain and

actions taken

p42, p50-51

415-1 Political Contributions -

103 Management Approach p48-51, p53, p66-67

416-1

Assessment of the health

and safety impacts of

product and service

categories

p48-51, p53

416-2

Incidents of non-

compliance concerning

the health and safety

impacts of products and

services

- -

103 Management Approach p66-67

417-1

Requirements for product

and service information

and labeling

-

417-2

Incidents of non-

compliance concerning

product and service

information and labeling

-

417-3

Incidents of non-

compliance concerning

marketing

communications

- -

103 Management Approach p48-51, p66-67

418-1

Substantiated complaints

concerning breaches of

customer privacy and

losses of customer data

- -

103 Management Approach p48-51, p65-67

419-1

Non-compliance with laws

and regulations in the

social and economic area

- -

Supplier Social Assessment

Together with Supply Chains

Selecting New Suppliers

Aiming for Sustainable Raw Ma
terial Procurement

Public Policy

Political Contributions

Customer Health and Safety

Ensuring Product Safety and R
eliability

Approach to Quality Assurance,
Safety and Reliability

Safety of Products During Use

Marketing and Labeling

Ensuring Product Safety and R
eliability

Approach to Responsible Prod
uct Representations

Approach to Quality Assurance,
Safety and Reliability

Customer Privacy

Handling of Personal Informati
on

Socioeconomic Compliance

Compliance
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https://www.lion.co.jp/en/sustainability/businesscustom/
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/#newsuppliers
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/activity01.php
https://www.lion.co.jp/en/company/governance/compliance/#political-donations
https://www.lion.co.jp/en/sustainability/consumer/
https://www.lion.co.jp/en/sustainability/consumer/quality/
https://www.lion.co.jp/en/sustainability/consumer/quality/#products-use
https://www.lion.co.jp/en/sustainability/consumer/
https://www.lion.co.jp/en/sustainability/consumer/quality/#advertisement
https://www.lion.co.jp/en/sustainability/consumer/quality/#recommendation
https://www.lion.co.jp/en/legal/privacy/protect.php
https://www.lion.co.jp/en/company/governance/compliance/


Reference Table for United Nations Global Compact COP
Lion Group announced its support for the UNGC in 2009 and takes part in related initiatives. As upstanding member, COP

(Communication on Progress) on the status of initiatives on ten principles in the four areas of “Human Rights,” “Labour,”

“Environment” and “Anti-Corruption” is submitted once a year. The Lion’s sustainability activities introduced in the

Integrated Report 2022 and Websites are laid out in this Reference Table based on the GC Advanced COP Self-Assessment

(Updated 19 August 2016).

Criteria for the GC Advanced Level (August 2016 Version) Website

Does your COP contain a statement by the CEO (or equivalent) expressing continued support for

the Global Compact and renewing your company's ongoing commitment to the initiative and its

principles?

Does your COP contain a description of actions and policies related to the following issue areas?


Human Rights, Labour, Environment, Anti-Corruption

Does your COP include qualitative and/or quantitative measurement of outcomes illustrating the

degree to which targets/performance indicators were met?

How does your organization share its COP with stakeholders?

a) Through the UN Global Compact website only -

b) COP is easily accessible to all interested parties (e.g., via its website) Available on our website

c) COP is actively distributed to all key stakeholders (e.g., investors, employees, consumers, local

community)

Both b) and c) -

How is the accuracy and completeness of information in your COP assessed by a credible third-party?

The COP describes any action(s) that the company plans to undertake to have the credibility of

the information in its COP externally assessed, including goals, timelines, metrics, and

responsible staff

-

Information is reviewed by multiple stakeholders (e.g., representatives of groups prioritized in

stakeholder analysis)
-

Information is reviewed by a panel of peers (e.g., members of the same industry, competitors,

benchmarked leaders, others organized via Global Compact Local Network)
-

Information is assured by independent assurors (e.g., accounting or consulting firm) using their

own proprietary methodology
-

Information is assured by independent assurors (e.g., accounting or consulting firm) against

recognized assurance standard (e.g., ISAE3000, AA1000AS, other national or industry-specific

standard)

-

Other established or emerging best practices -

The COP incorporates the following high standards of transparency and disclosure:

Applies the GRI Sustainability Reporting Guidelines

Is ‘in accordance - core’ with GRI G4 -

Is ‘in accordance - comprehensive’ with GRI G4 -

Applies elements of the International Integrated Reporting Framework -

General

Message from Management

Charter for Corporate Behavior / Be
havioral Guidelines

Sustainability Material Issues and
Objectives for 2030

LION Human Rights Policy

Environmental Policy

Together with Employees

LION Anti-Bribery Principles

Sustainability Material Issues and
Objectives for 2030

Stakeholder Engagement

Stakeholder Engagement

Initiatives and External Evaluations

GRI Standard
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https://www.lion.co.jp/en/sustainability/message/
https://www.lion.co.jp/en/company/governance/policies/indicator.php
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/company/governance/policies/human-rights.php
https://www.lion.co.jp/en/company/governance/policies/environment.php
https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/company/governance/policies/anti-bribery.php
https://www.lion.co.jp/en/sustainability/management/materiality/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/management/stakeholder/
https://www.lion.co.jp/en/sustainability/management/investor/
https://www.lion.co.jp/en/sustainability/guideline/gri/


Criteria for the GC Advanced Level (August 2016 Version) Website

Provides information on the company’s profile and context of operation

Which of the following Sustainable Development Goals (SDGs) do the activities described in your COP address?

SDG 1: End poverty in all its forms everywhere

SDG 2: End hunger, achieve food security and improved nutrition and promote sustainable

agriculture
-

SDG 3: Ensure healthy lives and promote well-being for all at all ages

SDG 4: Ensure inclusive and equitable quality education and promote lifelong learning

opportunities for all

SDG 5: Achieve gender equality and empower all women and girls

SDG 6: Ensure availability and sustainable management of water and sanitation for all

SDG 7: Ensure access to affordable, reliable, sustainable and modern energy for all

SDG 8: Promote sustained, inclusive and sustainable economic growth, full and productive

employment and decent work for all

Company Overview

Business Segment

Integrated Report 2022 p4-5

Inclusive Oral Care [Japanese]

Lion’s SDG-Related Initiatives

Creating Healthy Living Habits

Creating Healthy Living Habits

Environmental Communication

Measures to Prevent Human Rights
Abuse

Together with Employees

Promoting the Professional Partici
pation and Advancement of Wome
n

Kaji × Kaji Happy Share Project[Ja
panese]

Compliance

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Reducing Water Use

Initiatives to Establish Cleanliness
and Hygiene Habits

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Reduce CO
Emissions throughout Business Act
ivities

2

Realizing a Resource-Circulating So
ciety

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors

Measures to Prevent Human Rights
Abuse

Together with Employees

Developing Human Resources

Promoting Work-Life Enrichment

Promoting Diversity & Inclusion

Occupational Safety and Safety of F
acilities

Labor-Management Relations

Health and Productivity Manageme
nt

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors
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https://www.lion.co.jp/en/company/about/
https://www.lion.co.jp/en/company/business/
https://www.lion.co.jp/en/ir/pdf/ar/ir2022_A3.pdf#page=4
https://www.lion.co.jp/ja/sustainability/inclusiveoralcare/
https://www.lion.co.jp/en/sustainability/sdgs/#sdgs
https://www.lion.co.jp/en/sustainability/community/
https://www.lion.co.jp/en/sustainability/community/
https://www.lion.co.jp/en/sustainability/env/communication/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/various/#resources
https://www.lion.co.jp/ja/sustainability/kajikaji/
https://www.lion.co.jp/en/company/governance/compliance/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/resources/activity02.php
https://www.lion.co.jp/en/sustainability/community/cleanliness/
https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/en/sustainability/env/resources/
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/employee/
https://www.lion.co.jp/en/sustainability/employee/development/
https://www.lion.co.jp/en/sustainability/employee/work_life/
https://www.lion.co.jp/en/sustainability/employee/various/
https://www.lion.co.jp/en/sustainability/employee/safety/
https://www.lion.co.jp/en/sustainability/employee/relations/
https://www.lion.co.jp/en/sustainability/employee/health/
https://www.lion.co.jp/en/sustainability/businesscustom/procurement/


Criteria for the GC Advanced Level (August 2016 Version) Website

SDG 9: Build resilient infrastructure, promote inclusive and sustainable industrialization and

foster innovation

SDG 10: Reduce inequality within and among countries

SDG 11: Make cities and human settlements inclusive, safe, resilient and sustainable -

SDG 12: Ensure sustainable consumption and production patterns

SDG 13: Take urgent action to combat climate change and its impacts

SDG 14: Conserve and sustainably use the oceans, seas and marine resources for sustainable

development

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Realizing a Resource-Circulating So
ciety

Reduce CO
Emissions throughout Business Act
ivities

2

Inclusive Oral Care [Japanese]

Measures to Prevent Human Rights
Abuse

Together with Employees

Developing Human Resources

Promoting Diversity & Inclusion

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors

Compliance

Together with the Environment

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Measures Aimed at Realizing a Reso
urce-Circulating Society—Reducing
Container and Packaging Materials
—the 3Rs and Renewable Materials

Toothbrush Recycling Program

Aiming for Sustainable Raw Materia
l Procurement

Ensuring Product Safety and Reliab
ility

Together with the Environment

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Toothbrush Recycling Program

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors

Ensuring Product Safety and Reliab
ility

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Realizing a Resource-Circulating So
ciety

Reducing Water Use

Biodiversity Conservation Activitie
s

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors
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https://www.lion.co.jp/en/sustainability/env/ecovision2020/#ecochallenge2050
https://www.lion.co.jp/en/sustainability/env/resources/
https://www.lion.co.jp/en/sustainability/env/climate/activity01.php
https://www.lion.co.jp/ja/sustainability/inclusiveoralcare/
https://www.lion.co.jp/en/sustainability/humanrights/duediligence/
https://www.lion.co.jp/en/sustainability/employee/
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Criteria for the GC Advanced Level (August 2016 Version) Website

SDG 15: Protect, restore and promote sustainable use of terrestrial ecosystems, sustainably

manage forests, combat desertification, and halt and reverse land degradation and halt

biodiversity loss

SDG 16: Promote peaceful and inclusive societies for sustainable development, provide access to

justice for all and build effective, accountable and inclusive institutions at all levels

SDG 17: Strengthen the means of implementation and revitalize the global partnership for

sustainable development

With respect to your company’s actions to advance the Sustainable Development Goals (SDGs),


the COP describes:

Opportunities and responsibilities that one or more SDGs represent to our business

Where the company’s priorities lie with respect to one or more SDGs

Goals and indicators set by our company with respect to one or more SDGs -

How one or more SDGs are integrated into the company’s business model

The (expected) outcomes and impact of your company’s activities related to the SDGs

If the companies’ activities related to the SDGs are undertaken in collaboration with other

stakeholders

Other established or emerging best practices

Together with the Environment

LION Eco Challenge 2050 Long-Ter
m Environmental Objectives

Biodiversity Conservation Activitie
s

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors

Measures to Prevent Human Rights
Abuse

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors

Basic Approach to Corporate Gover
nance

Stakeholder Engagement

Social Contribution Activities

Initiatives and External Evaluations

Toothbrush Recycling Program

Social Contribution Activities

Measures to Prevent Human Rights
Abuse

Promoting Sustainability with Mate
rials Manufacturers and Production
Contractors

Lion’s Sustainability

Risks and Opportunities Related to
Sustainability Material Issues in the
Value Chain

Sustainability Material Issues and
Objectives for 2030

Lion’s SDG-Related Initiatives

Lion’s Sustainability

Risks and Opportunities Related to
Sustainability Material Issues in the
Value Chain

Sustainability Material Issues and
Objectives for 2030

Risks and Opportunities Related to
Sustainability Material Issues in the
Value Chain

Contributing to the Achievement of
the SDGs

Lion’s SDG-Related Initiatives

Toothbrush Recycling Program
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Items Implementing the Ten Principles into Strategies & Operations

Criterion 1

The COP describes mainstreaming into corporate functions and business units

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Place responsibility for execution of sustainability strategy in relevant

corporate functions (procurement, government affairs, human

resources, legal, etc) ensuring no function conflicts with company’s

sustainability commitments and objectives

Align strategies, goals and incentive structures of all business units and

subsidiaries with corporate sustainability strategy

Assign responsibility for corporate sustainability implementation to an

individual or group within each business unit and subsidiary

<

Design corporate sustainability strategy to leverage synergies between

and among issue areas and to deal adequately with trade-offs

Ensure that different corporate functions coordinate closely to

maximize performance and avoid unintended negative impacts

<

Other established or emerging best practices -

Criterion 2

The COP describes value chain implementation

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Analyze each segment of the value chain carefully, both upstream and

downstream, when mapping risks, opportunities and impacts

Communicate policies and expectations to suppliers and other relevant

business partners

Implement monitoring and assurance mechanisms (e.g.

audits/screenings) for compliance within the company’s sphere of

influence

Undertake awareness-raising, training and other types of capacity

building with suppliers and other business partners

Other established or emerging best practices -

Medium-Term Management Plan

Message from Management

Sustainability Management (Implementati
on Framework)

Basic Approach to Corporate Governance

Corporate Governance Report

Medium-Term Management Plan

Basic Approach to Corporate Governance

Sustainability Management (Implementati
on Framework)

Sustainability Material Issues and Objectiv
es for 2030

Basic Approach to Corporate Governance

Internal Control System

Risk Management

Sustainability Material Issues and Objectiv
es for 2030

Together with Supply Chains

Sustainability Material Issues and Objectiv
es for 2030

Risks and Opportunities Related to Sustain
ability Material Issues in the Value Chain

Together with Supply Chains

Procurement Principles

Sustainable Material Procurement Policy

Lion Group Supplier CSR Guidelines

Sustainability Material Issues and Objectiv
es for 2030

Self-Checks Based on the Lion Group Suppl
ier CSR Guidelines

Joined Sedex, the Supplier Ethical Data Exc
hange

Employee Training on Sustainable Procure
ment
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Items Robust Human Rights Management Policies & Procedures

Criterion 3

The COP describes robust commitments, strategies or policies in the area of human rights

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Commitment to comply with all applicable laws and respect

internationally recognized human rights, wherever the company

operates (e.g., the Universal Declaration of Human Rights, Guiding

Principles on Human Rights)

Integrated or stand-alone statement of policy expressing commitment

to respect and support human rights approved at the most senior level

of the company

Statement of policy stipulating human rights expectations of personnel,

business partners and other parties directly linked to operations,

products or services

Statement of policy publicly available and communicated internally and

externally to all personnel, business partners and other relevant parties

Other established or emerging best practices -

Criterion 4

The COP describes effective management systems to integrate the human rights principles

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Process to ensure that internationally recognized human rights are

respected

On-going due diligence process that includes an assessment of actual

and potential human rights impacts

Internal awareness-raising and training on human rights for

management and employees

Operational-level grievance mechanisms for those potentially impacted

by the company’s activities

Allocation of responsibilities and accountability for addressing human

rights impacts

Internal decision-making, budget and oversight for effective responses

to human rights impacts

Processes to provide for or cooperate in the remediation of adverse

human rights impacts that the company has caused or contributed to

Process and programs in place to support human rights through: core

business; strategic philanthropic/social investment; public policy

engagement/advocacy; partnerships and/or other forms of collective

action

Other established or emerging best practices -

Sustainability Material Issues and Objectiv
es for 2030

Respect for Human Rights

Human Rights Policy

Charter for Corporate Behavior / Behaviora
l Guidelines

Human Rights Policy

Charter for Corporate Behavior / Behaviora
l Guidelines

Human Rights Policy

Charter for Corporate Behavior / Behaviora
l Guidelines

Human Rights Policy

Sustainability Material Issues and Objectiv
es for 2030

Respect for Human Rights

Measures to Prevent Human Rights Abuse

Measures to Prevent Human Rights Abuse

Lion Group Employees

Compliance

Compliance

Measures to Prevent Human Rights Abuse

Measures to Prevent Human Rights Abuse

Participation in External Supply Chain Initi
atives

Participation in External Human Rights Initi
atives
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Criterion 5

The COP describes effective monitoring and evaluation mechanisms of human rights integration

Any relevant policies, procedures, and activities that the company plans to

undertake to fulfill this criterion, including goals, timelines, metrics, and

responsible staff

System to monitor the effectiveness of human rights policies and

implementation with quantitative and qualitative metrics, including in the

supply chain

Monitoring drawn from internal and external feedback, including affected

stakeholders

Leadership review of monitoring and improvement results

Process to deal with incidents the company has caused or contributed to

for internal and external stakeholders

Grievance mechanisms that are legitimate, accessible, predictable,

equitable, transparent, rights-compatible, a source of continuous learning,

and based on engagement and dialogue

Outcomes of integration of the human rights principles

Other established or emerging best practices -

Sustainability Material Issues and Object
ives for 2030

Respect for Human Rights

Compliance

Sustainability Material Issues and Object
ives for 2030

Promoting Sustainability with Materials
Manufacturers and Production Contracto
rs

Compliance

Internal Control System

Risk Management

Promoting Sustainability with Materials
Manufacturers and Production Contracto
rs

Basic Approach to Corporate Governance

Internal Control System

Risk Management

Compliance

Basic Approach to Corporate Governance

Compliance

Corporate Governance Report

Compliance

Human Rights Policy

Compliance
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Items Robust Labour Management Policies & Procedures

Criterion 6

The COP describes robust commitments, strategies or policies in the area of labour

Any relevant policies, procedures, and activities that the company plans to

undertake to fulfill this criterion, including goals, timelines, metrics, and

responsible staff

Reference to principles of relevant international labour standards (ILO

Conventions) and other normative international instruments in company

policies

Reflection on the relevance of the labour principles for the company -

Written company policy to obey national labour law, respect principles of

the relevant international labour standards in company operations

worldwide , and engage in dialogue with representative organization of the

workers (international, sectoral, national).

Inclusion of reference to the principles contained in the relevant

international labour standards in contracts with suppliers and other

relevant business partners

-

Specific commitments and Human Resources policies, in line with national

development priorities or decent work priorities in the country of

operation

Participation and leadership in wider efforts by employers’ organizations

(international and national levels) to jointly address challenges related to

labour standards in the countries of operation, possibly in a tripartite

approach (business – trade union – government).

-

Structural engagement with a global union, possibly via a Global

Framework Agreement
-

Other established or emerging best practices -

Criterion 7

The COP describes effective management systems to integrate the labour principles

Any relevant policies, procedures, and activities that the company plans to

undertake to fulfill this criterion, including goals, timelines, metrics, and

responsible staff

Risk and impact assessments in the area of labour

Dialogue mechanism with trade unions to regularly discuss and review

company progress in addressing labour standards

Allocation of responsibilities and accountability within the organization

Internal awareness-raising and training on the labour principles for

management and employees

Active engagement with suppliers to address labour-related challenges

Grievance mechanisms, communication channels and other procedures

(e.g., whistleblower mechanisms) available for workers to report concerns,

make suggestions or seek advice, designed and operated in agreement with

the representative organization of workers

Other established or emerging best practices -

Sustainability Material Issues and Object
ives for 2030

Human Rights Policy

Charter for Corporate Behavior / Behavio
ral Guidelines

Charter for Corporate Behavior / Behavio
ral Guidelines

Together with Employees

Sustainability Material Issues and Object
ives for 2030

Together with Employees

Labor-Management Relations

Basic Approach to Corporate Governance

Together with Employees

Developing Human Resources

Promoting Sustainability with Materials
Manufacturers and Production Contracto
rs

Compliance

Labor-Management Relations
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Criterion 8

The COP describes effective monitoring and evaluation mechanisms of labour principles integration

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

System to track and measure performance based on standardized

performance metrics

Dialogues with the representative organization of workers to regularly

review progress made and jointly identify priorities for the future

Audits or other steps to monitor and improve the working conditions of

companies in the supply chain, in line with principles of international

labour standards

-

Process to positively engage with the suppliers to address the

challenges (i.e., partnership approach instead of corrective approach)

through schemes to improve workplace practices

-

Outcomes of integration of the Labour principles

Other established or emerging best practices -

Items Robust Environmental Management Policies & Procedures

Criterion 9

The COP describes robust commitments, strategies or policies in the area of environmental stewardship

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Reference to relevant international conventions and other international

instruments (e.g. Rio Declaration on Environment and Development)

Reflection on the relevance of environmental stewardship for the

company

Written company policy on environmental stewardship

Inclusion of minimum environmental standards in contracts with

suppliers and other relevant business partners

Specific commitments and goals for specified years

Other established or emerging best practices

Sustainability Material Issues and Objectiv
es for 2030

Sustainability Material Issues and Objectiv
es for 2030

Developing Human Resources

Initiatives (Occupational Safety/Facility Saf
ety)

Promoting Diversity & Inclusion

Promoting Work-Life Enrichment

Improving Employee Health

Labor-Management Relations

Measures to Prevent Human Rights Abuse

Compliance Awareness Survey

Promoting Diversity & Inclusion

Sustainability Material Issues and Objectiv
es for 2030

Together with the Environment

Environmental Approach and Policy / Mana
gement

LION Eco Challenge 2050 Long-Term Enviro
nmental Objectives

Environmental Approach and Policy / Mana
gement

LION Eco Challenge 2050 Long-Term Enviro
nmental Objectives

Environmental Approach and Policy / Mana
gement

Promoting Sustainability with Materials Ma
nufacturers and Production Contractors

LION Eco Challenge 2050 Long-Term Enviro
nmental Objectives

Recycling Resources
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Criterion 10

The COP describes effective management systems to integrate the environmental principles

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Environmental risk and impact assessments

Assessments of lifecycle impact of products, ensuring environmentally

sound management policies

Allocation of responsibilities and accountability within the organisation

Internal awareness-raising and training on environmental stewardship

for management and employees

Grievance mechanisms, communication channels and other procedures

(e.g. whistleblower mechanisms) for reporting concerns or seeking

advice regarding environmental impacts

Other established or emerging best practices -

Criterion 11

The COP describes effective monitoring and evaluation mechanisms for environmental stewardship

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

System to track and measure performance based on standardized

performance metrics

Leadership review of monitoring and improvement results

Process to deal with incidents

Audits or other steps to monitor and improve the environmental

performance of companies in the supply chain

Outcomes of integration of the environmental principles

Other established or emerging best practices -

Environmental Approach and Policy / Mana
gement

Overview of Environmental Burden Created
by Business Activities

Realizing a Resource-Circulating Society

Realizing a Decarbonized Society

LION Eco Challenge 2050 Long-Term Enviro
nmental Objectives

Overview of Environmental Burden Created
by Business Activities

Realizing a Decarbonized Society

Realizing a Resource-Circulating Society

Overview of Lion’s Biodiversity-Friendly Bu
siness Activities

ESG Data and Third-Party Verification

Environmental Management Structure

Environmental Communication

Compliance

Environmental Communication through Ev
ents

Environmental Approach and Policy / Mana
gement

Environmental Approach and Policy / Mana
gement

Environmental Management Structure

Environmental Approach and Policy / Mana
gement

Environmental Management Structure

Environmental Approach and Policy / Mana
gement

Environmental Management Structure

Sustainability Material Issues and Objectiv
es for 2030

Promoting Sustainability with Materials Ma
nufacturers and Production Contractors

Legal Compliance

ESG Data and Third-Party Verification

Management of Chemical Substances
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Items Robust Anti-Corruption Management Policies & Procedures

Criterion 12

The COP describes robust commitments, strategies or policies in the area of anti-corruption

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Publicly stated formal policy of zero-tolerance of corruption

Commitment to be in compliance with all relevant anti-corruption laws,

including the implementation of procedures to know the law and

monitor changes

Statement of support for international and regional legal frameworks,

such as the UN Convention against Corruption

Detailed policies for high-risk areas of corruption -

Policy on anti-corruption regarding business partners

Other established or emerging best practices -

Criterion 13

The COP describes effective management systems to integrate the anti-corruption principle

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

-

Support by the organization’s leadership for anti-corruption

Carrying out risk assessment of potential areas of corruption

Human Resources procedures supporting the anti-corruption

commitment or policy, including communication to and training for all

employees

Internal checks and balances to ensure consistency with the anti-

corruption commitment

Actions taken to encourage business partners to implement anti-

corruption commitments

Management responsibility and accountability for implementation of

the anti-corruption commitment or policy

Communications (whistleblowing) channels and follow-up mechanisms

for reporting concerns or seeking advice

Internal accounting and auditing procedures related to anticorruption

Other established or emerging best practices -

LION Anti-Bribery Principles

Charter for Corporate Behavior / Behaviora
l Guidelines

Procurement Principles

LION Anti-Bribery Principles

Initiatives and External Evaluations

Charter for Corporate Behavior / Behaviora
l Guidelines

Procurement Principles

LION Anti-Bribery Principles

Initiatives and External Evaluations

Charter for Corporate Behavior / Behaviora
l Guidelines

Procurement Principles

LION Anti-Bribery Principles

Initiatives and External Evaluations

Internal Control System

Risk Management

Compliance

Internal Control System

Risk Management

Promoting Sustainability with Materials Ma
nufacturers and Production Contractors

Internal Control System

Risk Management

Compliance

Internal Control System

Risk Management
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Criterion 14

The COP describes effective monitoring and evaluation mechanisms for the integration of anti-corruption

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

-

Leadership review of monitoring and improvement results

Process to deal with incidents

Public legal cases regarding corruption -

Use of independent external assurance of anti-corruption programmes -

Outcomes of assessments of potential corruption and mechanisms for

seeking advice /reporting procedures supporting anti-corruption policy.
-

Other established or emerging best practices -

Items Taking Action in Support of Broader UN Goals and Issues

Criterion 15

The COP describes core business contributions to UN goals and issues

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Align core business strategy with one or more relevant UN goals/issues

Develop relevant products and services or design business models that

contribute to UN goals/issues
-

Adopt and modify operating procedures to maximize contribution to UN

goals/issues
-

Other established or emerging best practices -

Criterion 16

The COP describes strategic social investments and philanthropy

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Pursue social investments and philanthropic contributions that tie in

with the core competencies or operating context of the company as an

integrated part of its sustainability strategy

Coordinate efforts with other organizations and initiatives to amplify—

and not negate or unnecessarily duplicate—the efforts of other

contributors

Take responsibility for the intentional and unintentional effects of

funding and have due regard for local customs, traditions, religions, and

priorities of pertinent individuals and groups

Other established or emerging best practices -

Internal Control System

Risk Management

Internal Control System

Risk Management

Sustainability Material Issues and Objectiv
es for 2030

Medium-Term Management Plan

Social Contribution Activities

Sustainability Material Issues and Objectiv
es for 2030

Social Contribution Activities

Creating Healthy Living Habits

Eco-First Commitment

Social Contribution Activities

Together with Supply Chains

Initiatives to Establish Oral Care Habits

Inclusive Oral Care [Japanese]

Aiming for Sustainable Raw Material Procur
ement
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Criterion 17

The COP describes advocacy and public policy engagement

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Publicly advocate the importance of action in relation to one or more

UN goals/issues

Commit company leaders to participate in key summits, conferences,

and other important public policy interactions in relation to one or

more UN goals/issues

Other established or emerging best practices -

Criterion 18

The COP describes partnerships and collective action

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Develop and implement partnership projects with public or private

organizations (UN entities, government, NGOs, or other groups) on core

business, social investments and/or advocacy

Join industry peers, UN entities and/or other stakeholders in initiatives

contributing to solving common challenges and dilemmas at the global

and/or local levels with an emphasis on initiatives extending the

company’s positive impact on its value chain

Other established or emerging best practices -

Items Corporate Sustainability Governance and Leadership

Criterion 19

The COP describes CEO commitment and leadership

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

CEO publicly delivers explicit statements and demonstrates personal

leadership on sustainability and commitment to the UN Global Compact

CEO promotes initiatives to enhance sustainability of the company’s

sector and leads development of industry standards

CEO leads executive management team in development of corporate

sustainability strategy, defining goals and overseeing implementation

Make sustainability criteria and UN Global Compact principles part of

goals and incentive schemes for CEO and executive management team
-

Other established or emerging best practices -

Social Contribution Activities

Stakeholder Engagement

Message from Management

Eco-First Commitment

Eco-First Commitment

Social Contribution Activities

Stakeholder Engagement

Social Contribution Activities

Initiatives to Establish Oral Care Habits

Inclusive Oral Care [Japanese]

Eco-First Commitment

Together with Supply Chains

Eco-First Commitment

Basic Approach to Corporate Governance

Sustainability Material Issues and Objectiv
es for 2030

Message from Management

Message from Management

Eco-First Commitment

Message from Management
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Criterion 20

The COP describes Board adoption and oversight

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Board of Directors (or equivalent) assumes responsibility and oversight

for long-term corporate sustainability strategy and performance

Board establishes, where permissible, a committee or assigns an

individual board member with responsibility for corporate

sustainability.

Board (or committee), where permissible, approves formal reporting on

corporate sustainability (Communication on Progress)

Other established or emerging best practices -

Criterion 21

The COP describes stakeholder engagement

Any relevant policies, procedures, and activities that the company plans

to undertake to fulfill this criterion, including goals, timelines, metrics,

and responsible staff

Publicly recognize responsibility for the company’s impacts on internal

and external stakeholders

Define sustainability strategies, goals and policies in consultation with

key stakeholders

Consult stakeholders in dealing with implementation dilemmas and

challenges and invite them to take active part in reviewing performance

Establish channels to engage with employees and other stakeholders to

hear their ideas and address their concerns, and protect ‘whistle-

blowers’

Other established or emerging best practices -

Basic Approach to Corporate Governance

Basic Approach to Corporate Governance

Sustainability Management (Implementati
on Framework)

Leadership Team

Sustainability Management (Implementati
on Framework)

Sustainability Management (Implementati
on Framework)

Stakeholder Engagement

Message from Management

Stakeholder Engagement

Stakeholder Engagement

Sustainability Material Issues and Objectiv
es for 2030

Stakeholder Engagement

Stakeholder Engagement

Compliance
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